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In 
Next Month's 
Golfdom 

A special section for managers 
and club officials, devoted to 
problems of house operation 
will be established in March 
GOLFDOM. It will be some-
thing valuable you've wanted 
for a long time. 

The first complete story of the 
National Greenkeepers conven-
tion and practical tips from 
noted greenkeepfTs will be u 
big March feature. 

How the big money makers of 
the pro business plan to make 
1930 a record profit year will 
give you a lot of good pointers 
on increasing sales. 

G O L F D O M earnest ly so l i c i t s l e t ters from all club off icials , department heads and manu-
facturers on methods, means and po l i c i e s that are success fu l in course and clubhouse 
construction, operation and maintenance and on pro merchandis ing of goods and services . 

U s e G O L F D O M as the medium of exchange for ideas and as your aid in d igg ing up 
facts that w i l l promote bus iness - l ike operation at your club. 

W e have no pets and no prejudices , but the determinat ion to make each copy of 
G O L F D O M bring some speci f ica l ly profitable idea to each reader. 
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