APRIL, 1929

NEW BOOK FOR PETERSON
New York City—Arthur D. Peterson,
Inc, 11 East 44th St, has issned an inter.
esting and comprehensive new catalog on
gupplies and equipment for golf courses.
The Peterson organization has long done
a brisk personal service business with golf
clubs and during the last few years has
seen its territory expand considerably., The
helpfulness of the new catalog will further
promote this territorial growth. A copy of
the book will be sent free on request.
HE wise greenkeeper appoints one
man and one man only to adjust mower
blades. This assures uniform height and
therefore uniformly clipped putting sur-
faces,
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Racks HANDICAP Cards

John Willy Handicap Racks and Cards are
standard with practically all the leading
American golf clubs. Write for booklet.

JOHN WILLY, 805" ™ s
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FRANK P. MACDONALD

GOLF ARCHITECT
202 South State St.  Chicago, Il

Construction and Maintenance Supervision

Tractor Wheel

puds

The R. H. whesl spuds
save time installing and
removing, they are made
in many alzea for any
type tractor or purposs,
l.ow price and quality
hsas been welcomed by
Golf Clubs, in use on
1000 clubs,

Sample apud and eir-
cular on regquest; adviss
make of tractor and
purpose umed for,

(i) your Ford or oguip-
ment  doaler  cammot  rupply,
write dires),

R. S. HORNER
Geneva, O,
Manufscturer of Wheel
m"l O?If Tractor,
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[ A one column act in which d
we toot our own hom.

HE response from

those in charge of the
purchasing for America’s
5,300 golf clubs has been
such as to encourage our
advertisers to increase
their space by almost
1009 in the past year.

Each of the last three
issues of GOLFDOM has
carried more advertising
than any other magazine

in the golf field.
GOLFDOM is read by

those who purchase, and
use, golf course, club-
house and pro shop ma-
terials and supplies. They
know GOLFDOM’s ad-
vertising pages are de-
voted to quality goods and
have found that its adver-
tisements show the the
most direct route to the
dependable sources of
supply.

That's why the business
end of the golf field con-
stantly uses GOLFDOM
as its buvying guide,

GOLFDOM
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