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Economic fimes may be tough, but golfers still expect pristine
conditions. Manage the budget and expectations by seeding
the Penn bents — specified by architects and superintendents

more than any other bentgrasses in the world.

Do the Math.

I RN

Why Use Anything Eise?
800-547-0255 +« www.tee-2-green.com ¢ bentinfo@tee-2-green.com
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With a unique ball-joint design and patented E-Cut Hybrid electric-reel-
drive, this advanced mower allows for more movement of the cutting unit in
following challenging contours than any other walk greens mower. And the
mechanical drive rear drum ensures mow speed never varies traveling over
undulations, keeping the frequency of clip consistent.

Visit www.JohnDeere.com/golf for a full on-line tour or contact your local
John Deere Golf representative for a demo today.

And see why mowing challenging greens won't be such a challenge anymore.

JOHN DEERE

GOLF


http://www.JohnDeere.com/golffor

E-mail us at
gci@gie.net with
your thoughts
and opinions.

We'd like to
hear from you,
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Outside the ropes

Tim Moraghan: Identifying the besf turf intern

Assistant’s view
John Ekstrom: Looking back

GCBAA summer meeting interviews

Perfect timing

Great article on the price of irrigation
installation (“The Price Is Right.” July,
page 40). Perfect timing since I'm trying
to get one through. I even gave the article
to our board of directors so hopefully it

What golfers want

I'd like to compliment Jeff Brauer on the
article “What Do Golfers Want Most?”
(July issue, page 28). I found the article
interesting and on point. Also, as a panelist
for Golf Magazine, it’s always a pleasure to

play his golf courses. Giant’s Ridge (Quarry)
and Wilderness at Fortune Bay are two of

Visit golfcourseindustry.tv to view videos helps me out.

about the state of the golf course construction

market featuring Landscapes Unlimited’s Bill Chad Miller my favorites.
Kubly, GCBAA's Paul Foley, Global Golf Advisors’ Superintendent
Henry DeLozier and Professional Turf Products’ Hillcrest Golf & Country Club J. J. Keegan
Craig Porovne. Batesville, Ind. Managing principal
Golf Convergence
a ' N\ Castle Rock, Colo.
SEEN ON . 2
- CORRECTION
@JustinRuizCGCS:

Two figures were mistakenly omitted from
the July 2009 research article “Down and
dirty with white grubs,” by Eric J. Rebek and
Tom A. Royer of Oklahoma State University.
The figures are located at golfcourseindustry.
com/files/pdf/julyresearchfigures.pdf.

Water conservation issue is

awesome. Just shows how innovative
superintendents are and how important
they are to the operation.

(In reference to the Smart Irrigation
supplement in the July issue.)

.

Follow us on Twitter: @gcimagazine J

AquaSpherePRO-Eindeq

The AquaSpherePRO is an all natural solution to treat ponds and
lakes on golf courses. It uses a blend of natural bacteria and
enzymes to improve water quality, clarity and eliminate odor. The
AquaSpherePRO is the natural alternative to harsh chemicals.

[°% l. _Q) K/TI}/

/—\ 7
(=Y HEALTHY PONDS
by Bioverse
Be proactive, deploy the first AquaSpherePRO when your
water temperatures are 45 degrees and repeat every

30 days for a clean and clear Healthy Pond. {601 hpasc Bival Fipestons; MN 56164

Toll Free: 1-877-948-0303
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With up to a 1200 Ib payload capacity, the E-Z-GO® MPT Series can
carry it all—from flagsticks to sand and everything in between. Whether
equipped with E-Z-GO's proven electric powertrain or a best-in-class
13 hp Kawasaki® engine, the MPT provides more power, greater hauling
and better energy efficiency. Get it all, and more, from the E-Z-GO MPT.
Learn more at www.ezgo.com.

EXCELLENCEINMOTION

A Textron Company
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TEEING OFF

FIVE THINGS...

t’s the start of fall and I've got a lot of things
about our industry on my mind.

