
P R O B U S I N E S S H A N D B O O K U S E IS 

U R G E D 

Providence, R . I.—United States Rubber 
Co. advises pros: " I f you want to do some-
th ing to make your business better, get out 
your Golf Professionals' Handbook of Busi-
ness, which the United States Rubber Co. 

f. furnished you the early part of the sea-
son, and carefully read over the 119 sug-
gestions contained in it. Every one of 
these suggestions has been used by some 
pro who made money by it. 

"What golf professionals th ink of the 
Handbook is expressed by a representative 
statement from one of the many unsolic-
ited letters we have received regarding it. 

"The Pro Handbook of Business is not 
only interesting but educational. I cer-
tainly hope it is fully appreciated. Any 
professional who cannot find time to read 
this book from, cover to cover is too busy 
for his own good." 

"One of the best ways for a pro to im-
press his club officers with what the pro's 
problems are—and what the pro has to do 
to solve them so that he can make a l iving 
—is to hand his copy of the Professionals' 
Handbook of Business to the club officer 
who is most important to h im, and ask 
h im to read it. When he has read this 
book his eyes will be opened to the busi-
ness problems the pro is up against, and 
he will become much more interested in 
the pro, even to the point of working with 
h im to make his business better. Al l club 
officials everywhere need a lot of the educa-
tion that a reading of the book wil l give 
them. Numerous th ink ing pros have done 
this with much success. 

" I f you have not already done so, see to 
it that your assistant thoroughly reads and 
absorbs the 119 suggestions. He is your 
salesman, and to educate h im in the mat-
ters outlined in this fine handbook is a big 
step toward putt ing more money in your 
cash drawer. 

" I f you have lost your copy of the Golf 
Professionals' Handbook of Business, write 
for another one to the United States Rub-
ber Co., Golf Ball Division, Providence, 
Rhode Island." 

G O L F C L U B S T O H O L D P U T T I N G 

C H A M P I O N S H I P S 

Chicago, 111.—Chicago golf clubs are pre-
paring for the first club championship put-
t ing contest ever planned in this district. 
Gordon Beckley of the Beckley-Ralston Co. 
conceived the idea of such a contest, which 
is to determine the champion putter in 
every club. The contest is open to both 
men and women and is to be conducted by 
the pros at the various clubs. 

Mr. Beckley says, "We hope, through this 
contest, to develop improvement in putt ing 

THE WORLD S TALLEST HOTEL 

44 STORIES HIGH 

CHICAGO'S 
Favorite Hotel 

Here amid an atmosphere of refine-
ment the slightest needs of guests are 
anticipated. Reasonable rates prevail 
always. The central location of this 
hotel makes it the nearest to stores, 
offices, theatres and railroad stations. 

Each guest room is outside with bath, 
circulating ice water, bedhead reading 
lamp and Servidor. Excellent garage 
facilities. Write or wire for reser-
vation. 

SPECIAL FLOOR RESERVED 
FOR LADIES 

2500 R O O M S — $3.00 UP 

LEONARD HICKS 
Managing Director 

MORRISON 
HOTEL 

CLARK A N D M A D I S O N STREETS 

CHICAGO 



K e e p Y o u r C o p i e s o f 

OOLFDOM 
on File 

Back issues of G O L F D O M are hard 
to get, and have frequent and im-
por t an t reference value. The m a n 
who wants to have on hand each 
issue of G O L F D O M for convenient 
reference will file t h em in the new, 
handy , flexible leather binder we 
have s e c u r e d for the service of 
G O L F D O M ' S readers. 

These new binders are available at 
the low price of 

» 1 
Order Your Binder Today 

OOLFDOM 
205 W. Wacker, C H I C A G O 

BETTER TURF 
for less money 

•^JJ^MILWAUrVttJ^— 

HjlORGANlff 
IDEAL TURF 
FERTILIZER. 

OUTSELLS A L L O T H E R 

I . O L F FE U T I L I Z E IKS 

S E W E R A G E C O M M I S S I O N 
Milwaukee Wisconsin 

everywhere." The Beckley-Ralston Co. will 
donate Stroke-Saver clubs as prizes for 
both low net and low gross for men and 
women at each club in the Chicago dis-
trict. The contest began Saturday (May 
28th) and continues to July 4, inclusive, 
and is open to every club member. There 
is no entrance fee. 

The matter of bringing the club cham-
pions into a contest to determine the put-
ting championship of the Chicago district 
is being considered. Indications are that 
the entries will be large. 

C H A P M A N , R I N G A N D B. P O I N S E T T 

I N N E W L. A. Y O U N G L I N E U P 

Detroit, Mich.—E. E. Chapman, who has 
been with the L. A. Young Golf Co., mak-
ers of Walter Hagen equipment, since its 
inception, has been made general sales 
manager of that organization, vice T. G. 
Philpot, resigned. Chapman is an experi-
enced man in the golf field, in general re-
tail ing and in sales management. Prior to 
his promotion he was in charge of Ohio 
territory for the Hagen outfit, making his 
headquarters at Columbus. 

Walter Ring, widely known in the golf 
field, and a veteran with the Young com-
pany, will cover general field activities as 
"Chap's" team-mate. Ring has been in 
charge of the New York headquarters 
there, although greeting many dawns with 
his eyelids ballasted ,by mainline roadbed 
and bus dust. 

Ben Poinsett, who has been teamed with 
his brother Allen in Young's New York of-
fice, has been transferred to the Pacific 
Coast branch of the Walter Hagen Young 
Men's Society for Sales and Steam. 

Rest of the batting order remains the 
same. Mr. Tom Robbins and his assistant, 
Master J im McGonnigle, Texas amateurs, 
who were transferred to the Young Chicago 
office by previous G. H. Q. orders, are 
doing prettily in the metropolitan time and 
finding 36 holes of Chicago sap jack very 
much to their l iking each and every Sab-
bath. 

Sprcwo 
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I I I F E C K 
. . . out goes CHICKWEED! 

NO more hand-pulling, patching or digging) 
Simply Stray on PuRFECK and out comes 

Chickweed,—roots and all. Simple, effective, 
saves time, money and labor. Used by the 
country's leading golf clubs. 

Ask your dealer or write direct 

A D A L I N K CHEMICAL C O M P A N Y 
381 Tonnele Ave. Jersey City, N. J. 

Kills Ants 
S O i L I C t D E 

At last—a positive, non-poisonous liquid con-
trol for all species of ants, ({rubs and many 
other soil insects. Merely pour on soil—no 
injury to grass. One gallon makes 128 gallons. 
$6.00. Ask your dealer or write direct for 
free sample. 

M M L I N N I : I . A I K O I K A T O I I I E S 
Cor. Bergen and So. 2nd St. Harrison, N . J . 


