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This Method Helps Pro Keep 
His Credit O. K, 

A E. W A R D , pro at Wtnfield, Kansas. 

A . writes GOLFDOM telling of the nicth-

od employed at his elub to handle his col-

lections. The plan may help some other 

pros to get their money so they can keep 

their credit rating In good shape. Ward 

says: 

"I have read your article in the 

February issue ot GOLFDOM, on 'give al! 

a fair break.' The part 1 was interested 

III was the pro's collections. 

"( think we have one of the best t l f 

not the best! systems of collecting that 1 

know of. 

"The member signs a slip for whatever 

he gets from the shop Al the end of the 

month I make out statements and keep 

them until called for by the member. I 

send the total charge again*! each member 

lo the secretary, (who by the way is ulso 

secretary of the Chamber of Commerce. 

Itotary club, and Itetail Merchants associa-

t ion! . He sends out an Itemized statemeul 

covering the purchases. When he receives 

tbe cheek from the member he distributes 

Ihe amounts due to each department, it 

any member disputes his pro account he Is 

referred to me, then I mall his slips to him, 

or hand them to him the first l ime he 

comes Inlo the shop. I receive a check 

from the secretary on the 1st and 15th of 

each month. 

"Now the point I want to give you is 

this: In the four years I have been al this 

club, I have not had one bad account, nor 

have I bad to carry any charges from 

month to month, which has enabled me to 

keep my own credit rating O, K." 

Mid you ever sit down and figure your 

selling costs? i f you did you'll see how im-

portant It is for you to discount your bills. 

The discounts, figured over a season, make 

a substantia] increase In tbe return on the 

pro investment. Quit guessing and kid-

ding yourself. Find out what it's costing 

you to do business and your percentage of 

profit. 
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Now 
Considered a 

Necessity 
Fulname Golf Ball Marking is no 
longer the fad of the few With 
thousands of clubs it is a habit, s 
ride, an indispensable part of the 
game. 

It speeds up the game, preventing 
mistakes and arguments. It pre-
vents theft and ball bootlegging. 
It saves thousands of dollars for 
players in lost halls regained. It is 
clear—permanent the one out-
standing gol f ba 11 m ar king met hod. 

Free 
Your club may sccure the new 19i8 
Fulname Marking Machine- Free 
upon extremely easy conditions. 

Write today. 
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