
WE'VE GOT HISTORY 

the dominant turf on your greens, 
fairways, and tees —even out 
competing many unwanted weeds 
i n c l u d i n g Poa annua. 

notice a better-playing course. 
To improve playing conditions on 
your golf course, don't renovate, 
interseed with the advanced Penn 
bents from Tee~2~Green~~ the finest, 
most trusted bentgrasses in the world. Soon, you will begin to notice 

that your playing surfaces are 
growing more dense and playing 
more consistent. And because the 
advanced Penn bents are more 
disease resistant and tolerant of 
extreme conditions than other 
bentgrass varieties, your course 
will be easier and less expensive to 
manage. The key is to follow these 
simple interseeding techniques. 

Call for your FREE DVD 

Visit tee-2-green.com to view 
interseeding testimonials 

" I ' VE SEEN AN O V E R A L L 
I M P R O V E M E N T OF A P P E A R A N C E 

David Phipps, Stone Creek Golf Club, Oregon City, OR 

The best part is that when you 
interseed, you can dramatically 
improve your golf course without 
disrupting play. Your members and 
players won't even realize until they 

P O B O X 2 5 0 H u b b a r d , O R 9 7 0 3 2 U S A 
8 0 0 - 5 4 7 - 0 2 5 5 • FAX 5 0 3 - 6 5 1 - 2 3 5 1 

www. tee -2-green .com 
ben t in fo@tee -2 -g reen . com 

Stone Creek Golf Club 
David Phipps, Oregon City, OR 
"I've been doing it for two years now, and I've 
seen an overall improvement of appearance, vigor, 
and turf quality and texture in all my greens." 

Country ClublaTORtte Pines 
Sean McCue, Castle Rock, CO 
"We ayre in fourth year of interseeding, a 
our population of bentgrass is anywhere 
from 70-80'v on our fairways." 

Hinsdale Golf Club, Bob Maibusch, MG< 
CGCS, Clarendon Hills, IL 
"We had germination in 5-7 days, and just 
looking at it, 80-90% germination of the 
bentgrass seed we put down." 

T E E * • G R E E N Interseeding 
works for us" 

"I WILL CONTINUE TO I N T E R S E E D 

TO K E E P G E T T I N G A D D I T I O N A L 

P O P U L A T I O N S OF BEN G R A S S 

OUT T H E R E AND TO H E L P ME 

COMPETE 

P O P U L A T I O N S IN OUR FAIRWAYS" 
Sean McCue, Country Club at Castle Pines, Castle Rock, CO 

hese superintendents, from 
both private clubs and public golf 
courses across the country, say that 
interseeding with the advanced 
bentgrasses from Tee-2-Green 
is a highly effective method for 
improving turf. 

The interseeding process is simple; 
After you aerify, put down one of 
the aggressive Penn bents from 
Tee-2-Green, such as the Penn A's 
& G's, Seaside II, PennLinks II, 
or Penneagle IL Over time, as you 
slowly build up your seed bank, 
the aggressive Penn bentgrasses 
will grow and spread to become 

H E R E I S W H AT W I L L W O R K F O R Y O Ü 

http://www.tee-2-green.com
mailto:bentinfo@tee-2-green.com
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Dynamo™ gives you unsurpassed pre-emerge and early 
post-emerge crabgrass control, with no staining. 

It's a potent add i t i on to your arsenal. Because n e w D y n a m o pre-emergent herb ic ide controls 
c rabgrass al l the w a y to the two- lea f s t a g e — g i v i n g you the w ides t w i n d o w of app l i ca t i on 

possible. W h a t ' s more, D y n a m o is non-staining. A n d wi th lower use rates, 
n a m o ' t s binder to the environment. So this season, unleash the ex tended p o w e r of 

Dynamo. Because season- long crabgrass control is no longer one-d imens iona l . 
^ ^ Con tac t a N u f a r m representat ive or your loca l distr ibutor for more in format ion. 

