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In 
Next Month's 

Golfdom 
When the club suddenly 

awakens to the realization 
that the deficit is becoming 
a bad and burdensome 
habit what can be done to 
revise operations so the 
financial situation is cor-
rected and the operations, 
instead of being impaired, 
put on a better basis? 

Wheeling (W. Va.) faced 
this dilemma three years 
ago. As one of the vet-
eran clubs it had a tough 
job but it handled the 
task in a completely tri-
umphant manner. 

Wheeling's story will ap-
pear in July GOLFDOM 
as one of the leading fea-
tures on the advance of 
business methods in all 
phases of golf club opera-
tion. 

GOLFDOM earnestly so l ic i t s letters from all club officials, department heads and manu-
facturers on methods, means and policies that are successful in course and clubhouse 
construction, operation and maintenance and on pro merchandising of goods and services. 
Use GOLFDOM as the medium of exchange for ideas and as your aid in digging up 
facts that will promote business-like operation at your club. 

W e have no pets and no prejudices, but the determination to make each copy of 
G O L F D O M bring some specifically profitable idea to each reader. 
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