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Country Club ;ii I HSlle Pines 
Sean MeCue, Castle Rock, CO 
"We qre in fourth year of interseeding, and 
our popiiliition of bentgrass is anywhere 
IrtMii 7 0 - 8 0 % oh our fairways." 

Hinsdale Golf Club, Bob Maibusch, M( 
CGCS, Clarendon Hills, IL 
"We had germination in 5-7 days, and just 
looking at it, 80 -90% germination of the 
bentgrass seed we put down." 

Stone Creek Golf Club 
David Phipps, Oregon City, OR 
"I 've been doing it for two years now. and I've 
seen an overall improvement of appearance, vigor 
and turf quality and texture in all my greens." 

Call for your FREE DVD 
or 
Visit tee-2-green.com to view 

interseeding testimonials 

PO BOX 250 Hubbard, OR 97032 USA 
800-547-0255 • FAX 503-651-2351 

www.tee-2-green.com 
bentinfo@tee-2-green.com 

" I W I L L C O N T I N U E TO 

TO K E E P G E T T I N G A D D I T I O N A L 

P O P U L A T I O N S OF 

OUT T H E R E AND TO H E L P ME 

C O M P E T E 

P O P U L A T I O N S IN OUR F A I R W A Y S " 
Sean McCue, Country Club at Castle Pines, Castle Rock, CO 

hese superintendents, from 
both private clubs and public golf 
courses across the country, say that 
interseeding with the advanced 
bentgrasses from Tee-2-Green 
is a highly effective method for 
improving turf. 

the dominant turf on your greens, 
fairways, and tees —even out 
competing many unwanted weeds, 
including Poa annua. 

" I ' V E S E E N AN 

OF A P P E A R A N C E " 
David Phipps, Stone Creek Golf Club, Oregon City, OR 

The best part is that when you 
interseed, you can dramatically 
improve your golf course without 
disrupting play. Your members and 
players won't even realize until they 

notice a better-playing course. 
To improve playing conditions on 
your golf course, don't renovate, 
interseed with the advanced Penn 
bents from Tee-2-Green—the finest, 
most trusted bentgrasses in the world 

The interseeding process is simple: 
After you aerify, put down one of 
the aggressive Penn bents from 
Tee-2-Green, such as the Penn A's 
& G's, Seaside II, PennLinks II, 
or Penneagle II. Over time, as you 
slowly build up your seed bank, 
the aggressive Penn bentgrasses 
will grow and spread to become 

Soon, you will begin to notice 
that your playing surfaces are 
growing more dense and playing 
more consistent. And because the 
advanced Penn bents are more 
disease resistant and tolerant of 
extreme conditions than other 
bentgrass varieties, your course 
will be easier and less expensive to 
manage. The key is to follow these 
simple interseeding techniques. 
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Tartan. 

Beyond 

fungicide 

New Tartan5 gives you a 21-day residual, if your turf survives hackers that long. 
See it yourself: New Tartan fights dollar spot, brown patch and a broad spectrum of diseases with 
multiple modes of action and a 21-day residual. Even better, it's got StressGard, a key ingredient in 
Signature"' for turf stress management. And of course Tartan is Backed by Bayer,"* so you've got 
hundreds of test acres and dozens of scientists on your side. Need data? Get it at bayerprocentral.com. 
Need a fungicide that's more than a fungicide? Here it is. 

Now one product keeps turf 
beautiful and disease-free 

right up to the moment it's 
hacked to death. 
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EDITORIAL MISSION STATEMENT: 
Golf Course Industry reports on and analyzes the business of maintaining golf courses, 
as well as the broader business of golf course management. This includes three main 
areas: agronomy, business management and career development as it relates to golf 
course superintendents and those managers responsible for maintaining a golf course as 
an important asset. Golf Course Industry shows superintendents what's possible, helps 
them understand why it's important and tells them how to take the next step. 
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HERE'S GOLF COURSE INDUSTRY 
"The only constant is change." - Isaac Asimov 

The statement above is more relevant now than ever before when it comes to the 
media. During the past 10 years, the media world has turned upside down, and 
you're continuing to witness this phenomena daily. 

Since Golf Course News debuted some 19 years ago, the industry and world have 
undergone considerable changes. Once a strict news magazine, it has evolved into a 
resource that relies on reader interaction to deliver the most important and up-to-
date information to operate a successful golf business. 

Readers who have been around for awhile probably remember the "old" version 
that was printed on newspaper stock and established itself as a trailblazer report-
ing on breaking news and development projects. Four years ago, GIE Media bought 
the title and reintroduced the magazine as a big, glossy publication that focused on 
industry news, as well as articles about operational and development trends, opinion 
pieces and features about the golf business. 

We're still the leading source of news in the marketplace. We deliver it daily 
through our interactive Web site, www.golfcourseindustry.com, and through our 
weekly e-newsletter, which supplement the thorough business management and 
agronomic content available in every print issue. 

