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ism all group resiwrtaltile Tor results is more 
effective than to have a targe number of 
committees playing politics to secure funds 
for their pet plans. 

Each year's experience will bring im-
proved conditions and continued effort and 
co-operation will bring the desired results. 

Better Methods, Closer Contacts, 

in Year's Business 

By CHARLES C. WORTHISGTON 

Pretuient, WorlAington Afou^r Cemputiy 

THE year 1928 has been marked by 
more or less Important changes in 

methods, views and practices, pertaining 
to golf course maintenance. As an ex-
ample, much keener interest than ever 
before has been taken by greenkeepers in 
studying the efTect of rolling fairways and 
putttng greens and particularly its pos-
sible bearing on the unusual prevalence 
of brown patch. Many authorities think 
this scourge Is due to the hardened con-
dition of the putting green turr, brought 
about by the increasing number of play-
ers who tramp over it today and the use 
of such mowing apparatus as hardens and 
mats the sod 

An active movement has heen inaugu-
rated during the year to introduce power 
mowers on putting greens. The growing 
popularity of this system, indicates that 
hand mowing will eventually give place 
to these interesting time savers. 

The use of various forms of artificial 
lees bus become so general, the rapid pass-
ing of the lee stand with Us disagreeable 
supply or sand seems Inevitable. The ma-
jorfty of golfers welcome the chance to 
get away from the wet and grit of tbe 
age-old. sand-made tee. 

An outsandlng Innovatton of the year, 
is the adoption of night mowing for the 
fairways. A striking example of Ihe suc-
cess of this was presented at the Walker 
Cup tournament at Wheaton, III. The 
course during the play was cut at night, 
hy the aid of ordinary automobile lights 
placed upon Ihe tractor and gang mower 
combination. The advantages of cutting 
the fairways at an hour when no Interrup-
tion to the players can occur and the 
fact that the usual schedule for the dally 
mowing operation may often be comfort-
ably maintained, despite casual rains or 
serious heal spells, are so obvious the gen-
eral adoption of thts system seems as-
sured. 

It is a welcome sign of true progress, 
to find the greenkeepers organizing local 
associations throughout the country which 
will afford the members opportunity to 
meet Tor desirable social Intercourse and 
professional discussion. This widespread 

Mowing at night at the Chicago Golf club 

move cannot fall to be an Increasing bene-
fit to the profession at large aud to Ihe 
golfing fraternity, to whom the scientific 
and practical maintenance of the course 
as an Institution, has become a matter of 
paramount Importance. 

Knowing Costs Is Hopeful Sign 

at Times 

By L . it. FERGUSON 

Ideal Pouvr t.itj 'i \fowcr Ccro/wtiy 

I T A P P E A R S lo u s tha t GOI.FOOM h a s 

1 a great deal to do with the better busi-
ness methods now employed by golf clubs 
tn general as against only a few years 
back. 

The writer has visited a great many 
golf clubs In the country, as yuu know, and 
sees a marked Improvement in connection 
with standardised methods now employed 
front the clubhouse down to tbe back fence. 

Old clubs are beginning to learn what 
costs are and have whittled their program 
to the point where a great many of them 
are working on the budget system, which 
Is the only equitable plan to my mind. 

New clubs, of course, have all this to 
learn and while some or them get the Idea 
rather quickly ll seems to take consider-
able time on tbe part of some to realise 
lhat they bave spent more money than 
they have contracted for with their mem-
bers. On the whole 1 believe that golf has 
Jusl about come to the point or stabilizing 
all Its expenditures, maintenance meth-
ods and clubhouse extravagances. 

Personally, I think your paper has done 
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a great deal to assist golf, in tbat you have 

been frank In your statements relative to 

the foolish plays that many clubs make in 

connection with tbe aforesaid plans and 

methods. 

Our company looks upon the golf field as 

a very attractive market, one that will 

purchase for all t ime to come the better 

class of equipment. I personally think 

that golf Is bound to continue a growing 

institution and on even a more stabilized 

basis. 

Give Pro Credit for Progress 

By JULIAN W. CURT1SS 

President, A. G. Spalding unit Bro lh t r i 

IT fs often a wonder to me if golfers, gen-

erally, realize how much the profes-

sionals have done for tbe royal and ancient 

game. In what way, you may ask, has this 

been done? The answer Is threefold. By 

encouraging beginners, by teaching, and by 

example or their ski l l ful play. It is cer-

tainly a seir-evldent tact that the golfers of 

this country exceed In skill those of any 

other. We have a wonderful group ot 

young players, and their success Is largely 

due to the splendid Instruction they have 

received from the professional teachers of 

the game. 

It we only had In tennis an equal num-

ber of high grade professionals who could 

give proper Instruction, 1 will venture lo 

say that It would double the popularity of 

that splendid game, and in my opinion the 

Davis cup would still be In this country. 

Everyone loves to play tho game that they 

play well, 

A good professional is a real asset to any 

golf club and certainty It should bo a 

pleasure to the members. In part payment 

at least of the services rendered, to make 

most of their golf purchases tn his shop. 

As a rule, he knows far better than the 

player the clubs best adapted to his or her 

style of play. 

Free Tees Unnecessary With 

Sand Displaced 

By WM, LOWELL, JR, 

V, P. The Nieblo M/t- Company 

STARTING about 1924. two years after 

the Inception of the first Roddy tee, 

several golf clubs thruout. the country 

talked ot doing away with the sand boxeB 

and giving away manufactured peg tees 

Instead. Of course at that t ime there were 

comparatively few golfers using manu-

factured tees and what few there were 

were using the Reddy tee which was the 

only one on the market up to this time. 

However, tbe popularity of the peg tee 

Increased very rapidly, particularly from 

1924 on. 

Today abont 90 per cent of the golfers 

of the country are uatng peg style tees. 

As the use of peg tees increased more 

and more, clubs decided to do away with 

the sand boxes and Install modern ball 

washer stakes, hut not having any sand 

at the tees. 

One of the obstacles encountered by the 

gotf club officials to this plan was purely 

an imaginary one because a good many of 

them felt by doing away with the sand 

It was necessary for Ihem to give away 

manufactured tees. This was had because 

in most cases the privilege waa misused 

and the club used far more tees than 

would have been used orulnarily. In fact 

the feature or this plan with the golf pro-

fessional. who depends largely upon Ihe 

revenue of his golf shop, lost the sale of 

golf tees which In Itself does not show 

any considerable profit to the pro. But 

the pros like to sell the tees because the 

sate of tees bring golfers Into their shop 

enabling him to sell other golf merchan-

dise such as golf clubs, balls, etc. 

The latest trend, one which we have 

sponsored and pushed, ts for the golf 

club desiring to do away with the sand 

boxes, to let the pro keep on buying the 

golf tees as they have been doing for 

over six years. We estimate that over 100 

golf clubs In the United States have fol-

lowed this plan successfully and each day 

thore are more clubs following suit, it 

stands to reason that inasmuch as almost 

all ot Ihe golfers have been buying their 

tees for several years, that they are so 

accustomed to so doing that they think 

nothing at all of the el imination of the 

sand box but on the contrary will prob-

ably be very glad to aee It go. 

St. Louis, Mo—Weber-Dam me Co., 724 

Mnllanphy St., Is opening a goir course 

equipment and supply warehouse and sales 

office. The comjtany haa been established 

61 years and although tbe golf business 

is ii recent development plans have been 

laid for energetic sales and service effort 


