
Reduce Costs 



Economic times may be tough, but golfers still expect pristine 
conditions. Manage the budget and expectations by seeding 
the Penn bents — specified by architects and superintendents 
more than any other bentarasses in the world. 
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Do the Math. 

Why Use Anything Else? 
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OFFICIAL 
GOLF COURSE 
EQUIPMENT 
SUPPLIER 

You've never seen a greens mower follow 
undulations like this. The 220 E-Cut Hybrid 

With a unique ball-joint design and patented E-Cut Hybrid electric-reel-
drive, this advanced mower allows for more movement of the cutting unit in 
following challenging contours than any other walk greens mower. And the 
mechanical drive rear drum ensures mow speed never varies traveling over 
undulations, keeping the frequency of clip consistent. JOHN DEERE 
Visit www.JohnDeere.com/golf for a full on-line tour or contact your local G O L F 
John Deere Golf representative for a demo today. 

And see why mowing challenging greens won't be such a challenge anymore. 

http://www.JohnDeere.com/golf


E-mail us at gci@gie.i 
with your thoughts 

and opinions. 

Personal responsibility 
I read Mr. Schuknecht's piece in the October 
issue (page 10 J and had to thank him for his 
insight and willingness to call us all to be 
personally responsible. His assessment that 
we alone are responsible for how we handle 
adversity, how we chose to act and react is 
spot on. It's not the drive to shine the light on 
oneself that matters, it's being able to give that 
energy to others that makes true champions. 
He should take heart in knowing that this 
ability to be honest and having the fortitude to 
call others into action will serve him well as he 
advances on his chosen career path. 

Ron Dahlin, CGCS 
The Meadows Golf Club 
at Grand Valley State University 
Allendale, Mich. 

Weathering the storm 
That was a great Q&A with Dean Graves 
(October, page 20). I'm impressed he has 
weathered the storm of this industry so 

well and is successful. He's been a great 
communicator and handled the PR and politics 
well. We need more like him. Hopefully, young 
assistants or those currently in college will 
read Pat Jones' article and take it to heart. 
Well done! 

John C. Cummings, CGCS 
Elkview, W.V. 

Traveling man 
I find that the Travels with Terry columns are 
one of the most informative pieces in Golf 
Course Industry magazine. They often help me 
out. Thanks to Terry Buchen. 

Mark Martinez 
Golf course superintendent 
Scherwood Golf Course 
Schererville, Ind. 

Cheers for Michigan 
I'm a native Michigander and my blood runs 
green. A few of us golf course architects left 

the state at one time or another and at times 
wonder why we did. I'm extremely partial to 
Michigan and thanks to Monroe Miller's article 
(August, page 14) for touching on golf, MSU, 
turf and notable players, supers and architects 
in the state for making me proud. 

John Harvey, ASGCA, ASLA 
Golf Course Architect 
The RBA Group, Inc. 
Parsippany, N.J. 

Thanks to Monroe Miller for writing about 
"good news from Michigan" (August, page 14). 
Many of the names you had mentioned have 
been pioneers for this industry and people I 
have looked up to throughout my career. They 
represent what this part of the industry is all 
about: Helping others. Golf has been fortunate 
to have these individuals, as well as others, be 
caretakers of the game. 

Daniel J. Bissonette 
Golf course superintendent 
Walloon Lake Country Club 
Petoskey, Mich. 

Because lush and green should describe 
your fairways, not your ponds. 
AquaSpherePRO-Biodegradable 
The AquaSpherePRO is an all natural solution to treat ponds and 
lakes on golf courses. It uses a blend of natural bacteria and 
enzymes to improve water quality, clarity and eliminate odor. The 
AquaSpherePRO is the natural alternative to harsh chemicals. 

Be proactive, deploy the first AquaSpherePRO when your 
water temperatures are 45 degrees and repeat every 
30 days for a clean and clear Healthy Pond. 

100% Natural, Safe and Effective. 

