


High performance is in our DNA. 
Well, technically it's in our molecules. 

Renown™ fungicide is the only product to contain 
the active ingredients in both Daconil® and Heritage® 
fungicides—the top two-selling fungicides in the 
golf market. Azoxystrobin and chlorothalonil have been 
optimally formulated to protect turf from root to leaf tip, 
even after heavy rain or irrigation. It's one economical, 
disease-fighting machine. 

syngenta® 

www.RenownFungicide.com 

©2011 Syngenta Crop Protection, LLC, 410 Swing Road, Greensboro, NC 27409. Important: Always read and follow label instructions before buying or using 
Syngenta products. The instructions contains important conditions of sale, including limitations of warranty and remedy. Renown™ is not currently registered 
for use in all states. Please check with your state or local extension service prior to buying or using this product. Daconilf Heritage,® Renown,™ the Purpose icon 
and the Syngenta logo are trademarks of a Syngenta Group Company. Statistics cited from the 2009 study by SPC LLC. 

http://www.RenownFungicide.com


ThinkAhead. 

There's hype. And there's proven history. Since 1998, innovation after innovation 

in 2500 greens mowers have led the industry toward improved results. Offset cutting 

units prevent the tire compaction commonly known as "triplex ring" A ball-joint 

suspension enables best-in-class steering through the clean-up cut. A refined, trusted 

and incredibly reliable E-Cut™ Hybrid option has been available since 2005. 



Offset cutting units - Introduced to prevent "triplex ring 

Ball joint suspension - Simple, durable solution for unequaled steering and contour following 

E-Cut" Hybrid option - The industry's first hybrid mower. 

Quick Adjust cutting units - Added this time-saving solution 

Reduced sound levels - The 2500E E-Cut" Hybrid is the 
quietest engine-powered riding 

->m i greens mower. 

Standard Quick Adjust cutting units transform height-of-cut adjustment into a 
painless, super-fast operation with a cordless drill. And the 2500 gas E-Cut Hybrid 
model is the quietest engine-powered riding greens mower in the industry. 
Interested in learning more? VisitJohnDeere.com/Golfto take a short highlight 
tour. Then contact your local John Deere Golf distributor for a demo. 

JOHN DEERE 
GOLF 

How advanced is it? a 

The features we introduced in 1998 still haven't been duplicated. 
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A lot of things live on a golf course 
Grubs shouldn't be one of them. 
(Or annual bluegrass weevils, billbugs and caterpillars.) 

DuPont™ Acelepryn® insecticide. 
Tough on grubs. Gentle at the same time. 
One application of DuPont™Acelepryn® insecticide delivers excellent control of the 10 toughest 
grubs, plus other key surface-feeding pests. No other grub product can match its level of 
performance or outstanding environmental and toxicological profile. Plus, Acelepryn® has been 
classified by the U.S. EPA as reduced-risk for turf applications. Learn more by visiting us at 
proproducts.dupont.com/acelepryn. DuPont™ Acelepryn.® Kill them. With kindness. 

DuPonfAcelepryrf is classified for restricted use in New York state. Acelepryrf is not for sale, sale into, distribution and/or use in 
Nassau, Suffolk, Kings and Queens counties of New York. Acelepryn® is not registered in Hawaii. Always read and follow the label. The 
DuPont Oval Logo, DuPonC The miracles of science" and Aceleprynf® are trademarks or registered trademarks of DuPont or its affiliates. 
Copyright © 2011 El du Pont de Nemours and Company: All rights reserved. T h e m i r a c l e s o f Science" 
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TEEING OFF 

MEET YOUR TEAM 

In the movie Citizen Kane, the ambitious pub-
lisher played by Orson Welles cherry-picks 
the best writers from his rival newspapers 

to assemble what he triumphantly introduces 
as "The greatest staff in the world." I now have 
the pleasure of doing the same. 

First, let me state our philosophy: We 
gather the best minds in the business to tell 
you exactly what's going on in your market. 
We inform, provoke and stimulate. We are pas-
sionate about this business and the people in it. 

Unlike Mr. Kane, we didn't have to raid 
staffs to assemble our amazing team. In two 
notable cases, they have been part of this pub-
lication since it was called Golf Course News. 
More recently, in most cases, they approached 
us because they believed they could write can-
didly about their views and 
experiences. 

I'll start with a couple of 
veterans. Terry Buchen is, 
quite simply, a marvel. Leg-
endary super turned longtime 
turf /operat ions consultant 
to some of the world's best 
clubs. "Travels with Terry" 
has been a mainstay of this 
publication - and part of the 
golf course maintenance cul-
ture - for 20 years. He visits 
scores of courses and shares the little things 
that make a big difference in great operations. 

Jeff Brauer writes like he designs courses 
- with intensity and purpose. I'm always 
amazed that a guy who sometimes goes out of 
his way to be politically incorrect could have 
been president of the buttoned-down, tartan-
coated ASGCA. What matters most is Jeff is a 
real-life, working golf course designer with a 
vast understanding of how architecture and 
maintenance interact. 

I tossed Monroe Miller into the columnist 
meat grinder a couple of years ago after he re-
tired from storied careers as both forever super 
at Blackhawk CC and the longtime editor of the 
Wisconsin Grassroots chapter magazine. Mon-
roe combines a fierce passion about the people 
in this business with disarming Cheesehead 
candor. He's not afraid to poke bears with 
sticks when he sees something wrong and he's 
warm and insightful when he points out the 
good stuff going on. Love this man. 

