
Web mapping software 
• Identifies localized dry spots on greens 
• Statistical interpolation creates charts that provide an 

instant picture of spatial variability 
• Data is archived at the server, so maps can be accessed 

from any computer with access to the Internet 
• Compatible with most georeferenced meters that 

measure chlorophyll (nitrogen), turf color, and soil pH, 
EC, compaction and moisture 

Spectrum Technologies 
golfcourseindustry.com/readerservice # 208 

Wash-water recycling system 
• Includes a stainless-steel, mesh-lined cart for easy dewatering and handling of 

grass clippings 
• HydroScreen separates and captures grass clippings and leaves, then dumps 

them into the cart 
• Features biotechnology that's based on the use of aerobic bacteria to control 

odor and cause a degradation of total petroleum hydrocarbons, herbicides, 
insecticides and pesticides 

• Time-controlled purge system automatically removes sludge and flushes the 
system with treated water 

• High-output UV ozone generator polishes water in the recycle systems 
• 34-hp circulation pump increases microbial digestion 
Water Maze 
golfcourseindustry.com/readerservice # 205 

Rust-Oleum paint 
• Inverted marking paint 
• Expanded selection available 
• Available in a range of vivid colors 
• Ideal for marking surfaces to alert players of 

hazards, boundaries and parking areas 
Standard Golf Co. 
goifcourseindustry.com/readerservice # 204 

GCI Unlme helps you overcome daily challenges 
with business resources for maintaining your 
course at the highest level. Application schedules, 
newsletter articles, and budget and personnel forms 
are just a few of the tools you'll find to help you 
with vour dailv tasks. 

www.golfcourseindustry.com/tools/ 
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Lower Your Handicap. 
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PRODUCTS 

Repair Plus soil amendment 
• Can be blended with topdressing and seed to heal damaged roots, 

accelerate new growth and protect roots against stress 
• Contains a natural wetting agent, kelp extract, 17 natural L-amino 

acids and humic acid 
• Each pound contains 28 billion Bacillus subtilis GB03 colony-forming 

units 
• Apply when overseeding, reseeding or repairing tees and greens 
• Offers quicker range rotation by giving faster and increased seed 

germination 
• Packaged in weatherproof containers 
Growth Products 
golfcourseindustry.com/readerservice # 209 

Crystal BlueLinks creeping 
bentgrass 
• Received a top-rated performance in the 

most recent NTEP trials 
• Provides a subtle color contrast between 

greens and fairways 
• Shows disease resistance toward brown 

patch, dollar spot and copper spot 
• Available in September 2007 
Tee-2-Green Corp. 
golfcourseindustry.com/readerservice # 211 

Pellet Pro wetting applicator gun 
• Accepts professional-grade surfactant cartridges 
• Features a high-flow nozzle with a vertical water curtain 

for uniform surfactant application 
• Delivers about 35 gallons per minute 
• Pellet rotation within the chamber evenly dissolves surfactants 
• Durable Cyclone nozzle is constructed with brass fittings, a stainless 

steel nozzle and precision-engineered, glass-filled materials 
Underhill 
golfcourseindustry.com/readerservice # 2 1 2 
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Biological recycle/discharge 
systems 
• Offers two models for discharge operations 

and four models for recycle operations 
• Each unit requires little maintenance 
• Equipped with a NEMA-4-rated, corrosion-

proof control panel for safe and reliable 
operation 

• Mazzei venture air injection system sustains 
beneficial aerobic microbes while destroying 
odor-causing anaerobic bacteria 

• Recycle systems have a bronze manifold to 
withstand heat and high pressure 

M i - T - M Corp. 
golfcourseindustry.com/readerservice #213 

PayClock 
Express time 
clock system 
• Uses proximity 

technology to 
identify employees 
instantly 

• Designed for small 
businesses with 
as many as 50 
employees 

• Automatically 
calculates total 
hours worked, 
including overtime 

• Employees punch in and out at the terminal with a proximity badge 
• Large display and internal speaker provide instant feedback 
Lathem Time 

