Daconil Action™ fungicide
combines the power of Daconil”
with a revolutionary turf protein
booster that helps turf activate
its own natural production of
PR proteins. The result is turf
that is stronger, healthier, and
better able to defend itself.
When rotated with Secure, your
turf gets complete inside-out
protection from disease. To see
what superintendents are saying
about the turf-boosting power
of Daconil Action, visit customer
stories on GreenCastOnline.com/

DaconilAction.

If you’re not rotating twc
fungicides year-round,
in your turf’s defense.

Daconil Action rotated with a traditional fungicide

©2013 Syngenta Important: Always read and follow label instructions before buying or using §
warranty, All products may not be registered for sale or use in all states. Please check with your
Alliance Frame, the Purpose Icon, and the Syngenta logo are trademarks of a Syngenta Group Company. §




® fungicide is the next-

multi-site contact Secure
U,re leaving holes generation, multi-site contact

and the first in the golf market
in over 45 years. Secure is
the ideal rotation partner with
Daconil Action™ fungicide

for season-long protection
against the toughest turf
diseases, including fungicide
resistant dollar spot. Secure is
the only registered fungicide
for turf in FRAC group 29,
with no known resistance and
low risk of future resistance.

Now, your systemic fungicide

no longer replaces your
contact applications but

rather complements for

inside-out protection.

Daconil Action rotated with Secure fungicide

For more information on Daconil Action and Secure
fungicides as part of a complete agronomic program,
visit GreenCastOnline.com/programs.

syngenta’
<

ta products. The label contains important conditions of sale, including limitations of remedy and
» or local Extension Service before buying or using Syngenta products, Daconil™ Daconil Action”™ the
* is a registored trademark of Ishibara Sangyv Kaisha, LTD. MW 1LGG3038-GC1 7/13




Official
Golf Course
Equipment
Supplier

It'swhy John Deere is chosen #6 cut the most famous green in golf.

Not enly do professional players expect the most famous holes in golf to be in perfect condition,

they demand it on every hole they play on tour. Which is why John Deere Colf is proud to be the Official
Equipment Supplier of the PGA TOUR™. From tee to green, you'll find equipment like our E-Cut™ hybrid
fairway and greens mowers on TPC® courses around the country. Choose the equipment that the most
demanding players in the world trust: John Deere Golf equipment. Call your John Deere Golf

distributor for a demo today

Trusted by the best courses on Earth.




Hole #17, Stadium Course at TPC® Sawgrass

@ JOHN DEERE
GOLF

JohnDeere.com/Golf
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manicure their water.
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No Boundaries

Whether you own a single cart or manage an entire
fleet, battery performance matters. And when it comes
to deep-cycle batteries, no one goes to the extremes of
performance like Trojan. Compared to traditional 8-volt
batteries, the Ranger™ 160 increases travel time by 35%
between charges, while the Traveler™ 8V delivers over
40% longer life.

We'll keep breaking the boundaries. Where you go
after that is up to you.

800-423-6569 trojanbattery.com

BATTERY COMPANY

Clean energy for life.



TEEING OFF

TELL YOUR STORY

hree years ago, we weren't specifically

looking to start our own podcasting

network — we just had some great
interviews from turf experts that didn’t
quite fit into print. Our multimedia page
was the perfect place to showcase those
stories, though, and people listened.

From those beginnings, we started the
Superintendent Radio Network (SRN)
with a focus on education. We wanted
to share tips in short,
accessible clips a super-
intendent could listen to
on the fly, and even share
with crew members. Pod-
casts are a great media for
going in-depth on smaller
topics. For example, we
teamed up with Erik Sides
to tackle the details of
frequency of clip (check
it out at bit.ly/1iyKmIi2),
or picked up the top tips
of golf cart maintenance
from Randal Crook at Club Car (look here
at bit.ly/1ly5¢cEW). Both have plenty of use-
ful info for the start of the season.

