


High performance is in our DNA.
- Well, technically it’s in our molecules.

Renown™ fungicide is the only product to contain
» active ingredients in both Daconil® and Heritage®

s —the top two-selling fungicides in the

Az.xystrobln and chlorothalonil have been

w Renown

Fungicide

www.RenownFungicide.com

©2011 Syngenta Crop Protection, LLC, 410 Swing Road, Greensboro, NC 27409. wmmwmwmmmum
Syngenta products. The instructions contains important conditions of sale, including limitations of warranty and dy. R ™ is not
umhdmmmmmum«wwmmbmummmom Heritage” Renown,” thePu-poubon
and the Syngenta logo are trademarks of a Syngenta Group Company. Statistics cited from the 2009 study by SPC LLC.
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YOUR COURSE. YOUR CONTROL.
YOUR RESULTS.

Achieve greater control and better results across your
fairways. The new Jacobsen® LF-550™/570™ features
programmable controls, added functionality and simplified
maintenance. Combined with Jacobsen Classic XP™ Reels,
on-board diagnostics and versatility-enhancing accessories,

- you're assured our legendary quality of cut regardless of

who's driving. Learn more, and request a demo by contacting

your local Jacobsen dealer.

The exclusive electric hydro
control with programmable
speed controls is pass

code protected, giving
superintendents control over
mow and transport speeds
to assure optimal FOC
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TEEING OFF

SPOOKY

used to hate Halloween. It always seemed

to be a well-intentioned kiddie holiday that

had devolved into an excuse for moronic
behavior by grownups who believe it’s accept-
able to drink until they puke on their shoes as
long as they have a lame costume on.

In my days as a serious professional drinker,
I considered Halloween (and it’s equally idiotic
cousin, New Years Eve) to be amateur hour. I
shunned those holidays in much the same way
I avoid air travel during the summer when the
entire Clark Griswold clan is almost certain to
be in front of me in the TSA line at the airport
or clogging the overhead storage bins with
lacrosse sticks and skateboards on their way
to a Wally World vacation.

(Grumpy Business Traveler Side Note: For the
love of god, if you don’t travel a
lot, try not to be an idiot in the
security screening. Your little
joke about having a bomb hid-
den up someplace where the sun
don’t shine will screw up both
of our schedules. Seriously...)

But, I've mellowed a bit
with age (and nearly two years
of sobriety, thank you very
much) and I see Halloween in
a new light. I now see it as a
warm, wonderful event where
I get to pollute other people’s kids with candy,
ogle the occasional Naughty Space Girl...
and find the premise for a column just as my
deadline approaches.

So, here’s my Halloween-inspired column
idea: Let’s look at the spooky season that just
concluded and I'll hand out an assortment of
tricks, treats and lumps of coal to mark the
occasion.

Trick: Mother Nature tricked us into think-
ing that the Northeast might have a decent
golf year when the snow melted early and we
had about a day and a half of nice weather in
March. That changed pretty dramatically and
spring was washed out. The real trick will be
for superintendents whose facilities were un-
derwater during some prime playing weeks to
avoid budget cuts due to cash-flow shortfalls
caused by the weather.

Treat: A giant-sized chocolate bar goes
to the United States Golf Association Green
Section for continuing to step forward and
educate golfers about the realities of weather,
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Pat Jones
Editorial director and publisher

disease and other unavoidable consequences
of their demands for fast, firm and perfect
conditions. As disappointed as I was to see
the old Green Section Record go out of print,
the new enewsletter version is a fabulous way
to distribute ammunition to supers who need
a credible, third-party explanation of why the
course isn’t up to standards. When the folks
in the Blue Blazers step up and defend the
maintenance staff, it matters.

Lump of Coal: A serious lump of coal goes
into the bag of a supplier who would file a ques-
tionable defamation lawsuit against a fantastic
superintendent and outstanding human being
who had just hosted a very successful major
championship. Enough said.

Treat: Yay! It stopped raining in the North-
east and we finally got some
rounds in and helped the cash
flow situation a bit.

Trick: It never rained in
Texas.

Lump of Coal: Earth-
quakes, hurricanes and cica-
das in the same week. It was
truly biblical.

Treat: Watching China
emerge as the global hot spot
for golf.

Lump of Coal: To those
unscrupulous few involved in the China golf
development business who make it a habit of
not paying for services provided by the design-
ers, builders and agronomic consultants they
have hired. Doing business in the “new China”
shouldn’t be that scary.

Treat: Basic chemical manufacturers
continuing to invest in R&D to prove plant
health benefits beyond just pest control (see
our cover story).

