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CONSTRUCTION EQUIPMENT 

"Our Caterpillar skid steer had fixed front 
and rear wheels," Girardi says. "To steer it, you 
had to skid - that's why they call it a skid steer -
and it really dug up our turf. The A300 options 
were far superior. It's steerable, which means 
the tires rotate, versus a typical skid steer in 
which the tires are locked in one position." 

Girardi decided to purchase the Bobcat skid 
steer and mini excavator, which were funded 
by the club's $200,000 capital expenditure 
budget. Bobcat of Connecticut sold Girardi 
the A300 and the 435 for a bundle price and 
allowed him to trade in his Caterpillar skid 
steer for an additional discount. The dealer did 
a wonderful job of working with Rockrimmon 
to come up with a competitive price, Girardi 
says. He couldn't be happier about the return 
value of his investments. 

"The A300 and 435 have been wonderful 
machines and operate flawlessly for us," he 
says. "Because we're a golf course upgrading 
our property constantly, these pieces of equip-

To maximize his 
maintenance budget, Tony 
Girardi, CGCS, outsources 
major construction 
projects and focuses on 
daily course maintenance 
with his staff. Photo: 
Rockrimmon Country Club 

ment are used daily. They're used every time 
we do construction, literally. It's taken so much 
of the burden off one John Deere 210 backhoe. 
We hardly even use the backhoe now." 

Girardi plans to replace his backhoe in the 
coming year, but his two Bobcat machines have 
bought him time. 

"We have just the right amount of equip-
ment," he says. "I use my Bobcat machines for 
general golf course construction, mainly little 
projects. We're not doing heavy-duty, earth-
moving stuff with it. We use it for drainage 
work, to haul material and load trucks and for 
attachment work - stump grinding, trench 
work and carpath maintenance repair." 

Construction at Rockrimmon hasn't taken 
a major toll on play in years past. Girardi has 
tried to minimize course disturbance by begin-
ning renovations as late as possible in the fall 
and completing them by early spring. 

"We've been fortunate to have an acquies-
cent membership," he says. "They know their 

patience is worth the payoff." 
While Girardi is pleased with the success 

of his past construction projects, he's not one 
to rest on his laurels. In three of the past four 
years, the club has been rebuilding its greens 
slowly to USGA specs. At his next membership 
meeting, Girardi plans to propose to regrass the 
remainder of his Poa annualbentgrass greens in 
one fell swoop, commencing mid-September 
2009. He hopes to complete the job by late 
May 2010 and will reciprocate membership 
in the early season with six to eight clubs in 
the area. 

And that's not the only buildathon Girardi 
has up his sleeve. He's also planning a com-
plete renovation of Rockrimmon's creeks and 
ponds, including banks, bridges and culverts 
- a multimillion-dollar renovation that will be 
contracted out. 

For Girardi and Rockrimmon, the quest for 
perfection, it seems, will continue for years 
to come. GCI 



Your Milliken Emerald Isle sales representative can tailor a True Foliar® Nutrition Program 
that meets your needs and the demands of those ever-so-picky golfers. With Revolutionary 

Turf Nutrition™ and Tank Mix Easy™ programs, we've got your checklist covered. 
Now is the time to make Milliken your nutrition partner. 

Ask for your copy of Keeping it Green VI— new for 2008. 

www.millikenturf.com 
© Copyright 2008 Milliken & Company. All rights reserved. 
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TOURNAMENT INSIDER 

Tim Moraghan is principal of Aspire Golf 
Consulting in Long Valley, N.J. He can be reached at 
tmoraghanll@comcast.net or 908-635-2928. 

MOWING-PATTERN APPEAL 

01 watched February's Pebble Beach 
event on television and noticed the 

fairway mowing appeared to produce a 
diamond-cutting pattern pointing to the 
putting surface. Is this done by request? 
Is this the regular pattern? How does the 
superintendent plan for this practice? 

AThe PGA Tour doesn't require fairways 
to be mowed in a certain way. However, 

it prefers no mower stripes be aligned with 
a player's shot. The resulting light and 
dark stripes can produce a "grain" issue of 
a favorable or detrimental golf shot in the 
minds of players. Chris Dalhamer, CGCS, 
and long-time assistant Jack Holt check the 
television camera angles from the televi-
sion towers to prevent mower stripes from 
running into a television shot, including the 
overhead blimp camera shots. This elimi-
nates any aesthetic issues regarding quality 
of cut, height of cut, scalping, mower-pass 
overlap and wheel tracks. 

