
nance was in its infancy when Kreie first started, 
it's matured, gradually, to become partially self-
sufficient. The rest of the course is growing, too; 
another nine holes should be complete this fall, 
along with a new effluent water system. 

When Kreie first started in 1981, he was 
the only person on the crew. Today, he has six 
employees and a large parks system, but he still 
doesn't have an assistant to help him grind reels. 
Several of his crewmen have taken on the job, 
and when a handful of Foley representatives 
stopped by earlier this year to give the Bentwood 
staff a grinding clinic, they were impressed. 

"Foley verified we've been doing things cor-
rectly," Kreie says. "I was glad to know my guys 
picked it up pretty well." 

New skills acquired in the clinic were how to 
get the right kind of relief and how to square up 
the blades on the grinding unit. Kreie no longer 
has time to do his own grinding - he worked on 
the Modern for five years before he passed the 

torch - but he says when something comes up, 
he tries to fix it. 

"I go out and poke around - probably make 
things worse," he says, laughing. "Since the 
new reel grinder, I have to hit the books to get 
in there and figure it all out. At the golf course, 
there's something broken every day, but I want 
my reels working well." 

Because he values work quality, Kreie says his 
crew never rushes a grinding job. 

"We can get a whole set of reels done in a day, 
but the tendency is to do more than one thing at 
a time," he says. "We never have done that." 

Bentwood doesn't own a bedknife grinder, 
and Kreie says he'll probably never buy one, de-
spite the upgrade to an 18-hole budget of about 
$300,000, which includes $50,000 for capital 
expenditures. He prefers to use the Foley 388 
to touch them up. It also keeps him from the 
necessity of frequent bedknife purchases. 

"We don't keep throwing away a bunch of bed-

knives," he says. "I haven't ever seen a bedknife 
grinder, and I just can't imagine why they cost 
so much. We can jig up the old relief grinder and 
touch them up pretty quickly." 

Starting with the upgrades to his first 
grinder, Kreie has relied exclusively on Foley 
for grinding, and he plans to continue this in 
the future. 

"Foley's got name recognition, but I had no 
preconceived notions," he says. "The other 
companies teach that relief s unnecessary on 
the reels, but I think it's important. Plus, Foley 
fits our budget." 

As Bentwood matures, Kreie and his crewmen 
have their work cut out for them. He predicts 
they'll be doubling the hours on their mowing 
units, so he's arranged a second set of reels to 
keep the new tempo at the golf course. Mean-
while, Kreie maintains a steady pace. He doesn't 
always have time to keep his nose in everything, 
he says, but time, and progress, move on. GCI 
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Tim M o r a g h a n is principal of Aspire Golf 
Consulting in Long Valley, N.J. He can be reached at 
tmoraghanll@comcast.net or 908-635-7978. TOURNAMENT INSIDER 

VIEWS FROM DOWN UNDER 
n July, I attended the 24th Australian 
Turfgrass Conference and Show. I visited 
the golf courses and spoke with the 

superintendents who will host Australia's 
major championships: John Odell, super-
intendent of Royal Sydney Golf Club; Gary 
Dempsey, superintendent of The New 
South Wales Golf Club; and Jim Porter, su-
perintendent of Royal Melbourne Golf Club. 

This year, the Open Championship of 
Australia will be played at the 27-hole Royal 
Sydney. Odell emphasizes the golf course 
should be played and remembered for the 
right reasons - honoring the membership 
and the club's history. This means: 

• Odell works closely with Australian 
Golf Union officials during visits to review 
any golf course changes and set-up requests. 

• During daily golf course setup, Odell 
will change hole locations himself to pre-
vent any location mishaps. 

• Odell coordinates all off-course issues 
to reduce operational confusion and non-
golfer impact on the golf course. 

• To ensure there's minimal damage to 
the golf course and turf equipment, he takes 
construction photos and uses metal detec-
tors to locate any damaging material during 
the cleanup process. 

Because the championship will be con-
tested in early summer, Odell deals with the 
following agronomic concerns: 

• There's no overseeding, so all cultural 
processes to reduce organic matter buildup 
and produce a tight surface and firm-and-
fast playing conditions are implemented as 
the Couch grass is about to break dormancy. 
Scarifying processes remove an excessive 
amount of chaff that can't be deposited on 
property because of city permitting and 
disposal concerns. It must be placed into 
containers and hauled away. 

