Professional
Fertilizers

LESS FERTILIZER.

" REDUGING
INPUTS

I_Ess WAIE“_ It's been over 10 years since Tee-2-Green introduced

the Penn A's & G's — the high performance
bentgrasses that look and putt great, need less
maintenance and save money. We were ahead of
the curve then, and today the A's and G’s remain
superior.They are specified by architects and used by
superintendents more than any other bentgrass.

Do the Math.

—— I[[ﬂﬁﬂ[[ﬂ Why Use Anything Else?
lEss F“NEIBIBE- 800-547-0255 « www.tge-z-green.com * bentinfo@tee-2-green.com
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TEEING OFF

GOLF COURSE

INDUSTRY

FLASH!

B reaking news often comes at inconvenient
times for those of us who are still in the
business of printing it on dead trees and entrust-
ing it to the Pony Express. ..er, Imean U.S. Post
Office...to deliver to you.

So, predictably, Mark Woodward’s surprise
resignation as CEO of GCSAA came at just such
an inconvenient time — just as we were readying
to go to press with this issue. (Editor’s note: The
above revelation may have been quite a shock to
all nine of you that still don't have the Internet.
I'll give you a minute to digest this information.
Perhaps you can calm your nerves by taking a
stroll outside your cave and watching the bron-
tosaurs graze in the field out front.)

We posted the Woodward announcement on
our website and on Facebook within minutes of
getting confirmation of it and, within a couple
of minutes of that, the emails and calls started
coming in. All of them basically
asked one question: Why?

Well, as I sit here a few days
later, that question remains un-
answered. Perhaps by the time
you read this, all will have been
revealed and any speculation
I could give you now will
be equally old news. So, I
won't speculate about why,
but I will offer some obser-
vations.

First, I never heard anyone question Mark’s
performance or energy in the job. He’s a good
guy and he was always fair and patient with me,
even though he couldn’t have liked it when I
wrote unflattering things about the association.
I am a professional pain in the ass and he put
up with it.

Second, the circumstances of his tenure were
— in the words of philosopher Thomas Hobbes
— “nasty, brutish and short.” His two years at
the helm were dominated by the economy crap-
ping out, trade show and advertising revenue
shrinking and the resultant need to downsize
about a quarter of the staff in Lawrence. It
couldn’t have been much fun to be forced to
be the hatchet man.

Third, I stand by what I wrote when he was
hired that there are inherent challenges asso-
ciated with being a recent past president who
tries to move into the role of staff executive.
There is a vast difference between the elected
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Pat Jones
Editorial director and publisher

leader and someone who serves at the leader-
ship’s pleasure. Going from giving orders to
taking them from your former colleagues can
be awkward and, perhaps, grating.

So, all we really know is that the board will
once again embark on a search for a new CEO
— a costly and time-consuming process, by the
way — and that we’ll have someone new in the
job sooner or later. What kind of person should
they hire? Who will drive the process within the
board? What will the political ramifications be
inside and outside the walls of headquarters?

Here’s my answer: I don’t know and I really
don’t care. When Woodward’s resignation was
announced, it occurred to me that this was the
first “real” news I'd heard from GCSAA in ages.
Honestly, they just haven’t seemed to have
done much of anything new in years. In their
defense, they were busy managing through
a lousy economy and reshuffling their

business to keep the GIS cash cow
giving milk. In a sense they did what
they’re mandated to do. However,

I'd argue that extraordinary times
create extraordinary challenges
that require extraordinary so-
lutions. I'm not trying to be
snide here but what has the

GCSAA done lately that has

been extraordinary?

There was a time when
I paid a lot of attention to GCSAA internal
politics. The whole PDI thing. Board members
losing their positions. The saga of Steve Mona
applying for other jobs. Their inability to lure
prime candidates before the job eventually went
to Woodward. Staff dissension and downsiz-
ing. It was a lot of fun for a while, but it’s just
gotten old.

Frankly, I've come to the conclusion that
the GCSAA is increasingly irrelevant to the
average superintendent — and therefore to our
editorial interests — these days. Yes, they run
a fine education program. Yes, the show is
an important, albeit smaller, platform for the
industry. But does anything else the GCSAA
does or says really mean a whole lot to your
day-to-day life? 6ClI
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* Increases turf’s natural ability to uptake moisture and nutrients

= Improves turf’s natural resistance to the stresses of drought, nutrient deficiency and salinity

« Can reduce the amount of traditional fertilizer applied

« Saves time and money: No extra application steps necessary - in most cases SG can be
co-applied with existing fertigation programs

LIQUID FENCE'  Environmentally Responsible Professional Turf, Agricultural & Landscape Products
p All-natural, Guaranteed-effective Animal & Insect Repellents

(800)923-3623 www.liquidfencepro.com pro@liquidfence.com

DI VISION
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We'd like to
hear from you.