Trick: Archaic patent laws that only allow
original manufacturers a few years to recoup
those enormous R&D costs before others can
bring similar products to market.

Lump of Coal: Activist groups that will use
any tactic - including wheeling children with
cancer into public hearings — to cast doubt on
the safety of those products.

Trick: Using a weak premise like this to get
a column done.

Treat: I worked in a “National Lampoon’s
Vacation” reference for you. GCl

GOLF COURSE

INDUSTRY

Serving the Business of Golf Course Management

Vol.23 No. 10

GIE Media, Inc.
4020 Kinross Lakes Pkwy, 2nd floor
Richfield, OH 44286
Phone: 800-456-0707
Fax: 330-659-0823

EDITORIAL
Pat Jones
Publisher/Editorial director
pjones@gie.net

Mike Zawacki Kyle Brown
Editor Associate editor
mzawacki@gie.net kbrown@gie.net

Bruce Williams
Contributing editor

Jim Black
Contributing editor

SALES
Amee Smith Russell Warner Ted Schuld
Account manager  Account manager Account manager
310-507-5987 330-523-5385 216-236-5937
Bonnie Velikonya Martha Corfman Maria Miller

Classified sales
330-523-5322

Manager, books
330-523-5366

Conferences manager
330-523-5373

Jodi Shipley
Marketing coordinator
330-523-5368

GRAPHICS / PRODUCTION
Andrea Vagas, Creative director
Helen Duerr, Production director
Heidi Clevinger, Production coordinator

CORPORATE STAFF
Richard Foster, Chairman and CEO
Chris Foster, President and COO
Dan Moreland, Executive vice president
Kevin Gilbride, Business manager, GIE Ventures
Kelly Roop, Manager, accounting department
Melody Berendt, Circulation director
Irene Sweeney, Marketing Communications Manager

EDITORIAL ADVISORY BOARD
Terry Buchen, CGCS, MG
Golf Agronomy International

AGRONOMIC RESEARCH COUNCIL
Rob Golembiewski, Ph.D.
Department of Horticulture

Oregon State University

Raymond Davies, CCCS
CourseCo David Kopec, Ph.D.

Department of Plant Science

Tim Hiers, CGCS University of Arizona

The Old Collier Golf Club
Dara Park, Ph.D.
Pee Dee Research
and Education Center
Clemson University

John Stier, Ph.D.
Department of Horticulture
University of Wisconsin-Madison

Laurence Hirsh
Golf Property Analysts

Ted Horton, CGCS
Ted Horton Consulting

Michael Hurdzan, Ph.D.
Hurdzan/Fry Golf
Course Design Nathan Walker, Ph.D.
Department of Entomology
and Plant Pathology

Oklahoma State University

Mike Kriel
The Brick Cos.

Joe Livingston, CGCS
River Crest Country Club

Fred Yelverton, Ph.D.
Department of Crop Science

MattRostal North Carolina State University

Interlachen Country Club

Golf Course Industry is a member of:
Golf Course Superintendents
Association of America
National Golf Foundation
Golf Course Builders Association of America
The Irrigation Association
Responsible Industry for a Sound Environment

v W


mailto:pjones@gie.net
mailto:mzawacki@gie.net
mailto:kbrown@gie.net

- BECAUSE
THE NEXT ROUND’S
ALWAYS ON YOU.

There’s no 19th hole in your world. When the last foursome finishes you have to get ready to do it all over
again tomorrow. And your Cushman Hauler will be right there with you. Available in a range of models
to meet the needs of your operation, it features either a 48-volt electric drivetrain or powerful, fuel-
efficient 13-hp Kawasaki® engine and payload capacities from 800 to 1,200 pounds. An optional limited
slip differential provides better traction on wet or loose terrain while going easy on your turf. In a world
that judges you by “what have you done for me lately?,” the Cushman Hauler puts it all in your favor.

LET’S WORK.

©2011 Textron Inc. All rights reserved

www.cushman.com
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Correction

In September’s

“Precision and strategy”

the images from
another of Frontier
Golf's 2011 Builder
Awards submissions
were erroneously used.
GCI regrets this error.

The following are
images from Frontier
Golf's Legacy Award
winning project at Army
Navy Country Club,
Arlington, Va.
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We'd like to

hear from you.

E-mail us at gci@gie.net
with your thoughts
and opinions.

