
Now available in three g 

IHi Performance Sand daM™ for slopes as 
steep as 60° 

2 Sand daM™ MR is ideal for projects where 
high performance and low costs are required 

3 Install Sand daM™ Lite in greenside bunkers 
with low angle slopes, or flat bottomed fairway 
bunkers to eliminate contamination 

professional Turf Products LLC. 
TOLL FREE 866-726-3326 PHONE 724-929-2111 FAX 724-929-0282 EMAIL info@proturfproducts.com WEB www.proturfproducts.com 

SEE US AT THE GIS SHOW BOOTH #3060 

The easiest to install and most effective of all bunker blankets. 

mailto:info@proturfproducts.com
http://www.proturfproducts.com


Putting on 
a white coat 
doesn't really 
make you an 
EXPERT. 

SWIM; 

neighborhood adjacent to the clubhouse and 
obtained entitlements for 114 units. The rev-
enue from residential sales will fund a new 
golf course, clubhouse, tennis facility, pools, 
parking and maintenance building. 

WHAT IS THE ROI? 
What is a remodeling's return on invest-
ment (ROI)? Is it existing member/customer 
retention or new member/customer attrac-
tion? "It's really both," Weed says. "Retained 
members and customers will start spending 
more. It is important to remain competitive 
and most clubs are struggling to retain players. 
Members are more apt to ask business-like 
questions about the vitality of a club today 
before joining." 

Both retention and attraction are important 
for private clubs, Vogt says. "We have found 
in survey after survey that members who are 
'Very Satisfied' are much more likely to remain 
loyal and support club activities," he says. 
"New and enhanced components that mem-
bership supports are important for the vitality 
of any club. Worn or non-functional assets of-
ten cost more to keep in service and diminish 
the pride and value in membership. 

"Most club members are intuitive business 
people that understand investments in assets 
should be scheduled and accomplished to keep 
recurring operating expenses to a minimum 
and keep important assets fresh," he adds. 

The new practice range at Houston's 
Champions Club - developed by former 1956 

Masters and PGA Championship winner Jack 
Burke - is an excellent example. Architect 
Mike Nuzzo designed the range and some new 
tees a couple of years ago. 

"The club has one of the largest numbers of 
single-digit handicap players in the country," 
Nuzzo says. "Ranges were not as popular when 
the original one was built back in the 1960s. 
The new Champions range helped the club 
keep many of its members and hopefully at-
tract some new ones." 

How can private and public clubs measure 
ROI? The best measure, Weed says, should be 
increases in golf-related revenue compared to 
the cost of capital improvement. 

For public courses with the potential for 
healthy tee sheets, remodeling areas so golfers 
can get around the course quicker should trans-
late to a larger bottom line, Lohmann says. 

Most private clubs value assets the same 
way a business would view them and accept 
the cost of maintenance and upkeep, Vogt 
says. "However, savvy managers and superin-
tendents assemble an asset-replacement plan 
and fund the plan throughout the life of the 
new asset," he adds. "When the asset begins 
to approach its useful life a replacement is 
fully funded. ROI at clubs can be difficult to 
quantify. However, a full and active member- z 

ship is always the sign of a club that's being 
managed successfully." 2 

When selling the idea of a remodel to a 
board or owner, Vogt says, managers and o 
superintendents should focus on the plan as a 



business decision that should be treated as such. 
The club's financial package needs to make 
sense. The club's architect should have dem-
onstrated an ability to build projects that are 
successful both commercially and creatively. 

"A project or capital expense is often a 
weighty decision for a board to consider espe-
cially if a membership vote is required," Vogt 
says. "A full survey probing the membership 
is always a great first step and should be at the 
core. A complete study of the proposed plan 
should be in hand to communicate a thorough 
knowledge of outcomes, savings and mem-
bership benefits. If membership, board and 
management at a club have mutual trust in the 
process and ability to accomplish a large-scale 
project or renovation, the project is more likely 
to be approved with appropriate funding. 

"In regards to an ownership course, the 
basic premise is the same, but unfortunately 
owners in most cases need to fund capital out 
of operation revenue, a difficult proposition in 
this economy," he adds. "Commercial loans are 
difficult to acquire for golf at this time." 