• Odell uses only his staff of 40 for the 
advance preparation, as well as for mainte-
nance during championship week. He be-
lieves his staff did the prework and should 
be praised and recognized during the week 
as the people who accomplished the task. 

• Rain is the biggest worry. Royal Sydney 
is located near the harbor and only 4 feet 
above sea level. The golf course serves as a 
drainage passageway for upstream commu-
nities, so drainage installation during past 
years has been a priority. Fortunately, the 
golf course soil profile is rapidly draining 
dune sand. But, the inconvenience of repair-
ing and pumping bunkers is challenging. 

Dempsey is preparing to host his first 
Open Championship - the 2009 Austra-
lian Open Championship. Requirements 
for hosting a championship change when 
a golf course is located in a national park. 
Operational setup issues regarding facility 
location, brush removal for structures and 
tree removal for new features must be pre-
sented to appropriate government agencies 
well in advance. 

Before any setup begins, Dempsey has 
to allow a minimum of eight weeks for 
the smallest permit to be granted. Also, all 
species that might be removed or trimmed 
must be identified clearly, the amount to be 
removed specified and revegetation consid-
ered after the event has ended. 

The biggest project for Dempsey and his 
staff is bunker renovation. The standard 
bunkering will be changed to a riveted-style 
seen in the British Isles. This includes: 

• Acquiring the necessary permits to do 
earthwork within the national park. 

• Removing the steep-sloped faces and 
installing the traditional stacked sod walls. 

• Reshaping the floors of the bunkers so 
there are no buried lies in the faces or floors. 

• Factoring in wind velocity that will 
shift sand or blow it out of the bunker. 

• Establishing a raking philosophy to 
match the new design. 

Putting surfaces will be a challenge to 
Dempsey and competitors, considering: 

• Strong winds will require the AGU to 
determine a proper green speed and main-
tain it during the week. 

• Extra time is needed to choose hole lo-
cations to avoid the possibility of a player's 
ball from blowing off the putting surface. 

• Aerification will require proper timing 
to allow the 5/8-inch holes to heal well in 
advance of the event. 

• The usual stress-related impacts, 
such as anthracnose and nematodes, are a 
concern because of increased championship 
maintenance. 

• The collars are cool-season turf and 
will be susceptible to wear from player and 
trolley traffic. 

The Couch grass, which will be dor-
mant going into championship season, is 
Dempsey's No. 1 concern for golf course 
preparation and setup because it's a chal-
lenging stand of primary rough grass. Sandy 
soils and little water available for the roughs 
will limit its density. There will be an 
increase in fertility and irrigation heading 
into the championship week to produce the 
density needed. 

When preparing for the 2011 President's 
Cup at Royal Melbourne, Porter manages 
36 holes, each course with a different 
maintenance challenge. Porter's goal is to 
return the golf course to proper shape for 
the membership after the event. Water 
use is his biggest challenge. As water usage 
and drought pattern developed, such as 
during the 2006-07 season when turf went 
into drought-stressed dormancy and didn't 
recover, Porter recognized the need to sup-
ply Royal Melbourne with a proper water 
supply for its future. This lead to: 

• Years of examining numerous options, 
undertaking feasibility studies and creating 
a solution for the water supply. 

• The decision to construct a new mul-
tiacre storage lake on the property next to 
the maintenance facility that will be linked 
to a one-mile-long stormwater pipe linked 
to a stormwater diversion structure. 

• A dam built to block and store one-
third of the water supply that Royal Mel-
bourne never had before. 

• Added water along with the increase of 
wetting agents and more organic, long-last-
ing fertilizers that won't require watering in 
have aided the turf management plan. 

• Inclusion of an acid injection system 
and increase of calcium-based fertilizers to 
move sodium through the soils. GCI 
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Terry Blichen, CGCS, MG, is president of Golf Agronomy International. He's a 38-year, 
life member of the GCSAA. He can be reached at terrybuchen@earthlink.net. EQUIPMENT IDEAS 

Portable reel grinder 

Bruce Leonard, equipment manager 
at The Silverleaf Club in Scottsdale, 
Ariz., has a Foley 670 bedknife 

grinder, a Foley 650 Accu-Master reel 
grinder and an Express Dual reel grinder 
that are each operated about eight hours a 
day, six days a week. All three grinders are 
about seven years old. 

Because the mechanic's shop is too 
crowded to operate all three grinders 
at once, the Express Dual has casters so 
the staff can move it easily outside the 
shop's garage door underneath a covered 
breezeway to operate it and then return it 
inside the shop each night. 

