Terry Buchen, CGCS, MG, is president of Golf Agronomy International. He's a 38-year,
life member of the GCSAA. He can be reached at terrybuchen@earthlink.net.

Checkit out

checklist helps track equipment maintenance — fluid
levels, tire conditions, fueling, washing and parking —

before and after golf course maintenance employees
use the equipment.

Angel Guzman, equipment manager, and Jeff Latka, golf
course superintendent, at Champions Run Golf Club in
Omaha, Neb. (the site of the annual Nationwide Tour’s Cox
Classic presented by Chevrolet), developed a checklist to
track those maintenance items. The staff uses a recycled,
parts bin metal cabinet with 36 spaces for clipboards to
track each piece of motorized equipment. The name of
each piece of equipment is written above each space in
permanent-ink marker. Each employee fills out his own
checklist after he checks the oil, fuel, coolant, air filter,
hydraulic fluid and tires, and looks for any fluid leaks.
When the equipment is returned to the maintenance
building after being used on the golf course, it's fueled
(with the number of gallons documented), cleaned and
parked. The hour meter reading is documented with the
employee’s initials.

The metal cabinet cost about $100 five years ago, and the
clipboards cost $2 each. It took Guzman about two hours to
complete.
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'Marking the green

arking a green’s edge in relation to the desired
collar width can be done easily with a modified
paint-striping machine.

Thomas Athy, CGCS, director of grounds at the Omaha
(Neb.) Country Club, uses a stripe marking machine
($250) fitted with an easy marker paint gun ($15) and
a 15-ounce aerosol paint can ($3 each). Athy added a
threaded, quarter-inch-diameter steel rod ($2) that was
bolted to the machine, which has a 24-inch handle. A
rubber tip ($1) was placed on the other end to keep the
rod from digging into the grass. The rubber tip is held
in place by a one-eighth-inch-diameter nylon rope (25
cents). The desired collar width can be made easily by
making the rod the desired width, then painting the
dotted lines on the greens’ edges for the mower operator
to follow.

It took about one hour to modify the paint-striping
machine. GCI
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EQUIPMENT IDEAS

Travels
With
Terry

Globetrotting
consulting agronomist
Terry Buchen visits
many golf courses
annually with his digital
camera in hand. He

will share helpful ideas
relating to maintenance
equipment from the golf
course superintendents
he visits — as well as

a few ideas of his own
—with timely photos
and captions that
explore the changing
world of golf course
management.
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When televising a major golf champion-

ship, what are the concerns facing a golf
course superintendent when interacting
with the needs of the electronic media and
requirements of the golf course operation?

Major events are televised by networks

that give significant revenues back to
the sponsoring organization. Throughout
the years, I've learned the televising net-
work can’t be successful without coopera-
tion from the golf course superintendent
and his staff.

The network compound location is
important because it’s where it all begins.
Space requirements vary from 50,000 to
125,000 square feet, including space for
trucks and their trailers, office trailers, golf
carts, parking for hundreds of workers,
food-and-beverage tents, restroom facili-
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ties, and entrance/exit availability.

The ground selected should be firm and
kept dry to handle heavy equipment and
production trucks. This area usually re-
quires a surface of crushed rock or concrete
for parking in case rain makes the location
swampy.

Communication requirements for the
broadcast network should be established
and cabling needs should be defined.

Potable water will be required for the
catering operation. If water isn’t available,
chlorinated water tanks might be brought
in. In extreme cases, wells might need to be
sunk into the location.

Access to the site is vital. The site must
be able to accommodate 250-plus vehicles
and shuttles into and out of the compound.

Space for large generators is necessary in
case of a power outage. Space needs to be
allocated to support servicing needs.

Space should be available for vendors
who set up all the towers throughout the
golf course and their equipment.

If network affiliates are involved in coop-
eration with the major broadcasting team,
space must be made for their needs, too.
This can lead to the use of an inactive fair-
way in close proximity to the compound.

Finally, the space, equipment, personnel
and materials must be secured and sur-
rounded by a chain-link fence.

During the 1997 U.S. Open Cham-
0 pionship at Congressional Country
Club, golf course superintendent Paul R.
Latshaw, in agreement with the USGA,
chose to use walking mowers throughout
the golf course. What were the needs of
the maintenance area to accommodate this
excessive amount of mowers?