Despite a down economy, if a project makes 
sense, all parties will know it. Weed says the 
best projects are not "sales jobs" at all. "You 
present objective facts about the course's 
problems first, the design team's track record 
second, and the expected benefits third. The 
answer falls out the bottom." GCI 

Peter Blais is a North Yarmouth, Maine-based 
freelance writer. 

German ingenuity. 

Fastest in the market. 

Excellent results. 

Terra Spike. 

Leading by example 
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The Ciivus Mul t rum M54 Trailhead is an odorless compost ing to i let system wi th 
handicapped accessible bathroom structure. Ideal for mid-course, the Trailhead 
st ructure is available in single or double-stal l configurations and a variety of finishes. 
And like all Ci ivus systems, the Trailhead is odorless and 
does not pollute. 

Call Ciivus today to learn more about why the Trailhead 
is the Natural Solut ion for your golf course restroom. 

www.chvusmu m.com 

http://www.chvusmu


J e f f r e y 0 . Brauer is a licensed golf course architect and 
president of GolfScapes, a golf course design firm in Arlington, 
Texas. Brauer, a past president of the American Society of Golf 
Course Architects, can be reached atjeff@jeffreydbrauer.com. 

BUNKER...R...R TUNING 

In school, the three "R's" were 
reading, righting and 'rithmatic. 
In 2010, for courses in the survival 

mode, and considering bunker reno-
vations, the three "R's" mean remove, 
reduce and redesign for maintenance. 

Until the early 2000's, the business 
model for new courses was one of 
high aesthetics to attract golfers. Even 
"practical" designers who usually con-
sidered maintenance aspects of de-
sign followed the trend, especially in 
creating numerous and highly sloping 
flash bunkers. I always believed that 
eventually, impossible-to-maintain 
features would be modified. "Eventu-
ally" came earlier than expected. As 
Bob Dylan sang, "The times, they are 
a changing," and I have been involved 
in several bunker re-designs to im-
prove maintenance, including some 
of my own courses. 

In some cases, I'm asked only to 
"bless" already planned changes, 
to save money. I get more involved 
deeply in most cases, and a golf 
course architect's input provides 
real value in looking at play, design, 
aesthetic and maintenance aspects of 
bunkers characteristics - which helps 
every bunker renovated - and the 
overall bunker scheme - to turn out 
the best it can be. 

If your original architect is avail-
able, I recommend using them. They 
are more than willing to help you 
adapt to current needs. Both your 
needs and their ideas on bunker 
design have changed over time, and 
they may welcome the chance for a 
design mulligan!" 

Typically, courses are looking at 
removing bunkers, size reductions 
to remaining bunkers, and tuning 
bunkers shapes and slopes for easier 
maintenance. 

BUNKER REMOVAL 
Most courses can remove several 

bunkers without grave effect. This 
varies from course to course, but 
there are often obsolete, with difficult 
maintenance or extended travel time, 
serving the same function as adjacent 
bunkers, or that slow play, that 
quickly become likely candidates. 
Bunkers that are multifunctional, 
providing hazard, framing, visual ef-
fect, or safety tend to be kept. 

SIZE REDUCTIONS 
Smaller bunkers obviously reduce 
construction cost and future mainte-
nance. I often recommend building 

RENOVATIONS 
Slopes and drainage are integral to 
bunkers. I make sure that no drain-
age runs into bunker slopes. Some 
bunkers have that problem designed 
in, and others "acquire it" as mowers 
wear down their top edges, which al-
lows water in, and a few inches of fill 
is all it takes to help the bunker. I also 
recommend a complete herringbone 
system as most bunkers have far too 
little tile in them. 

Rains wash sand down steep slopes, 
and the trend is to flatten internal 
bunker slopes, while keeping enough 

"I always believed that eventually, impossible-to-
maintain features would be modified. 'Eventually' 
came earlier than expected." 

small lips across narrow points of 
sand bunkers and converting the first 
lobe - or two - to grass. This can help 
speed up play, and very often, golfers 
only see the higher, back portions of 
the bunker anyway, so the visual ef-
fect isn't compromised. 

