
Embrace change 

COMING SOON - FUNGUS CONTROL THAT MAKES YOUR BEST PRACTICES EVEN BETTER 

Protect your turf against major fungal diseases like dollar spot while reducing the safety and environmental 
headaches that come with chemical fungicides. Introducing a new direction in fungus control that's virtually 
non-toxic1 to the environment and just as effective as the leading competitor. All at a reduced risk to workers 

and golfers. Make your best practices even better. 

Sign up for a FREE Webinar coming November 2008. 

www.agreenercourse.com 

fBased on the results of the health and safety tests: 
OECD 401, 402, 403, 404, 405, 406, 203 and 301B. 
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No worries 

CRISIS MANAGEMENT 

Superintendents need to have a detailed plan in place to cover all bases in case of a crisis 
By Steve and Suz Trusty 

When it comes to crisis manage-
ment, superintendents should be 
prepared, plan for the worst and 

hope it never happens. All businesses, includ-
ing independently or municipally owned golf 
courses, should have a crisis plan in place. It 
should be broad-based, covering everything 
from financial crises to clubhouse incidents to 
on-course situations. 

"If your course doesn't have a crisis plan, con-
sider hiring a firm to develop the plan and train 
your employees to follow up on it," says Harvey 
Englander, president of Englander & Associates, 
a California-based public relations agency. 

Targeted sections of a master crisis plan then 
can be pulled together into a more concise for-
mat to issue to key groups within a facility. For 

superintendents and their crews, a plan should 
provide detailed actions, covering all potential 
crisis situations: 
• Relatively minor detrimental changes in 

course playing conditions 
• Natural disasters 
• Semi-man-made natural disasters such as 

wild fires 
• Water usage 
• Environmental issues 
• Property damage 
• Personal injury 
• Death. 

THE BIG PICTURE 
Managers should consider the full scope of an or-
ganization when setting up a crisis management 

system. Ronald Luepke, golf course superinten-
dent based at Charleston Springs Golf Course in 
Millstone, N.J., oversees three of seven 18-hole, 
public courses located at six different facilities 
within the 27 parks of the Monmouth County 
Park System. As a relatively large organization 
serving a large part of the general public, a crisis 
management plan is extremely important for 
Monmouth County. 

"We're cognizant of how many visitors we 
put through these areas and have tried to antici-
pate all the things that could happen," Luepke 
says. "We've developed a detailed, step-by-step, 
park panic plan for handling these situations, 
covering everything from roadside safety to 
first aid." 

The plan is printed out and compiled in a 



Tips for handling crises smoothly 

• Anticipate potential problems. 
• Develop a detailed action plan. 
• Train personnel. 
• Be prepared with the plan and 

any equipment or supplies 
needed to carry it out. 

Get ail the facts. 
Define the problem. 
Develop solutions. 
Bring in experts if needed. 
Be honest. 

Use all communication venues, 
and communicate early and 
often. 
Alleviate fears. 
Turn bad to good. Use the crisis 
to improve conditions. 

binder that also contains the contact informa-
tion of all supervisory employees. The binders 
are placed in an easily accessible spot at all 
facilities, and all employees know where they're 
kept, Luepke says. 

"We also conduct extensive training for 
all our employees in these multiple situations 
each year, so that even if it's the first time an 
incident occurs, they're so familiar with the 
proper procedures they feel like they've handled 
it before," he says. 

DAMAGE CONTROL 
Crisis management includes communicating 
with various constituencies to get the super-
intendent's story out, gain control, provide 
assurance and eliminate any long-term reper-
cussions. 

"You can't be afraid of the facts or try to hide 
or minimize the situation," Englander says. "You 
have to tell people what you know and be honest 
about saying what you don't." 

Craig Felton, superintendent at Oak Hills 
Country Club in San Antonio, suggests super-
intendents build their communication network 
in advance so they're well prepared for a crisis. 