800-345-3330 www.turf.us.nufarm.com 
Dynamo is a trademark of Nufarm Americas Inc. Always read and follow complete label instructions. 

Value with a difference. 

Nufarm 
Turf & Specialty 

With new Dynamo; you won't 
find crabgrass anywhere. 

http://www.turf.us.nufarm.com


EDITORIAL MISSION STATEMENT: 
Golf Course Industry reports on and analyzes the business of maintaining golf courses, 
as well as the broader business of golf course management. This includes three main 
areas: agronomy, business management and career development as it relates to golf 
course superintendents and those managers responsible for maintaining a golf course as 
an important asset. Golf Course Industry shows superintendents what's possible, helps 
them understand why it's important and tells them how to take the next step. 
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to vote in this online poll. 

DIGITAL LIBRARY 
You can view last year's digital issues of Golf Course Industry any 
time you want on DVD. The digital library contains all the 2006 
issues on one disc. The DVD is available at the online bookstore -
www.golfcourseindustry.com/store. 

VISIT US ONLINE - www.golfcourseindustry.com 
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John Walsh 
Editor 

We would like to hear 
from you. Please post 
any comments you have 
about this column on 
our message board, 
which is at www. 
golfcourseindustry.com/ 
messageboard. 

EXPERIENCE NEEDED 

Grass janitor. I'd never heard that one before, but I thought it was an interesting 
term on which I should shed some light. 

Recently, I discussed construction projects with those in the building realm. 
I heard part of an off-the-record comment about grow-ins: " . . . it's the difference 
between a golf course superintendent and a grass janitor," one person said. "Ooooh," I 
thought. "That sounds pretty harsh." But the point was clear: Growing in a golf course 
requires different knowledge, skills and methods compared to maintaining existing 
turf. And, typically, it's more difficult. 

I pondered the concept and what others told me throughout the year during inter-
views for various articles. A reoccurring theme was articulated by consulting agrono-
mists and golf course superintendents, builders and suppliers. They said: 

• A minority of golf course superintendents has grow-in experience. 
• University turfgrass programs need to include more education about construction 

and irrigation. 
• There are relatively few golf course superintendents who are really good grow-in 

specialists. 
• Too many inexperienced superintendents call builders back to help with grow-ins, 

and course conditions sometimes worsen. 
• More interns and assistant superintendents need to spend time working on con-

struction projects and/or grow-ins because the experience is invaluable and will make 
them better superintendents. 

• Superintendents often get better jobs because of their construction and/or grow-in 
experience. 

Because construction is down, it's understandable to think there isn't as much focus 
on this area of the industry as there should be. Yet, the truth is just the opposite: This 
is an excellent time for turfgrass students, assistant superintendents and superinten-
dents to become more involved in construction projects, when realistic. When new golf 
course construction picks up again, they'll be better prepared to work on these projects. 
More importantly, the increase of the number of renovations and reconstructions cre-
ates more opportunities for those with construction experience. 

Granted, not everyone will have the opportunity to be involved with a new construc-
tion project. But, more turfgrass management students should become involved with 
golf course construction and grow-ins because it will help them become more well-
rounded and more valuable. 

Communication, finances, human resources, management and other nonagronomic 
areas of a superintendent's job seem to be the focus of improvement for many. That 
said, let's not ignore the value of being able to effectively manage the incredibly impor-
tant and expensive processes of building and rebuilding. Construction and grow-ins, 
which obviously are agronomy related, are critical areas of improvement - especially at 
the student and assistant levels. Do you agree? 

Turfgrass management curriculums change based on real-world pressures and 
demands. That's why more business-related courses are being added to these programs. 
However, it's up to those in the real world, including manufacturers, who see a specific 
need in the market to provide such feedback to professors and those in charge of the 
turfgrass programs throughout the country to help make that change more quickly and 
effectively. And because of such change, maybe terms like "grass janitor" will fade from 
the lexicon. GCI 
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Experience rich, greener turf when it feasts on SeaBlencT 
Just as seafood is a superior source of protein for you, marine sources of 
protein are superior forms of nitrogen for your turf. SeaBlend is the 
perfect combination of high quality organic and synthetic ingredients, so 
it produces rich, superior color and quality in all seasons. 