If hosting a televised tournament, space
needs to be allocated for such things as
scaffolding for the broadcast team.
Photo: John Walsh

First, Latshaw must be commended

for his effort coordinating this huge
undertaking. While not recommended
for daily play, the planning and execution
were incredible. Latshaw’s planning for the
mechanical end of this program included
accommodating space needs of mechan-
ics and technicians to work comfortably
without interfering with each other and al-
locating proper space to park and stage 150
walking mowers. An area for the mechanic
staff to rest when not minding the mower
fleet also was factored into the master plan.

Latshaw addressed the need for enough
grinding units to quickly turn around any
mower that needed attention and techni-
cians who specialized in the grinding op-
eration. The ability to move a large number
of mower reels around without damaging
the reel or hurting a staff member was
paramount. It was essential to have enough
electrical power from the correct source to
accomplish any sharpening task.

There was a need for space to store extra
equipment in case units on the golf course
broke down. Additionally, the ability to
transport replacement equipment onto the
golf course was considered.

Latshaw also needed to preorder a suf-
ficient supply of lapping compound.

The ease of fueling each mower, as well
as the remainder of the equipment fleet,
was factored into the operations equation.

Other considerations: What did the
wash-off area consist of? Will water be
used, or will it be a “blow off” area? Can
more than one mower be washed at one
time? Where does the rinsed product go
without impacting the flow of the mainte-
nance area and flooding a traffic alley? Can
all this equipment leave and be transported
onto the golf course in a seamless fashion?

As you can see, this activity — although
invisible to golf fans — required time, effort
and complete planning of every detail to be
effective and functional. GCI

Editor’s note: If you have any questions
about course set-up or maintenance related
to golf tournaments or events, e-mail Tim

Moraghan at tmoraghanll@comcast.net.
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It’s rare to find power in perfect balance.

New Quincept’s” innovative formula controls crabgrass and
other tough grasses, as well as over 200 broadleaf weeds.

Balancing power and performance is no easy fask. That's why The Formulation Innovators
at Nufarm Turf and Specialty are proud fo introduce Quincept for the control of both grassy
> tw and broadleaf weeds. With an ideal ratio of active ingredients, Quincept
Ul ncep delivers more than enough power and flexibility to deal with virtually any
situation. Plus it's available in the convenient 64-0z. squeeze and measure jug, as well as
the “no-glug” 21/2 gallon size. So whether it's early-season broadleaf control or late-season
crabgrass clean-up, frust Quincept to pack the punch you need to get great results.

800-345-3330 www.turf.us.nufarm.com

 trademarks of Nufarm Americos Inc.  Always read and follow complete label instructions
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Quincept and The Formulation Innovators ar

Value with a difference.
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HELP WANTED

Wadsworth Golf Construction Company
Seeking Project Superintendents, Irrigation
Foremen, Site Work Foremen, Shapers and
Equipment Operators for Projects in the Mid
Atlantic region and other areas of the coun-
try. Great opportunity for candidates with
golf course experience willing to learn, travel

Course Builder. Competitive compensation
package including travel allowance, health
insurance and profit sharing opportunities.
Visit us at www.wadsworthgolf.com
Fax a resume to 610-361-7805
or e-mail to wgccmw@wadsworthgolf.com
attn: Human Resources

and grow with the country’s Premier Golf

Territory Sales Opportunity

2 WATERTRONICS

ELECTRONICALLY CONTROLLED PUMPING SYSTEMS

We are currently interviewing for
sales positions in various states.
Prior Irrigation, Landscape or
Golf Course Industry experience
with strong relationship selling
skills essential.
Please send resume to: hr(@

watertronics.com

Or fax to: 262-367-5551

Golf Course Company seeking experienced
Shapers, Irrigation Supervisor, Drainage,
Management and Finish Personnel for
International Projects.

Resumes to be e-mailed to
frank@intergolfinc.com

www.golfcourseindustry.c4qf m
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EAGLE GOLF CONSTRUCTION, INC.
Seeking to fill positions for the following
jobs: Field Foreman, Shapers and
Equipment Operators for projects in the
Great Lakes Region. Candidates must have
solid golf course experience and be willing
to travel. Competitive compensation
package with profit sharing opportunities.

Email Resume to:
eaglecowan@hotmail.com or
omeaglegolf@yahoo.com.

