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Leonard Macomher, Inc. 
GOLF A1CHITECTS AND BUIIDEIK 

UA NORTH MICHIGAN AVI 

TELEPHONE SUPERIOR tlM 
CHICAGO 

At Preterit Corutrucling ihe Following Course*: 

Mlaalon Hi l l . C. & 
North brook, IIL 

Euclid Bill* C, C. 
Orland. ILL 

Breaker, Beach C. C 
Nort hbrook. 111. 

waukecan willow O O. 
Techny. III. 

Llbertr»lll*. C. C. 
Uh.rtrHlie. 111. 

M.p l* Cr . . t C. C. 
Ke&oeha, Wlso, 

Po lmd c . c. 
Toitnfatown, Ohio 
Wei l Hllle C. C. 

Canton, Ohio 

N o w A v a i l a b l e 

W o r m E r a d i c a t o r 
I in Sealed 100 lb. Ha«») 

Sole Importer! 

C O L L I N S S E E D SERV ICE CO . 
b0 Congress St., Bon ton, M o n 

-SSTTZTZ^T 

M 
^ U U w A j Z l pritw -Wis 

show nt*; i»d 
I * wAoituM 
LVi - . J E M «uti f»i pat t 

n p f l H tent Wt no* 
Wtt jog wtettuli prices btcwM wt piontd laxl fttt that trot 

wtnltitic dtJlinu witli toll Ctub itiowtd minimum ulllif cotli 
trimrndous uits mcrejst and most profit to til 

NATIONAL MOWER CO 
2411 University Art. Minneapolis, Minn. 

Tin IhusI !»* Furwiy Mowei built with double till 
ii' — jttti MI nys « 

in nt ttftt cans 

C a r t j n o n p i p e 
lastis 

forever 

And only McWANE makes it small enough to (Ive you 
a complete watering synt rm in ruit-proof pipe 11 in 
tip. Joints Included 

McWANE CAST [RON PIPE COMPANY 
B i r m i n g h a m . Ala. 

O O L F D O M 

Reddys Span "Nu t Notion" 
to Necessity in Few Years 

PROS who are getting the welcome, 
effortless and constant profit of patented 

tee Kales get a sharp reminder of tbe com-
paratively recent growth of this added rev-
enue when they run across the dope that 
less than seven years ago Dr. Wi l l iam 
l.owell, a New Jersey dentist, whittled out 
the grand-daddy of tbe Brst Reddy tee. A. 

These are the Reddy 
Tee Lowells; upper 
left. Dr. W m . H. , at 
the upper right is 
E. E., and lower 
right is W m . Low-

ell, Jr. 

little later on he experimented with a top 
of the tee made of dentist's cement and 
then there were about a dozen other types 
be worked on unti l he finally developed 
the Reddy tee as It is today. An interest-
ing detail of the Iteddy tee exhibit at the 
international Golf Show was the array of 
various models In the Reddy tee's history. 
It was signllicant to note that the present 
model In a great many respects shows close 
adherence to the doctor's original hunch. 

There was a great deal ot kidding shot 
at Dr. Lowell when he began using his tee, 
and the fellow club members and other 
Trlends he got to use it also were targets 
for the wise-crackers. But Instead of kid-
ding txiwell out. of faith witb his Idea they 
worked him up to a "steam ahead and 
damn the torpedoes" slate. He sampled 
the tees among everyone who might "cl ick" 
on the new stunt. Star pros, and amateurs 
and rank dubs, i f they happened to be in 
the line of Are. got the works from the 
doctor. One of the first cash sates was 
made to John D. Rockefeller. Walter 

Please ment ion G O L F D O M w h e n w r i t i n g adver t isers 
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Hagen and Joe Klrkwood were about the 

first notable pros to use them. 
In [tutting the Reddy tee across. Dr. 