For ball-roll consistency, Dalhamer 
prefers his first cut to begin in the middle 
of the fairway - which is perennial ryegrass 
- angling from 4 o'clock to 10 o'clock and 
the second cut angling from 8 o'clock to 2 
o'clock, which will produce the diamond 
image desired. 

The most difficult mower pass is the first 
pass on a sharp dogleg. In this case, Holt 
will stand at the back of the putting green 
and guide the mower stripes based on the 
design of the golf hole. However, a sharp 
dogleg can produce a silly stripe with an 
unusual bend to it. 

Beginning three weeks before the event, 
to enhance the stripe patterns, Dalhamer 
will monitor fertility to peak the week of 
the event, use brushes on the back of the 
mower reels to highlight the stripe, set his 
height of cut, apply Primo, double-cut daily 
and monitor mower overlap to produce a 
full stripe for each pass. 

o'clock, to set the line of cut to the middle 
of the fairway. However, watching the re-
cent professional event at Riviera Country 
Club in Pacific Palisades, Calif., teeing 
grounds were cut left to right. Why? 

ARiviera, which is a George Thomas 
design, has a classic, subtle look. Golf 

course superintendent Matt Morton would 
prefer to accentuate Rivera's design quali-
ties rather than overstripe the golf course 
with a more modern look. He mows the 
tees left to right, matching the cut in the 
fairways. When a player looks down the 
hole from the teeing ground, the side-to-
side cut ensures he won't see a distracting, 
busy-looking golf hole. 

Like it or not, a great 
f r 

stems from intricate 
mowing designs... 

o 
I've always mowed my square teeing 
grounds front to back, or 6 o'clock to 12 

ANot for this championship. Golf course 
superintendent Paul Ramina met with 

LPGA staff and outlined a plan accept-
able to the organization for this format. 
Addressing mowing patterns, Ramina 
reviewed each hole to decide what mowing 
pattern would best highlight the course's 
architecture. He considered how his mow-
ing pattern would be seen through the eyes 
of competitors and wanted to highlight the 
design by pursuing the less-is-better option 
and reducing the busy look. 

When it came to mowing, Ramina 
implemented two practices. First, a 
3-o'clock-to-9 o'clock, cross-cut pattern 
eliminated the "grain" issues affecting the 
players' shots and eased the pressure on the 
volunteer fairway mowers when it came 
to scalping the edges in the intermedi-
ate rough cut. Also, two triplex clean-up 
passes around the perimeter of the fairways 
allowed his volunteers room to maneuver. 
This helped avoid any miss cuttings in 
the intermediate cut, decreased the time 
required to mow and reduced tire tracks on 
the turfgrass within the primary rough. 

OOur big club invitational is approach-
ing, and I want to give our golf course 

a tournament look for our members and 
guests. When deciding whether to stripe or 
not, what options should be considered? 

A Follow the advice of Bob DiRico, golf 
course superintendent at Brae Burn 

Country Club in West Newton, Mass. 
Though Brae Burn is a Donald Ross classic, 
DiRico believes the great design is best 
shown off with no striping. But during a 
big event, DiRico realizes members want 
to impress their guests. The "wow" factor 
becomes important to give a great first 
impression of the golf course to those who 
haven't been to Brae Burn before. 

Like it or not, a great first impression 
usually stems from intricate mowing 
designs, stripes and diamond cuts. In 
many instances, the "wow" factor can aid 
a club in retaining current members while 
attracting new ones, especially during an 
invitational. GCI 

Being an older course, Rivera's many tee-
ing grounds aren't lined up perfectly to the 
middle of the fairway and don't match up 
as far as back-to-front alignment to the golf 
hole. This off-line, varying tee-shot option 
has a 6-o'clock-to-12-o'clock stripe pointing 
the player toward the proposed landing 
zone; the stripe is off-center to prevent the 
course from looking crooked. 

Professionals are always checking with 
their caddies or each other during practice 
rounds to confirm they're aligning with 
their target. Consider this issue when cut-
ting your teeing grounds. To test the best, 
you might wish to cut side to side, as Mor-
ton does, to get the competitors thinking 
about something other than their next shot. 