But while covering those issues, we also
ended up collecting plenty of great stories
from around the golf industry. Some of my
favorite moments come from interviews
with superintendents who took on tough
weather or an even bigger challenge. Don't
get me wrong, I'm all about seeing your
stories in print, but there’s just something
about hearing it told first-person by the
superintendent that makes it even more
powerful. Here are a few of my favorite sto-
ries direct from you in the last few years:

- Josh Heptig, superintendent at San
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Kyle Brown
Associate Editor

Luis Obispo’s County Parks Golf Course,
used old equipment to build a compost
tea system and applied for grants to build
one of the first zero-waste golf courses
in the U.S. He shares how he did it, and
some tips for saving money and building
environmentally friendly programs. Look
for it at bit.ly/1cSclLkj.

* With the Players’ Tournament coming
up, superintendent Tom Vlach had to face
down severe weather that
could’ve undone all his
team'’s hard work at TPC
Sawgrass. He talks about
how they got proactive
to minimize the damage,
including handling the
media, at bit.ly/1nizO0ih.

* My favorite story from
last year was part of our
October “Turf Buds” cover
story, when | heard the
incredible story of how
Bob Kohlstedt dove into
the middle of a flood to save his dog, Gus,
on the course. A superintendent does some
amazing things on the job, but most of
the time it doesn’t include something as
heroic as risking his life. Listen in at bit.
ly/1frO1nP.

We've begun our third year of SRN,
and I'm looking forward to gathering even
more powerful personal stories from su-
perintendents. Education is always a major
focus of what we bring to the podcast, but
hearing about what you're doing on turfs
frontline makes what we do even more
important. Check out these stories, and
share some of your own in the upcoming
season. GCI

SUPERINTENDENT
JR-ADI-O NETWORK

Subscribing to SRN is
easy and free. Head to
bit.ly/1frSHtT and listen in!
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SePRO Corporation—the leader in aquatic restoration products—has helped golf course superintendents
manage and maintain one of the most important aspects of their golf course—water.

Managing golf course ponds and other water features takes the expertise and the right products to
control unwanted aquatic plants and algae growth, and maintain the highest water quality possible. SePRO’s
Guaranteed Aquatic Solutions® program offers an economical package of solutions to effectively manage your
ponds for the entire season.

Contact your SePRO Technical Specialist or call 1-800-419-7779 for more information.

; SePRO clearly has the solutions to
o manage your water features.

Sonar® Aquatic Herbicide, Captain® XTR Algaecide and
SeClear® Algaecide & Water Quality Enhancer are just 3 of the
innovative solutions available from SePRQO Corporation.

Visit sepro.com
SePRO Corporation Carmel, IN 46032 SGPR

Adways read and olow label drections. "Program not avasiabie in Florida or Hawas. Ask your SaPRO Technical Specialis! for
more nformaton. Sonar. Captam and SeClesr we rademarks of SePRO Corporation Copynght 2014 SePRO Corporabon



WHITEBOARD

- Never too cold

emperatures this winter may have hit unprecedented
" lows throughout the country, but that doesn’t mean
the work flow needed to freeze up.

Jason Adams, superintendent at Blue Hill Country Club
in Canton, Mass., reports that during a typical winter
his staff is hard at work removing trees and underbrush
throughout the course. Even though they accomplished

a tremendous amount, this year's snowfall amounts and
extreme cold weather forced them inside at times.

Adams and his crew took advantage of those times by
helping the mechanic in his preventative maintenance for
the upcoming season, organizing the shop areas to be even
more efficient in our daily operations, create pesticide and
. fertilizer programs, attend agronomic training seminars,
refurbish golf course accessories and build budgets just
to name a few.

One thing they had been doing is rebuilding old sprin-
kler parts and testing them.

“You might ask how we can test them without water
or water pressure, right?” says Adams, “Assistant super-
intendent Alex Martin created a sprinkler tester from a
prototype idea [ had created many years ago as an assistant
superintendent. By using some PVC parts, the shop com

'n--

Say CHEESE!

GClI hit the ground running at the 2014 Golf Industry Show and
we took a lot of pictures documenting the entire show. We've
posted a few images here on Whiteboard, but you really need
to check out the app for an exclusive digital slide show.