HEALTHY PONDS* 
by Bioverse 

1401 Apache Drive I Pipestone, MP 
Toll Free: 1-877-948-0303 
www.bioverse.com 

We'd like to 
hear from you. 

http://www.bioverse.com


p b i / G D R c l o n 

c o R p o R a t i o n 

An Employee-Owned Company 

• T R I C L O P Y R F O R T O U G H W E E D S 

• F A S T V I S U A L R E S P O N S E 

• C O O L W E A T H E R P E R F O R M A N C E 

E N E R G I Z E D W I T H S U L F E N T R A Z D N E 

S O O . B 2 1 . 7 9 2 5 
P B I G A R D A N . C O M / T Z O N E 

T a r g e t T o u g h W e e d s 
t i is l l ^ 

G R O U N D I V Y B L A C K M E D I C C L O V E R Y E L L O W N U T S E D G E 
t S U F R E S S l O N f J 



TEEING OFF 

CRINGEWORTHY 

The other day a superintendent responded 
to an e-mail I sent him with the one-liner 
that sends shudders down my spine. For 

me, it's like the sound of nails on a chalkboard 
or the thought of chewing on tissue. It's just 
plain cringeworthy. 

"Your welcome," the superintendent wrote. 
Many of you are cringing yourselves. The rest 

of you are probably scratching your heads, won-
dering what's wrong. Those of you in the latter 
group are missing the point, and it may be hurt-
ing your careers. Why? It's "you're welcome." 
Always. It's never, ever "your welcome." 

Again, many of you - most of you, hopefully 
- know this. The rest of you likely fire off gram-
matically incorrect notes on a daily basis that 
make you look sloppy at best. 

People at all levels of the business 
world are guilty of grammatical incor-
rectness - it's not just the occasional 
superintendent. It's my cowork-
ers (not fellow editors, though!), 
marketing practitioners and 
personal acquaintances. It's 
older folks, middle-aged people 
and young professionals, too. 
Although those who've come 
of age texting, Facebook-
ing, Tweeting are entering 
the workforce more grammatically challenged 
than the generations before them (soon we'll 
be worrying about the widespread use of "ur 
welcome"). 

You may be thinking that proper gram-
mar doesn't matter because it doesn't affect 
how well you grow grass or manage a budget. 
You're wrong. 

Grammar is about credibility. If your resume 
and cover letter are fraught with yours that 
should beyou'res or theres that should be theirs, 
it reflects poorly on you and it might prevent 
you from landing an interview. Potential 
employers know that grammatical mistakes 
may reflect several things: You're careless, 
you're not well educated or you're unprofes-
sional. Any or all of these may mean you have 
other bad habits, you're not detail-oriented or 
that you'd present badly at green committee 
meetings or in your interactions with owners. 
You don't want any of those assumptions being 
made about you, do you? 

Marisa Palmier! Senior editor 

As a takeaway message, I offer my Most 
Cringeworthy Grammar Mistakes List: 

YOUR/YOU'RE 
• Your is a possessive pronoun ("your course"). 
• You're is a contraction for you are ("you're 

welcome"). Contractions are easy if you remem-
ber that the apostrophe replaces the omitted 
letter. In you're, the apostrophe replaces the a in 
are, which is why it's always "you're welcome." 

PLURALS 8c POSSESSIVES 
• In almost all cases, you make words plural 

by adding an s or ies. Apostrophes don't make 
words plural; they indicate possessiveness. 

Hence, the plural of employee is employees, 
not employee's. 

• To make a singular word posses-
sive, simply add an apostrophe ("crew's 
equipment"). 

• It gets tricky when the word 
ends in s. For proper nouns like 

names, add an apostrophe ("Russ' 
computer"). Add an s to make a 

singular common noun posses-
sive ("boss's plan"). However, if 
the next word starts with an s, 
only add an apostrophe ("boss' 

schedule"). 

THERE/THERE/THEY'RE 
• There refers to a place ("over there"). This 

may be a silly way to remember it, but an Eng-
lish teacher once taught me that there refers to a 
place, and both words end in the letter e. 

• Their is a plural possessive pronoun ("their 
house"). Again, a weird tip: Their refers to 
people, it contains the letter i and I am a person. 

• They're is a contraction for "they are." In 
they're, the apostrophe replaces the letter a in are. 

IT'S/ITS 
• It's is a contraction for it is. ("It's my job.") 
• Its is a possessive pronoun, which means it 

functions like other pronouns such as his, her and 
their. ("The mower was at the end of its life.") 

Got it? Now that we have that settled, I feel 
much better. You're welcome. GCI 
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New Ecologic SG's organic Ecklonia maxima Kelp 
formula naturally increases root volume and root tips. 