Public Course. 

golfcourseindustry.com/readerservice #214 

ORI series filters 
• Automatic and self-cleaning 
• Removes organic and inorganic 

suspended solids 
• Features efficient flushing 

systems and large screen areas 
to handle dirty water 

• Runs on a simple hydraulic system 
• Complete screen cleaning takes 

five to 10 seconds 
• Flange sizes range from 

2 to 24 inches 
Oriva 
golfcourseindustry.com/ 
readerservice #210 

www.golfcourseindustry.com/ 

Get on course by visiting GCI Online s F R E E 
Message Board, interact and get answers to your 
questions from your peers and our editorial staff 
who frequently stop by to join the discussions. 

http://www.golfcourseindustry.com/


This year, Golf Course Industry is publishing feedback from golfers throughout the United States. 
We're conducting this research to establish a dialogue between the professional community and 
golfers. On this page, we'll report trends, likes/dislikes, suggestions and other information we 
gather through our face-to-face, Web-based and phone research. 

What determines the course 
you play most often? 

The regulars 
It's every public golf course operator's goal 

to increase his solid base of regular golfers 
or core customers. Whether it's the group 
of ladies who play every Tuesday morning, 
the group of retired men who play weekly or 
the executive-types who play with business 
associates, the regulars are important to a 
business. They're a good base on which to 
grow. Location, price and availability are the 
three most important factors that determine 
which courses golfers play regularly. 

Below are a few charts that provide insight 
into what golfers consider when choosing to 
play certain golf courses most often. Tap into 
the minds of the golfers who play at your facil-
ity to help figure out how you can increase 
your core customer base. Do you believe you 
have enough regulars? 

A random sample of golfers throughout 
the country were surveyed by InsightExpress, 
a market research company. Golfers surveyed 
play at least five rounds a year. There were a 
total of 200 responses, and multiple answers 
were allowed. Given the sample size and 
desired confidence levels, the data tolerance 
is +/- 7 percent. 

Location 

Price 

Availability 

Diversity of course/holes 

Challenge 

Speed of play 

Membership 

Flexibility 

Availability of a driving range 

Other (Specifiy) 

How many different courses 
have you played in the past 
year? 

How many different 
courses do you play regularly? 



Power the blower 

Canada Goose cleanup 

Travels 
With 
Terry 
Globetrotting 
consulting agronomist 
Terry Buchen visits 
many golf courses 
annually with his digital 
camera in hand. He 
will share helpful ideas 
relating to maintenance 
equipment from the golf 
course superintendents 
he visits - as well as 
a few ideas of his own 
-withtimely photos 
and captions that 
explore the changing 
world of golf course 
management. 

Terry Buchen, CGCS, MG, is president of Golf Agronomy International. He's a 38-year 
and AA life member of the GCSAA. He can be reached at terrybuchen@earthlink.net. EQUIPMENT IDEAS 

www.golfcourseindustry.com JULY 200? 

At the public, 18-hole Chemawa 
Golf Course in North 
Attleboro, Mass., which 

generates about 55,000 rounds 
annually, goose droppings were 
loosened with a steel drag mat then 
removed with a blower; but this was 
too time consuming. Golf course 
superintendent Jeff Lefebvre and 
equipment technician Paul Boutiette 
found a way to drag and blow the 
goose debris in a single operation to save time. A Buffalo Turbine blower was bolted to a diesel engine-powered Cushman 
Truckster. Four 4-inch-by-2-inch channel iron pieces were welded to the blower frame. Half-inch diameter holes were drilled 
through the bed of the Cushman, and four half-inch diameter nuts with washers were welded to the bottom of the bed. Half-
inch-by-1.5-inch bolts were ratcheted down to hold the blower in place. The Cushman and blower are used as a dedicated unit. 