Leonard acquired the caster setup from 
a local distributor. The two caster wheels, 
which are 6 inches in diameter, on the 
right side of the grinder are stationary. 
They're attached to a 3/8-inch-diameter 
axle that's connected to a 2-inch-by-l-inch-

by-0.120-inch steel rear bracket, which is 
attached to 3-inch-by-6-inch-by-0.250-inch 
flat steel brackets that are attached to the 
bottom of the grinder. The front bracket 
on the left side of the grinder also has two 
6-inch-diameter caster wheels attached to 
a 3/8-inch-diameter axle that are mounted 
on a front bracket. 

The wheel assembly has two slots that 
a 57-inch, removable T-shaped handle fits 
into. The handle slides into a vertical slot 
and then can be moved to a horizontal 
position and locked in place. This 
movement lifts the grinder off the ground. 
The handle is then relocated to the other 
slot so a person can pull the grinder and 
steer it at the same time while transporting 
it. 

The materials can cost as much as $150, 
and the labor needed for assembly can take 
as long as three hours. 

Aerifier trailers 

The staff at The Silverleaf Club in 
Scottsdale, Ariz., travels 1.7 miles to 
the first tee and more than two miles 

to the farthest green from their turf care 
center. Superintendent Kent Coburn and 
equipment manager Bruce Leonard built 
three trailers to transport two John Deere 
Aercore 800s and a Toro greens aerifier. 
The trailers save valuable time and prevent 
wear and tear on the machines. 

Coburn and Leonard constructed the 
trailers by welding together 2-inch-by-
2-inch-by-0.120-inch square tubing. The 
total length of the trailers, including the 
hitches, is 123 inches. The trailer width is 
68 inches. The tongue is 48 inches wide 
and 42 inches long. The trailers themselves 
are 81 inches long. 

The railing, which is 18 inches high, was 
made out of l-inch-by-l-inch-by-0.120-inch 
square tubing. 

The ramps, which are 10 inches wide 
and 36 inches long, were constructed 
using l-inch-by-l-inch-by-0.120-inch 
square tubing, 1-inch mesh and V2-mch 

flat expanded metal welded together. The 
ramps on the trailers have two different 
mountings for the John Deere and Toro 
aerifiers because the axle widths are 
different - 48 inches and 50 inches, 
respectively. The axles fit inside the 2-inch-
by-2-inch-by-0.250-inch square tubing. The 
golf cart turf tires and rims are standard, 
4-lug, 18-inch-by-8.50-inch-by-8-inch stock 
items. The hitch pin measures 3/4 inch by 6 
inches, and the clip is V4 inch. 

Materials used to construct the trailers 
include: 

• 60 feet of 2-inch-by-2-inch-by-0.120-
inch square tubing $100 
• 50 feet of l-inch-by-l-inch-by-0.120-
inch square tubing $50 
• 50 inches of 2-inch-by-2-inch-by-0.250-
inch square tubing $25 
• One sheet of V2-inch flat 
expanded metal $50 
• V2-inch plate steel for hitch scrap 
• Sotrailer axle kit $265 
• Rims and turf tires $60 
• Hitch pin $25 

The first trailer took about 40 hours to 
make, and the second and third trailers 
took about 20 hours each to make. GCI 

Travels 
With 
Terry 
Globetrotting 
consulting agronomist 
Terry Buchen visits 
many golf courses 
annually with his digital 
camera in hand. He 
will share helpful ideas 
relatingto maintenance 
equipment from the golf 
course superintendents 
he visits-as well as 
a few ideas of his own 
- with timely photos 
and captions that 
explore the changing 
world of golf course 
management. 
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CLASSIFIEDS 

BUSINESS F O R S A L E 

Your course struggling in this 
economy? Call us for an operational 

review and save thousands. 

Miller Management Associates Inc. 
Visit us at www.mmagolf.com 

Golf Course Brokerage/Consulting 
Licensed in NC SC TN 828-775-7765 

200 ACRE FARM/DEVELOPMENT 
PROPERTY 

90 Miles East of Chicago 
50x170 Bldg with Offices 

2-40x80 Bldgs w/shops — 2 Homes 
269-695-5505 

GOLF COURSE FOR SALE 

Located in Central South Carolina 
18 Hole Course over 6700 Yards 
Bentgrass Greens $1.1 million 

Add'l Development Acreage Available 
For Minimal $/Acre 

Call 910-575-6262 for details 

Floyd Perry's 
G r o u n d s M a i n t e n a n c e S e r v i c e 

BUSINESS FOR SALE 
Established athletic field maintenance 

company with steady public and 
private school accounts. Multiple 

outside job opportunities in Central 
Florida. Excellent staff, sufficient 
equipment, trucks and trailers. 

