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Ontario Experiment Station has suggested 

a simple test for acidity tn black soils 

which can be used for compost. Place a 

teaspoonful of compost In each of two 

glasses, fill l o th with water, place In one 

a tabiespoonfnl of liquid ammonia . Stir 

each glass thoroughly with a separate 

spoon. Afler standing for an hour, if the 

water w h i c h contains the ammonia is col-

ored quite dark, and the other settles clear, 

then tbe soli is acid. 

As the nitrogen present in tbe compost 

pile Is the most Important element, and as 

it may be easily lost In duantlty, care 

should be taken to prevent this loss. A 

preservative for fresh manure, keeping the 

compost pile wet while the fermentative 

processes are taking place, and the addi-

tion of absorbents when building the com-

post. al! mean efficiency, and prevention 

of loss. Care taken tn preparing the com-

post pile will mean more nitrogen In the 

compost. 

West bury Gives Its Pro 
Business Boost 

< < r A L D Westbury News," a mimeo-

V-/ graphed one sheet weekly house-

organ of tbe Westbury Country club on 

Long Island. Is a first class example 

of a club news sheet that Is lively 

helpful and progressive. Clever sketches 

illustrate earh issue. One of the Issues In 

late April devoted the left hand column of 

Ihe first it ml only page to some publicity 

for BID Noon, the club's pro. The yarn 

follows because tt Is the sort of copy tbat 

u club ran put out to give its pro a good 

"break" fn his sales work. 

The story appears under the head: 

WB8TBURTS "PRO" HAS COMPLETE 

LINE OF GOLF MATERIALS AT 

STANDARD I'RICEH—SEE THEM 

The copy reads; 

Thr only tcay a storekeeper can hrep a 
complete tine of good* in to have a call 
for those (foods. 

Our "Pro Shop" it a store, a golf Store. 

nnd our "Pro" the storekeeper. "Hill Noon," 

want* lo keep on hand everything that 

you tl re Ukcly to want. 

But he can t afford to stock up ipHh golf 

material* utiles* he flnfcfc* thr cash rrgix-

ter occamanally. 

"Bill" wWZ treat you riyht and sell you 

right. He has everything from matched 

clubs to garter tee garages. 

One of the flret customer* that strolled 

into Bill Noon'I emporium after hi* nete 

stock arrived, leas President Vincent X. 

McGuire. 


