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Club Car 
® 

A L W A Y S D R I V E N 

Reborn. 

Start w i th the dependable , reliable, legendary Carryall Turf pedigree. Infuse 
it wi th added power, efficiency, versatil ity and comfort . Let the next era begin 
1,000 jobs; 1 Carryall. Check out the all-new Carryall at newcarryall.com. 
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You can learn a lot with your head in the dirt 
Our best-in-class products combined with the WinField Insights'" Tech Kit 
and WinField'" Academy classes can help you look deeper and plan smarter. 



HEALTHIER MARKET, 
HEALTHIER YOU 

The last t ime I looked there were about 
2 0 0 female super in tendents in the 
U.S . I 've always been surprised that 

n u m b e r hasn ' t g r o w n ( i t ' s roughly the 
same as 2 5 years ago) because women are 
generally smarter , more patient and more 
self-aware than m e n . W o m e n also tend to 
take bet ter c a r e o f themselves. 

S o , to t h e o t h e r 1 5 , 5 0 0 - p l u s o f you 
who happen to have that Y c h r o m o s o m e 
floating around inside, let 
m e ask you a q u e s t i o n : 
When ' s the last t ime you 
had a physical? Have you 
done a stress test lately? 
W h a t ' s your cho les tero l 
level? And for god-sakes 
w h e n did you last get a 
skin cancer screening? 

W e d e c i d e d to ask a 
couple o f quest ions about 
y o u r h e a l t h a n d w h a t 
c o n c e r n s you about the 
h e a l t h i m p a c t s o f your 
job in this year's GCI State 
o f t h e I n d u s t r y r e p o r t . 
It was pret ty c lear that 
you r e c o g n i z e potent ia l 
problems like melanoma, 
heart attacks and hearing 
l o s s . W h a t ' s n o t c l e a r 
is w h e t h e r you're doing 
anything about it. 

But, s ince this business 
cont inues to inexplicably 
be 9 8 . 5 p e r c e n t male , I 
know the answer to that 
q u e s t i o n . . . b e c a u s e I 'm 
another idiot guy just like 
you. I ignore preventative 
health measures. I don't go to the doctor 
regularly. I rarely use sunscreen and I suck 
at exercising. 

Well , as part o f my cont inuing reinven-
tion o f Pat J o n e s ( s e e my Part ing Shots 
column on the back page), I 've resolved 

Pat Jones 
Editorial director and publisher 

It was pretty 
clear that you 

recognize 
potential 

problems... 
What's not clear 
is whether you're 

doing anything 
about it. 

to make 2 0 1 4 the year I start practicing 
what I preach. I 'm having too damn m u c h 
fun to croak and my spectacular new wife 
seems to en joy having m e around, so I'm 
actually going to get a physical and start 
doing m o r e to work out than just walking 
9 holes every o n c e in a while . 

I 'm also going to break down and get a 
skin-cancer screening at the G I S (assum-
ing they're still offering those) . I 'm o n e 

o f t h o s e m o r o n s w h o ' s 
always believed my darker 
c o m p l e x i o n w o u l d save 
me from the B i g C . Dumb. 

T h a t ' s w h a t I got out 
o f this year's State o f the 
Industry study. I hope it's 
just as valuable for you. 
T h a n k s to support from 
Syngenta and survey re-
sponses from about 4 0 0 
superintendents , we were 
o n c e again a b l e t o c r e -
ate a very comprehens ive 
report i n c l u d i n g b u d g e t 
b e n c h m a r k i n g and c o m -
m e n t a r y f r o m s o m e o f 
the smartes t guys in the 
business. 

Even b e t t e r , w e do it 
all to s u p p o r t t h e W e e 
O n e F o u n d a t i o n . T h r e e 
y e a r s a g o , w e d o n a t e d 
$ 2 , 5 0 0 from the survey. 
Last year, it was $ 5 , 0 0 0 . 
T h i s y e a r , I ' m g o i n g to 
m a k e it $ 6 , 0 0 0 . T h a n k s , 
o n c e again, to S y n g e n t a 
for helping us grow that 
contr ibut ion to the indus-

try's finest charity every year. 