Where liners are used, I look to 
reduce overall bunker size to reduce 
hand raking. For power raked bun-
kers, I redesign sand lobes to their 
minimum turning diameter, usually 
about 16 to 18 feet depending on 
the slope. ( W h i l e intended to reduce 
maintenance, I End that many mod-
ern bunkers are "oversized" visually 
and the downsizing helps the visual 
appeal of many greens.) 

Similarly, I "tune" the size and 
shape of the grass noses. Current 
mowers can handle 18-foot diameter 
noses. 

Some superintendents prefer to 
mow "down and back up" without 
turning, and there, I reduce noses to 
just under two mower widths. 

upslope to make the bunker visible. 
Maximum slope varies with sand char-
acteristics and climate - in dry climates 
and with angular sands, 25 percent 
slopes may be appropriate, while in 
rainy areas, bunker slopes may be flat-
tened to 10-15 percent maximum. 

I also make sure green side bunkers 
are 6 to 8 feet from the green edge to be 
in play while allowing riding mowers to 
turn. It's common for them to separate 
from the green over time, while others 
migrate inward. 

ASGCA member Daniel J. Schle-
gel, did all of the above when one of 
his clients proposed a simple sand 
replacement for the bunker on their 
first hole. 

He recognized that the existing bun-
ker could be reduced in size, and the 
frontal opening widened, making it 
more suitable for an opening hole. His 
resulting re-designs reduced flash and 
washing, total size, and improved sand 
and drainage. GCI 
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QUALITY. INNOVATION. DELIVERED 

Look for an "Innovation in Motion" Field Day event near you! 
WWW.STECEQUIPMENT.COM 

864.225.3666 
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Get ready for GIS 2011 
It's been quite a year since the 2010 Golf 

Industry Show in San Diego. 
Crazy, unpredictable weather, a struggling 

economy, stagnant rounds, uncertain futures 
- it can make even the most optimistic turf pro 
scratch his head and update his resume. 

Luckily, the annual Golf Industry Show is 
a great way to not only reconnect with your 
colleagues, but also to get a sense of the hot-
button issues turf professionals like yourself 
will be facing in the coming year and the 
direction the industry is going, both in the 
near- and long-term. 

On the next few pages GCI provides you 
a sneak peak of some of the new products 
the industry's leading manufacturers and 
suppliers will be debuting and featuring 

this year in Orlando. Make sure you stop by 
their booths and let them know you saw their 
products first in this issue of Golf Course 
Industry. 

Also, GCI insiders Monroe Miller, Tim 
Moraghan and Brian Vinchesi provide you 
with their thoughts on what to expect at this 
year's big industry show. 

And back by popular demand, GCI's crew of 
columnists and personalities will be holding 
office hours during the show. So stop by Booth 
#901 and say hello. And make sure you check 
your email during the show for GCI's latest 
dispatches and videos from the show floor. 

So lace up a comfortable pair of shoes 
and pack your mouse ears. We'll see you in 
Orlando. - The Editors 

< HUSTLER 1500 RIDING GREENS 
MOWER 
BOOTH #2618 

• Easy to maintain and operate 
• Reliable Briggs & Stratton 
Vanguard engine 
• Easy to adjust cutting units 
• Lightweight and versatile all in 
one package 
• Superior cut quality every time 

www.hustlerturf.com 

Sneak peak product 
previews and our insiders' 
guides on what to expect 
this year in Orlando. 

WIEDENMANN NORTH AMERICA TERRA GROOM 
BOOTH #2023 

• Groomer/drag brush suitable for brushing in sand and 
other top dressing materials on golf course greens and 
fairways 
• Design and placement of the brushes allow for consis-
tent distribution of sand and other top dressing materials 
• Combination of zigzag brushes with a straight row 
of brushes in the front and rear of the brush prevents 
streaks (lines) of sand left by most brushes when turning 
• Leaves a clean surface with just one pass. 
• Less expensive and 
about 25 percent lighter 
than Wiedenmann's heavi-
er Terra Brush; however, 
the R&D results have been 
similar 