Lowell poured money luto sales promotion 
unti l the pioneering expense started to look 
like the German nation a! debt. Rut after 
he'd done his prel iminary investigating 
and sates work he dug Into his jeans again 
and started advertising. Then the tide 
turned strongly bis way and has kept on 
favoring him unti l Reddy tee sales per year 
are at a figure that would make you gasp. 
Now the golfer who uses sand to tee the 
hatt is in the rapidly dwindl ing minority, 
approximately less than 15% of tho golfln--
assembly. 

Today the doctor is chairman of the 
board of the Nieblo Mfg. Co., manufac-
turers of the Reddy tee. His boy, E. E, 
Lowell, is president of the company, and 
his other son, Wi l l i am, Jr., is vlce-presl-
dent. The company's factory ts at Norway, 
Maine, tn the heart Of the white birch 
country. The Reddy tee ts made of care-
fully selected, air-dried white birch. Tbe 
manufacture, coloring and finishing of the 
tees is done with equipment especially de-
signed for the work, and employing mate-
rial that is the host the Lowell family can 
find in the market. 

WILSON-WESTERN sends GOLFDOM 

three of the lively colored display-

cards that this company is furnishing the 

pro trade this year as dealer helps. One 

card features tbe Wilson balls, another the 

Wilson matched woods and the third the 

Wilson Inter Related irons. It makes fine 

stuff for the pro to put in a-spot near his 

merchandise where tt will do some good si-

tent selling work. 

Always remember style is one of the 

mainsprings of selling. Capitalise the 

style element every chance you get tn 

your merchandising. 

Exclusive merchandise is one sure way 

to pro selling success. I f the shop is "first 

with the la lest" it's highly Interesting as 

a market place for the members. 

HICKORY SHAFTS, FIFTEEN GENTS 
Fmr both Iron club* and wood elub*. The Shaft* 

i r« second growth hickory, alr-ieatoned far two 
y t i n . returned to professional slse. straight, beau-
t i ful . fairly ( t in. 

T H I S O F F E R IS S I N C E R E . I W A N T E A C H 
PRO T O G E T HIS S H A R E 

PoUaga prepaid where remittance accomp 
C, O. P, shipment* eent collect. 

Sand 13. TS for 26 (bafts, postage paid. 
Sand IT.SO for 60 shafts, postage paid. 
Send flS.OO for tOO shafts, postage Paid. 

JOHN W. WEIS. ISI New York $1.. Memphis. Tettn. 
Please mention GOLFDOM 

Langford&Moreaua 
M11> c m CLUB HOUSE. 2405 Grate St.. Chic its 
» isler Eft Orb Office Lake Wartfc, rfC 

The DESIGN 
and CONSTRUCTION 

OF GOLF COURSES AND 

COUNTRY CLUB GROUNDS 

Landscape 
Kngineering 

Construct ion 
Managemen t 

Established 1814 

H o v e y ' s 
Reliable Golf Course 

G r a s s e s and 
Equipment 

I 
B I iW/or (spy o/sur 
1 Mat //krfrafW OtUh, 

Hovey & C o m p a n y 
j W IS * 20 South Market St. 
1 Boston, Mass. 

Wri te for Catalog and 
30 Day Trial Offer 

=K E M P= 
Power Soil 

=SHREDDERS= 
Kemp Mfg. Company 
Dept. C, 2001 P*sch St.. Erie, Pa. 

CLUB MANAGEMENT 
MADE PROFITABLE 

"It n club noed* a thing In It a bueliteatl. 
tt la likely trt eoat more >OT i <• supply rtir 
n w t th«n tlie Thing ll>rlf Mould rrt»t!r' 

Til foster healthy club mfinjmfmi'nt and 
profitable growth or i-xpsnalon, and tn pre-
vnit failures due tn Jack of eyatem, thla or-
ganlxnt.lnn renders n romptpie anrvlce to 
club manager* and "Xccutlves throughout 
the United States 

Write for free Ditatti 

Business System* Corporat ion 
210 Transportation Rldn.. Los An*rlrs, Calif. 

Specialist* and IVsljtcier* of Account,it? Srttrtns 
tor any lino ot t• • I»11 

when writing advertiser* 