And thanks to you for welcoming us into 
your life for another year. As always, we 
welcome your feedback (good or bad), your 
stories and your friendship. And please go 
get a check-up! GCI 
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Only FMC can 
help protect your 

turf from the 

Perennial weeds will soon return from the dead - and there's o 
one way to stop them: herbicides featuring FMC sulfentrazonel 

Stop the 
horrifying 

creatures from 
underground 

/ Starring YOU as the 
W W ' ZOMBIE WEED 
M WARRIOR 

End disturbing 
reappearances by: 

Nutsedge 
Green Kyllinga 

v / u s r ' f l g g r 

anj i i i i i i ) ^ 

Prevent the Return of ZOMBIE WEEDS with Herbicides featuring FMC Sulfentrazone 
Soon, perennial weed invaders will return from the dead and it's up to you to stop them. Target underground 
weed reproductive structures and reduce future populations of weeds with these powerful herbicides 
featuring FMC sulfentrazone: 

Blindside Dismiss Dismiss 
South " " 

Echelon' 
Q) 

Solitare 

n 0 e X l U i r 
FMC Turf ©FMCturf FMC Turf fmcprosolutions.com • I W I ^ M 

Always read and follow label directions. FMC. Blindside, Dismiss, Echelon and Solitare are trademarks ol FMC Corporation. © 2 0 t 4 FMC Corporation. All rights reserved. 



{ EDITOR'S NOTEBOOK } 

THE B U S I N E S S END OF GOLF 

Turf is the easy part o f being 
a s u p e r i n t e n d e n t , for m a n y 
supers - it 's the people that 

can make the job difficult. Superin-
tendents gathered from all over the 
country to work on those business 
skills that m a k e up t h e rest o f the 
t ime not spent growing grass at the 
annual Syngenta Business Inst i tute 
at Graylyn International Conference 
C e n t e r in W i n s t o n - S a l e m , N.C . in 
D e c e m b e r . 

T h e four-day s e m i n a r , run with 
W a k e F o r e s t Univers i ty , not o n l y 
covered business topics, but gave the 
small group o f 2 3 superintendents the 

c h a n c e to play through situations and 
find the best solutions for working 
with others. During the seminar on 
negotiations, superintendents worked 
with partners in a scenario to try to 
find a resolution that gave benefit to 
everyone involved. 

"Not only can you learn a lot from 
the instructors because that is their 
area of expertise, but you can learn 
a lot from the real-life stories about 
what happens to this guy here , " says 
Matt Kregel o f The Club at Strawberry 
Creek in Kenosha, Wis . "Everyone is 
a little bit different and unique, but I 
think listening to a lot o f those stories 

and applying what you learn in class, 
you can definitely better your way of 
managing." 

Also returning from last year's SBI 
were seminars on financial manage-
m e n t and br idging the g e n e r a t i o n 
gap. A brand-new module focused on 
leading individuals and teams across 
cultures, as well. 

B e y o n d t h e t e a c h i n g s e s s i o n s , 
superintendents had plenty o f t i m e 
to network and talk about both work 
and more during receptions and an 
off-site dinner. T h e program is free, 
but superintendents must apply to be 
a part o f the annual sessions. 

For our third year running, Golf Course Industry 
will recognize superintendents and industry 
leaders who are using social media exceptionally 

well to keep others updated, share course changes 
and show the world what the life of the superintendent 
is like. 

Once again, the megaphone will be back at the 
Aquatrols booth (#1013) in Orlando, when Pat Jones 
takes the floor to announce the winners of this 
year's Super Savvy Social Media Awards for 2014. 

Aquatrols partnered wi th GCI once again to recognize 
standouts in the social media world for Twitter, Facebook, 
video, overall social media strategy and the much-coveted 
John Kaminski Award for Social Media Leadership. Come 
by the booth Wednesday, February 5 at 3 p.m. to be a 
part of the conversation and connect offline with other 
superintendents and researchers, as well as enjoy some 
cold beverages and music. 