www.terraspikeusa.com 

PENNSTATE 
p p World Campus 

PENN STATE WORLD CAMPUS 
MASTERS OF PROFESSIONAL 
STUDIES IN TURFGRASS 
MANAGEMENT 
BOOTH #679 

• Complete course online 
• Sharpen your communication 
and financial management skills 
• Learn to plan and implement 
projects and direct personnel 
• Prepare yourself for the 
challenges of managing a 
multidimensional turfgrass 
facility 

www.worldcampus.psu.edu/mps 

SAN DM AT SM350 ULTIMATE 
BOOTH #1260 

• The ultimate in sand stabilization and 
contamination prevention 
• Keeps out rocks and fines to protect and 
preserve bunker sand 
• Industry exclusive dual density 
architecture 
• Widest rolls in the industry means less 
seams, less staples, faster installation and 
less waste io year SandMat 
w a r r a n t y Bunker Liner 

www.SandMat.com 

QUALI-PRO ISOXABEN 75 WG 
BOOTH 1931 

• Up to 8 months of selective pre-emergent 
control of broad leaf weeds with a single 
application. 
• Performance proven on both cool and warm 
season turfgrass and in the ornamental, 
landscape and nursery markets. 
• Proven pre-emergent 
control of 95 broad leaf 
weeds 
• Stops weeds at 
germination — before they 
grow 
• Excellent tank mix partner 
with labeled fungicides, 
herbicides and insecticides 
• Labeled for use on 
turf and hundreds of 
ornamentals 

www.quali-pro.com 

http://www.hustlerturf.com
http://www.terraspikeusa.com
http://www.worldcampus.psu.edu/mps
http://www.SandMat.com
http://www.quali-pro.com


Tim Moraghan previews the 2011 GIS 
What to expect from this year's GIS? 

There will still be an air of caution among 
all GCS's. This will be a combination of 

poor budgets, lousy weather and an industry 
which continues to slide in the economic 
arena we are currently in. Though the market 

is finishing on an upward 
trend clubs are still fail-
ing and the daily grind 
of trying to cut back and 
still provide a high level 
of conditioning will frus-
trate the GCS. Many will 
be deciding on whether 
or not to continue in 
this profession which 

those outside the ropes do not understand. 
Plus the older the GCS becomes the harder 
it is to compete whether due to age or cost of 
employment. 

What are the top topics of conversation 
among the attendees when they enter? 

Weather. No GCSAA CEO. Loss of turfgrass, 
budgets and the scarcity of quality jobs. Throw 
into this mix the reduction and lack of qual-
ity water sources. Maybe even Tiger Woods 
and how Elin was player of the year based on 
her wedge game, or at least the leader on the 
money list. 

Top topics of conversation when the 
attendees leave? 
A renewed sense of camaraderie based on the 
fact that we are all in the same boat and a uni-
fied attempt to make golf affordable through 
stable conditioning, better on-course manage-
ment and the newest, cost-saving pieces of 
equipment. Also, I expect there will be some 
buzz about the improved weather forecasting 
equipment for the golf course and more edu-
cation opportunities for the non-agronomic 
members of the club. 

What attendees will be expecting to 
accomplish form this year's GIS? 

• Exploration of new job opportunities 
overseas 
• Reasons for a shrinking job market within 
the US 
• Opportunities to grow the game for 
young, old men and women 
• Increase networking opportunities 
• Improve your abilities to meet the chal-
lenge of an ever decreasing quality job 
market 
• As always, new and improved agronom-
ics for better turfgrass 

GIS trends - good or bad? 
The loss of the CMAA and its membership. For 
years the GCSAA toted the joining of forces 
between themselves, the PGA and now the 
CMAA. By losing the CMAA in the midst of a 
general decline in golf participation will eventu-
ally hurt and set back the team aspect among 
golf s professional bodies to assist in rejuvenat-
ing this game. - Tim Moraghan is the author of 
GCI's "Outside The Ropes" column. 