"Our current green chair and I talk three or 
four days a week," Felton says. "Usually, it's a 
quick phone call just checking in. Every week or 
two, we'll take the golf cart around the course 
looking at things together. He's comfortable 
with the level of communication, and because of 
that, the information flow works smoothly." 

The more avenues superintendents pursue 
with communication the more people they're 
going to reach. They should have a plan in place 
to use all venues, post the information and hope 
for the best. 

"You can ensure the information reaches 
everyone, but you can't make someone take in 
that information," Felton says. "It's just human 
nàture for people to pay attention to the things 
they want to and ignore the rest. So unless 
there's a bad crisis, they tend to miss more than 
they absorb." 

A set procedure for disseminating informa-
tion that's followed consistently helps prevent 
missed messages. Felton posts detailed informa-
tion on two easels - one at the entrance to the 
club and one in the golf shop. For a renovation 
project, for example, a notice would explain 
what the crew is going to do, what part of the 
course will be affected, when the work will take 
place, what to expect during the process and 
when it's completed. 

"We also include the information in advance 

in our newsletter, in the report from the green 
committee and on my golf course update board," 
Felton says. 

For significant projects, such as a recent 
10-week stint rebuilding all 63 bunkers, the 
green committee chair will send a letter to the 
membership. If the issue is dramatic, Felton will 
put the information on letterhead and place it on 
the golf shop counter so everyone who checks 
in will be exposed to it. 

The Monmouth County Park System uses a 
similar system, posting notices in the pro shop, 
by the front door and on the counter where 
golfers can see them when they check in. Seri-
ous situations, such as a methane gas leak on a 
course built over an old landfill or an injured 
golfer or employee, require a greater outreach. 

"You'll need to communicate your golf 
course is safe to the core constituency so golfers, 
employees and neighbors are assured they're 
not in danger of an explosion," Englander says 
about the gas leak example. "You'll also need to 
communicate with the appropriate government 
officials who are going to be concerned about 
the situation."" 

Additionally, superintendents shouldn't view 
the media as their enemies. They should be 
transparent with them, using them as a venue 
to spread messages. 

"Consider establishing a relationship with 
a public relations firm to handle the major is-
sues, preferably the firm that developed the plan 
and trained your employees," Englander says. 
"Keep them on retainer or negotiate alternate 
payment methods, such as reduced golf or a 
membership." 

Englander recommends taking a creative 
approach to back up an assertion of safety in a 
situation such as a methane gas leak. One op-
tion is to hold a charitable golf tournament in 
conjunction with a nonprofit association well 
known in the community. 

"You'll create good will and subtly deliver 
the message that if these key people play your 
course it must be safe," he says. "Whenever pos-
sible, use a crisis as an opportunity to improve 

the situation and communicate those improve-
ments, too." 

WORKING THE PLAN 
Crises can be categorized in two groups: expect-
ed problems that are agronomically related and 
often can be avoided if a superintendent is on top 
of his game, and unexpected problems he can't 
control, such as vandalism or natural disasters. 
Crises related to a natural disaster are probably 
the easiest to communicate because everyone 
knows it occurred. People see the immediate 
impact of floods or wind storms in a larger area, 
so they understand damage at the course. 

"But the effects of a severe drought are more 
difficult to communicate," Felton says. "If there 
are one or two decent rain events, they expect 
conditions to be back to normal." 

Even more difficult to communicate are 
those agronomic situations that change condi-
tions. An issue that might affect Oak Hills is the 
transition from Poa trivialis to bermudagrass on 
overseeded greens. 

"Generally, we'll hit 90 degrees in early April, 
so the transition gradually takes place in early 
spring and makes little impact," Felton says. "In 
2007, we didn't hit 90 until June and the Poa 
trivialis lingered until then. That year, the transi-
tion took place later and was much quicker. The 
members knew the greens looked and played 
differently all of a sudden, but they didn't know 
why. That's when it's vital to use all communica-
tion avenues to keep them informed." 

Some agronomic situations require exten-
sive renovation and need an ongoing flow of 
information. Luepke had problems with one 
of Monmouth County's greens the second year 
after construction of a new course. 