The arm that holds the drag mat in an extended horizontal position on the left side of the Cushman was built using 2-inch, 
thin-walled box tubing - one piece is 8-feet, 6-inches long, and another identical piece is welded at a 40-degree angle. The ends 
are reinforced with flat stock and capped. One-inch-by-one-quarter-inch flat stock was used to make the brackets to attach the 
frame arm to the Cushman with half-inch diameter bolts. The ends of the tubing were drilled to accept a quarter inch bolt to act 
as the hinge. A child's swing set chain was used to prevent the end from resting on the ground. A 360-degree caster wheel was 
bolted to the flat stock so the end of the frame wouldn't hit the ground on steep banks near the greens. The drag mat attaches 
with nylon rope to a climber's hook and clips to a welded loop near the end. 

The caster wheel was painted yellow for safety reasons, and all of the other metal pieces were painted glossy black. 
The drag-mat frame is transported vertically when not in use and is held in place with a bracket. 
It took Boutiette five hours to build the piece of equipment using materials already in stock and news materials, which cost 

less than $100. GCI 

At The Club at Admiral's Cove in Jupiter, Fla., where 
Bill Brousseau is director of golf course maintenance, 
a two-cylinder gasoline engine had to be replaced 

on a trailer-mounted Buffalo Turbine blower. Equipment 
manager Jim Matis came up with the idea of replacing 
the worn-out engine with a used, John Deere 2653, 
hydraulically operated reel motor. 

A 10-inch-diameter pulley and a 3-inch-diameter pulley 
with a half-inch-wide, standard-size v-belt were used to 
power the blower at the same 3,600 RPMs as the engine. 

The reel motor was bolted 
to a quarter-inch thick steel 
plate using elongated holes so the motor could be moved back and forth to tighten the v-belt. The 
hydraulic hoses and fittings, which were built in-house, connect to the two-spool rear hydraulic 
couplers on the back of a John Deere ProGator. The engine battery still is used to change the blower 
nozzle direction because it's hooked up to the alternator on the tow vehicle with pigtails to keep 
the battery charged at all times. The same wire mesh cover is used to keep the pulleys and v-belt 
protected for employee safety. 

The blower RPMs are changed as needed by changing the ground speed of the tow vehicle and by 
using the throttle lock. The blower is significantly quieter than when it was powered by the engine. 

The used reel motor cost about $65, and the labor required to install it was about eight hours. 

mailto:terrybuchen@earthlink.net


CLASSIFIEDS 

Deeper root development : 
Delays dormancy m i f t l 
Ideal winter i l a n k ^ 
Best for quick turf remjgB 
Available in any sizi51 
3 or 7 year warranty cover! 

;or details call 1-800-387-5808 today! 

¡overmaster.com 
E MAIL: info@covermaster.com 

COVERMASTER INC., T E L 416-745-1811 FAX 416-742-6837 

TECH SALES 
Golf Course Division 

REPLACEMENT: 
Bearings, Oil Seals, V-Belts 

> Nation's Leading Supplier 
> Most Competitive Pricing In The Industry 

> Same Day Shipping On Most Parts 

1-800-373-6002 
www.techsales-golfcoursedivision.com 

200 Acre Sod Farm 90 miles E of Chicago 
50x170 bldg with offices 

2-40x80 bldgs w/shops - 2 homes 
Sand Sod inventory/Machinery 

Serving major athletic fields 269/695-5505 

Underground Bunker Rake System 
called the Underground Rake Caddie. 

US Patent numbers 6,405,891 and 
6,691,887 and the plastic injection 

molds. Pictures and other descriptive 
materials available upon request. 

Call Warren at 801-652-1172. 

HELP WANTED 

GolfWorks, Inc. is currently seeking Experi-
enced Project Managers, Superintendents, 
Irrigation Superintendents, Foreman, Oper-
ators and Laborers. Please send resumes to 
jsalvatore@golfworksinc.com or fax to 
512/327-8169. Please include salary re-
quirements. 