QWhile attending the LPGA's match play 
event at Hamilton Farm Golf Club in 

Long Valley, N.J., I was curious. Are there 
different set-up requirements for women 
compared to their male counterparts? 

mailto:tmoraghanll@comcast.net


Your first response for Pythium 
M V 

Pythium can cause serious turf injury in less than 24 hours. You need a fungicide with a novel mode of action to prevent and 
contain the damage. Use Segway™ fungicide first in your rotation to stop Pythium and Pythium root dysfunction before they start. 
Make Segway fungicide a regular part of your rotation for season-long control and to help increase the effectiveness of your 
fungicide program. And when you need immediate control, apply Segway fungicide to prevent spore germination and thereby halt 
the spread of the disease. Why wait for relief? Get Segway fungicide and put an end to Pythium emergencies today. 

For more information, please contact your FMC sales representative or local FMC distributor. 

Aiways read and follow label directions. FMC is a trademark of FMC Corporation. Segway is a trademark of Ishihara Sangyo Kaisha, Ltd. 
© 2007 FMC Corporation. Ail rights reserved. FSP-0525 Û6/G7NK 

FMC Professional Solutions 
1-800-321-1 FMC * fmcprosoiMtions.Dom 



Snug as a bug 

Lift and cut 

Norman A. Furtado, golf course superintendent at The 
Mid Ocean Club in Hamilton, Bermuda, uses John 
Deere Model 220A, walk-behind greensmowers on 

the greens and collars. John Cabral, head mechanic, installed 
small brushes from a Toro 3100 greensmower behind the 
solid front rollers, right in front of the reel and bedknife. The 
small brushes do a great job of lifting any surface runners on 
the TifEagle Bermudagrass greens cut off by the cutting unit, 
Furtado says. The small brushes are bolted to the solid front 
roller shafts by drilling 3/16-inch-diameter holes on both ends. 

The small brushes and hardware cost about $100 each, and it 
took about one hour to install them. GCI 

Travels 
With 
Terry 
Globetrotting 
consulting agronomist 
Terry Buchen visits 
many golf courses 
annually with his digital 
camera in hand. He 
will share helpful ideas 
relating to maintenance 
equipment from the golf 
course superintendents 
he visits-as well as 
a few ideas of his own 
-withtimely photos 
and captions that 
explore the changing 
world of golf course 
management. 

Ter ry Buchen, CGCS, MG, is president of Golf Agronomy International. He's a 38-year, 
life member of the GCSAA. He can be reached at terrybuchen@earthlink.net. 

John Deere trailers are used commonly for transporting 
one or two John Deere walk-behind greensmowers at a 
time. Norman A. Furtado, golf course superintendent 

at The Mid Ocean Club in Hamilton, Bermuda, replaced the 
hard, plastic interior sides of the trailers after they wore out. 
The interior sides, along with 8-inch-by-8-inch wood beams 
that run the full length of the trailer's interior, hold the mowers 
in place. A 3/4-inch-diameter wood bit was used to make four 
3/4-inch-deep notches into the wood beams so the transport 
wheel shafts could be placed into the notches on both sides. 
Each wooden beam is held in place with two 1/2-inch-diameter 
lag bolts. The end of each wooden beam closest to the tailgate 
is cut at a 45-degree angle to help guide the outside edge of the 
transport drive roller into place. 

For added traction for the mower's large, smooth transport 
drive rollers, a V4-inch-thick piece of rubber matting about 
18 inches wide was placed down the center of the trailer and 
tailgate. The matting is held in place with V4-inch-diameter pop 
rivets spaced 12 inches apart on both sides. 

The wood beams cost about $35, and each rubber mat and 
set of pop rivets costs about $15. The labor involved was less 
than three hours. 

mailto:terrybuchen@earthlink.net


I purchased the 7316 Verti-Drain about 
3 years ago to replace an older model 
which had provided good results and 
reliability for over 10 years. As I write 
this, the 7316 is out on the course 
aerating greens and tees as part of the 
course preparations for the 2008 
British Open Championship. 

Chris Whittle, Course Manager 
Royal Birkdale Golf Club 

Some members call me "Punch" 
and my crew thinks that "my cure all" 
is aerification. Adding oxygen to our 
soil is one of the most important 
practices we do as Turf Managers. 
The Verti-Drain 7120 Aerifier is 
helping Valhalla Golf Club 
prepare for the Ryder Cup. 