Increases turf's natural ability to uptake moisture and nutrients 
Improves turf's natural resistance to the stresses of drought, nutrient deficiency and salinity 

• Can reduce the amount of traditional fertilizer applied 
Saves time and money: No extra application steps necessary - in most cases SG can be 
co-applied with existing fertigation programs 

L1QIJID FENCE Environmentally Responsible Professional Turf, Agricultural & Landscape Products 
All-natural, Guaranteed-effective Animal & Insect Repellents 

(800)923-3623 www.liquidfencepro.compro@liquidfence.com ! S I O N 

Organic-Based Root Accelerator 

EcoLogic 

SG 

Better roots. Better turf. Naturally. 

EcoLogfc 

mailto:ww.liquidfencepro.compro@liquidfence.com


ASSISTANT'S VIEW 

Tavis Norton is an assistant superintendent 
at Birmingham Country Club in Michigan. He 
can be reached at horton31@aoi.com. 

GETTING INVOLVED 

I believe learning takes place everywhere - not just at work, but within your local or 

national association, church, community group or athletic team. It all comes under the 
heading of getting involved. 

Getting involved is an excellent way to prepare you for the next level of being a golf course 
superintendent. By getting involved in golf industry initiatives you develop relationships 
with peers, superintendents, industry partners, golf course owners, managers and industry 
leaders who can serve as important connections in your career. Begin by getting involved 
with your local association. This involvement: 

• Reflects your well-roundedness. Involvement in your local association shows employ-
ers that your skills extend beyond work. 

• Provides you with unlimited opportunities to gain life and industry experiences, such 
as planning an event, running a meeting or building a team. 

• Improves your time management skills. When you get involved in activities, you have 
more things to juggle and your time management skills improve. 

• Improves your personal growth in areas such as leadership, interpersonal communica-
tions, problem solving and confidence. 

• Secures future references. Networking develops relationships with other leaders who 
can assist you in your career development. 

• Allows you to learn from association activities by sharing ideas and discussing industry 
trends that you can pass on to your team. 

I have been an active member in my association for the last 10 years and I'm proud to 
be serving as an elected member of the Board of Directors of the Michigan Golf Course 
Superintendents Association (MiGCSA). My experience has provided me with many op-
portunities to gain an understanding of statewide governance, the issues affecting the golf 
industry locally and nationally, and the role of politics in our industry. I'm very fortunate to 
have 12 superintendents on the board as mentors who support my involvement and respect 
my opinion in board discussions. 

Assistants who demonstrate leadership abilities have a leg up on the competition, espe-
cially when competing against hundreds of applicants for that one superintendent position. 
I recently applied for a superintendent position and found myself competing against 125 
other applicants. I wondered if I was going to receive an interview, or at the very least be 
noticed as a strong assistant among a list of qualified individuals. Unfortunately, I did not 
get the job but I did get an interview. Leadership qualities are in demand and I truly believe 
this is what made me stand out from the other qualified applicants. 

Involvement in community groups can incorporate many of the beneficial activities 
described above, such as building connections with other people, learning new things and 
volunteering your time. From sporting teams and faith-based groups to rotary clubs and 
athletic teams, there are many options for broadening your skills. If you're looking to make 
new friends, learn something new or gain or polish leadership skills, getting involved is a 
great way to accomplish these goals. 

Getting involved has allowed me to interact with great people with different personal and 
professional backgrounds whether from being a member on the MiGCSA board, volunteer-
ing at my daughter's school, writing articles for GCI or playing on my hockey team. At the 
end of the day, balance of family, work and extracurricular activities is crucial so make sure 
you have the time, passion and resources to make it an effective endeavor. GCI 
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diseases with 
Fill in the blanks below to solve the puzzle. 

i -remote of 
'j i 

-fish 

|+ior -mid+clostrob+ 

H+ v +or +ines bosca+ and 

Honor fungicide 



Figured it out yet? Honor™ fungicide combines boscalid and 
pyraclostrobin (the active ingredients in Emerald® fungicide and 
Insignia® fungicide) to effectively control more than 25 tough 
diseases. No tank-mixing required. With two modes of actions, it's 
the perfect combination for perfectly playable greens and fairways, 
enabling you to spend more time doing whatever it is you do when 
you're not solving puzzles. 

Finished with 
the puzzle on 
the front? C11 
Find the answer plus a rUN+mT-D Honor video 
at betterturf.basf.us/honor ^^ 
800.545.9525 

Always read and follow label directions. 
| • Emerald and Insignia are registered trademarks and Honor is a trademark of BASF. © 2009 BASF Corporation. All rights reserved. 

fungicide 

•-BASF 
The Chemical Company 