Wadsworth Golf Construction Company 
Seeking Project Superintendents, Irrigation 
Foremen, Site Work Foremen, Shapers and 
Equipment Operators for Projects in the Mid 
Atlantic region and other areas of the coun-
try. Great opportunity for candidates with 
golf course experience willing to learn, travel 
and grow with the country's Premier Golf 
Course Builder. Competitive compensation 
package including travel allowance, health 
insurance and profit sharing opportunities. 

Visit us at www.wadsworthgolf.com 
Fax a resume to 610-361-7805 

or e-mail to wgccmw@wadsworthgolf.com 
attn: Human Resources 

Golf Course Company seeking 
experienced Shaping, Irrigation, 

Drainage and Management personnel 
for International Projects. 
Resumes to be e-mailed to 
frank@intergolfinc.com. 

Looking for a new Opportunity? 

MID-AMERICA GOLF AND 
LANDSCAPE, INC. 

We are currently interviewing for all 
positions. Please send resume to 

info@mid-americagolf.com or contact 
Kirk Grego at 816-524-0010. 

T e r r i t o r y S a l e s O p p o r t u n i t y 

WATERTRONICS 
ELECTRONICALLY CONTROLLED PUMPINO SYSTEMS 

We are currently interviewing for 
sales positions in various states. 
Prior Irrigation, Landscape or 
Golf Course Industry experience 
with strong relationship selling 

skills essential. 

Please send resume to: 
hr@watertronics.com 

Or fax to: 262-367-5551 

Golf Course Construction Company 
currently seeking experienced 

qualified Project Managers, Project 
Superintendents and Equipment 
Operators for International and 

Domestic projects. Must be willing to 
travel. Please fax resume to 

(603)253-6344 or email resume to 
lindsaywhite61@aol.com. 

Please include salary requirements. 

FIND YOUR JOB TODAY 

www.Greenlndustry-Jobs.com 

www.golfcourseindustry.com 
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REQUEST FOR PROPOSAL 

Public Golf Course Expansion: 

The City of Taunton, Massachusetts, 
is soliciting proposals for design-build 

construction and operation, 
(20 year lease) to expand its 

Municipal Golf Course from 9 to 
18 holes on 113 acres. The selected 
bidder will design and construct the 
additional nine holes and then be li-

censed for a twenty-year lease to fully 
manage and maintain the course. 

Requests for Proposals may be picked 
up at the Law Department, City 

of Taunton, City Hall, 15 Summer 
Street, Taunton, Massachusetts, on 

Thursday, July 5, 2007. 
A pre-bid meeting will be held on 

July 13, 2007 at 10:00 am. 
Bids will be due August 3, 2007 at 

2:00 pm. 

Requests for Proposals 

ñ 18 HOLE GOLF 
COURSE AT FERRY 

POINT PARK, THE BRONX 
The City of New York Department of Parks & 
Recreation requests proposals for the devel-
opment, operation and maintenance of an 18 
hole golf course and ancillary facilities at Ferry 
Point Park, The Bronx. 
All proposals must be submitted no later than 
Friday, September 7, 2007 at 3:00 p.m. All 
interested parties are urged to attend a site 
tour at Ferry Point Park on Tuesday, July 10, 
2007 at 11:00 a.m. 
For more information, contact: Jeffrey Shatz, 
Project Manager or Anthony Macari, Revenue 
Architect, Parks & Recreation, Division of 
Revenue and Concessions, 830 Fifth Avenue, 
the Arsenal-Central Park, Room 407, New 
York, NY 10021, call (212) 360-1397, or e-
mail to jeffrey.shatz@parks.nyc.gov and 
anthony.macari@parks.nyc.gov. The Request 
for Proposals can also be downloaded at 
www.nyc.gov/parks. 