View tons of images via our
issue app. You just might
caltch a glimpse of yourself

Check out Jason Adam's turf maintenance blog by
entering bit.ly/MLnSEK into your browser.

It's never too cold to test old sprinkler parts. Here's the
testing device assistant superintendent Alex Martin
developed

pressor and a 24-volt transformer we are able to simulate
water pressure and electrical signals just like in the field.
[Martin] is able to rebuild and test bottom valves, pilot
valves and even electric solenoids in the shop. This helps us
prepare for the irrigation start-up in the spring and allows
us to save money on irrigation inventory.”




THE FEED

ugusta National’'s famous Eisenhower Tree, a

100 year old loblolly pine standing at about 65

feet, was cut down in February after suffering
severe damage from the ice storms that plagued the
southern United States. The course landmark towered
over the fairway on the 17th hole and its remaval
will definitely change the view at this year's Masters
Tournament. Check out what industry professionals had
10 say about the loss of the iconic pine.

Ron Whitten = 2o WhitienGh

If a tree falis in the forest, does it make a
sound? It does if the tree is the Eisenhower
Pine and the forest is Augusta National GC

Luke Elvy @clvispnl
Ironic that Bubba Watson's win at Riviera
is being overshadowed by a tree on the last
course he won at. #Eisenhoweriree

’ \ Augusta.com ©ALG Mostors
.| People are asking me if pieces of Ike's
R, Tree will be sold to the public. | am pretty

confident the answer is no. #Masters

Jason Sobel © Joc0 Sonaelso

Adam Scott on the Eisenhower Tree:
“Anything that lives will eventually die, |
guess.” Rory Mcllroy: “It's a tree.” Such
sentimentalists.

Rick Rellly @ReillyRick

Will #Augusta replace the Eisenhower
tree? R you nuts? In 2012, they replaced
an entire 1000-sg-ft bathroom in 1 day.

joo )}

=
Ted Bishop “iedbshopitipos
@Tigerwoods says Honda is the
start of new season. Says he won't

miss Eisenhower tree! 1 PGATOLR
@thepgaofAmerica @PGA_com @

MattAdamsFol

Join the conversation
on Twitter @GCIMagazine!

Check out the app version of this story
for an interactive slide show.

2014 Tweet Up & -
Social Media Awards

ocial media brought golf
Ssupenmendents together

offline for the third year
running at the Aquatrois booth
for this year's Tweetup. Turf pros
crowded to talk about their work
online as well as enjoy a few cold
drinks and music.

We also named this year's

winners of our Super Savwy
Sacial Media Awards, a group of
superintendents and academics Pat with “Best Use of |
who use social media to improve the  Twitter” recipient Justin
game and each other’s lives. Here VanLanduit.
are our favorites for this year. Be sure 10 check out the app version
of this issue to watch videos from some of our winners who ‘ ¢
couldn’t make it to the show. ‘ !

{.__,_______
:

John Kaminskl Award
for Leadership

Micah Woods

Asian Turfgrass Center
Wanchai, Hong Kong

Tom Viach
TPC Sawgrass
Ponte Vedra Beach, Florida

Best Use of Twitter

Randy Samoff )
Overall Social Media Program  Champions Golf Club '
Nick Christians Houston, Texas
lowa State University —— —
Ames, lowa Ellie Parry
Turflobs
Adam |lkamas Loughborough, United ) >
MIGCSA Kingdom )
Benzonia, Michigan
Justin VanLanduit
Best Use of Facebook Briarwood Country Club :
Gary Grigg. CGCS MG Deerfield, lllinois e e
Idahoy/Florida E =
Cale Bigelow

Jason Chennault
Turfgrass World
Moscow, Russia

Purdue University
West Lafayette, Indiana

Best Multimedia

Best Blog Adam Garr
Jason Haines Plum Hollow Country Club
Pender Harbour Golf Club Southfield, Michigan - "

Madeira Park, British Columbia

Rick Brandenburg
North Carolina State University
Raleigh, North Carolina

Jason VanBuskirk
Stow Acres Country Club
Stow, Massachusetls



OUTSIDE THE ROPES

ar on Twitter @TlimMoraghan

Tim Moraghan, principal, ASPIRE Golf (tmaraghan@aspire-golf.com).
Follow Tim's blog, Golf Course Confidential at www.aspire-golf.com/buzz.html

