MAY, 1930

Vol. 4 MAY, 1930 No. S

EDITORIAL CONTENTS

Bank-Backed Eastern Course Is Econo- l
my Model—By AL Hammond......... 27 n
Greenkeeper’'s Executive Duties Are Vital h’
to Course Success—By Edward B. NeXt Mmlt S
F0 1TV | RN S S L R e 30
Cleveland Pros Plan Radio Talks to GOlfdom
Balla IBOBIReas 1 i s s v Tt o 37
Smart Selling Brings Cash to Coast Muni The fourth seasom since
Course Pro—By D. Scott Chisholm... 40 GOLFDOM'S birth finds a vast
u‘np‘rnvtmr:lll l; th'o,' dmf‘th‘odi;
Drainage Research May Pay When e Wi ooy B i o
Course Turf Thins—By Wendell P. “Business Journal of Gall."'
NIISE e i A v i L S 43 These developments have been
almost .of a rﬂ:olu(l‘onary char-
Stores Find Plenty Grief Operating Pro- e g Wi o B o
Shops—By Herb Graffis.............. 48 ation without a corresponding
) = increase in the value of club
Golf Goods Price Mess Needs Ironing facilities.
OBt |G s Sraais ARt A S e e ey pa e 52 ;,..,! k,;om ﬁ'"';kf,”"" s
How Movies Can Aid Pros to Describe ;islxl‘o;:irse in 1.5,'(;0'2‘1’55255
Pupils’ Faults—By A. T. Packard..... 62 of the busimess ideas that they
{mv' found most valuable dur-
Pro Merchandising from a Woman's ing the past four years.
Standpoint—By Betty Burton......... 68 We promise you am issue that
3 . will help every club president,
Gates’ Appointment as Aide Pleases Pros 74 green-chairman, manager, profes-
szonj and gr;enkupder witﬁiit.;
1 = undance o goo ractic
Green Plots Are Questioned—By B. R. s S “cmsl.,’”'"‘;_
Leach ..... A IR e UL i 78 ing authorities.
Fungi Facts_ for Greensmen—By Dr, Found doues Stikarer’  di Cats
WG IRV, o & Waln e wabb b L s i, 92 cade C. C., Hot Springs, Va.,
=l the notable resort where C. §.
How Texas Club Eliminated Storm- Anderson is manager, 0. M.
Water Damage—By W. T. Alliger. ...101 Keyser, ;rrruhup.or and Leon
ard Biles, professional.

GOLFDOM earnestly solicits letters from all club officials, department heads and manu-
facturers on methods, means and policies that are successful in course and clubhouse
construction, operation and maintenance and on pro merchandising of goods and services.

Use GOLFDOM as the medium of exchange for ideas and as your aid in digging up
facts that will promote business-like operation at your club.

We have no rct- and no prejudices, but the determination to make each copy of
GOLFDOM bring some specifically profitable idea to each reader.
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