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bentgrasses that look and putt great, need less 
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the curve then, and today the A's and G's remain 

superior. They are specified by architects and used by 

superintendents more than any other bentgrass. 
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In t roduc ing th ree new E-Cut Hybr id Fairway Mowers . 

With electric reel motors instead of hydraulic lines, there's almost 
no possibility of a hydraulic leak. Based on proven technology, 
these mowers also offer a consistent frequency of clip, lower fuel 
consumption, quieter operation, and the convenience of new Quick 
Adjust 5 cutting units. Ask your John Deere Golf distributor for a demo 
of the 7500, 8500, or the highly maneuverable three-wheeled 8000 
E-Cut Hybrid. And see the confidence going electric can generate. 

www.JohnDeere.com • 800-537-8233 

J O H N DEERE 
G O L F 

http://www.JohnDeere.com


Nearly 100 percent of golf course greens, tees and fairways are irrigated. 
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EDITORIAL MISSION STATEMENT: 
Golf Course Industry reports on and analyzes the business of maintaining golf courses, as well 
as the broader business of golf course management. This includes three main areas: agronomy, 
business management and career development as it relates to golf course superintendents and 
those professionals responsible for maintaining a golf course as an important asset. 

WEEKLY READER 
The GCI weekly e-newsletter is the place to catch breaking 
news, industry updates and product information. To 
subscribe, visit golfcourseindustry.com/newsletter. 

CONNECT WITH GCI VIA SOCIAL MEDIA 
• Become a fan on Facebook 

(Search>Golf Course Industry magazine). 
• Join our Linkedln group 

(Search >Golf Course Industry magazine). 
• Follow us on Twitter (Twitter.com/gcimagazine). 

LIST AN EVENT 
Does your chapter association have an event to publicize? 
Get it listed at golfcourseindustry.com for maximum 
exposure. E-mail details to mpalmieri@gie.net. 

Items you can find online and in our weekly e-newsletter. 

AVOIDING BURNOUT 
Superintendents' long hours can take a toll on home lives. 
At Greenville (N.C.) Country Club, superintendent Chris 
Parham devised a plan so he and his assistant only work 
every third weekend. Read about their set-up in the June 
Online Extras section at golfcourseindustry.com. 

Winner of a national magazine award 
for the fourth year in a row 
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THIS TOO SHALL PASS 

"T: 
' his too shall pass." 

This phrase has guided me through 
some tough times. When the chips 

were down, when obstacles seemed insur-
mountable and when situations seemed at 
their most dire, I repeated these four words to 
myself and they would encourage me to hang 
in there a little longer. Things will get better. 

And they did. 
To be honest, I don't remember where 

I heard it first. In researching the phrase's 
origins, one of the stories I liked the most was 
that it was inscribed on King Solomon's ring 
to remind him that the present - whether 
positive or negative - was a fleeting thing. It's 
also one of the fundamental principles in a 
complex adaptive system, a theory often used 
to describe how ant colonies and the stock 
market work. The world is in a state of 
flux, always changing and constantly 
reacting to fit the environment around 
us. 

This spring I talked with a num-
ber of golf course superintendents 
about how they were managing 
through the inevitable budget 
cuts at their courses. 

To no surprise, most 
superintendents are dealing 
with the issue of doing more 
with less - substantially less in some cases. 
For some, it meant heading into the season 
with fewer people on staff, while others were 
forced to eliminate hours, even a day, out of 
their work week to meet their new budgets. 
Nearly all, though, were expected to manage 
through this financial hurdle and present a 
golf course Shangri-La to members. 

I was curious to know how they were getting 
through this. Many superintendents told me 
they were managing the best they could, rein-
forcing to their staffs that, while their hours 
may be fewer this season, at least they still had 
hours to work. 

I firmly believe superintendents who 
have the skills to adapt and the fortitude to 
persevere will make it through this economic 
downturn as better, stronger managers with 
more cohesive crews. 

Take, for example, Scott Cybulski, CGCS, 
who is the superintendent at the private 
Falmouth Country Club in Falmouth, Maine. 
Cybulski, like many superintendents, told 

Mike Zawacki Editor 

me membership at his club was down and his 
budget went right along with it. 

Cybulski's particular economic challenges 
have forced him to approach his job with a new 
mind-set, one that matches up the strengths 
of his existing staff to the jobs that need to get 
done. It also is requiring him to foster more of a 
team mentality with his crew. 

"I'm going to need for them to work without 
any direct supervision because there's no way 
I'm going to have the time to watch over them," 
Cybulski says. "It'll be a good test to see how 
efficient I can be as a manager, and it's going 
to be a good test of how my people can work 
together." 

Thomas Wright, superintendent of parks and 
grounds at Mohonk Mountain House in New 

Paltz, N.Y., says while budget cuts are 
cumbersome, they're forcing managers 
to realize that they can no longer throw 

money and resources at problems. "In 
a crazy sort of way, I see this revital-

izing us," he says. "If there's an issue, 
we must find a way to troubleshoot 

it with the skills, talents and 
resources we already have on 
hand and retask our people to 
do the work." 

It strikes me, though, 
that while the economy will 

rebound, it will take longer for superintendents 
to feel any financial relief. 

Superintendents may become victims of 
their own success. They've proven to be highly 
capable managers who can do more with less 
and uphold the ideals members and players 
have come to expect at their respective courses. 

It's a high compliment for anyone to survive 
a test of this magnitude without throwing in 
the towel or without compromising profes-
sional standards. It's also an unfortunate reality 
that green committees and corporate boards 
will hesitate to restore budgets and fail to 
reward these accomplishments with a return to 
normalcy. And who out there doesn't long for a 
return to how it once was? 

