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administration and enjoyment of guests 
of thfs club. With 85 women members, 
there Is no lack of pleasurable contact, 
and entertainments of a diversified nature. 
In the new membership drive the wives of 
members, friends of women memhers, and 
other women are joining to expand the 
women's membership, which ts regarded 
as giving excellent balance to the club. 

Drive Is Snappy. 

The membership drive Itself has been 
well conducted. Two opposing teams drove 
the membership over the 400 mark within 
a short time, terminating their campaign 
with the team of Captain Russ Mitchell 
winning, and being awarded golf balls as 
prises. Each member getting a new mem-

ber was given three new golf balls, and 
the captain of the winning team was 
given a whole dozen besides the three f j r 
each new member. 

W H A T W I L L BE T H E PR IZE? 
We are pleased to announce that our 1929 
line of European novelties has arrived. 
Moat complete selection of beverage set* snd 
flask* that are cleverly different. Container* 
and lighters for cigar* and cigarettes and 
hundred* of other items that are useful to 
the golfer. Each one so novel as to make 
It a prist that is different. 

Wrllc u* your requirement*. 
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