In addition to hosting this yearfs 

PGA Championship, 
Oakland Hills CC South Course also 
receives about 30,000 rounds of golf 
annually. The stress we experience on 
our fairways from this level of traffic 
has been reduced because of the use 
of the Verti-Drain 7120. Our fairway 
turf has improved and the disruption 
to our members is minimal. 

Mark Wilson, CGCS 
Valhalla Country Club 

Steve Cook, CGCS 
Oakland Hills CC 

The Redexim Charterhouse Verti-Drain® can be found on more 
championship courses than any other aerator. The Verti-Drain® has set 
the standard in deep-tine aeration with its patented parallelogram design. Today, 
we offer fourteen different Verti-Drain® models to suit all of your turf care needs 
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BUS INESS FORSALE 

200 Acre Sod Farm 90 miles E of Chicago 
50x170 bldg with offices 

2-40x80 bldgs w/shops - 2 homes 
Sand Sod inventory/Machinery 

Serving major athletic fields 269/695-5505 

18 HOLE GOLF COURSE FOR SALE 
Mid-Length, Very challenging, 8 Ponds. 
Includes all equipment, carts, clubhouse 
with 2 bedroom apartment & inventory. 
Fully irrigated. Located near Maryland 

beaches. Priced at $790,000. For details 
Call Larry 410-543-4446 or 410-430-1758. 

INVESTMENT LAND 
GOLF COURSES FOR SALE 

Carolinas 
18 Hole Championship Course Upstate SC 

18 Hole Eastern Tennessee Affordable 
9 Hole Western NC Great Layout 

www.mmagolf.com 
Private, Confidential representation 

828-775-7765 
Licensed in NC, SC, TN 

GOLF COURSE FOR SALE - CLEVELAND 
Former PGA TOUR venue 

Includes clubhouse, maintenance 
building and equipment 

Ray Hustek 614-588-2673 

GOLF COURSE FOR SALE 
Located in Central South Carolina 
18 Hole Course over 6700 Yards 
Bentgrass Greens $1.1 million 

Add'l Development Land Around 
Course Available 

Call 910-575-6262 for details 

HELP WANTED 

Looking for a new Opportunity? 

MID-AMERICA GOLF AND 
LANDSCAPE, INC. 

We are currently interviewing for all 
positions. Please send resume to 

info@mid-americagolf.com or contact 
Kirk Grego at 816-524-0010. 

Wadsworth Golf Construction Company 
Seeking Project Superintendents, Irrigation 
Foremen, Site Work Foremen, Shapers and 
Equipment Operators for Projects in the Mid 
Atlantic region and other areas of the coun-
try. Great opportunity for candidates with 
golf course experience willing to learn, travel 
and grow with the country's Premier Golf 
Course Builder. Competitive compensation 
package including travel allowance, health 
insurance and profit sharing opportunities. 

Visit us at www.wadsworthgolf.com 
Fax a resume to 610-361-7805 

or e-mail to wgccmw@wadsworthgolf.com 
attn: Human Resources 

FOR SALE 

Available Position: 
TECHNICAL SALES REPRESENTATIVE 
Territory includes: Delaware, South New 
Jersey, Maryland, Virginia, Eastern - West 
Virginia and South-Eastern Pennsylvania 

Cleary Chemical is seeking one technical 
sales representative with a degree in turf 
management, horticulture, nursery or pest 
control, or at least six years experience 
selling in these markets. Responsibilities 
include managing existing accounts and 
identifying new business opportunities. The 
successful candidate will have high energy 
level, excellent presentation skills, and be 
willing to travel within the territory. Report 
to national sales manager. Competitive sal-
ary and benefits. Send your resume in strict-
est confidence, including salary history, to: 
careers@clearychemical.com 

Golf Course Company seeking experienced 
Shapers, Irrigation Supervisor, Drainage, 
Management and Finish Personnel for 

International Projects. 
Resumes to be e-mailed to 

frank@intergolfinc.com 

LET US HELP YOU 
GET THE WORD OUT 
ARTICLE REPRINT SERVICE 

Call Debbie Kean at 
(330) 523-5341 to learn more. 