Call 407-468-3088 for details. 

9-HOLE COURSE 
Buy this 9-hole par 3 course w/1100 sq ft 

club house. Course lays nicely on 
26 acres, greens are awesome. Popular 

and just 7 mi. from Lebanon, Mo. 
417 532-4158 

PLACE YOUR CLASSIFIED AD TODAY 

Call Bonnie Velikonya at 
800-456-070? or email her 

at bvelikonya@gie.net. 

BUSINESS O P P O R T U N I T Y 

SERIOUS ENTREPRENEURS ONLY! 
After four years, $400,000 of market 

testing, and Millions of dollars in 
earnings, we have perfected the most 

powerful, automated, turn-key, sales and 
marketing system on the planet. That's 

How Normal People Like You Are Earning 
$5,000 to $10,000 a week Without 

Picking Up The Phone, 
visit: www.wealthmaster4u.com 

229 /848-5288 

FOR S A L E 

TORO PARKMASTER 
Toro Parkmaster, 7 gang mower. 

Perkins diesel rebuilt approx. 300 hrs ago 

for $8,700.00 plus. 

Seven 30"gang mower, rebuilt 

approx. 150 hrs ago for $8,000.00 plus. 

Hyd lifts for the gangs. 

Mows fast, wide and great. 

Selling for my church in Anacortes Washington. 

Call Mark @ 360-588-0690 or 360-333-1226 or 

shantyman@cablerocket.com 

A patented impermeable ripstop barrier 
between your turf & the winter elements! 

WWW.SANDTRAPRAKES.COM 
HOME OF THE $10.00 RAKE 

Drive your sales 
by adding reprints to your 

marketing campaign à 

H o w to O u t : 
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AD INDEX 

H E L P W A N T E D 

Golf Course Company seeking experienced 
Shapers, Irrigation Supervisor, Drainage, 
Management and Finish Personnel and 
Drafts Person with Auto Cad experience 

for International Projects. 
Resumes to be e-mailed to 

frank@intergolfinc.com 

Wadsworth Golf Construction Company 
Seeking Project Superintendents, Irrigation 
Foremen, Site Work Foremen, Shapers and 
Equipment Operators for Projects in the Mid 
Atlantic region and other areas of the coun-
try. Great opportunity for candidates with 
golf course experience willing to learn, travel 
and grow with the country's Premier Golf 
Course Builder. Competitive compensation 
package including travel allowance, health 
insurance and profit sharing opportunities. 

Visit us at www.wadsworthgolf.com 
Fax a resume to 610-361-7805 

or e-mail to wgccmw@wadsworthgolf.com 
attn: Human Resources 

COMPANY PAGE RS COMPANY PAGE RS 

Aqua-Aid 55.... 43 www.mauget.com 
www.aquaaid.com John Deere Golf 6,7.... 11 
Arysta LifeScience 17,57.... 16,45 www.deere.com 
www.arystalifescience.com Lawn Solutions 50.... 38 
Bayco Golf Course Accessories. 61.... 47 www.lawnsolutionscp.com 
www.baycogolf.com The Liquid Fence Co 9.... 12 
Bayer Environmental Science... 22, 23 www.liquidfence.com 
www.bayerprocentral.com Mitchell Products 51.... 39 

Bernhard and Co 19.... 17 www.tricure.com 
www.bernhard.co.uk Neary Technologies 13.... 14 
Bioverse 54.... 42 www.nearytec.com 
www.bioverse.com PBI Gordon .36,43.... 26, 32 

Cleary Chemical . 28-29, 31.... 21, 22 www.pbigordon.com 
www.clearychemical.com Phoenix Environmental Care 35.... 25 
Colorado Lining International., 36.... 27 www.phoenixenvcare.com 
www.coloradolining.com Professional Turf Products 45.... 34 

CS Trading 48.... 36 www.proturfproducts.com 
www.sisis.com Rain Bird 15.... 15 
Environmental Turf 41.... 31 www.rainbird.com 
www.environmentalturf.com SePro Corp 53.... 41 
First National of America 37.... 28 www.sepro.com 
www.firstna.com Stens 30.... 23 