Moraghan 

DURATION CR MICRO- AND 

DurationcR MINISIZED FERTILIZERS 
Control led-ReleaseFert i l i zer^B j^^^/ BOOTH #1419 

• New DURATION CR Micro- and Mini-
Sized Controlled-Release Fertilizers give 

you more flexibility and options for your nutrient programs 
• Micro- and mini-sizes help deliver more cost-effective potash from tee 
to green 
• Advanced generation polymer-coating technology provides steady, long-
lasting potassium, which promotes increased plant health, so turf stays 
in top condition 
• Enhanced efficiency allows you to reduce applications and total 
nutrient applied per year, which is good for the environment and your 
annual fertilizer budget 
• Smaller granular sizes penetrate the tightest turf canopies to prevent 
mower pickup 

www.agriumat.com/us/duration 

FIRST PRODUCTS VC-60 
VERTI-CUTTER 
BOOTH #1110 

• Carbide tip blades 
• Patented swing hitch 
• Up to 11/2 inches deep 
• Easy height adjustment 
• Belt-driven 
• 2-inch spacing 

www.lstproducts.com 

500,000 GALLON 
BIODEGRADABLE AQUASPHERE 
PRO 
BOOTH #2636 

• Easy to use 
• Great for irrigation ponds 
• Reduces sludge 
• Eliminates odors 
• Greatly improves clarity 
• Safe for people, pets and fish 

www.bioverse.com 

©Aquatrols 

Rev lutiorf 
@ 

AQUATROLS REVOLUTION 
BOOTH #653 

• Balances moisture in the 
rootzone under wet or dry 
conditions 
• Produces drier, firmer putting 
surfaces 
• Allows deep and infrequent 
irrigation without sacrificing 

payability 
• Dramatically reduces the 

need to hand water 
Strengthens plant's 
natural ability to 

withstand stress 
and disease 
pressure 

www. 
aquatrols.com 

http://www.agriumat.com/us/duration
http://www.lstproducts.com
http://www.bioverse.com


A 
RAIN BIRD 751 ROTORS 
BOOTH #1400 

• Rapid-Adjust Technology 
featuring MemoryArc makes 
it possible for superintendents 
to easily and quickly adjust 
watering on greens, fairways or 
roughs as needed 
• Simple, top-adjustable 
rotation settings retain the 

memory of their part-circle 
arc setting when shifting 

between full- and part-circle 
operations for quick, dry 
arc adjustments for the 
life of the rotor 
• Backward-compatibility 

with every EAGLE Rotor 
manufactured since 

1992 means that many 
superintendents can simply 

drop the new 751 Rotors into 
their existing rotor cases, saving 
both time and money 
• Field and laboratory tests 
have found 751 Rotors to be 
up to 23 percent more efficient 
than those offered by the 
next-closest competitor—with 
durability that helps the rotors 
last up to 10-times longer 

www.rainbird.com/golf 

Looking Ahead to 2011 GIS 

SILVER STREAK TRIMMER LINE 
COLLECTION 
BOOTH #1253 

• Announcing three all new and 
distinct Silver Streak trimmer 
line brands: The Core, The Fire 
and The Edge 
• The Core is an extremely 
durable line with a dual core and 
round shape. 
• The Fire is an efficient red, 
round shaped line manufactured 
with durable copolymer 
• The Edge is a hexagonal 
shaped green line with six 
cutting edges, giving a clean cut 
that leaves a professional finish 
and a healthier lawn 
• Each trimmer line will have 
retail ready labeling and 
packaging, featuring a multi-
spoke design spool for additional 
strength 
• Spools have netting to prevent 
the line from unraveling 

www.stens.com. 

UNDERHILL GULP SYRINGE DE-
WATERING PUMP 
BOOTH #541 

• New Gulp Syringe pump 
removes water from sprinklers 
or valve boxes can be used for 
spa and fountain clean-out or 
plumbing and pipe repair 
• Features a 12-inch clear 
plastic chamber and pumps up 
to 12 ounces per stroke 
• Constructed from heavy-duty, 
corrosion-proof materials and 
has stainless-steel shaft for 
reliable performance 
• Self-priming and easy to 
clean. Inlet and exit caps twist 
off for rinsing and dual wiper 
seal can be replaced 
• Pump chamber is so strong 
it can withstand damage from 
accidental "run-overs" by carts 
or trucks 

www.underhill.us 

Over the years, I have observed 
golf course superintendents 

are pretty much an optimistic 
group with a low tolerance of 
gloom and doom; I would put 
myself in that group, too. 

