
CLASSIFIEDS AD INDEX 

TECH SALES 
Golf Course Division 

REPLACEMENT: 
Bearings, Oil Seals, V-Belts 

> Nation's Leading Supplier 
> Most Competitive Pricing In The Industry 

> Same Day Shipping On Most Parts 

1-800-373-6002 
www.techsales-golfcoursedlvlslon.com 

COVERMASTEB INC., REXOAIE, OH, H9V 5C3 TEL 416-74S-1811 FAX 416-T4Z-«S3T 

WWW.GOLFCOURSEINDUSTRY.COM 

FOR SALE 

Discount 
Small Engines & Parts 

Small engines & parts 
from Briggs & Stratton, Kohler, 
Tecumseh, Robin and more. 

www.smallenginesuppliers.com 

Also, look up your own parts 
and buy online at 

www.smallenginepartssuppliers.com 

GOLF CLUB MANAGEMENT 

LEARN ALL ABOUT GOLF 
CLUB MANAGEMENT 

THREE DAYTRAINING SEMINAR 

UNITED STATES GOLF MANAGERS 
ASSOCIATION 

Usgolfmanagersassociation.com 
1-888-346-3290 

SEEDS 

NATIVE SEEDS 
Largest distributor of native 

seed east of the Mississippi, from 
Canada to Florida! We specialize in 
upland to wetland sites, including 

bioengineering for riparian sites. See 
what a difference natives can make! 

www.ernstseed.com - 800/873-3321 

Let us help 
you get the 

WORD OUT. 
Golf Course Industry 

provides a cost-effective, high 
impact way to promote your 

company's products and services. 

Our professionally designed article 
reprints can be used as direct mail 

pieces, sales literature, training aids 
or trade show handouts. 

For even more targeted marketing, 
add your customized advertising 

message, logo, mission statement or 
other valuable company information. 

ARTICLE REPRINT SERVICE 

800-456-0707 to learn more. 

GOLFCOURSE 
INDUSTRY. 

COMPANY WEBSITE 

Agrium 
Advanced 
Technologies 

Aqua master 

BASF 

Becker 
Underwood 

Bernhard 
and Co. 

Bioverse 

Buffalo 
Turbine 

Central Life 
Sciences 

Champion 
Turf 

Clivus 
Multrum 

DuPont 
Professional 
Products 

Executive 
Golf Search 

Foley United 

Fybon 
Industries 

Grigg Brothers 

Interstate 
Batteries 

Irrigation 
Consulting 

Jacobsen 

John Deere 
Golf 

JRM 

JWB 
Marketing 

Kalo 

Montco 
Products Corp 

Pennington 
Seed 

Primera Turf 

Redexim 
Charterhouse 

SePro Corp 

Si pea m/ 
Ad van 

STEC 

Toro Irrigation 

Trojan Battery 
Co. 

Turf co 

Underhill 
International 

Valent 

www.agriumat.com 

www.aquamasterfountains. 
com 

www. bette rtu rf. basf. us 

www.beckerunderwood.com 

www.bernhard.co.uk 

www.bioverse.com 

www.buffaloturbine.com 
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www.championturffarms. 
com 

www.clivusmultrum.com 

www.proproducts.dupont. 
com 

www.egsinc.com 

www.foleyunited.com 

www.fybon.com 

www.griggbros.com 

www.interstatebatteries.com 

www.irrigationconsulting. 
com 

www.jacobsengolf.com 

www.deere.com 

www.jrmonline.com 

www.birddamage.com 

www.kalo.com 

www.penningtonseed.com 

www.primeraturf.com 

www.redexim.com 

www.sepro.com 

www.sipcamadvan.com 

www.stecequipment.com 

www.toro.com 

www.trojanbattery.com 

www.turfco.com 

www.underhill.us 

www.valentpro.com 
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Pat Jones is editorial director and publisher of Golf Course Industry. 
He can be reached at pjones@gie.net or 216-236-5854. 

OH SNAP! 

As if we needed more 
technology... 

For the past year, mysteri-
ous little doo-dads have increasingly 
begun to appear in advertising and 
other media. To the uninformed - like 
me up until a month or so ago - they 
seem to be a square made up entirely 
of squiggles. Almost like a UPC code 
drawn with a Crayola or some kind 
of hieroglyph. Yet, they are hardly 
primitive. 

They are called QR codes or "snap 
tags" most commonly. Here's what the 
great and terrible Wikipedia has to say 
about them: 

"A QR Code is a specific matrix 
barcode (or two-dimensional code), 
readable by dedicated QR barcode read-
ers and camera phones. The code consists 
of black modules arranged in a square 
pattern on a white background. The 
information encoded can be text, URL or 
other data." 