-

More turf wives
My name is Beth McDonald and I
wanted to invite you to visit my Face
book page and blog, Turf Wives, which
originated prior to Wives of Turf.
Turfwives Facebook page can be
located by following this link (http://
www.facebook.com/?ref=home#!/pages/
Turf-Wives/157816847625604) and
Turfwives blog can be located through
this link: (http://turfwives.blogspot.
com/2011/08/girls-nights.html).

In my first blog I discussed what
lead to my idea and creation of Turf
Wives — to give wives in the turf industry
a safe place to share stories, support,
advice and love with all the fellow turf
wives — and girlfriends and fianceés of
course. My page and blog are for all the
ladies whose spouses, partners and even
boyfriends work in the turf industry:
consultants, R&D, developers, pro’s, su-

perintendents, assistants, sales reps, etc.

My husband, Steven McDonald, is
an independent turfgrass consultant
who also has a strong focus on research
as well as education. Since I've had the
pleasure of meeting such a great deal of
his clients, friends and supporters over
the past 10 years, I've also had the great
honor of meeting most of their wives
which brought me to the realization
that we're all faced with many of the
similar circumstances. My relationship
with my husband is very strong and my
hope is to encourage my followers to do
a few small things during the difficult
and challenging times to have similar

success as my husband and I have.

Beth McDonald
Spring City, Pa.

To read “Desperate Turfwives” enter
http://tinyurl.com/3bqg6zb into your
Web browser.

PENN STATE | ONLINE

Learn from a leader in turfgrass education

Master’s Degree in Turfgrass Management
Bachelor’s Degree in Turfgrass Science
Associate Degree in Turfgrass Science
Certificates in Turfgrass Management

» Financial aid options available
» Credits awarded for GCSAA certification

PENNSTATE
B World Campus

U.Ed.OUT 12-0122/12-WC-0079hjs/jms/sss


http://www.facebook.com/Pref
http://turfwives.blogspot
http://tinyurl.com/3bqg6zb
http://www.worldcampus.psu.edu/GCI

CALLING A

RS & DUSTERS * HEDGE TRIM\ 'CUTTERS
w.maruyama.com \ ‘

Py




THE WHITEBOARD

Golfin’ on

unsnene

>

t looks like the course owners are just trying to provide

shade for golfers, but they're really out to catch some rays.

The giant panels covering much of the south portion of the
parking lot are one of two solar arrays designed to turn sunlight
into free energy for Stevinson Ranch in Stevinson, Calif.

“People don’t even realize what it is,” says George Kelly,
course owner. “They think it’s just there for shade. But it really
has been win-win.”

The course started using solar power earlier this year, with
a huge investment in the arrays that will eventually pay for
themselves in saved energy costs. The setup in the parking lot
provides energy to the clubhouse and electric cart storage, while
the second installation near the 17" green powers the course’s
irrigation pump station.

“The key for us was the ability to finance this,” says Kelly.

The whole project from installation to transition cost
$960,000. And while a federal grant will rebate about 30 per-
cent of that back to the course, the cost for responsible energy
use seems steep.

But Kelly’s taking a long view of the cost and the results of a
solar-powered golf course.

“This time of year, we saved just in this month about $12,000
on our energy because of the solar panels, and our payment on
them is about $10,000,” he says. “Thatll flip when we go into
winter for now, but there’s a high degree of probability that rates
will go up over time. In seven years, when it’s paid off, we’ll be
in a good position.”

Though the array is contributing to the course’s bottom line,
Kelly says its impact is more about showing their commitment
to making golf operate greener.

“It really makes a statement for people who drive in here and
haven’t seen this kind of setup before,” says Kelly. “The fact that
we've made a major commitment says something about what
we're trying to do.”

My other car
is a golf cart

f you're serious about your luxury golf

carts, you may want to check out the

newly-unveiled Garia Mansory edition,
which premiered at the international motor
show in Frankfurt this month.

The body of the high-end cart features
carbon fiber — usually used in the motor sports
and aircraft industries, and teakwood lines the
cabin floor. Specially designed headlights, an air
scoop and fender gills complete the design

‘When creating the Garia, we set out to
build the best golf car in the world, teaming
up with the most renowned suppliers in
the automobile industry, and with the Garia
Mansory Edition our connection to the
automobile world is further strengthened,” says
Anders Lynge, designer of the Garia

The car comes as a collaboration between
Garia and Mansory, which customizes

supercars such as the Rolls-Royce, Aston Martin
and Bentley, and is available as both street legal
and non-street legal

We at the GCI Intergalactic HQ don't have
all that far to travel between offices, but if
someone felt like donating, it would make the
trip that much nicer.