I was on the phone with Tim Moraghan 

Pat Jones 
Editorial director and publisher 

about 10 minutes after he parted ways with 
the USGA begging him to write for us. The 
guy set up a zillion national championships, 
knows everybody and has a persistent habit of 
telling the truth.. .how could he not write for 
us? Even better, his spectacular spouse Karen 
is one of the PR moguls of the golf business 
who - I think - secretly edits Tim's columns. 

Do not - I repeat - do not engage Brian 
Vinchesi about the advanced engineering side 
of irrigation design and operations. Your head 
will explode with his smartness. He's probably 
lost track of the number of Top 100 facilities 
where he's designed systems. Brian's probably 
one of the most knowledgeable and committed 
experts in water conservation, as well. He's 
another guy who has cloned himself because 

he's EVERYWHERE...and 
he still finds time to fly fish 
in New Zealand. Amazing. 

Bruce Williams is - quite 
simply - The Man. Totally 
connected, on top of the mar-
ket, successful in every arena 
from managing a couple of 
the world's greatest courses 
to placing his peers in the 
best jobs in the world. And he 
finds time to write astound-
ingly in-depth and useful 

articles for us. Now he's focusing his attentions 
on China. Watch out, China. 

I still had a full head of hair the first time I 
met Dennis Lyon a quarter of a century ago. 
He never had hair, even then. But under that 
shiny dome lies the brain of a man with keen 
insights on how superintendents can be busi-
nesspeople, leaders and innovators within a 
successful public golf operation. He and Bruce 
are both GCSAA past presidents. He and Mon-
roe are both DSA winners. 

Finally, I'm pleased to introduce our newest 
addition: Henry Delozier. Coincidentally, I just 
got through telling several folks at the GCBAA 
meeting that Henry is the smartest guy in the 
industry and they should listen to whatever he 
says. Now he's saying it for us. 

I've run out of space to adequately mention 
Bob Lohmann's online contributions, our 
Digital Turfhead, Jim Black, our young social 
media guru, Nick Klinkhammer, and 20 other 
regular contributors. 

Our cup runneth over with talent. GCI 
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YOUR COURSE. YOUR CONTROL. 
YOUR RESULTS. 

The Official Turf Equipment Supplier to The PGA of America and The Exclusive Turf Equipment Supplier to PGA Golf Properties. 
© August 2010, Jacobsen, A Textron Company. 

The new jacobsen® LF-550T757Q™ Fairway 
mower assures you tournament-quality 
results regardless of operator. 

Achieve greater control and better results across your 
fairways. The new Jacobsen® LF-550r7570™ features 
programmable controls, added functionality and simplified 
maintenance. Combined with Jacobsen Classic XP™ Reels, 
on-board diagnostics and versatility-enhancing accessories, 
you're assured our legendary quality of cut regardless of 
who's driving. Learn more, and request a demo by contacting 
your local Jacobsen dealer. 

The exclusive electric hydro 
control with programmable 

speed controls is pass 
code protected, giving 

superintendents control over 
mow and transport speeds 

to assure optimal FOC. 
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The heat just wouldn't let up at Cypress Bend Resort, leaving 

the course and hotel with fewer customers interested in 
sticking around. A drought wracked the nearby city of Toledo 
Bend, so of course, the course owners set up a 700-foot slip and 
slide on the driving range and let the kids have fun on the turf for 
a day. 

That's what they thought the obvious answer was, anyway. 
"This area is so devastated by drought, we wanted to think 

of something to get people and get their spirits up. That was our 
biggest concern here," says Jeb Smith, superintendent. 

Between the concept to the event was only about 11 days, 
giving Smith a short time to work together an irrigation system 
that could provide plenty of cool, refreshing water without being 
a constant reminder to local residents of the course's usage in a 
citywide drought — especially for a non-golf event. 

He got to work with a local irrigation company that had 
handled large water slides before, and went out for parts. He 
orchestrated a low-misting system, fed by a 1-inch pipe down to 
half-inch poly pipes to keep the pressure even throughout the 
slide. 

Even though the course's water came from a separate source 
than the city and wasn't being restricted, the resort didn't want to 
even give the impression that they were being irresponsible with 
water. Besides the low-misting system, they launched a social 
media and news campaign to not only drum up interest but to 
bring attention to the low-volume irrigation system. 

"I told him about the event and said, 'We need a lot of water 
for this, but we can't make it look like we're using any,'" says 
Kerry Bennett, general manager of the resort. 

Smith was out at 4:30 a.m., finishing the preparations for 

the slide around 10 a.m. on the 107 degree day, opening the 
floodgates for about 200 local kids and their families. 

"I was really impressed with the turnout," says Bennett. "The 
system worked great. After they had gone on the slide, they would 
be leaving and say, 'Hey, where was all the water? I didn't even 
see it.'" 

The Cypress Screamer brought in new people and more 
importantly, business. There were rooms booked at the resort 
during the event, and the local community got a chance to see 
the golf course in a way that some hadn't before: just a fun place 
to be. 

"The kids absolutely loved it," says Smith. "Most of the people 
I saw out here were people that don't normally come out to the 
course. You never know, you're liable to get a member out of 
something like this." 

All the action didn't even damage the turf, as the crew pulled 
up the slide as soon as the day was done, and the low-volume 
mist kept water from pooling, as well. 

Even so, they're planning on changing the location next 
year. Not for the turf's sake, but because a much steeper slope 
along the driving range is calling, and it's not called the Cypress 
Screamer for nothing. 

Need to cool off? 
Check out the Cypress 

Screamer in action, including 
a helmet-cam view at 
http://bit.ly/n4Pkg3. 

THE WHITEBOARD 
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