When fertilizing in the autumn, you want the right blend of organic and 
synthetic sources to build carbohydrate reserves and give you a very 
dependable release curve. Dependable, measured release of nutrients 
avoids surges of growth, and it provides surface quality throughout the 
autumn to keep up with the demands of play. For best results, apply 1/2 
pound of N (4 lbs of SeaBlend) per 1,000 sf by mid-September and again 
in mid-late October. 

SeaBlend produces great color, and it builds soil and stimulates microbial 
activity. Unlike most organics, SeaBlend won't gum up your rollers, and 
with a homogeneous greens-grade particle, it's perfect for closely mowed 
bents and bermudas, including the newer, denser varieties. SeaBlend 
contains no manures, bone meals or biosolids. 

Feed your turf SeaBlend, and see the color difference that complete, 
superior nutrition can make. 

COMPLETE NUTRITION 

NATURAL/ORGANIC SYNTHETIC 

Crab Meal Sulfate of 

Lobster Meal Potash 

Marine Shells Ferrous 

Fish Meal g J L Sulfate 

Kelp Extract ^ Urea 

Epsom Salt Methylene Urea 
Blood Meal Monoammonium 

Poultry Meal Phosphate 

Alfalfa Meal 

Rock Phosphate 

Sea@Blend 
See your Milliken Emerald Isle Representative to determine the best complete True Foliar Nutrition program for you. Ask for your copy of Keeping it Green ' 

MM/rn,, 
M I L L I K E N ' 

w w w . m i l l i k e n t u r f . c o m 
© 2007 Milliken & Company. All rights reserved. 

Emerald Isle Solutions ™ 

S U R E & . T U R F 

http://www.millikenturf.com


Nov. 2 - 6 
THE FIRST TEE 10TH ANNIVERSARY MEETING 

Hyatt Regency Riverfront 
Jacksonville, Fla. 
Call 904-940-4300, or visit 
www.thefirsttee.org. 

Nov. 12 -15 
CAROLINAS GCSA CONFERENCE 8c TRADE SHOW 

Myrtle Beach (S.C.) Convention Center 
Call 800-476-4272, or visit www.cgcsa.org. 

Nov. 13 -15 
EMPIRE STATE GREEN INDUSTRY SHOW 

Rochester (N.Y.) Riverside 
Convention Center 

Call 800-873-8873, or visit www.nysta.org. 

Nov. 14 -16 

PENN STATE GOLF TURF CONFERENCE 

Nittany Lion Inn 
State College, Pa. 

Call 877-326-5996, or visit www.paturf.org. 

Dec. 4 - 6 

NEW JERSEY GREEN EXPO TURF AND 

LANDSCAPE CONFERENCE 

Taj Mahal 
Atlantic City, N.J. 
Call 973-812-6467, or visit 
www. n j turfgrass. org. 
Dec. 4 - 6 
OHIO TURFGRASS CONFERENCE & SHOW 

Greater Columbus (Ohio) Convention Center 
Call 888-683-3445, or visit 
www. ohioturfgrass. org. 
Dec. 4 - 6 
ROCKY MOUNTAIN REGIONAL TURFGRASS 

ASSOCIATION CONFERENCE AND SHOW 

Holiday Inn - Denver International Airport 
Call 303-770-2220, or visit www.rmrta.org. 

Dec. 9 -11 
28TH INTERNATIONAL IRRIGATION SHOW 

San Diego Convention Center 
Call 703-536-7080, or visit 
www.irrigation.org. 

Dec. 18 -19 
HEARTLAND GREEN INDUSTRY EXPO 

Overland Park (Kan.) Convention Center 
Call 816-561-5323, or visit www.hagcsa.org. 