"I should've known there was too much 
shade to grow grass successfully, but I'd opted 
to push the window in favor of the aesthetics 
during the design and construction process," 
he says. "I had to be brutally honest, first with 
myself in acknowledging the situation, and then 
in bringing it to my supervisor. I explained the 
problem, took responsibility for why it had 



CRISIS MANAGEMENT 

happened and presented the solution, removing 
about 26 more trees to get additional light and 
air movement to the green." 

Because Luepke had been honest and up-
front, the park system accepted what he said 
and allowed him to proceed with the project. He 
used the park system's standard communication 
channels to alert the golfers and continually 
updated the information. 

"Our proactive approach eliminated negative 
feedback because the majority of the players 
were more interested in better turf conditions 
on the green," he says. "That was seven years 

ago, and we've had no further problems with 
the green. In retrospect, I'd have opted for 
playability over aesthetics, removing those trees 
during construction." 

For unexpected crises, quick reaction is 
essential. Luepke recounts a vandalism inci-
dent with the trail of destruction starting in 
the bentgrass nursery near the maintenance 
facility. Vandals destroyed a weather station, 
then proceeded to the nearest hole where they 
demolished a water cooler stand, ball washer and 
tee marker. They broke the flagstick at the next 
tee and put graffiti on the 15th green. Luepke's 

crew called him when they pulled in and spot-
ted the damage. 

"When I arrived, we assessed the damage and 
called the police," he says. 

Footprints in the dew led them to the culprits 
who confessed, and court-ordered restitution 
was paid. Luepke's crew set up a temporary 
water cooler, cleaned up and repaired on the 
green immediately after the police collected the 
evidence they needed. They posted notices ex-
plaining the situation and stayed open for play. 
Damage repair in out-of-play areas was worked 
into the crew's schedule. GCI 

Media focus can put crisis situations in the spotlight. Such was the 
case for Ralph Kepple, CGCS, at East Lake Golf Club in Atlanta. As 

the facility prepared to host the FedEx Cup Tour Championship Sept. 13 
to 16, 2007, problems with the greens were documented and analyzed 
worldwide. 

Heat-related problems were anticipated because the event was 
moved from late October/early November to September. For eight 
straight days, the club experienced temperatures warmer than 100 
degrees and temperatures in the upper 70s to low 80s at night. The 
weather produced high soil temperatures that affected the bentgrass 
negatively. To make matters worse, golfers wanted to play the course 
before the tournament. 

Kepple monitored conditions closely, but the heat limited his treat-
ment options. 

"Even hitting every green at no less than 30-minute intervals with 
a quick syringe produced minimal results because the water from our 
irrigation pond was so warm," he says. 

Kepple met with Cal Roth of the PGA Tour and the club's general 
manager to discuss alternatives. One decision was to halt play two 
weeks before the tournament. 

"We brought in a truckload of ice to soak the greens with all night," 
Kepple says. "About three hours into that process, a big thunderstorm 
with cool rain hit, accomplishing much more than we could have." 

Early the next week, the daytime temperatures dropped into the low 
to mid-90s, though nights were still in the mid-70s. 

On Sunday, Sept. 9, the final day of the BMW Championship, the PGA 
Tour put a letter in all the players' lockers stating the greens at East Lake 
were damaged and they wouldn't be allowed on them during practice 
rounds. Many players became upset and made comments that quickly 

spread through the media and were embellished through the process. 
That weekend the heat spell broke, and things turned around quickly. 

"Six- to eight-foot sections around the edges of the four worst greens 
were completely dead," Kepple says. "We harvested collar-height 
bermudagrass from another part of the course to create a wide collar 
on three of the greens. On the fourth, we resodded the section with bent-
grass harvested from our sod nursery. Both methods worked well." 

Players started arriving Monday, Sept. 10, and by then, they could 
play on all but three of the worst greens. Conditions were so much better 
than they had expected. In the meantime, Kepple sought the media. 