WWW.SANDTRAPRAKES.COM 
HOME OF THE $10.00 RAKE 

http://www.mmagolf.com
mailto:info@mid-americagolf.com
http://www.wadsworthgolf.com
mailto:wgccmw@wadsworthgolf.com
mailto:careers@clearychemical.com
mailto:frank@intergolfinc.com
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AD INDEX 

COMPANY PAGE RS 

Advanced Sensor Technology 91 64 
www.advancedsensors.com 

Bayer Environmental Science...13, 28, 29, 63 
www.bayerprocentral.com 

Bernhard and Co 21 18 
www.bernhard.co.uk 

Caterpillar 38, 39 27 
www.cat.com 

Cleary Chemical 48, 49, 51.... 33, 35 
www.clearychemical.com 

Club Car 54, 55 66 
www.clubcar.com 

Cover-All Building Systems 25 20 
www.coverall.net 

DuPont 23, 37.... 19, 26 
www2.dupont.com/professional_products/en_us/ 

Environmental Turf 79 58 
www.environmentalturf.com 

E-Z-GO 92 65 
www.ezgo.com 

First National of America 50 34 
www.firstna.com 

First Products 60 42 
www.lstproducts.com 

FMC Corp 15*, 58*, 14, 39 
59*, 61*, 85* 41,43, 61 

www.fmc.com 
Francis Resources 64 46 
www.supersoil.net 

Friesen USA 76 56 
www.meridianmfg.com 

Golflinx 31 23 
www.golflinx. net 

Harrells 69 52 
www.harrells.com 

Jacobsen 11 13 
www.jacobsen.com 

John Deere Golf 6, 7 11 
www.deere.com 

Kalo 54*, 55* 66 
www.kalo.com 

Lawn Solutions 30 22 
www.lawnsolutionscp.com 

The Liquid Fence Co 9* 12 
www.liquidfence.com 

Milliken Chemical 83 17 
www.millikenchemical.com 

Mitchell Golf Equipment Co 47 32 
www.mitchellgolf.com 

COMPANY PAGE RS 

Montco Products Corp 67 48 
National Mower/Locke Turf 73 54 
www.locketurf.com 

PBI Gordon 33, 64, 81 25,45, 59 
www.pbigordon.com 
Professional Turf Products 53 36 
www.proturf.com 

Project Evergreen 85* 62 
www.projectevergreen.com 

Quali-Pro 77 57 
www.quali-pro.com 

Rain Bird 57 38 
www.rainbird.com 

Redexim Charterhouse 87 63 
www.redexim.com 

RISE 15*, 58* 67,40 
www.pestfacts.org 

Roots 65 47 
www.rootsinc.com 

SeProCorp 19 60 
www.sepro.com 

Standard Golf 44, 45 30, 31 
www.standardgolf.com 

Syngenta Professional Products...41, 75....28, 55 
www.syngentaprofessionalproducts.com 

Target Specialty Products 15* 15 
www.target-specialty.com 

Tee-2-Green 2, 3 10 
www.tee-2-green.com 

University of Georgia College of Agricultural 
and Environmental Sciences 43 29 
www.georgiaturf.com 

TeamUGA 
www.teamuga.org 

TTG Custom Signage 32 24 
www.ttgcs.com 

Underhill International 67, 69, 71....49, 51, 53 
www.underhill.us 
Valent 17 16 
www.valentpro.com 

Wiedenmann North America 68 50 
www.terraspike.com 

Woodbay Turf Technologies 62 44 
www.woodbayturftech.com 

Z Screen 27 21 
www.zscreen.com 

* Denotes regional advertisement 

PLACE YOUR 
CLASSIFIED AD 

TODAY 
Call Bonnie Velikonya at 

800-456-0707 or email her 
at bvelikonya@gie.net. 
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Pat Jones is president of Flagstick LLC, a consulting firm that provides 
sales and marketing intelligence to green industry businesses. He can be 
reached at psjhawk@cox.net or 440-428-4263. 

A TALE OF TWO C.E.O.S 

It was with much pomp and fanfare the 

GCSAA announced the selection of a new 
c.e.o. - Mark Woodward - a few weeks 

ago. And, on almost the same day - in a few 
terse sentences - it announced the passing 
of one of Woodward's predecessors. Both of 
these occurrences merit further discussion, 
and neither is as simple as it seems. Let's 
start with the present before we delve into 
the past. 