E-mail us at gci@gie.net
with your thoughts

and opinions.

Waiting for things to even out
I read with interest your May 2010 cover story
“In Munis We Trust” (page 20). As co-owner
of a family-owned, 18-hole public golf course
in Western Massachusetts, established by my
parents in 1963, I feel more than qualified to
weigh in on this subject. We have six municipal
golf courses within a 20-mile radius of our
area, each in direct competition with us. My
dad built our golf course for the average golfer,
with a business philosophy of offering a quality
product at a fair price. Our customer base is the
average player, providing what Dennis Lyon
calls “accessible, affordable, quality golf.”
Recently, we have seen some of our local
municipals receive benefits that go beyond tax
breaks. In 2007 we saw the Ledges Golf Course
in South Hadley receive a nearly $250,000
“Urban Parks” grant from the state to build its
new clubhouse. Several years ago, Franconia
Golf Course in Springfield received a $1 mil-
lion state grant and a matching bond from the
city to install an irrigation system. These are
just some of the most egregious examples of

what we have to compete against. It sure would
be nice to have access to some of these free
gifts out here in the private sector.

Mr. Lyon sure was right when he said there

are no level playing fields when it comes to

out here in Western Massachusetts we're still
waiting for things to even out.

Mark T. Perez

East Mountain Country Club

Westfield, Mass.

competition between golf courses. However,

Your point

In your article “In Munis We Trust” (May 2010, page 20) you missed a couple of points.

* Muni prices are not break-even prices in most cases; the tax payers foot the bills and have no

idea how much they are.

* Muni courses pay no real estate taxes. True.

* Muni'courses pay no payroll taxes. True, who does?

* Muni courses pay no insurance. True, who does?

* Muni courses don't pay labor. True, who does?

* Muni courses take away tax base and add to the taxes

of private business. True.

* Muni courses can buy equipment at government

contract prices. True.

The point here is that muni courses charge way below
what the product is worth and they are driving private
business out of business. There may not be a level playing field, however that does not mean that
government inefficiency, cronyism, corruption, etc., should be running us out of business.

Brian Christman

Christman’s Windham House

Windham, N.Y.

In Munis We Trust

THE NATURAL CHOICE

Echo ETQ"

Turf Fungicide
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A summer stress
breakthrough.

10 ETQTM Turf Fungicide combines Echo chlorothalonil

 an exceptional pigment additive. While the ETQ additive

mizes the factors contributing to turfgrass stress, Echo prevents

spot, brown patch, leaf spot, gray leaf spot, anthracnose and

! seases. What results is remarkable disease control accompanied
by improved turf color, strength, density and consistency. All at a

ggway-friendly price and without resistance issues. Relieve summer

. Make Echo ETQ Turf Fungicide your go-to product for disease

control and enhanced turf quality.

www.sipcamadvan.com ,
866-429-0887 SipcamA

Ihe Natural Choice

©2010 Sipcom Agro USA, Inc. Echo and Advan are registered trademarks of Sipcam Agro USA, Inc. The Natural Choice and ETQ are trodemarks of Advan LLC. Always read and follow label instructions
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ON THE GREEN,
“ALMOST"” DOESN'T CUT IT.

When we say no hydraulics, we mean it. The Jacobsen
Eclipse 322 provides greener operations and less
maintenance to lower operating costs by up to 86%
Combined with programmable settings and individual reel
control, you're assured perfectly manicured greens every
single time. Determine your course savings using our
cost calculator at www.Eclipse322.com.

The Official Turf Equipment Supplier to The PGA of America and
The Exclusive Turf Equipment Supplier to PGA Golf Properties.

May 2010, Jacobsen, A Textron Company. l A TeXtrOn Company
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We'd like to
hear from you.

FEEDBACK

E-mail us at gci@gie.net

with your thoughts.
and opinions.

An easy target

I have a comment about Charlie Birney’s Pro/
Con article ("A Cautionary Tale,” May 2010,
page 28). I've been around golf long before the
boom that brought so many business owners
looking for a quick buck. The result: owners
who knew little about golf wanted the munici-
pals — who were there for many years and who
provide recreation for the less fortunate who
want to play — to go away. It was all about not
wanting competition. The question became:
“Why is government in golf?” And the answer:
“Because the private sector will only do it if it
makes money.”

Parks & Recreation departments are not
revenue producers — they are tax supported.
The essence of this is to provide recreation
for the masses. Ice arenas, tennis courts and
playgrounds are not being built by the private
sector for similar reasons. Are some munici-
pal courses losing money? Yes. Many are not
making it because too many courses were built
around them. In the Minneapolis/St. Paul area
there were more than 110 courses added to

Leave the water breaks

the metropolitan area since 1970 (2003 Clasp
Report by the NGF). Think about capacity
and dividing the pie. Who is the easy target to
go away? No one addresses who built all this
oversupply.

