SMART BATTERY

CHARGERS

M ary E. Yarick, professor and program
coordinator for turf equipment

management at Florida Gateway College

in Lake City, Fla., has an idea for charging
the 12-volt batteries on turf equipment that
does not get used often and/or during the
off-season when equipment is not being used
and remains in a discharged state resulting
in sulfated plates and eventual failure. A
Schumacher SE-1-128 battery charger is
available through R & R Products and costs
about $30. It is designed for equipment

in storage with a 1.5-amp trickle charge
and automatic operation and comes with a
mounting plate (which slides underneath
the battery), hardware and short 115-volt

power cord. Another option is to install a
CTEK Multi US 3300 battery charger that
ranges in price from $50 to $250. The unit
puts the batteries through an eight-step
reconditioning process that revives dead
or borderline batteries by maintaining

888-576-7007 or 336-354-1243

JBRM Inc. *» USA Product Manufacturer « Welcome, NC

them through cleaning, testing, discharge

and recharge and fast and slow charging.
CTEK also has connector options to allow
the charger to be used on more than one

machine. The mounting of either charger
takes less than an hour.

www.jrmonline.com
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(WATER MANAGEMENT continued from page 39)

Sometimes being aware of water management means equipping the course to handle too much water.

district goals were not served by
the project. In addition, main-
tenance costs at The Bridges
are already trending down: less
maintained acreage; no more
clean-up costs related to regular
stormwater damage and better
course revenues. The flooding
used to be so bad, the course had
to be closed for days at a time;
Poplar Creek had a reputation
as a place that was always soggy,
which further eroded rounds.
We frankly see stormwater
management and water quality
management as largely one and
the same. When you gather all
that water on a g()lf course site,
you may as well clean it before
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releasing it to the water table or
a nearby river/stream. Our firm
played a role in pioneering this
dynamic with our renovation
work at a pair of Chicago facili-
ties in the early 2000s. Our work
at The Traditions at Chevy Chase
in Wheeling won a Renovation of
the Year award in 2004, but our
work at Deerpath Golf Course in
Lake Forest is perhaps the better
example.

The course had been there
since the 1920s but a hospital —
basically a giant slab of concrete
and hardtop - had since been
built across the street. A recent
expansion made things worse.
Run-off was supposed to be con-

tained but in reality it wasn’t: it
caused serious flooding on and
around the golf course.

In the end, it was the golf
course that solved the problem,
and the impacts went well be-
yond the course boundaries.
Lohmann Golf Designs designed
and built an elaborate, inter-
linked water storage system at
Deerpath that gathered all that
water, created an extraordinary
new wetland habitat, and just
happened to bring some nifty
new risk-reward strategies to
several holes. Pretty neat solu-
tion — better than costly storm-
sewer upgrades. But we did
more than that: The on-course

filtration capability we created
through this chain of wetlands
vastly improved the quality of
retained water. This matters,
because no water storage system
is entirely closed. At Deerpath it
continues to head off site today
— all nice and clean - into the
Skokie River.

That’s not exactly making
lemonade from lemons. But it’s
close. GCI

Bob Lohmann is Bob Lohm-
ann is founder, president, and
principal architect of Lohmann
Golf Designs and a frequent GCI

contributor.
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INTRODUCING a complete, customizable news feed
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contractor, interior landscape/tree care services,
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market channels.
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CLASSIFIEDS

FOR SALE

Discount
Small Engines & Parts
Small engines & parts
from Briggs & Stratton, Kohler,
Tecumseh, Robin and more.
www.smallenginesuppliers.com

Also, look up your own parts
and buy online at
www.smallenginepartssuppliers.com

.

The i Blanket the Word Relies On

» Earlier spring green:up

» Faster. seed germination
» Deeper.rootidevelopment
’ Delars dormancy inifall

o [deal ' wintey'blanket

+ Best for'quickiurfrepairs

* Available'in anyisize
* 3, 7 or 10 yr'warranty covers

For details call
1-800-387-5808 today!

covermaster.com

E-MAIL: info@covermaster.com

COVERMASTER"
COVERMASTER

AHEAD OF THE GAME .
- A TR L e

| COVERMASTER INC., REXDALE, ON, MOV 5C3
TEL 4167451811 FAX 416-742-6837

Place Your Golf Course
Industry Classified Today!