"I was able to explain what happened, why it happened and what we 
had done, correcting some of the inaccuracies that were circulating," 
he says. "Had I been able to connect with a couple people from the Golf 
Channel on Monday, it would have reduced the negative coverage." 

By the start of the tournament, the greens weren't a factor. 
"The damage to the root system left us with soft greens, but they 

putted true," Kepple says. "Though the ball bounced as it rolled, it held 
the line. The greens were much slower than we had planned, but still 
adequate. The players were able to dial in the difference." 

For Kepple, the dilemma was determining the critical communica-
tion point. During the PGA Tour's visit in July, the agronomist noted the 
greens were the best they'd ever been. But the heat changed that, and 
though breaks in the temperature were predicted week after week, they 
failed to occur. 

"In retrospect, I'd have communicated with my general manager 
earlier, when I saw there was a possibility of a problem," Kepple says. 
"We could've discussed solution alternatives and maybe limited the play 
sooner. Because he didn't know what was occurring, there was no op-
portunity for him to help." GCI 



The quality of your turf is a big reflection on you. So it's no wonder you're 
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The right strategies make for successful EROSION control By John Torsiello 

Water is the lifeblood of a golf course. It 
nurtures turfgrass and, when managed 
properly, helps create a lush, green 

playground that makes those who maintain it 
smile with pride. 

But water from rain storms and snow melt 
can be a destructive force, wreaking havoc on 
fairways, greens, tee boxes and rough, as it 
rushes down slopes and rises out of lowland 
areas and streambeds. 

That's why architects, builders and own-
ers spend so much time, energy and money 
developing viable and long-lasting erosion 
control plans. 

Not only is erosion control a must to avoid 
costly cleanups, reseeding and even regrading, 
it helps protect wetlands and groundwater sup-
plies from sediment from erosion, especially 
during the construction phase of golf course 
development. 

"There's so much focus on the environment 

and its protection nowadays that anything you 
can do to create a more sensitive golf course 
is worth doing," says Jason Straka, a course 
designer with Hurdzan-Fry Golf Course Design 
in Columbus, Ohio. 

Managing stormwater and irrigation drain-
age is an important component of any golf 
course design. 

"You want to get the water off the surface 
efficiently," says Steve Forrest, a partner with 
Arthur Hills/Steve Forrest and Associates in 
Toledo, Ohio. "When you're talking about 
stormwater, the first approach is to make sure 
the water is moving over the site and that it 
doesn't sit there and kill the grass. 

"With any kind of surface slope, you always 
strive for a 3-percent minimum grade," he adds. 
"You get the water into the ground through 
drainage culverts and pipes as quick as possible. 
The more inlets you have, the more drainage 
and less erosion you will encounter." 

DEGREES OF DIFFICULTY 
Managing stormwater runoff is related directly 
to the topography of a course. 

"I'd say 90 percent of courses built need some 
erosion control," Forrest says. "If you're in a des-
ert, where the course receives minimal rainfall 
and the filtration rate is so high, you don't need 
to worry about it much." 

Golf courses built on flat terrain with soils 
conducive to quick drainage (i.e., soil that's 
heavy with clay and loam) demand the usual 
attention to drainage. But courses that wind up 
and down slopes, are located close to environ-
mentally sensitive areas and have sandy soil can 
be challenging. 

"You can have a rain event occur over the 
same slope on sandy and heavy clay soil, and 
the erosion on the sandy soil will be 4-feet deep, 
and the erosion on the clay soil will be 8-inches 
deep," says Paul Clute, a semiretired golf course 
builder. 
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COURSE MANAGEMENT 

rocky area, a stream bed, a drainage canal or a 
piping system." 

Another method of controlling water's speed 
is designing natural areas into the course and 
revegetating areas off the normal route of play 
once work is complete. 

"Natural areas seem to be more acceptable 
to American golfers now," Clute says. "High, 
natural grass and shrubbery in areas with severe 
slopes are extremely helpful to slow water down 
until it reaches a level area." 

