
A feature of the pro advert ising plan Is 
a booklet tha t is furnished f ree in reason-
able quanti t ies to the pros, imprinted with 
their names. This book is for distribution 
to the pros' members. The book has much 
of lively reader interest on golf. There 
are some good playing pointers, a large 
amount of information on various tourna-
ment events, a golf glossary and other 
reading material that represents not what 
some advert is ing guy th inks golfers want 
to read, but what golfers really want to 
read as determined by a survey of the 
rank and file golfers, the lads and lassies 
who consti tute the backbone of the pros' 
business. 

One of the stunts in the campaign to 
which the pros have clicked in livliest fash-
ion in a series of monthly card releases 
telling of the trials and t r iumphs of a 
typical golfer called Joe Goofus. The il-
lustrations show the hero of the advertis-
ing plot was not inspired by G O L F D O M ' S 
advertising manager, libel being avoided 
by the a r t i s t putting hair on the skull of 
the card character. These cards put the 
pro story across in nice shape. There is 
enough of a real-life slant to them to put 
Joe in the class of Andy Gump as a human 
interest character and the pro plug happily 
is not overplayed to the point where the 
casual reader of the card will get to the 
end of the first line and pass on thinking, 
"phooey, some more ad bushwah." 

A number of pro author i t ies passed on 
the campaign before it was put into type 
and il lustration and they have given it 
their critical endorsement as well as clap-
ping hands at this latest and highly im-
pressive indication that foresighted manu-
facturers a re making the pros' market de-
velopment the big factor in planning the 
growth of their own business. 

A R T P E R K I N S W I T H B U R K E 
A RTHUR PERKINS, who was for many 

years with Barrett , Hicks Co. at 
Fresno, Calif., is now connected with the 
Burke Golf Co. at the Los Angeles branch, 
843 So. Olive street. He will cover the 
terri tory formerly traveled by George 
Shaw. 

Burke's coast office reports : "There is a 
steadily increasing interest in golf in this 
jection. We had an excellent business last 
year and to date all indications are that 
there will be a considerably larger volume 
this year." 

Grow Velvety 
Greens L i k e 
Famous Clubs 

California 
Inland clubs are developing beautiful greens like 
famous California clubs by planting the same kind 
of seed—the genuine Cocoos Creeping Bent, discov-
ered by Lyman Carrier in the Coquille Valley, 
Oregon. 
Cocoos provides a perfect putting surface. It stands 
erect, keeps its vivid green color, resists disease 
and withstands adverse weather. Seed supply lim-
ited, order early. 

LYMAN CARRIER 
O f f i c e : W i l l o u g h b y , O . 

P l a n t : G r a n g e r , I n d . 

W r i t e f o r 
I l l u s t r a t e d booklet J 

a n d p r i c e s 

A l u m i n u m 
Golf Signs 

WE A T H E R and 
wear proof. Can 

be furnished with letter-
ing on both sides. Yard-
age markers,regulation, 
parking, direction, and 
entrance signs. Also 
special sighs to order. 

W R I T E F O R C I R C U L A R 

describing signs, tee-
markers, hole rims, in-
destructible flag-poles 
and other Standard Golf 
Course Equipment. 

Atk for détails of ten day trial offer 

Standard Manufacturing Company 
Cedar Falls, Iowa 

200 YDS 
REPLACE TURF 

Have you sent G O L F D O M your list of 
new officers? 