800-456-0707 or
bvelikoyna@gie.net
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FOR SALE

COOL-GRIP COOLERS

Increase beverage sales and
customer satisfaction with these
inexpensive coolers. Keeps six
cans cold for hours with ice.
High quality from the inventors
of the zipper bag!

To Order: 800-446-7225 or
www.sixpackrings.com
Mumm Products, Itasca, IL
Free Shipping w/ 50+ bags

VISA L&) ilscﬂ Eﬁ

GOLF CLUB MANAGEMENT

LEARN ALL ABOUT GOLF
CLUB MANAGEMENT

THREE DAY TRAINING SEMINAR

UNITED STATES GOLF MANAGERS
ASSOCIATION

Usgolfmanagersassociation.com
1-888-346-3290

HELP WANTED

BUSINESS REP POSITION FOR
ASIA PACIFIC GOLF REGION

I'm seeking an agent position to represent
golf course product distribution in the Asia
Pacific Region. Based in Manila with easy and
affordable access to all of the Asian market.
Years of Asian golf business experience — |
know the market and people. Well networked
and tapped in throughout this growing golf
region. Impeccable industry leadership cre-
dentials worldwide.

Contact me in strictest confidentially at

AsiaPacificGolfBusiness@gmail.com

MERGERS & ACQUISITIONS

ATTENTION
OWNERS/BUYERS
Thinking of buying or selling
your Golf Course Business/
Commercial Real Estate?
Specializing In:

« GOLF COURSES
« ACQUISITIONS
« MARINAS
CALL: Eddy A. Dingman, CNS
Coldwell Banker Commercial NRT
National Golf & Marina
Properties Group
847-313-4633
www.golfcourseandmarinasales.com

SEEDS

NATIVE SEEDS
Largest distributor of native
seed east of the Mississippi, from
Canada to Florida! We specialize in
upland to wetland sites, including
bioengineering for riparian sites. See
what a difference natives can make!
Contact ERNST SEEDS today.
www.ernstseed.com - 800/873-3321

Let us help you get the

WORD OUT.

Golf Course Industry provides a cost-
effective, high impact way to promote your
company’s products and services.

Our professionally designed article
reprints can be used as direct mail pieces,
sales literature, training aids or trade
show handouts. For even more targeted
marketing, add your customized advertising
message, logo, mission statement or other
valuable company information.

800-456-0707

GOLF COURSE

INDUSTRY.
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DO YOU NEED A

GOLF COURSE

SUPERINTENDENT?

Our professional connections
with over 70 years experience can
recruit a superintendent with the
education and skills to maintain your

course in ideal condition.

*Denotes regional advertising

.

J

e

7~

(310) 546-7127 :: Office
(310) 991-9176 :: Mobile

bruce@WilliamsGolfConsulting.com

fce Williams
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rom the time I hit the ground
in Vegas for the GIS I was
bombarded, barraged and

&

berated about the “sense of optimism
about the market.”

It was almost as if golf’s powers that
be had gotten together last year and
decided to sing off the same sheet.
“We feel a sense of optimism in the
market,” they all said as if scripted to
do so. Imagine that.

Thus, every report about the indus-
try, every blog and every Tweet seem
to (cautiously) resonate with sweet,
sweet hope. We have (maybe) turned
the corner! Golf is (sort of ) back! We
have staved off disaster (for now)!

As my tone might suggest I, for one,
am still having a hard time drinking
the optimism Kool-Aid. I've been
around a long time and I have learned
the value of being at least mildly bear-
ish when I sense the gentle tickle of
sunshine being blown up my butt.

For example, I've learned not to
make broad, rosy economic pro-
nouncements. This “teachable mo-
ment” occurred after a top-level super-
intendent called me out at the end of
a gloomy state of the industry speech
in Connecticut a couple of years ago:
“Wait Jonesy... weren't you the one
who told us for years that East Coast
private clubs were recession-proof?”