I am told that all the cool kids are 
using their smartphones to "snap" a 
close-up photo of these thingamajigs. 
Also, according to Wikipedia, when 
you snap the picture, "a tiny elf jumps 
from the tag into your phone and he 
uses his wee little hands to quickly 
draw a pretty little picture on your 
screen." 

(Note to self: stop trusting everything 
on Wikipedia.) 

Seriously, something techy happens 
inside your phone and said web page 
is opened automatically and you are 
treated to an informational goodie 
right there on your fancy device. Some 
companies use these for specific prod-
uct information, downloads, digital 
coupons, links to social media or just 
as a way to infotain customers with a 
video or game. 

By way of disclosure, the compa-
nies aren't doing this just to be all hip 

and such. Marketers often use these 
gizmos to collect data about you. For 
sure your e-mail address, where you 
snapped it from and whatever else you 
volunteer. That's pretty much status 
quo for marketing these days.. .reveal 
a little about yourself, get something 
cool in return and hope the other 
party doesn't abuse the privilege. 

We've already been using them here 
at GCI in print and online to offer 
downloads of our iPhone/iPad app. 
Nearly 3,000 of you have grabbed the 
app so far, but we have no idea how 
many of you did it using the QR code 
option. Apple won't tell us anything 
about who downloads the app or how 
they did it. This is why 
Steve Jobs will eventu-
ally rule the known 
universe. 

We've also seen 
advertisers like FMC, 
Aquatrols, Toro, Deere 
and others use them 
in the magazine and 
as part of trade show 
promotions. "It's a 
mobile society and we 
need to put exactly 
the right informa-
tion into the hands of 
superintendents and 
other customers," says FMC's Adam 
Manwarren. "The codes are a way to 
do that instantly." 

Anyway, I think the future holds 
some interesting possibilities for QR 
codes beyond marketing and fun. 
Imagine if every part in your shop had 
one and you could simply snap the 
code to get the assembly instructions 
you lost five years ago. How about a 
code on a bentgrass bag that directs 
you to a specific site with up-to-date 
seeding instructions based on current 
climate and germination info? In 

short, these little doohickeys attach 
the Internet to any object and that is 
very cool. 

So, we're going to break some 
ground here and find out just how 
many of you are boldly going where 
few turfheads have gone before. Just to 
make it fun, we've cleverly positioned 
a tag right in the middle of this page. 
Snap it and you'll get something fun 
and exclusive from us AND earn a shot 
at owning one of our fabulous, VIP-
only, limited edition GCI long-sleeved 
golf shirts. 

Mostly, we just hope you'll all play 
along and give this a try so we have a 
sense for how useful these things are. 

And we promise, by the 
way, not to misuse your 
e-mail or other informa-
tion. I give you my word 
as one of America's most 
trusted journalists that 
we won't screw you for 
snapping this! Wait... 
sorry... let's make that 
more believable: I give 
you my word as a Kansas 
Jayhawk we won't 
spam you. That's a very 
solemn promise with 
March Madness loom-
ing upon us. 

(Nerd alert: If you have a smartphone 
with a camera and want to try this, 
you'll need to download a QR or barcode 
scanning software like Optiscan, Micro-
soft Tag or something comparable. I'm 
told there are hundreds of free ones out 
there that can be installed in just a few 
seconds.) 

So, with that, I humbly ask that you 
snap my tag. Hold on... that sounded 
dirty. I want you to scan my thingy. 
Rats! Oh hell, I give up... just point 
your camera at it and push the appro-
priate damn button please. GCI 

Grab your smartphone 
and use QR or barcode 
scanning software to check 
out a GCI exclusive, as 
well as earn a chance at a 
GCI long-sleeved shirt. 

mailto:pjones@gie.net
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THE NATURAL CHOICE 

A summer stress 
breakthrough. 

Echo® ETQrM Turf Fungicide combines the trusted and 
proven performance of Echo brand chlorothalonil with 
an exceptional pigment additive. While the E T Q additive 
minimizes the factors contributing to turfgrass stress, 
Echo prevents dollar spot, brown patch, leaf spot, gray 
leaf spot, anthracnose and other diseases. What results 
is remarkable disease control accompanied by improved 
turf color, strength, density and consistency. All at a 
fairway-friendly price and without resistance issues. 
Make Echo E T Q Turf Fungicide your go-to product for 
disease control and enhanced turf quality. If s a stress relief 
breakthrough for your turf. . . and for you. 

© 2 0 1 1 Sipcam Agro USA, Incc Echo is a registered trademark of Sipcam Agro USA, Inc. The Natural Choice and ETQ are trademarks of Advan LLC. Always read and follow label instructions. EEGCI0111 


