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Progress of Turf Study If Chief 

1928 Advance 

By C. B. MILLS 
O. M Scot I a Son* Co. 

ANY sport. industry or profession, call 

golf what you wil l , which has fastened 

such a hold upon our people must have 

made some rather remarkable progress 

somewhere along (ho line. That progress 

must have been steady and certainly 1928 

has not been skipped. 

Some will tell you that players bave dis-

played the greatest improvement the past 

twelve months; more holes in one, a gen-

eral reduction in strokes per round, belter 

form, longer drives, truer putting. 

But we, as seedsmen, are not great 

golfers. Fifty for nine holes looks mighty 

good to us. Our contacts are with green-

chairmen. They play the game by worry-

ing about how the greens look, what ails 

the fairways and who did the "excavat ing!" 

They are tbe pros of lur f maintenance. 

With the valuable help of the greenkeeper, 

the chairman of tbe green-commtttee and 

his fellow members make possible the 

facilities for play tbat the other 99% en-

joy. ft seems to us that tbls group of 

laboratory experts Is getting better all the 

time. They are looking into things. Mere 

claims of a distributor do not satisfy them. 

Tbe Green Section at Washington with 

which every club should be In contact is 

the head Instructor. Thts body has noth-

ing to sell except information. It is avail-

able to all who can use it, at practically 

no expense, This Is our way of saying 

that from our viewpoint the greatest prog-

ress In the field of golf dur ing 1928 has 

been from the standpoint of turf mainte-

nance BS a result of greater understanding 

of such problems by those who are re-

sponsible for the condition of the course. 

It Is up lo all of us who serve (his market 

lo keep well up In the procession. 

Style Selling and Thinking Are 

Bright Spots 

fly I B. ICF.LY 
Prttidtnt, Wilson'Weittrn'Sportinl Goodi Co. 

GOLFDOM has asked that I state what 

I believe to be the significant devel-

opments In the golf field dur ing the year; 

also what I consider to he the outstanding 

details In the progress of professional busi-

ness operations dur ing the same period. 

In answer to the first query, I prefer to 

make my remarks in reference to equip-

ment only. It Is my belief that style In 

golf equipment is one of the greatest de-

velopments of the year. Granted that, first 

of all, an Implement of the game Is scien-

tifically constructed to 

meet the requirements 

ot fine play, tremen-

dous Interest is shown 

by the public in the 

combination of ma-

nterlals used, fine work-

manship, and details of 

design, which result in 

what we term "style." 

For a considerable 

t ime golfers have given 

much thought to the 

lines, color and general 

appearance of tbe cars 

they drive, tbe homes 

they live tn. and the 

clothes they wear. In these things they 

have demanded style. Tbls Is an age of 

style, and an Implement which merely hits 

the ball correctly Is not sufficient. It must 

have finesse In construction. Appearance 

Is now a major factor deciding purchase. 

It Is not an uncommon thing nowadays 

to hear a golfer say he has a set of ad-

vanced models or he boasts a set of 1929 

golf clubs before the 1929 season actually 

arrives. He is getting the Idea more and 

more that he must have the latest tn golf 

equipment, just as he must have the latest 

design in his motor. 1 tb lnk tt is quite 

with in the realm of accuracy to slate tbat 

style Is one of the outstanding progressive 

features of the year. 

In answer to the second question. I 

think I might honestly eay tbat your own 

thought-provoking magazine, GOLFDOM, 

has done as much to stimulate better busi-

ness in the operations of golf clubs as any 

factor I know of. The greatest service you 

can render any man Is to cause him to 

think. It is very evident from the many 

answers wbicb you have published to ideas 

of vital Interest appearing in your publica-

tion that you have done Just tbat thing. 

We have mentally alert men managing 

our golf clubs and pro shops, and their 

keen Interest in the numerous challenges 

which you have posted cannot help but re-

sult in a more intelligent handl ing of the 

business phase of golf. Allow me to say 

that I consider GOLFDOM one of the lead-

ing factors in the progress of business 

operations of golf clubs dur ing tbe past 
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year, and. furthermore, your continued 

helpful discussions of the practical prob-

lems of golf club operations will do as 

much to il* the necessary firm foundation 

for tbe development of golf [n America as 

any one thing 1 can call to mind. 