Woodward is a great guy. He's done it 
all professionally and is about to host the 
U.S. Open before he completely assumes 
the reins of the GCSAA. As a top-flight mu-
nicipal golf manager, he brings a different 
perspective to the historically club-centric 
association. He also might help stir more 
interest in West Coast issues within a staff 
that's always had a bit of an East Coast/Mid-
west bias. He knows the politics of the board 
and chapter delegate system intimately. 
Unlike previous executives, he doesn't face 
a steep learning curve about agronomy and 
the business of golf. He has the potential to 
be a very effective lobbyist because he can 
speak credibly and realistically about prac-
tices and products. He's an excellent choice 
for many reasons. 

But (and you knew there was a "but" 
coming, didn't you?), as uniquely qualified 
as he might be for the job, he's also uniquely 
challenged. Here's a mix of my concerns and 
those of superintendents I've talked with: 

• From volunteer leader to chief execu-
tive, he's now a staff member serving at 
the pleasure of a board that still has several 
members over whom he once presided. Ev-
eryone who presides over a board will have 
personal baggage with other board mem-
bers, chapter delegates, influential members 
and maybe even key staff. Will that political 
baggage hinder his effectiveness for the next 
four or five years? 

• You don't advance to the top of the po-
litical pyramid without having strong opin-
ions about what's right and wrong for the 
association. However, the role of the c.e.o. 
is to manage the process and gently guide 

the board. Woodward won't be a member 
anymore. Now, he'll work for the members. 
Will he be able to resist the temptation to 
say, "I used to be your president, and here's 
what we should do"? 

• Steve Mona came in as a golf adminis-
trator already known and admired by other 
national golf association executives. Wood-
ward comes in as a ... well, as a superinten-
dent. I have to wonder if other allied leaders 
are shaking their heads in puzzlement at 
this choice. Mona's biggest contribution to 
the association was the credibility he gave 
the greenkeepers in the larger golf industry. 
Some members I've talked with believe this 
is a step backwards. 

John... died 
unmourned and 

by 
the very group he 
was instrumental 
in building. 

Honestly, I wish Mark the best. His big-
gest assets are a first-rate staff, a highly prof-
itable trade show and a good policy infra-
structure with plenty of standard operating 
procedures. But (there's that word again), 
the GCSAA needs a strong administrator if 
it wants to progress to a new level within the 
industry. Can any former superintendent 
and past president do that? We shall see. 

Now, let us turn to John M. Schilling. 
There are probably younger readers 

who've never heard his name before. But 
even among older readers, Schilling and his 
time running the association largely have 
been forgotten - and intentionally redacted 
by the association. Read the association's 
official history. There's a big, gray, decade-
long hole before Mona arrived to save the 
day. So I guess I'm writing this for posterity 
because the GCSAA sure as hell won't. 

John was a passionate, funny, intense 
man who worked his ass off for the associa-
tion. He started as a photographer (back 
when cameras had film, and film had to be 
developed) in the '70s. He worked his way 
up through public relations and magazine 
roles (at a time when there were only 15 
or 20 people on staff). When he assumed 
the "executive director" title in 1983, the 
association was bankrupt almost, faced a 
chaotic legal situation and was on the verge 
of collapse. 

In 10 years, Schilling and a relatively 
small group of staff built the trade show into 
one of the nation's largest; established an 
education program that's the envy of asso-
ciations everywhere; developed programs in 
PR, lobbying, scholarship and research; and 
grew overall revenue and membership by 
percentages that would boggle your mind. 

I worked for John from 1987 to 1993, so 
I'm not unbiased. Let me just say this: His 
biggest strength was personal loyalty to 
people who were loyal to him. But that was 
also his biggest weakness. He remained too 
loyal to a few individuals among the staff, 
and it was his downfall. 

It was an insular culture of hard work and 
hard play. We drank, smoked and played 
politics. It was a cowboy era, and, like the 
Old West, the rules were different. After a 
decade of fun, fighting, late nights and risky 
business, Schilling left because he felt his 
friends were being mistreated. It was a dif-
ficult exit for a good man. 

I bumped into him a few times after that. 
He kept busy in various businesses and 
enjoyed his semiretirement and family. He 
honestly held no rancor toward the associa-
tion for the way he'd been treated at the end. 
He was at peace with himself and his time at 
the GCSAA. 

I'd always hoped the GCSAA leadership 
would thaw its frosty stance toward him and 
officially recognize that his contributions 
vastly outweighed the speed bumps at the 
end of his tenure. Unfortunately, John didn't 
live to see that day and he died unmourned 
and unappreciated by the very group he was 
instrumental in building. What a pity - and 
a cautionary tale for our new c.e.o. GCI 
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