First Products 44.... 33 www.stens.com 
www.lstproducts.com Syngenta Professional Products.... 47.... 35 

FMC Corp ....38*-39* 29,30 www.syngentaprofessionalproducts.com 
www.fmc.com Target Specialty Products .... 49*.... 37 
Foley United 68.... 49 www.target-specialty.com 
www.foleyunited.com TAS Industries 56.... 44 
Francis Resources 24.... 19 www.tastrimmer.com 
www.supersoil.net Tee-2-Green 2,3.... 10 

Friesen USA 24.... 18 www.tee-2-green.com 
www.meridianmfg.com True-Surface by Turfline 52.... 40 

Golflinx 25.... 20 www.true-surface.com 
www.golflinx.net Turf Diagnostics & Design 59... 46 
lacklin Seed 33.... 24 www.turfdiag.com 
www.jacklin.com U.S. Aqua Vac 32... 50 
lacobsen 11..., 13 www.usaquavac .com 
www.jacobsen.com 
JI Mauget 67... 48 * Denotes regional advertisement 

E-newsletter 
• Original •nline-anly content 

• Product news 
* Online polls 

T H E I N D U S T R Y ' S N E W S A N D R E S O U R C E C E N T E R 

w w w . g o l f c o u r s e i n d u s t r y . c o m 

mailto:frank@intergolfinc.com
http://www.wadsworthgolf.com
mailto:wgccmw@wadsworthgolf.com
http://www.mauget.com
http://www.aquaaid.com
http://www.deere.com
http://www.arystalifescience.com
http://www.lawnsolutionscp.com
http://www.baycogolf.com
http://www.liquidfence.com
http://www.bayerprocentral.com
http://www.tricure.com
http://www.bernhard.co.uk
http://www.nearytec.com
http://www.bioverse.com
http://www.pbigordon.com
http://www.clearychemical.com
http://www.phoenixenvcare.com
http://www.coloradolining.com
http://www.proturfproducts.com
http://www.sisis.com
http://www.rainbird.com
http://www.environmentalturf.com
http://www.sepro.com
http://www.firstna.com
http://www.stens.com
http://www.lstproducts.com
http://www.syngentaprofessionalproducts.com
http://www.fmc.com
http://www.target-specialty.com
http://www.foleyunited.com
http://www.tastrimmer.com
http://www.supersoil.net
http://www.tee-2-green.com
http://www.meridianmfg.com
http://www.true-surface.com
http://www.golflinx.net
http://www.turfdiag.com
http://www.jacklin.com
http://www.usaquavac
http://www.jacobsen.com
http://www.golfcourseindustry.com


Pat J on e s is president of Fiagstick LLC, a consulting firm that provides 
sales and marketing intelligence to green industry businesses. He can be 
reached at psjhawk@cox.net or 44Q-4?8-4?63. PARTING SHOTS 

WAYBACKWHEN... 

At the risk of being accused of being fix-
ated on things that happened 20 years 
ago, I'd like to take you on a magical 

mystery tour into our industry's past. 
For all of you of a certain age who grew 

up watching Rocky and Bullwinkle on TV, 
please pretend you're Sherman, and I'll be 
Mr. Peabody. (Editor's note to young read-
ers: Google "Mr. Peabody" before reading 
this column, and we'll be on the same page.) 

Now, let's fire up the WABAC (pro-
nounced "wayback") machine and return 
to the interesting times of the late 1980s. 
Golf is a punching bag for environmen-
talists in the U.S. and around the globe. 
Senators Harry Reid and Joe Lieberman 
are holding congressional hearings about 
our "large-scale misuse" of pesticides. 
We're being accused of killing a nice young 
Navy lieutenant at a golf club in Maryland 
by overapplying a "dangerous" fungicide. 
Articles are appearing regularly in publica-
tions about how we're destroying wetlands 
and decimating populations of cute, fuzzy 
little animals and adorable waterfowl. A lu-
natic from Japan is gaining worldwide fame 
and massive media exposure for starting 
the "global antigolf movement" to combat 
the reprehensible notion that people should 
be able to enjoy hitting a little white ball 
around a well-maintained open green space. 