So with all due respect to Sports
Hlustrated columnist Peter King, here are
“Five Things I Think I Think” about the state
of our industry.

1. WEWILL BUILD AGAIN.
I recently attended the GCBAA’s summer
meeting in Minneapolis and I had the oppor-
tunity to talk with a number of the industry’s
top builders and architects. Nearly everyone
believes, when addressing the state of the
economy, that the worst is over and that we
hit rock bottom about mid-summer. The real
challenge now is the long long road to recov-
ery. How long that will take is anyone’s
guess. However, while new work has not
been booked, phones have begun ring-
ing with inquiries. That's a good sign.
Will it ever be like it once was?
No, those days are long over.
Outside of the U.S., builders
and architects are looking at
emerging economies like India,
Brazil, China, Indonesia
and Korea as locations for
future course growth. These
promising markets will need
know-how, and there’s an opportunity for the
industry to become an exporter of knowledge.
Inside the U.S. and North American market,
opportunity for the next two to three years
will be in the “re’s” - re-engineering, rethink-
ing, recalibration.

2. WATER, WATER EVERYWHERE.

Water management and smart water issues
are major issues every superintendent will
need to face going forward, whether it’s

from their members or the general public
who don't understand the whole story. I
spoke recently with Deborah Hamlin from
the Irrigation Association, who says many
municipalities and organizations are looking
to the golf course industry as examples of how
water management is done right. In fact, The
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Mike Zawacki Editor

New York Times recently featured an article
on this very notion and it’s getting a lot of
mileage throughout the industry. (To read a
copy of the story, type ow.ly/ngN4 into your
Web browser.)

3. BOTTOM LINE.
In talking with superintendents, many men-
tioned taking as high as a 30-percent cut in
their maintenance budgets entering this past
season. Many are bracing for another 10-per-
cent hit going into next year. I've said this
before: The industry will suffer due to its bare-
bones operations over the past year. A tempo-
rary hardship can not only be overcome, but it
can actually strengthen an organization. Over
the long term, though, it will only lead to
diminished customer satisfaction. The
challenge for superintendents come
budget time is to create a convinc-
ing argument for sustained staffing
levels going into 2010.

4. PLAY THE GAME.
Need I say more?

5. BE LOUD, BE PROUD.

Lastly, the golf industry —
from owner to superintendent
and on through to club member — needs to do
a better job with staying on point about the
issues that are important to golf. Again, the
New York Times water management article is
a good example, but golf courses need to do a
better job communicating the positive impact
they have on their communities. Not only are
they wildlife refuges, but they’re local-level
economic generators. Too often considered
just a sport, the industry needs to better hone
its skills at communicating not only the ben-
efits of the game, but its multi-billion dollar
impact on the overall U.S. economy. You are
the experts in your industry; therefore you
need to be its ambassadors, as well. 6CI
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« Increases turf’s natural ability to uptake moisture and nutrients

« Improves turf’s natural resistance to the stresses of drought, nutrient deficiency and salinity

« Can reduce the amount of traditional fertilizer applied

» Saves time and money: No extra application steps necessary - in most cases SG can be
co-applied with existing fertigation programs

LIQUID FENCE'  Environmentally Responsible Professional Turf, Agricultural & Landscape Products
p All-natural, Guaranteed-effective Animal & Insect Repellents

b1 viston~ (800)923-3623 www.liquidfencepro.com pro@liguidfence.com
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Jeffrey D. Brauer is a licensed golf course architect and

president of GolfScapes, a golf course design firm in Arlington,
Texas. Brauer, a past president of the American Society of Golf
Course Architects, can be reached at jeff@