Jan. 7 - 9, 2008 
GREAT LAKES TRADE EXPOSITION (MICHIGAN 

TURFGRASS CONFERENCE) 

Devos Center 
Grand Rapids, Mich. 
Call 517-321-1660, or visit 
www.michiganturfgrass.org. 

Jan. 8 -10 , 2008 
EASTERN PENNSYLVANIA TURF CONFERENCE 

AND TRADE SHOW 

Valley Forge Convention Center 
King of Prussia, Pa. 

Call 877-326-5996, or visit www.paturf.org. 

Jan. 14 -17, 2008 

VIRGINIA TURFGRASS COUNCIL'S TURFGRASS 

CONFERENCE 

Fredericksburg Expo and Convention Center 
Call 757-464-1004, or visit www.vaturf.org. 
Jan. 31 - Feb. 1, 2008 
GOLF INDUSTRY SHOW 

Orange County Convention Center 
Orlando, Fla. 
Call 800-472-7878, or visit 
www.golfindustryshow.com. 

Feb. 4 - 8, 2008 
TURFGRASS PRODUCERS INTERNATIONAL'S 

MIDWINTER CONFERENCE 

Caribe Royale Hotel 
Orlando, Fla. 
Call 847-649-5555, or visit 
www.turfgrassod.org. 

Feb. 25 - 28, 2008 
WESTERN PENNSYLVANIA TURF CONFERENCE 

AND TRADE SHOW 

Monroeville (Pa.) Expo Mart 
Call 877-326-5996, or visit www.paturf.org. 

Contact Heather Wood, Web editor, at hwood@gie.net , 
to submit event information for the magazine or Web site. 

GOLF COURSE 
INDUSTRY 

Serving the Business of Golf Course Management 

SALES 
GIE Media, Inc. 

4020 Kinross Lakes Parkway, 2nd Floor 
Richfield, OH 44286 
Phone: 800-456-0707 

Fax: 330-659-0823 

Kevin Gilbride 
Publisher 

Phone: 330-523-5368 

Amee Robbins 
Account manager, West Coast 

Phone: 310-546-6060 

Dave Szy 
Account manager, Northeast 

Phone: 330-523-5338 

Russell Warner 
Account manager, Southeast 

Phone: 330-523-5385 

Bonnie Velikonya 
Classified sales 

Phone: 330-523-5322 

Marie Spencer 
Marketing manager 

Phone: 330-523-5374 

Debbie Kean 
Manager, books 

Phone: 330-523-5341 

Maria Miller 
Conferences manager 
Phone: 330-523-5373 

GRAPHICS /PRODUCTION 
Andrea Vagas, Art director 

Mark Rook, Creative director 
Helen Duerr, Production director 

Lori Skala, Production coordinator 

CORPORATE STAFF 
Richard Foster, Chairman and c.e.o. 

Chris Foster, President and c.o.o. 
Dan Moreland, Executive vice president 

Jami Childs, Director, business resources and IT 
Kelly Roop, Manager, accounting department 

Doug Adams, Director, marketing and research 

Golf Course Industry is a member of: 
Golf Course Superintendents Association of America 
. Charter Member National Golf Foundation 

Golf Course Builders Association of America 
The Irrigation Association 

Responsible Industry for a Sound Environment 

Copyright 2007 by GIE Media, Inc. All rights 
reserved and reproduction, in whole or in 
part, without written permission from the 

publisher is expressly prohibited. 