Soil type is one of the two biggest factors re-
lated to erosion. The other is the speed at which 
water moves over the ground. 

"You must control the speed of the water, 
and you do that by dispersing the energy," 
Clute says. "You design areas on the course 
with severe slopes to allow the water to run at 
a consistent pitch and then, as the water goes 
faster and faster, drop it down vertically to a 

SUPER INVOLVEMENT 
Including the superintendent in erosion control 
planning and implementation is crucial to long-
term viability of the work, Forrest says. 

"You always want the superintendent in on the 
matter and encourage his or her participation," 
he says. "We want to make sure the superinten-
dent understands what the regulatory agency is 
trying to accomplish and understand how it's to 

be handled and the philosophy behind it all." 
Straka likes to have a superintendent involved 

in the entire erosion control process. 
"I'll test upstream if there's water coming into 

or by the course because I want to know what 
nutrients and sediments the course might be 
subjected to during construction and after," he 
says. "That way, the superintendent can have as 
much information as possible to help him control 
any situation." 

There are some superintendents Clute has 
talked to who believe erosion control should be 
part of a regular maintenance budget. 

COST CONSIDERATIONS 
As with difficulty, erosion control costs range 
widely and typically depending on a site's condi-
tions. Courses built on steep or sloping terrain or 
around sensitive natural environments can add 
$1 million to $2 million to the overall price tag 
of a project, Forrest says. 

For questions call 800-443-8506! 
W e pride ourselves in customer service, 
you will always talk to a real person! 
Simply ask for Terry, Ryan, Cassie, Jayme or John. 
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"Erosion control always has its own line item 
and, particularly when sodding large amounts of 
a course to get grass in quickly to prevent damage 
from storms, you can add a couple million dollars 
to the project's overall cost." 

Environmental guidelines concerning storm-
water discharge must be met, or builders and 
owners run the risk of incurring fines. 

"We were closely scrutinized by the state con-
cerning runoff into the wetlands on our course," 
says Will Heintz, superintendent at Pound Ridge 
Golf Club in New York, which opened in July. 
"You have to have the right frame of mind when 
dealing with the government regulations and not 
have an arrogant attitude. If you don't do things 
the way they want, they can shut you down and 
slap you with fines of $25,000 or $30,000 a day 
for not being compliant." 

Not only does noncompliance to wetland 
protection regulations hit a developer and/or 
builder in the wallet, it doesn't help a course's 

image as being a good neighbor to surrounding 
property owners and the community. That's why 
architects, builders, superintendents and course 
owners say proper planning and use of best 
management practices is vital when developing 
a sound erosion control plan that reduces the 
risk of adverse environmental conditions. Plus, 
use of erosion control products during and after 
construction can prevent costly erosion-related 
repairs down the road. 

Although cumbersome and time consuming, 
state and federal environmental regulations are 
merely part of the cost of conducting business. 

"Working with the regulatory agents or agen-
cies, a civil engineer, and wetland and environ-
mental consultants is all part of the deal," Forrest 
says. "You establish what needs to be done up 
front and move in the proper sequence so you 
don't undo what you're trying to accomplish 
when preserving and protecting environmentally 
sensitive areas." 

That often means developing small parcels 
of property before moving on to the next area. 
Forrest is working on a project in Maryland 
where the team can work on only 20 acres at a 
time because the county doesn't want to expose 
any more ground to the possibility of erosion 
at one time. 

"It affects the planning and construction 
schedule," he says. "You might be building a 
green in that 20-acre section, but it's affected 
by an irrigation line that might have to come 
in from an area outside the parcel. It gets tricky 
sometimes." 

ESTABLISHING TURF 
An important aspect of successful erosion con-
trol is the design of a drainage system that can 
handle large rain events with minimal distur-
bance to the golf course. It's also vital for builders 
to establish grass in a dense and uniform manner 
as quickly as possible to hold valuable topsoil in 
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