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Aulbach, Pro, Is Lively
Publicist

SEORGE AULBACH, well-known in pro
ranks, and at present professional at
Spring Lake Country club, Waco, Tex.,
author of a couple of interesting
copyrighted golf folders that are to the
paint They make good little wall dis
plays in the pro shops
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“Golf, beloved alike by King and peasant,
game of physical skill
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Sell Day-a-Week Rights at
Day-Fee Course

NDER the heading “"Golf for 32 cents

a day,” Techny Flelds, a Chicago dally

fee course, advertises season plaving
rights with the following copy

In an cflort to reduce the cost of golf,

» the divectors of Tecdkny Plelds have de-
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Different Coloured Tees
in Each Box

Yoy

\':
A Colour for Each Player

in the Foursome

IT FITS YOUR FINGERS”

"PEG" led the way to the celluloid tee
now so popular cvcr)“hcn:.

“PEG" now offers these clean, smooth tees
put up in such a way that each player can
identify his tee.

You know how it is when all the players
are using tees in the same colour. The chap
with the “taking-way" always finde "his”
tee. Different coloured Tees prevent this.
This feature appeals to the men. The ladies
just take one look at lhc pretty colours and
reach for a “quarter.’

A nice portion of that “quarter” is profit
for you. No competition from the five-
and-ten-cent stores on this tee.

Many Pros. claim this is the fastest selling
Tee they ever handled. Put a box out on
your counter where the colours can be seen.
They will sell faster. You just try it.

The leading Jobbers can supply you with

66PEG”
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