Don't forget to tweet at us wi th the «GCITweetUp14 tag 
on Twitter to let us know you'll be there! 

Continue the trend 



From 
THE FEED 

The Syngenta Business Inst i tute gave 
super in tendents t h e chance t o learn and 
network, a n d s o m e of t h e m did a l itt le 

ne twork ing on Twitter as well ! There were plenty 
of oppor tun i t ies to share s o m e knowledge - a n d 
maybe have a litt le f un in t h e process. 

Greg Shaffer 
@gtshaffer 
#SBI13 Day 1. Lets 
do this. 

Get in touch with GCI at GIS 

Catch an opportunity to meet the editorial staff of 
Golf Course Industry plus your favorite columnists by 

dropping by our booth (#3003) on the show floor. Come tell 
us what you think of our State of the Industry stats this year, 
and how it looks from where you're standing - or even just to 
hang out with the coolest golf magazine in the field. 

If you haven't had a chance to use our iPad or i Phone app, 
come by to get hands-on with a giant version on the big-screen 
in our booth! 

a * 

Erwin McKone 
@Turf Doctor 
I can smell the intensity. 

M a t t Kregel 
@CreekSupt 
Day 1 of the Syngenta 
Business Institute. Great 
info as we start in on 
financial management. 

Erwin McKone @TurfDoctor 
My view of a great industry event. Syngenta 
Business Institute. #SBI13 Make sure you 
apply in 2014! 

Ryan Bourne @TCCcaddyshack 
No better way to network! 

Know your fuel 

The Outdoor Power Equipment Institute is focused on a 
new national ethanol education campaign called "Look 

Before You Pump." 
The "Look Before You Pump" campaign cautions 

consumers and turf maintenance professionals that it is 
harmful and illegal to use higher than 10 percent ethanol gas 
in any outdoor power equipment such as mowers, chain saws. 
UTVs, generators and other small engine products. 

Research that shows high-ethanol blends of gasoline can 
damage or destroy small engines not designed to handle it. A 
recent OPEI/Harris Interactive study shows the vast majority 
of Americans (71 percent) are "not at all sure" if it is illegal or 
legal to put high level ethanol gas (i.e.. anything higher than 10 
percent ethanol) into engines such as those in boats, mowers, 
chain saws, snow mobiles, generators and other engine 
products. 

For more information, visit www.LookBeforeYouPump.com 
and search for #LookB4UPump on Twitter and Facebook. 

SUPERINTENDENT 
R A D I O N-E T IU -O R K 

Podcast pick of the month 

Wi th t h e Golf Indust ry Show 2 0 1 4 c o m i n g up, i t 's 
hard not t o w a n t t o be involved in t h e b ig show. 
But i t 's i m p o r t a n t to r e m e m b e r your local 

assoc ia t ion , as T im Kreger, execut ive d i rector of t h e 
Caro l inas GCSA r e m i n d e d us d u r i n g t h e Carol inas show 
last November . Head to h t t p : / / b i t . l y / l d K 3 I F e to hear it. 

http://www.LookBeforeYouPump.com
http://bit.ly/ldK3IFe


OUTSIDE T H E ROPES 

T i m M o r a g h a n , principal, ASPIRE Golf (tmoraghan@aspire-golf.com). 
Follow Tim's blog, Golf Course Confidential at www.aspire-golf.com/buzz.html 
or on Twitter @TimMoraghan 

TIME TO GROW 
Set a goal to not be at the same place you are now at this t ime next year. 

I k n o w it's rather predic tab le 
for the first c o l u m n o f the y e a r 
to be f i l led wi th reso lut ions . 

However , a lso every year I speak 
at d o z e n s o f s e c t i o n m e e t i n g s and 
trade shows, ta lk o n e - o n - o n e wi th 
hundreds , maybe thousands , o f 
s u p e r i n t e n d e n t s at var ious stages 
in t h e i r c a r e e r s , and I 'm asked t h e 
s a m e t h i n g : Can you help m e get a 
b e t t e r j o b ? 