Nonetheless, I suspect 2011 
GIS attendance will be lower 
again. Golf courses are still strug-
gling, and younger families are, 
too. What in past years has been 
a great opportunity for a pre- or 
post-conference family vacation 
will be less so this year. The Dis-
ney theme parks are a huge draw, 
but economic considerations will 
prevail. 

And many companies are ex-
periencing tough times; leading 
to what could be a somewhat 
reduced roster of exhibitors. 
Those with only a tangential 
application to golf turf will be 
completely gone. 

Even though the show may 
be smaller, attendees will leave 
delighted with the experience 
and grateful for the opportunity 
to be there. The seminars will 
be well attended and the overall 
educational opportunities simply 
cannot be found in one place 
anywhere else. 

PBI/GORDON ZYLAM 20SG 
SYSTEMIC TURF INSECTICIDE 
BOOTH #852 

• Controls root- and leaf-feeding 
insects 
• Labeled for all turfgrass areas 
• Moves from the soil into the 
plant 
• Rapid translocation 
• Residual systemic control 
• For tough turfgrass insects 
• Knockdown activity 
• Low-odor 
• Convenient 1-acre packaging 

www.pbigordon.com/Zylam 

Miller 

There is 
a c h a n c e 
some super-
intendents 
will shorten 
t h e i r stay 
by a day or 
two to save 
money; to 
compensate; their schedules 
will be packed to the maximum. 
Everyone will be looking for 
and listening to ways to reduce 
their costs even more, through 
conversations with colleagues, 
manufacturers and suppliers. 

Since my first conference and 
show in 1973 until couple of years 
ago, the GIS experienced signifi-
cant growth; it has more or less 
followed our national economic 
growth. Since we are a depressed 
national economy these days, 
it is no surprise our attendance 
is also down. No doubt other 
conferences in other professions 
have experienced the same. But 
for those of us who are fortunate 
enough to attend, it will be an 
awesome few days, both as a prac-
tical matter and as an inspiration. 
-Monroe S. Miller is a columnist 
and frequent contributor to GCI. 

SPREAD IT FORGET IT for greener turf k̂tgfW a" season long 

SPREAD IT & FORGET IT 
BOOTH #1419 

• Spread it & Forget it, Driven by 
DURATION CR, is a new controlled-
release fertilizer that feeds turf for 
six months or more with just one 
application. 
• Single application delivers 
green, healthy turf for 6 months of 
beautiful playing conditions 
• Available in a 190 SGN size, 
perfect for fairways and roughs 
• Reduced applications saves you 
time and frees up labor for other 
important tasks 
• Enhanced efficiency allows 
you to use up to 40 percent less 
nitrogen per year, which is good for 
the environment. 

www.spreaditandforgetit.com 

http://www.rainbird.com/golf
http://www.stens.com
http://www.underhill.us
http://www.pbigordon.com/Zylam
http://www.spreaditandforgetit.com


At Toro, the only thing that means more 
to us than our reputation, is yours. 
Thanks for relying on Toro for the broadest line of proven, precision 
irrigation products and services. Best-in-class Toro golf irrigation 
products like the new Lynx™ Control System; 800S Series sprinklers; 
Satellite and 2-wire field controls and Turf Guard® sensor systems 
were designed with your input, and with exclusive features to help 
you keep your course looking its best. 

Customers like you are the experts and we are continually listening. 
We appreciate that you have helped us achieve the market leadership 
we have today. 

Come see our latest innovations in turf management 
products and services at the 2011 Golf Industry Show 
in Orlando. 

Your Reputation. Our Commitment. 

; "T" .•.•..»•.•...• 

More Courses Count On Toro 
Golf Irrigation Than Rain Bird® 
and Hunter® Combined. 