TELECOMMUNICATION DEVICE FOR THE DEAF 
(TDD) 1 800-281-5722 

COMPANY PAGE RS 

Agrotain 81 35 
www.stablizednitrogen.com 

Andersons Golf Products 11 14 
www.andersonsgolfproducts.com 

Bayer Environmental Science 74-75 
www.bayer.com 

Becker Underwood 29* 27 
www.beckerunderwood.com 

Cleary 38, 39 41 
www.clearychemical.com 

Environmental Turf 80 32 
www.environmentalturf.com 

FMC Corp 21 22 
Floratine 16,27,85...17,25,36 

www.floratine.com 
Harrels Turf Specialty 73 31 

www.harrels.com 
Helena Chemical 23 23 

www.helenachemical.com 
John Deere Golf Irrigation 14-15 16 

www.JohnDeere.com 
Kalo 29* 26 

www.kalo.com 
Klingstone 17* 40 

www.klingstone.com 
Lawn Solutions 12 40 

www.LawnSolutionsCP.com 
LESCO 25 24 

www.lesco.com 
Liquid Fence 9 13 

www.liquidfence.com 

COMPANY PAGE RS 

Milliken 7 12 
www.millikenturf.com 

Montco Products 31 28 
Orival 20 21 

www.orival.com 
Otterbine Barebo 16 18 

www.otterbine.com 
PBI Gordon 110 39 

www.pbigordon.com 
Precision Laboratories 109 38 

www.precisionlab.com 
Project Evergreen 95 37 

www.projectevergreen.com 
Rain Master 18 20 

www.rainmaster.com 
Tee-2-Green 2, 80... 10, 33 

www.tee-2-green.com 
Turfco 50 29 

www.turfco.com 
U.S. Golf Hole TARGET 4 11 

www.RBrowneAssoc.com 
Valent 17* 19 

www.valentpro.com 
Valve & Filter 53 30 

www.valveandfilter.com 
Wells Fargo 81 34 
Z Screen 13 15 

www.zscreen.com 

: Denotes regional advertisment 
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http://www.RBrowneAssoc.com
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http://www.valveandfilter.com
http://www.zscreen.com


Pat J o n e s is president of Fiagstick LLC, a consulting firm that provides 
sales and marketing intelligence to green-industry businesses. He can be 
reached at psjhawk@cox.net or 440-4?8-4?63. 

NOONAN'S CRUSADE 

Golf course owner Dan Rooney loves 
the business but frets about the lit-
tle things that keep golfers happy at 

Grand Haven Golf Course near Muskegon, 
Mich. He's a PGA of America member who 
played on a few minitours after his college 
golf career at the University of Kansas. 

Rooney is your typical young golf course 
operator ... except in his spare time he 
flies one of the world's most sophisticated 
warplanes and already has done two tours 
in Iraq where his job was to scream through 
the skies at 800 mph to protect the good 
guys on the ground and, when necessary, 
drop bombs on the bad guys. Not so typical 
after all. 

These days, Rooney splits his time be-
tween Michigan, where he and his dad, John 
Rooney, Ph.D, own Grand Haven, and his 
home in Tulsa, Okla., where he spends 10 
days a month as an F-16 jockey in the 125th 
Fighter Squadron of the Oklahoma Air 
National Guard. He likely will go back into 
combat in a year. "I'm a lifer," he says. "I 
have 32 of the greatest guys in the world in 
my unit. When they go, I want to go, too." 

Rooney fell in love with golf as a kid 
thanks to his dad - an avid player and now-
retired university professor who also hap-
pens to be an expert on the demographics of 
golf and other sports (see the profile on page 
32). But he also felt the pull of flying: "I was 
always one of those kids who stopped in his 
tracks and looked up every time I heard the 
sound of a plane." 

He spent a few years living out of his car 
and humping around to minitour events in 
places such as Rapid City, S.D., and Duluth, 
Minn. He was torn between trying to make 
it to golf s big show and pursuing his big 
dream of flying jets for the country. He 
finally put his Tour aspirations aside, joined 
the Air National Guard in 1998 and earned 
his wings two years later. Since then, he's 
earned the rank of captain and the respect of 
everyone who knows him in both vocations. 
And get this: His nickname when flying is 
Noonan, as in Caddyshack. 