A M E R I C A N 
BUSINESS MEDIA 

BPA 
• TO 

http://www.thefirsttee.org
http://www.cgcsa.org
http://www.nysta.org
http://www.paturf.org
http://www.rmrta.org
http://www.irrigation.org
http://www.hagcsa.org
http://www.michiganturfgrass.org
http://www.paturf.org
http://www.vaturf.org
http://www.golfindustryshow.com
http://www.turfgrassod.org
http://www.paturf.org
mailto:hwood@gie.net


The RONSTAR' you trust, now in a liquid formulation. 
With RonstarFLO, you've got less mess and more control than ever before. It's a proven 
pre-emergent herbicide that attacks weeds while leaving the turf plant roots strong 
and healthy - unlike others. It's still the best way to prevent goosegrass, crabgrass 
and Poa annuo-— and the clear choice to protect your turf. 

When you use Ronstar, you're Backed by Bayer and all the science and support that 
come with it. Visit BackedbyBayer.com or call 1-800-331-286?. 
Bayer Environmental Science, a business division of Bayer CropScience LP. 2 T.W. Alexander Drive, Research Triangle Park, NC 27709, Ronstar is a registered 
trademark of Bayer AG. Always read and follow label directions carefully. ©2007 Bayer CropScience LP 

noNSTRRFLa 

. B A C K E D 
by B A Y E R 



The GCSAA's new task 

Steve Mona is leaving the 
GCSAA to work at the World 
Golf Foundation. 

The Golf Course 
Superintendents Association 
of Americas board of 

directors began a task it hasn't 
had to face in 14 years. It 
started the process to 
replace c.e.o. Steve Mona, 
who announced he has 
taken the newly created 
position of c.e.o. of the World 
Golf Foundation. 

Mona, 50, says he was 
approached in January by PGA 
Tour commissioner Tim Finchem 
about an executive position with 
the WGF but nothing was firm 
because the WGF's board didn't 

determine anything at that time. 
"Nothing was solid," he says. 

"I needed to learn more about 
the job and the challenges 

and issues I would face. I 
eventually got a better 
insight and understanding 
of the job and a better feel 

for what I would do. It's a 
great opportunity to work in 

the game in a different way." 
Mona elected to keep the job 

opportunity to himself until it 
was official. It wasn't agreed to 
until late last month, and he 
didn't want to bring up anything 
speculative. Also, he wanted to 

honor the process the WGF board 
was going through. 

"My wife was the only person 
who knew until I flew down 
to Texas and told (GCSAA 
president) Ricky Heine on (Sept. 
23)," he says. 

There seems to be a shared 
feeling of surprise about his move, 
some calling it bittersweet. 

"I was surprised, but not 
shocked, because it was a matter 
of time before someone was going 
to recognize his abilities and 
give him one of those job offers 
he couldn't refuse," says Chuck 
Borman, staff member of the 

Carolinas GCSA who worked with 
Mona when Borman was director 
of the CGCSA. 

Current and former association 
board members say the new 
position is a testament to Mona's 
leadership and the strength of the 
association. 

"Just as the GCSAA 
prospered under his leadership, 
so too will the World Golf 
Foundation achieve even greater 
accomplishments with Steve at 
the helm," Heine says. 

Bruce Williams, CGCS, director 
of golf courses and grounds at the 
Los Angeles Country Club, says 

Consultant/Specifier, Pumping Station Producer, Owner/Superintendent 
Finally a water filter they all agree on 

ORI Series ORE Series 
Line Pressure Powered Filters 

ORS Series 

For irrigation system protection 
50-12,000 gpm 

Pump Suction Strainer 
• Fully automatic 
• 100-5,300 gpm 
• Heavy duty bearing 

Bodega Harbor Country 
Club recently replaced 
its three carbon steel 
Fiitomat (now owned by 
Amiad) filters with all 
Stainless Steel construc-
tion Orival Filters 

Automatic Self-Cleaning 
WATER FILTERS 

213 S. Van Brunt St., 
Englewood, NJ 07631 

(800) 567-9767 
(201) 568-3311 

Fax (201) 568-1916 
www.orival.com 

filters@orival.com 

Electric Powered Filters 
• For high dirt load 
• 50-6,000 gpm 

Case Study 

http://www.orival.com
mailto:filters@orival.com