Fax to: 269-925-5364

*f " LRP

the World Relies On

» Earlier spring green-up

+ Faster seed germination

* Deeper root deVelo'pment
» Delays dormancy infall==

s ldeal winter.blanket: =

» Best for qulck turf

» Available in any size®
s 3 or 7 year warranty cove

r‘For details call 1-800-387-5808 today!

o ermaster.oom y
AJL: info@covermastor.com

WTRDS . il IR T
COVERHASTEH INO TEL 416 7454811 FAX 416

FOR SALE

Cover and Protect Bridges
with BridgeRunners

Eliminate costly maintenance or
repair ... or “resurface” damaged
areas. Excellent dry and wet
traction. Genuine rubber in 3', 4'
and 6' widths, lengths to 100', or
16' sections with interlocking tabs.

-

Linear Rukber Proclucts

1-800-558-4040

www.rubbermaits.com

Warehouse Direct Pricing!
# Bndgenumts

We ship to Golf Courses
Nationwide

» C/R Oil Seals
« National Oil Seals
+ Timken Roller Bearings
+ Fafnir Ball Bearings
» V-Belts

FREE FREIGHT ON ORDERS OF
$200.00 UP

GUARANTEED SAVINGS!
TECH Sales -

Golf Course Division

Phone: 800-373-6002
Fax: 217-443-4848
Techsales-golfcoursedivision.com
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The Cutless 50W and Primo MAXX tank-mix

In addition to the basic turf growth regulator benefits achieved by either

BN .;,W‘ Y
product alone, the Cutless 50W and Primo MAXX" tank-mix program provides 2. %
patented synergistic activity that results in: d ;

* Improved turf quality and color

+ Superior turf density

Treated with the
Availablein an

Cutless 50W and Primo MAXX tank-mix
+ More uniform turf regulation 8lbaase,
g 15 IbMidPak or
» Extended turfgrass regulation 301b SuperPak s 5532
* Reduced turf rebound effect
* Poa annua suppression that cannot be obtained with Untreated
Primo MAXX" alone

For more information about the Cutless 50W and Primo MAXX" tank-mix
program call 1-800-419-7779 or visit our web site at www.sepro.com.

Gutless sow
SGPH@ SePRO Corporation Carmel, IN 46032

Turf Growth Regulator
“Tr of SePRO C ion. Primo MAXX is a ofa

Group Company. Always read and follow label
diractions. The Cutless 5S0W and Primo MAXX tank-mix is coverad under U.S. Patent No. 7,135,435, ©Copyright 2008 SePRO Corporation.
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BUSINESS FOR SALE

200 Acre Sod Farm 90 miles E of Chicago
50x170 bldg with offices
2-40x80 bldgs w/shops — 2 homes

Sand Sod inventory/Machinery
Serving major athletic fields 269/695-5505

18 HOLE GOLF COURSE FOR SALE
Mid-Length, Very challenging, 8 Ponds.
Includes all equipment, carts, clubhouse
with 2 bedroom apartment & inventory.
Fully irrigated. Located near Mid-Atlantic
beaches. Priced at $790,000. For details
Call Larry 410-543-4446 or 410-430-1758.

INVESTMENT LAND
GOLF COURSES FOR SALE
Carolinas
www.mmagolf.com
Private, Confidential representation
828-775-7765
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High Productivity .

Decompact and hér;?f
turf at an operatjn'g Spe
‘up to 3.7. mph." v

Wiedenmann
North America, LLC
Savannah, GA

Phone (912) 790-3004

Toll free (866) 790-3004
Fax (912) 790-3005
www.terraspike.com
www.wiedenmannusa.com
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ADJUST YOUR FOCUS.

THE GRASS, NOT THE BALL.

Yeah, we love golf, too, but our true passion lies in the health of the grass. Next time you're on
the green analyzing the line of your putt, remember that Ewing makes golf greens look good.
Visit our website at www.ewin

CENTRAL CONTROL |

IRRIGATION PRODUCTS |

SEED | FERTILIZER | PGRs
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\ few weeks ago, I was standing in line
;.:,“ at the Orlando Convention Center
& Wwaiting to pick up my GIS media
badge when I felt a tap on my shoulder
and was a bit shocked to find my old friend
Bubba standing there with a silly grin on
his face.

Bubba, as you may recall, is a down-to-
earth, grass-growin’, tractor-hat wearin’,
tobacky-chewin’ throw-back superinten-
dent. He’s the kind of guy who’s happier
tearing apart a Cushman engine or back-
lapping reels than donning his clip-on tie
and going to a bunch of seminars at the big
show. Bubba is, in a word, a caveman. But
he’s a world-class caveman with a Midas
touch when it comes to turf.

“What the heck are you doing here?”

I asked incredulously. I knew he’d never
been to a national show before.