Remember, for better or for worse, eventu-
ally this too shall pass. GCI 

GOLF COURSE 
INDUSTRY 

Serving the Business of Golf Course Management 

Vol.21 No. 6 

EDITORIAL 
GIE Media, Inc. 

4020 Kinross Lakes Pkwy, 2nd floor 
Richfield, OH 44286 
Phone: 800-456-0707 

Fax: 330-659-0823 

Mike Zawacki 
Editor 

mzawacki@gie.net 

Marisa Palmieri 
Senior editor 

mpalmieri@gie.net 

ONLINE 
Cindy Code 

Director, interactive content 
ccode@gie.net 

EDITORIAL ADVISORY BOARD 
Terry Buchen, CGCS, MG 

Golf Agronomy International 

Raymond Davies, CGCS 
CourseCo 

Tim Hiers, CGCS 
The Old Collier Golf Club 

Laurence Hirsh 
Golf Property Analysts 

Ted Horton, CGCS 
Ted Horton Consulting 

Michael Hurdzan, Ph.D. 
Hurdzan/Fry Golf Course Design 

Pat Jones 
Flagstick LLC 

Mike Kriel 
The Brick Cos. 

Joe Livingston, CGCS 
River Crest Country Club 

Matt Rostal 
Interlachen Country Club 

AGRONOMIC RESEARCH COUNCIL 
Rob Golembiewski, Ph.D. 

Department of Horticulture 
Oregon State University 

David Kopec, Ph.D. 
Department of Plant Science 

University of Arizona 

Dara Park, Ph.D. 
Pee Dee Research and Education Center 

Clemson University 

John Stier, Ph.D. 
Department of Horticulture 

University of Wisconsin-Madison 

Nathan Walker, Ph.D. 
Department of Entomology and Plant Pathology 

Oklahoma State University 

Fred Yelverton, Ph.D. 
Department of Crop Science 

North Carolina State University 

mailto:mzawacki@gie.net
mailto:mpalmieri@gie.net
mailto:ccode@gie.net


Environmentally Responsible ^ ^ ^ ^ 
Professional Turf, Landscape & Agricultural Products 

from The Liquid Fence® Company 

The Liquid Fence Company is proud to introduce EcoLogic,™ 
the next generation of eco-safe turf, landscape and agricultural products. 

Landscape professionals, turf specialists, horticulturists 
and commercial growers alike, will now experience the benefits of "going green" 

while enjoying the unparalleled service and economy they have grown to expect from 
the makers of America's best all-natural animal and insect repellents. 

The Liquid Fence Company LIQUID FENCE 

Call (800) 923-3623 www.liquidfence.compro@liquidfence.com 

www.golfGourseindustry.com/reaclerservice - #13 
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'Family'thanks 
Pat Jones' recent article, "All in the Family," 
(April, Parting Shots, page 90) has struck a 
chord with me. Working for a small, regional 
independent distributor of soft goods - his 
article was greatly appreciated. I'll keep this 
article for the occasional pick-me-up when 
things look dire. Keep fighting for value and 
the good guys in this business! 

Chris Hoff 
Sales representative 
Precision Turf 8c Chemical Inc. 
Greenfield, Minn. 

I had to tell you how much I loved Pat Jones' 
column in the April issue regarding local/ 
regional distributors ("All in the Family," 
page 90). Even though I'm now in Rhode 
Island, it made me realize how important 
Grass Roots Inc. in New Jersey has been to 
me personally and professionally over the 
years. There's no question these businesses 
provide a service that national companies 
just can't match. Hey, it's the main reason the 
GCSAA's attempt to broker products through 
the Big Guys would never work. I think they 
know that now. 

Thanks for recognizing just how vitally 
important these local companies really are. 
You opened my eyes to something that's been 
right in front of me all these years. 

Ed Walsh, CGCS 
Golf course superintendent 
Shelter Harbor Golf Club 
Charlestown, R.I. 

A dose of humor 
I like Pat Jones' column in GCI. I've always 
liked his insight into the turf industry. Some 
in our business must stop taking everything 
so seriously. Our image is important, but we 
certainly aren't oppressed coal workers that 
"the man" is holding back. We're all fortunate 
to be in this business; it seems to me some 
should enjoy it more. Screw anyone who can't 
laugh at themselves or see the humor in the 
written word. 

Thad Thompson 
Superintendent 
Terry Hills Golf Course 
Batavia, N.Y. 

SEEN ON 
@turf diseases: 
Nice article by @gcimagazine on 
Dr. Bruce Clarke, Rutgers Turfgrass 
Pathologist. 

(In reference to "The fungus among us," 
May issue, page 24) 

@mfounds: 
@gcimagazine I'm liking the spine to 
your May issue. Made me think of my 
Synchronicity LP, circa 1983. 

@AtlanticGolf: 
Superintendents... is social media 
right for your career? Thanks to 
@gcimagazine for a great article. 

(In reference to "Is social media right for 
your career," May issue, page 32) 
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JOIN THE CONVERSATION 
Find us online at the following sites to offer your feedback and interact with 

GCI's editors and your peers. Share your story ideas with us. Connect with other 
industry members. Stay current on the industry's latest news and updates. 

facebook Linked 03 
Become a fan on 
Facebook (Facebook. 
com>Search>Golf Course 
Industry magazine) 
for news updates and 
to network with other 
industry members. 

Join our Linkedln group 
(Linkedln.com>Search 
groups>Golf Course 
Industry magazine) 
for industry-related 
discussions and 
networking. 

tuiifefeer 
Follow us on Twitter 
(Twitter.com/ 
gcimagazine)forthe 
latest news and notes of 
interest. 
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