I can help you; but m o r e impor-
tantly, you have to help yourself. And 
that means growing - improve your 
skills, master your craft, learn more, 
work harder, and use your brain, not 
just your hands. 

Two stories. First, when he was 
85 , a world-class cellist finished a 
pract ice session, turned to his c o m -
panion, and said, " I think I 'm getting 
better." W h e t h e r you are 9 or 9 0 , 
learning never stops. Growth doesn't 
happen: You have to make it happen. 

Second, two lumber jacks were 
chopping down trees. O n e said, " I 'm 
falling behind. I need to sharpen 
my axe." T h e o ther lumber jack with 
a dull axe just kept chopping. T h e 
lumber jack w h o sharpened his axe 
c a m e back and cut down twice as 
many trees. 

W h a t are you doing to sharpen 
your axe? Will you read books, attend 
seminars, invest in mentors or con-
tinuing educat ion? Will you tap the 
Web and all the tools available there 
to make yourself more valuable? 

W h e n I conduct searches and place 
superintendents in jobs, my cl ients 
are looking for candidates w h o are 
most prepared, not ones they have 
to teach . That's why you have to take 
the first step - no more excuses! -
and start developing and practicing 
the necessary skills. It's also why you 

must understand the job is much 
m o r e than just turfgrass. 

S o let's make a pact: S ince I don't 
want to be writ ing this same column 
next year, I want you to make it your 
goal not to be at the same place you 

his or her personal skills. It's very 
often the skills you think the least 
about - public speaking and the 
social graces - that get in the way o f 
gett ing where you want to be. 

4 1 W h a t are you doing to sharpen your axe? 
W h a t are you going to do this year to grow, 
to improve your mind and your career? 

are now at this t ime next year - men-
tally, physically, literally. I'd be happy 
to c o m e up with another co lumn idea 
if I know you l istened to this one . 

S o get growing! A n d . . . 

IF YOU WANT YOUR BOSS'S JOB, LEARN 

HOW TO DO IT 

Don't worry about who's in front o f 
you. Instead, study so you know what 
they do and how you can do it better. 

D O N T GET TOO COMFORTABLE. STRETCH 

YOURSELF 

S c i e n c e says we only use about 11 per-
cent o f our total brain capacity. That 
means there's lots o f room to learn 
Spanish, take an account ing course, 
or start a personal fitness program (I 
said it isn't just about grass). 

DID YOU TAKE A WEEK OFF AND NOBODY 

MISSED Y O U ? 

You've got the problem, they don't! 

TO BE SKILLED, DEVELOP YOUR SKILLS 

Good players don't get bet ter by only 
working on what they're already good 
at. Even Tiger Woods works on his 
short game. What are you doing to 
improve your shor tcomings? Almost 
everyone I meet in our business ( 5 0 + 
GCS 's ) could benefi t by working on 

PREPARE A PERSONAL GROWTH PLAN 

Don't just say you're going to im-
prove. Create a plan. For example, if 
you have a half-hour c o m m u t e to and 
from work, use that t ime l istening to 
books or the news, perhaps learn-
ing a foreign language. Think about 
every hour in every day and make the 
most out o f every one. 

FIND A MENTOR 

Look around. Is someone helping you 
plot your path? S o m e o n e w h o has 
already reached where you want to 
go? S o m e o n e willing to let you learn 
from their mistakes? Find people 
w h o will inspire you to rise higher 
and help you do so. And don't be 
afraid to hang out with people w h o 
are smarter than you. 

A GREAT CAREER BEGINS WITH GOOD 

EDUCATION 

Our industry offers terrific educa-
tional opportunit ies . If you're not 
taking advantage o f them, you're 
simply not gett ing smarter : You're 
gett ing dumber because everyone 
else is passing you. 

TRAVEL, ASK QUESTIONS, MEET PEOPLE 

Be curious. Doors only open when 
you push them. GCI 

mailto:tmoraghan@aspire-golf.com
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