Next, we have the courses built for land sale
with walk-away realtors. They could care less
about the cost of golf or how to run a facility.
But the older courses are left with increased
green fees that hurt everyone. It helped destroy
the game we all loved. Now we reap what was
sown by strictly profit motivations. There is a
place for government run course where private
enterprise cannot afford to provide for the
amenity, especially in urban centers.

John Valliere

General manager

Braemar Golf Course
Edina, Minn.

Hearing the message

Just read Pat Jones’ April 2010 column
(“Huh?” pg 58) — good stuff. I too suffer from
hearing loss, and the older I get the worse it

is for me to “get a grip on my problem.” T've
been a “rocker” for as long as I can remember.
As a Golf Course Superintendent I stress the
importance of hearing protection. I've been a
“super” for more than 20 years. I'm 44-years-
old and I can hear an owl from a half mile away
but I cannot hear my assistant talking to me
from the end of the lunch room table.

I too witnessed Pete Townshend and The
Who — damn those lymie bastards... (Pat’s
line). I tell all my young guys once your
hearing is gone, it's gone. Now when I use a
chainsaw or even weedwack I have hearing
protection on. The young guys are following
my lead.

“We” cannot stress the importance enough.
As always I'll continue to read my Golf Course

Industry magazine from back to front.

Tom Niebling
Columbia Golf & Country Club
Germantown, N.Y.

Bermuda Triangle works as hard as you

do — whether it's the State High School

to the players.

playoffs or the 35th Pee Wee League
Get the drought tolerance of Bermuda Triangle

game this month. This workhorse of
bermudas is a remarkable three-way blend
of Pennington’s better seeded varieties —
Certified Mohawk, Sultan and Sydney
turf type bermudagrasses.

Pennington ... a trusted brand since 1945.

Learn about our selection of professional
turfgrass products at penningtonseed.com.

e, R
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28\ Bormuda Triangle
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Frotect from root o lcaf h
with one defensive Plaq

Foliar

votection

Root zone defence

Other strobilurin fungicides make you choose which defense to play: control of soilborne diseases or
control of foliar diseases. Heritage® fungicide not only moves into leaves and sheaths upon application,
but also moves from the soil into the roots and translocates upward where soilborne diseases begin.
Studies prove that its degree of root uptake exceeds that of other strobilurin fungicides—like Disarm®,
Insignia®, and Compass®—without compromising efficacy against foliar diseases. Defend against
both with Heritage. To learn how, visit HeritageTurfDefense.com.

 Heritage'
Fungicide

syngenta
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A path to tollow

ear areas made by golfers following the same line are common turf problems

for supers everywhere. If you re-turf the area it looks good for a week. Roping
off the area looks ugly and gets in the way of play. And redirecting traffic just moves
the wear to another area. However, GCl's agent at work in the Land Down Under
reports a possible solution.

“We have one area, a crossing between the bunkers on the 8th which has been
a major problem since our bunker upgrade two years ago,” says Peter Daly,
superintendent at The McLeod Country Golf Club in Brisbane, Australia. “It is a high
traffic area that funnels the traffic through a narrow pathway to and from the green.
Consequently, any work done would soon be pounded into the ground.”

Daly considered widening the crossing, but he believed a new track would be created
as everyone tends to walk on the same line. Recently he came across Grassprotecta,
a new product from Geofabrics. It is a heavy-duty and UV-stabilized grass protection
mesh. The idea is to lay it on top of the turf and allow the turf to grow up through the
mat creating a very strong stable surface. The mesh is designed so you can play a
golf shot off it, and it will distribute the wear of the high amounts of foot traffic over
the whole of the grid.

“The original path was dug away with all turf and topsoil removed, we shaped the
sub soil surface to distribute any water into both bunkers to use that as drainage,”
he says. “We then brought in sand to widen and lift the crossing. This was put down
in layers and packed tight, then another layer put on and packed and so on until the
right height and width was achieved.

“We then repacked the bunker faces and topped with bunker sand and packed this
as well, thus helping support the actual crossing. This was also done in layers. The
area was watered and turf laid over the crossing. Then the Grassprotecta was laid
out, cut to shape and then pegged down. We let the turf take root and grow through
the grid.”

Grassprotecta, a heavy-
duty grass protection

mesh, lays on top of turf
and allows it to grow up
through the mat to create
a strong, stable surface.

Well, five weeks later and the area is back in
use. Daly is amazed at how well the matting

distributes the wear. And once the turf grew

through it was impossible to lift the matting.

Most importantly, the golfers are happy and

Daly even had some play a shot off it with no
problems.

“Overall, | think this Is a great solution

to some of our areas,” he adds. “It will be
interesting to see this long term and also how
it goes through winter as the couch is already
slowing down its growth rate. But as a solution
to traffic wear problems, the cost wasn'’t too
high and it was easy to put down and get back
in play very quickly.”