That all seems crazy now, but frankly, we 
were an easy target. We had painted a big 
bull's-eye on ourselves because of our cul-
tural status. We were an elitist pastime that 
quietly excluded minorities and seemed 
to most Americans to be a gigantic gated 
community they didn't have a password to 
access. Our business was largely designed 
for wealthy, white males. Of the 11,000 or 
so golf facilities of the day, almost half were 
private and completely inaccessible to the 
average Joe who just wanted to smack some 
balls around and drink a couple of beers. 
Those customers often were relegated 
to crappy municipal courses where you 
showed up before dawn on Saturday morn-
ing and waited an eternity to squeeze in a 

six-hour round. 
In the late 1980s, the golf business was 

shocked - shocked, I tell you - to find that 
environmental advocates would criticize us 
for our use of what they claimed were toxic, 
synthetic pesticides for purely "aesthetic" 
reasons. "How dare they!" we harrumphed 
collectively. "What could possibly be wrong 
with products made with completely natu-
ral ingredients like cadmium, mercury and 
arsenic?" Ummm ... oops. 

Fortunately, despite the indignation of 
club officials and the half-assed lobbying ef-
forts of those of us who were getting paid to 
defend the industry, most superintendents 
were already happily moving toward less-
toxic products. The chemical manufacturers 
responded quickly by introducing com-
pounds that achieved the same goals with 
far less persistence and mobility. By the 
mid-90s, most of the bad stuff was largely 
gone, and most courses demonstrated great 
conditions could be achieved with little if 
any harm to the environment. 

Yet, the of 
suspicion created by 
that brouhaha 20 
years ago continued 
to 

Yet, the cloud of suspicion created by 
that brouhaha 20 years ago continued to 
haunt us. The stain of pesticides always 
seemed to mark us whenever a new con-
struction project was proposed in a sensitive 
area or whenever a neighboring homeown-
er's beloved pet poodle developed a mild 
case of diarrhea. 

People - not just rabid activists - con-
tinued to ask: Are the pesticides you use 
to make these courses so nice really safe 
for those of us who play or live along the 
course? 

OK, Sherman, let's climb into the 

WABAC machine again and return to the 
summer of 2008. The moment we come 
back to the present, I hear the gentle ding of 
an e-mail arriving in my laptop's inbox. Yet 
another *%@#$! press release. This one's 
from some flack at the University of Mas-
sachusetts at Amherst. Probably another 
useless piece of "news" about how they've 
promoted a graduate assistant to a junior 
assistant professor. 

I opened the attachment anyway, and 
for about the millionth time in my 46 years 
of life, I found I was completely wrong 
again. This bit of news, which virtually no 
one - not the GCSAA, not RISE, not the 
chemical companies - paid any attention 
to, is an earth-shaking item for those of us 
who've been in that WABAC machine and 
who know how challenging it's been for our 
industry to defend the use of pesticides on 
golf courses. Here's how the news release 
began: "Residues of two insecticides widely 
used on golf courses do not pose a health 
risk, new research says. 

"Sevin SL (using the active ingredient 
carbaryl) and Dursban Pro (chlorpyrifos), 
when applied at the maximum U n -
approved label rate and followed with 
irrigation, are of little concern to golfers, ac-
cording to findings published in the Journal 
of Agricultural and Food Chemistry. 

"After extensive monitoring, estimated 
exposures to golfers following full applica-
tions of two turfgrass insecticides that are 
used throughout the northeastern United 
States were 19 to 68 times lower than levels 
set by the U.S. Environmental Protection 
Agency designed to protect human health," 
said toxicology expert John Clark. 

So, according to an article in a major 
nonturf scientific journal by a serious inde-
pendent expert who has no skin in the golf 
pesticides game, the threat presented by 
even old chemistry such as Sevin and Durs-
ban is at least 20 times below what the EPA 
considers to be the minimum threshold for 
a health problem. 

Case closed, Sherman. GCI 
(For details and to share with golfers and 

colleagues, visit http://www.umass.edu/news-
office/newsreleases/articles/77053, php) 
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Ignore Them and They 11 Go Away 
Protect you r course's s igna ture trees. As the p i onee r of micro- in fus ion, M a u g e t has been 
the trusted source for tree heal th s ince 1 9 5 8 . O u r comp le te l y enc losed a p p l i c a t i o n me thod 
makes tree ca re easy, safe a n d cost-effect ive. 

• Env i ronment , staff a n d 
m e m b e r f r i end l y 

• Full season con t ro l 

H a n d s - o n tech s u p p o r t 
a n d he lp l i ne 

C a n d o it you rse l f 

To f i nd y o u r l oca l d i s t r ibu to r , v is i t w w w . M a u g e t . c o m . 

http://www.Mauget.com