“Gotta get my certification,” he replied
while fumbling with his clip-on tie. “The
new wife thinks I'd be more respectable
with them extra letters behind my name.”

“How many ‘new wives’ is that now?” I
asked.

“She’s number four, but I think she’s
really the one this time. She wants to
get herself ... er, enhanced ... and the
procedure ain’t cheap. The club said they’'d
bump my pay if I got certified, so I'm one
certification-motivated sumbitch.”

Bubba looked me over, and I could see
the gears turning in his head. “Jonesy, what
the heck do you do at these GIS shows?” he
asked warily. “You probably go to all sorts
of press conferences the companies hold
and try to dig up stories to write for those
magazines, right?

“Well, not quite,” I replied.

“So you're exhibiting in one of the
booths?”

“Not exactly.”

“Oh, then you’re attending a bunch of
seminars to learn more about agronomy,
right?”

“I gave up on trying to pretend I wasa
turfhead years ago, Bubba.”
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“OK, so what the heck are you doing
here?”

“Observing,” I proclaimed.

“So you aren’t really doing anything
except hanging out, talking to people and
waiting for someone to buy drinks?”

“Correct,” I replied. “Care to join me?”

Thus, Bubba decided to blow off all his
seminars and became my first-ever show
intern, essentially observing how I observe.
Here are a few things we observed together
as we wandered around the 2008 GIS in
Orlando:

Within minutes of leaving the registra-
tion area, we bumped into Steve Mona, the
soon-to-be-former c.e.o. of the GCSAA.
Steve and I had a nice chat, and Bubba
awkwardly shook his hand. Once Steve ex-
cused himself, Bubba asked me why a great
guy like Steve was leaving the national.

“Because he’s done what he can in
Lawrence, and it’s time for him to move
on,” I said.

Bubba looked puzzled: “Why would he
give up a cool job like that?”

“Because 14 years as the head of a
national association is like 28 years as the
superintendent at the same facility,” 1
replied. “You run out of ideas and, more
importantly, you run out of political capi-
tal. When the board members who hired
you are all gone, it’s time to think about
moving on. Oh, and the PGA Tour is going
to pay him a heckuva lot of money to run
this World Golf Foundation thing.”

Bubba smiled and nodded, definitely
understanding that last part.

Next, my new intern and I wandered
onto the show floor. Bubba immediately
started collecting his stuff — little green
basketballs, orange and green golf caps and
booth swag of every imaginable sort. Once
we’d walked around for a while, I asked
him how many of these companies he actu-
ally bought things from for his golf course.

“A few,” he said. “Mostly I buy stuff from
local people my area that I know and trust.
If they recommend it, I'll usually try it.”

Hmmm ... I thought as I looked around
at the hundreds of booths staffed by hope-
ful but often clueless salespeople ... maybe
the intern can teach the jaded old veteran
something after all.

As we walked, I asked Bubba what he
thought about Orlando. “Nice weather,
plenty of stuff for families, but kinda hard
to get around,” he said. I told him the
show was in New Orleans next year. “Isn’t
the city still underwater?” he asked with
concern. “Parts are still pretty screwed
up, but the French Quarter and Bourbon
Street are back and better than even,” |
said. “Count me in, then,” Bubba said.
“It’ll be my contribution to the city’s
recovery. So, is there anything fun to do in
New Orleans?” I just smiled and told him
to meet me at the intersection of Bourbon
and Bienville a year from now, and I might
be able to show him a few interesting
places.

After a long day of “observing” and
meandering around the trade show, we
decided it was time to relax and visit a few
of the evening hospitality events. There
were plenty of corporate parties to go to
— mostly sort of stuffy affairs held in hotel
ballrooms — but the real fun was at the big
chapter receptions. After taking a series of
trains, taxis, helicopters, monorails and ox
carts, Bubba and I successfully managed
to find and crash parties for the California,
Florida, Ohio, Carolinas and Wisconsin
chapters.

As we sat at our last event of the night,

I decided to test my not-so-young intern:
“Bubba, why do these chapter events feel
different than all the other ones we’ve been
to tonight?”

The big man pondered for a minute.
Then, as if a sunbeam had broken through
the clouds, he cracked a broad smile,
yanked off his clip-on tie and threw it high
in the air before exclaiming, “Because it’s
like being in their family, Jonesy!”

I realized my intern had become wise
beyond his experience. “You've passed the
test, grasshopper. Get yourself another
beer, and tell them it’s on your wife’s plas-
tic surgeon.” GCI
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