GOING AT THINGS ASS BACKWARDS

Tim Moraghan has the answers to fix golf — but will anyone listen?

ave you been in the golf
H business long enough to

remember the Basakwerd
putter? Introduced in the 1980s,
it was constructed with the shaft
entering at the far end of the club
head (what we think of as the toe),
and was touted as a solution to all
our putting problems. But like so
many promised miracle cures, it
didn’t help on the greens and didn’t
hang around very long.

[ was reminded of this aptly named
tool on the heels of the three golf-
industry gatherings that kicked off
2014: the PGA Merchandise Show,
the Golf Industry Show, and the
USGA Annual Meeting. At all three,
experts talked at length about the
problems besetting golf and proposed
solutions. In my opinion, most of the
special programs, initiatives, best
practices, and miracle cures are at-
tacking the problem just the way the
Basakwerd putter did: ass backwards.

There are better, and simpler, ways
to tackle the challenges.

We should be careful about grasp-
ing at gimmicks. While [ understand
the concept behind 15-inch holes,
oversized equipment, bunker bum-
pers, and kick ball on the course,
these are unlikely to have a long-term
effect on the game we know and love.
Maybe some of those deviations from
“real golf” will introduce people to
the game and make them “real golf-
ers.” Maybe.

Wacky initiatives may get people
out to the course once, but what does
it take to truly hook people? Non-
golfers are intimidated by the game
because it’s hard and expensive, and
they don’t want to embarrass them-
selves (particularly not at $150 a go).
Can you blame them?
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What about attracting kids? | agree
engaging youngsters is a good reason
to modify equipment a little bit, just
the way basketball, hockey, soccer,
and other sports do. But, eventually
kids have to grow into the equipment
and need to play by the rules.

Before we go too far afield, let’s
take another look at the key issues
we're dealing with and see if they can
be altered just a little bit to make golf
more welcoming. (I'll bet many of

of — the nuances of course set-up
anyway, why penalize the majority
to boost the egos of a few? (Save
your tough pin positions for the club
championship.)

We also should encourage nine-
hole rounds. They get people around
faster and are, not surprisingly, more
fun. And for most people, enough.

As the experts most concerned
with agronomy, how do some popular
initiatives affect us?

Since most average golfers can’t appreciate — and
can't take advantage of - the nuances of course
set-up anyway, why penalize the majority to boost

the egos of a few?’

these ideas will be applauded by the
current crop of “real golfers,” too.)

Start with pace of play. Do we re-
ally need science to help get people
around in four hours or less? Do you
know what happens when beginners
and average players are rushed? They
make mistakes, lose balls, whiff, get
frustrated, and, you can bet, start
disengaging from the game.

And let’s not get into the example
that Tour players set on TV week after
week. Until they are penalized for
their excruciatingly slow routines,
the rest of us have no reason to speed
up ours.

Fixing pace of play is simple, and
it's an area where those of us who
maintain golf courses can take the
lead. On busy days, set up the golf
course a little easier. Point tee mark-
ers down the middle, trim back the
rough, slow down the greens, put
holes in accessible places, you get the
idea. Since most average golfers can't
appreciate — and can't take advantage

Reducing water, pesticides, and
fertility is good for the environment,
no question. But if these reductions
negatively impact course condition-
ing, people may not want to play at a
particular club or resort.

Dues-paying members demand
good conditions. How dare so-called
industry “experts” tell our members
that they can’t have what they want
and are paying for, How dare they tell
a superintendent not to do his job.

Native areas on a course are attrac-
tive and good for the environment.
But they still require maintenance
and golfers are still going to hit 5
balls into them. Which leads to time
spent looking for those balls, which
leads to more frustration. Even with
GPS tracking on golf carts and main-
tenance equipment that determines
where native areas should be placed,
golfers are still going to walk into
them. So why have native areas at all?

(continued on page 58)