Did I really say that? Not me! Must
have been my evil twin or Bill Cowher or
somebody else with a cheesy porn mus-
tache and a lot of loosey-goosey opinions.

Okay, so I'm not friggin’ Nostrada-
mus. Mea culpa.

I will admit there are reasons to dip
our toes in the hot tub of optimism:

+ The weather is good and rounds
are up. (Duh. Even a broken clock is
right twice a day and it’s about bloody
time for the seasonal facilities to
finally catch a break.)
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+ The stock market and housing
starts and unemployment and all the
other such random statistics on the
CNN ticker are better than they were
a few years back. (Thanks for the fine
work, Wall Street! I'm sure you'll never
let us down again. Glad you finally
have it all figured out.)

« Alot of facilities have regrouped,
gotten their finances in better order
and tried to change. (My gut tells me
many courses are still operating at
a 2006 status quo and “waiting for
things to bounce back.” This is roughly
equivalent to waiting for Jimmy Hoffa
and Amelia Earhart to come walking
around the corner arm-in-arm.)

the process goes national and is being
driven by online tee-time discount-
ers, how do you ever get back to a fair
price for a round of golf?

+ Some kind of pervasive aversion
to providing good service. For god’s
sake... there are 15,700 of you com-
peting for a dwindling customer base.
Can't you at least slap on a smile and
pretend you're happy to see me?

So, let’s conclude our little chat
about optimism over at the tiki bar of
reality. I'll have an O’Douls, but you
should probably get something a bit
stronger because this is going to sting
a little. Are you ready?

Yes, optimism is a lovely thing. It

Op won't put one round on your tee
sheet or get you one new member to sign on

the dotted line.

So, as golf’s designated curmud-
geon, I automatically worry that one
of the kids may have peed in the hot
tub of optimism. So I'm going to take
a pass. But climb right in if you want.
I'm sure it’s fine!

Let’s saunter across the patio to the
swimming pool of pessimism and see
what we find floating there:

+ Massive competition for core
customers’ time due to work expecta-
tions and kid-related obligations. In
my lifetime, we've gone from children
generally roaming free on weekends
while dad sucked a few beers with his
buddies on the back nine to today’s
hellish parental death march schedule
of soccer practices, dance recitals and
travel hockey tournaments.

+ Value pollution in the form of
discounting. When a lousy operation
up the street is giving away rounds
of golf, it’s pretty damned hard not to
panic and stoop to their level. When

creates a bit of a placebo effect that
seems to make those nasty symptoms
go away. It can become a kind of self-
fulfilling prophecy. All of that is fine,
but here’s the thing:

You can't eat optimism. You can’t
use it to pay your bank note. They
don’t accept it as barter for fertilizer at
your local turf distributor. Optimism
won't put one round on your tee sheet
or get you one new member to sign on
the dotted line.

Want to feel really optimistic? Take
immediate steps to offer good golf
at the right price, differentiate your
course from the pack and provide
excellent service. You can't solve the
social/time compression problem but
you can steal the rounds from lesser
operations just by getting better and
telling people about it.

So, there, that's what I think about
the whole question about optimism.
Happy now? GCl
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THE NATURAL CHOICE

ETQ

Enhanced Turf Quality

Focused oh i,
not the latest fad.

SipcamAdvan is all about minimizing turfgrass stress and
maximizing turfgrass health. With that focus in mind,
we are devoting considerable resources to our exclusive
line of ETQ™ turf fungicides. Supported by lab and
field research, these science-based solutions blend proven
active ingredients with ETQ technology. The result is
simultaneous disease control and protection from

UV light, heat and other stress factors. Your reward

is improved turf color, strength, density and

consistency . . . along with excellent disease control.

ETQ technology. Discover the benefits.

oy Bl us@hFacebook. www.sipcamadvan.com
800-295-0733

©2012 Sipcam Agro USA, Inc. The Natural Choice and ETQ are trademarks of Advan LLC. Always read and follow label instructions. TOGIE0512
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