Count on it. 



needed for height adjustment 
• Patented front roller bracket 
to quickly change roller to meet 
changing conditions 
• Optional push brush 
attachment that helps stand up 
grass prior to cutting, providing 
a more pronounced stripe 

www.johndeere.com/golf 

Tourney 
F U N G I C I D E ' 

TOURNEY FUNGICIDE 
BOOTH #1800 

• Provides golf course 
superintendents with a versatile 
and effective tool in the fight 
against tough diseases. 
• Tough on a broad spectrum of 
diseases, including brown ring 
(Waitea) patch fairy ring, grey leaf 
spot, necrotic ring spot, summer 
patch, snow mold, take-all patch 
and others 
• Proven to provide control 
of the "Big 3" turf diseases— 
anthracnose, brown patch and 
dollar spot 
• One of the most active 
fungicides on the market, 
meaning superintendents get 
fast and effective control of the 
diseases that plague their turf 
• Effective in early season, 
spring and fall, providing flexibility 
and value for budget-conscious 
superintendents 
• Synonymous with exceptional 
turf quality 
• Applied at low-use rates, 
meaning less stress on turf and 
less environmental load 

www.valentpro.com 

TURFCO WIDESPIN 1540 EC 
TOPDRESSER 
BOOTH #2740 

• Gives an accurate, wide range 
of applications with the least 
amount of adjustments due to 
patented WideSpin technology 
and a unique electronic controller 
• The controller allows you to 
dial in and set three custom 
application rates from ultra-
light to super-heavy, ensuring a 
consistent spread every time 

• The industry's only topdresser 
that provides the greatest range 
of spinner angle, both up and 
down, for up to 40-foot ultra-light 
applications or angled down for 
even better turf penetration 
• Adjustable belt and spinner 
speeds, spinner angle and a 
metering gate give you precise 
control 
• Includes Turfco's industry-
leading, three-year warranty 

www.turfco.com 

Irrigation and GIS 

JOHN DEERE GOLF SL WALK 
GREENS MOWER 
BOOTH #2001 

• Line includes models 180SL, 
220SL and 260SL 
• Adjustable height of cut from 
one point on either side of the 
mower cutting unit 
• 70 percent reduction in steps 

VISION PRO ADVANCED VISUAL SPRAY APPLICATION AID AND UV 
RESISTANT TURF COLORANT 
BOOTH #2017 

• Achieve uniform applications 
of plant protection products with 
the added feature of a long-lasting 
natural green turf color 
• Resistant to adverse effects of 
prolonged UV light exposure 
• Tank mixable with a variety of 
pesticides 
• Specially formulated to be pump-
seal friendly 
• Take pride in your turf's enhanced 
color and uniform pesticide 
applications with Vision Pro 
application aid. 

www.beckerunderwood.com 

MTD FOAM MARKERS 
BOOTH #1842 

• So you know where you have 
been 
• Save on chemicals 
• Spray fast 
• Eliminate gaps and overlaps 
• Foam marker models for all 
sprayers 
• Push, pull and self propelled 
• Sizes for boom widths up to 
40 feet 

www.richway.com 

Irrigation at GIS this year is not 
expected to have the buzz that 
happened in 2010 when there 

was the introduction of new con-
trol systems. 

There are however some major 
enhancements to several manu-
facturers sprinklers that will be 
showcased. These include a sec-
ond part/full sprinkler on the 
market and several variations of 
"attached decoders." 

Since golf irrigation sales are 
not very brisk in many parts of 
the country, the research and 
development has decreased for 
most manufacturers and they are 
concentrating on fine tuning and 
enhancing current product offer-
ings. Look for more companies 
selling moisture sensing solutions 
and some talk about their useful-
ness and effectiveness among 
attendees. Many superintendents 

Vinchesi 

will be look-
ing at what 
they can do 
to upgrade 
their irriga-
tion systems 
and to make 
them more 
water efficient and versatile with-
out spending lots of dollars. How 
to get projects such as irrigation 
off of hold will also be a subject of 
discussion. 

Those superintendents and 
owners stopping to look at equip-
ment will be more serious than 
in the past, as they try to do more 
with less. Expect to see less local 
distributor personnel in the major 
manufacturer's booths, but their 
will still be plenty of sales people to 
answer your irrigation questions. 
- Brian Vinchesi is GCTs irrigation 
columnist. 

http://www.johndeere.com/golf
http://www.valentpro.com
http://www.turfco.com
http://www.beckerunderwood.com
http://www.richway.com