Better Financing—More Study; 

Year's Features 

By JOE ROSEMAN 

President. Roeeman Tractor Mower Co, 

THIS year we have found tbe golf clubs 

generally have Installed better account 

ing systems, have paid more attention to 

financial obligations and are realty In bet-

ter financial condition than we bave ever 

experienced before. 

Greenkeepers and green-chairmen are 

figuring their budgets in such a way to 

guarantee that accounts wtlE he paid with-

in TO to HO days and only a lew of the new 

golf clubs arc unable to pay their debts at 

the close of the season. Naturally we sttll 

bave promoters and enthusiastic golfers 

who are organizing dulls without having 

first secured the necessary financial back-

ing. with the result that manufacturers 

are holding the bag for most of the ma-

terials purchased: and In many cases 

these manufacturers are bound to suffer 

a loss because some of the new golf clubs 

cannot proceed or exist without readjust-

ment of the plans adopter! without the 

originators having first learned the true 

financial requirements. 

Greenkeepers generally are studying 

their problems with a great deal more 

care than was known heretofore and their 

purchases are befug limited to equipment 

which will stand up for years Instead of 

months without excessive repairs. The 

greenkeepers" associations are doing worlds 

of good for Ihe golf clubs by having these 

men exchange Ideas on methods of over-

coming diseases of plnnt l ife without long, 

tedious experimentation which of course 

is costly. 

The green keepers of the Chicago metro-

politan districl have saved golf clubs thou-

sands of dollars In the past two years b> 

the intensive study of turf life and proper 

labor saving equipment while their busi-

ness meetings are devoted entirely to ex-

change of experiences on eradication of 

evils. Such fmilitate group discussions are 

becoming general and to us, the movement 

Is significant and valuable. 

Good Signs in '* Getting Down 

to Business" 

By L. W. CR AND ALL 
Prettdent, The Rurke Golf Componv 

• " p i lK operation of the average golf club 

1 during 1928 has unquestionably taken a 

decided turn for the better while still leav-

ing a mi de room for further Improvement 

in the years to come. 

The average club Is something like the 

average player; 100*X efficiency in opera-

tion is a remote Ideal as difficult of at-

tainment as 18 holes In par. However. In 

ihreo distinct ways Improvement has come 

about. In Ihe first place: It has been dis-

covered that the greenkeeper knows more 

about his Job than the average member of 

the committee and he Is left more to his 

own devices. Second; there is a tendency 

toward developing more active member-

ships resulting In Increased revenue to the 

cluh. Third; the pro la becoming less of 

a Jaek-of-all trades. He is conscious that 

modern business demands specialized ef-

fort and he is developing along lines dic-

tated by his natural aptitude. 

Many pros are realizing that, like other 

lines of business, they can accomplish 

many things thru organization lhat can-

not be done in any olber way. 

They have excellent officers and by us-

Ing and recommending modern business 

methods, they will gel the approval, sup-

port and assistance from club members that 

is so essential to the successful operating 

of golf cluhs anil any other business for 

that matter. 

So far as the playing attributes of the 

average course are concerned, progress 

will be made In 1929 In the science of grass 

culture with particular reference to the 

control and el imination of certain mala-

dies at present "raising Ned" with greens. 

With reference to the business operation 

of the club. Increase in revenue will be the 

objective. This will perhaps come about 

by the elimination of Ihe Inactive member 

and the addition ot new members that will 

do their share In the support of tbe club. 

One of tbe most Important things that 

Is often overlooked in club management 

Is that oT seeing to it tbat the club gets its 

money's worth for the revenue It has to 

spend. 

Greater knowledge of club management 

is more easily obtainable than ever before 

and wtth this knowledge comes the proof 

that to hold some one individual or one 