So, great guy, great patriot, great story, 
great nickname ... that's enough, right? 
Nope. The really interesting thing is Rooney 
wants to do something special for the 
families of his fellow servicemen who didn't 
return from Iraq. It all started last year on 
a stormy night on what should have been a 
routine commercial flight from Chicago to 
Grand Rapids, Mich. 

"I had just gotten back from Iraq and was 
already feeling like I was stuck on the side-
lines and wanted to do something. When I 
got on the plane, I noticed a guy in first class 
in full Army dress and thought, 'Cool, they 
upgraded a GI.' Then, the pilot announced 
we had a hero on board. But, it wasn't the 
guy in first class. It was the remains of an-
other soldier, Brock, in a coffin in the cargo 
area. The soldier in first class was Brock's 

What started as 
a simple benefit 
tournament at 
Grand Haven last 
year is growing into 
something huge 
for the entire golf 
community. 

brother who was escorting his body home. 
"When we got to Grand Rapids, they 

asked everyone to stay on board so they 
could take Brock's body off first. We all 
watched through the windows. They had 
an honor guard and his family was there, 
including his 4-year-old son. There it was .. 
the flag-covered coffin ... the whole deal. I 
cried thinking about what it would be like 
for his family and all the other families." 

I cried, too, as Rooney told me what he 
witnessed, and I cried later on thinking 
about how that same scene has played out 
almost 3,500 times at other airports in the 
past four years. 

But tears won't help that 4-year-old boy 
whose dad gave his life for our nation and 
us. Love, support and money will help that 
child, and the thousands more like him who 
face a future without a parent and, often, 
without the financial wherewithal to achieve 
the American dream that parent died to 
defend. 

That's why Rooney launched the Fallen 
Heroes Foundation, a first-of-its-kind na-
tional effort within the golf business to pro-
vide college scholarships and other support 
for the children of servicemen and women 
killed in Iraq and Afghanistan. What started 
as a simple benefit tournament at Grand 
Haven last year is growing into something 
huge for the entire golf community. "It's like 
a wildfire," Rooney says. "Everyone I talk to 
wants to help." 

With commitments of support already 
in place from several of golf s major as-
sociations and Golf Digest, Rooney wants 
to make Sept. 1 Patriot Day within the golf 
industry. The idea is for every golfer who 
plays on Patriot Day to donate $1 per round 
or make a contribution to the foundation. 
Corporate and individual donations are 
welcome. When I mentioned there are 
many patriotic superintendents and turf 
companies who want to help, he said, "Oh 
my gosh. I never even thought about that!" 

Rooney believes the golf community can 
raise at least $2 million for those children 
this year. Think about that for a minute. 
Sure, we can donate golf clubs to troops 
overseas, we can put magnetic ribbons on 
the backs of our trucks, and we can all say 
we support the troops; or, we can do some-
thing that really matters. We can make sure 
these kids have better lives. 

The Fallen Heroes Foundation isn't so 
much a program but a call to action. It's 
our chance to let the nation know the 
golf business cares passionately about the 
people who take care of us. Right now, it's 
Noonan's crusade. Let's join him and make 
it ours, too. GCI 

To find out more about the Fallen 
Heroes Foundation, visit www.fallenheroes 
foundation.com. 

mailto:psjhawk@cox.net
http://www.fallenheroes


Worries about disease pressure at the end 

of your spray interval will become a distant 

memory. Maximize your fungicide efficacy. 

Maximize your fungicide dollars. 

Precision Laboratories has developed 

the first and only adjuvant created specifically 

for fungicides — SYNC™ Fungicide Activator. 

Independent 

University research data and field trial results 

show that fungicide combined with SYNC 

provides improved disease control with 

greater longevity. SYNC will energize 

your fungicide performance. 

Get the facts for yourself. University research is 
available at www.precisionlab.com/sync 

Turn it On. 

1429 S. Shields Drive, Waukegan, IL 60085 
800-323-6280 

http://www.precisionlab.com/sync