effreydbrauer.com
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few weeks after securing the design commission, I went on yet another site walk to o 2
finalize the routing, this time in subzero weather, Both the cold and the knowledge Kevin Gilbride
that I would be embarking on a new golf course design were exhilarating, While I had Group publisher
prepared a routing for the sales presentation, this time I knew the routing was for real and | ReVSEEaSRS
was armed with the knowledge I needed to meet federal environmental requirements of “zero Amee Robbins
wetland impacts” for construction to proceed immediately. This fact forced some changes. Account manager, West Coast
Locating the clubhouse site was the first step, as it required room for parking, cart storage | 310-546-6060
and staging and practice areas. Our site is an L shape, comprised of six 40-acre quarter ‘ DSy
sections with three prominent ridges. including one in the center, and a large creek valley Account manager, Northeast
running to the southeast corner. One logical clubhouse location was across the road from the 330-523-5338
casino, right on the highway. But, using the center ridge near the crotch of the L provided a
centralized clubhouse that allowed returning nines and avoided opening and closing holes ’ S
g 2 pening 8 Account manager, Southeast
to play into a low sun. I had to move the range from the sales plan because it crossed a creek. 330-523-5385
I found that placing the range on that main ridge, which didn’t look promising on the plan,

actually looked great on the ground, and it didn't require any creek impacts or tree removal. Bg;‘:‘iei X el:kol;:ga
dssined saies
Eventually, we used that upper portion of that ridge for tee and green sites, moving the 330.523-5322
clubhouse halfway back down the hill to a tree-lined meadow to create its own internal views.
The clubhouse is far enough off the road for serenity, but is close enough to reduce entry road Jami Childs

Manager, books

and utility connection costs. It could have better visual control of opening and closing holes. 330.523.5351

With that set, I began the final routing of the course, using many holes I had considered in
earlier versions of the sales routing. My first rule of routing is simply fit the best and natural Maria Miller
18 holes on the property. My second rule is that if a routing works out well after just one try, | ¢ ""g";g’;‘;; 2;“7';“34”
it probably has 17 or 19 holes, | :
rather than the required 18. |
In fact, I found natural holes ‘ SRR FRDDUERION
inabunidasoeand actually had I Andrea Vagas, Creative director
bl A 24 i [ Helen Duerr, Production director
;;ﬂ(;re t;:)u le;]f:((])rénzc'nnghgo Samantha Gilbride, Production coordinator
oles than I did finding them.
Routing sets an eternal ‘ CORPGRRIE ST
|
footprint, creating the most ; B
F g Richard Foster, Chairman and CEO
charming golf holes and efficient

) : : ; Chris Foster, President and COO
circulation (I'e" €asy walkmg) Dan Moreland, Executive vice president

Potawatomi Golf Club

Prwne Band Potewstons Neton
Meyerts, Kaosax

Card of the Golf Course

while minimizing earthmOVing- Jami Childs, Director, business resources and IT
We have moved less than Kelly Roop, Manager, accounting department
100,000 cubic yards of earth Melody Berendt, Circulation director
(about 1/10 to 1/3 of typical
modern courses). Only holes 3, ’ Golf Course Industry is a member of:

4 and 11 required cutting through ridges for visibility, and I reduced the cut on 4 by accepting | Golf Course Superintendents

a blind tee shot over a deep hazard, reminiscent of the famous 4th at Royal St. George in Association of America
England. I had always wanted to build a hole like that. National Golf Foundation
Our site has three distinct visual zones - agriculture to the west, heavy trees in the center and Golf Course Builders Association of America

a mixture of pastures with random tree lines to the east. Qur routing starts in the trees to create | T euGunAsocion

a good impression, runs through the agriculture land and then weaves back into the treed areas
on the back nine, giving golfers a mixture of experiences — and building to a strong finish.

Responsible Industry for a Sound Environment

While I consider what holes will look like in the routing plan, it’s only after we finish a ey SEA ﬂﬂm"ﬁ
routing that I detail out each hole’s design, which we will cover next month. 6Ci Y .—-!-'r-“:-‘h.‘—

Design/Construction Joumal

Over the next few months, Jeff Brauer's column will detail the ins and outs of his experiences

participating in the design and construction of a new golf course in Mayetta, Kan
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