At this stage in the life of the magazine, I'm delighted to introduce Golf Course 
Industry. We have a different name, a more modern look and an expanded editorial 
focus. Our commitment has always been, and continues to be, delivering the infor-
mation you need to succeed as an important member of a management team in the 
golf business. 

Why are we doing this? First, news, by definition, is new and original information. 
These days, information that appears in industry print magazines usually is several 
weeks old, while the Internet offers almost instant access to news and analysis. 
Second, our new title reflects the realities of the current golf market. Call it "team 
decision making" or whatever you like, but the fact is the industry demands an inte-
grated, business-like approach to facility management. Our mission is to provide you 
with a mix of articles, ideas and technical information that will help all the members 
of the management team survive and thrive in this highly competitive era. 

With Golf Course Industry, you'll find more in-depth articles about how facilities 
are competing successfully in the market. We'll focus on practices you can use to set 
yourself apart from the crowd, save money without sacrificing quality, hire and retain 
the right people and produce the best possible product agronomically. In fact, we're 
expanding our agronomic content to help you keep track of research and related 
products critical to your overall success. 

Additionally, our new design and size make the magazine easier to read and store 
for future reference. 

And of course the magazine still will include the industry trend articles and visu-
ally appealing graphics we're known for. 

Like you, we're committed to delivering a great product. The following pages 
deliver what you have asked for. GCI 
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from you. Please 
post any comments 
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golfcourseindustry. 
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Cover controversy 
When I received my January copy of Golf 
Course News, I, along with everyone on my 
staff, asked, "Why is the director of agronomy 
in the background?" I hate to see a picture 
like that right before we have our first confer-
ence together. I know many superintendents 
are concerned about having the general man-
agers there with us. While the g.m. might 
be "large and in charge," a picture of them 
together would have promoted the team 
concept much better. 

Ken Mangum, CGCS 
Director of golf courses and grounds 
Atlanta Athletic Club 
Duluth, Ga. 

I don't understand the reason for the general 
manager being featured in the foreground 
and the director of agronomy positioned in 
the background on the January cover. With 
so many of your past feature articles dealing 
with teamwork and relationships, I'm sur-
prised you would position the superintendent 
in what seems to be a less-important role. 
As I read the cover article, the g.m. seemed 
to take a more active communication role of 
describing the need for the improved driving 
range and short-game facility. 

You sourced the c.o.o. for the Oakland 
Hills project, the g.m. for the Estancia proj-
ect, the g.m. and director of golf for the Lan-
caster Country Club project and the head golf 
professional for the Naperville Country Club 
project. With the exception of the director 
of agronomy, Mike Mongiello, CGCS, there 
was no input from the golf course operations 
area. 

Perhaps you're attempting to branch out 
and appeal to the allied associations and 
professionals within the golf industry. That's 
your prerogative. The article would have had 
more credibility if you used more input from 
those who build and maintain the facilities 
you described. 

While I don't intend to speak for any of my 
peers who might work at the four facilities 
you described, the impression is that the 
g.m. on the course with the superintendent 
in the background sends the wrong message 
of teamwork. I'd feel uncomfortable if I were 
asked to take a photo and our golf profes-
sional, g.m. or any of my staff were asked 

to stand in the background. In a true 
g.m. structure, everyone knows who's in 
charge. You don't need to show or tell 
everyone who's important and who's not. 
Normally, there's a reason someone or 
something is placed in the background. 

Tommy D.Witt, CGCS 
Director of golf course operations 
Northmoor Country Club 
Highland Park, III. 

Regarding the January issue's cover and 
T.R. Massey's article, superintendents 
are very sensitive about political issues, 
especially when it portrays our profes-
sion as secondary. No other employee 
at a facility understands or has the 
knowledge about how to best manage 
and improve the golf course than the golf 
course superintendent. Massey's article 
leads the reader to feel otherwise. The is-
sue will raise some eyebrows and reflect 
poorly on the publication from its largest 
targeted audience. 

Dan Dinelli, CGCS 
North Shore Country Club 
Northbrook, III. 

I don't find the picture degrading to 
me nor do I assume it was intended to 
misrepresent the role of a golf course 
superintendent. I thought the article was 
well written and covered the subject mat-
ter thoroughly. 

After being a certified superintendent 
for 30 years, I can assure you I'm very 
confident in the role I have at Estancia 
and enjoy the working relationship I have 
with all the staff, especially with Keith 
Underwood. Keith was a little uncom-
fortable standing with a golf club on the 
green, however, we both understood the 
topic was about the practice facility and 
not about our positions at the club. 

Mike Mongiello, CGCS 
Directory of agronomy 
The Estancia Club 
Scottsdale, Ariz. 

Editor's response: 
It was not the staff s intention to portray 
the superintendent profession as second-

(continued on page 137) 
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you need to seed, fertilize, protect, 
maintain and accessorize your 
course. All backed by service, 
convenience and expertise. Our 
name, our products and our 
people make us a leader. Just 
like the quality of your golf course 
makes you a leader. And proves 

They don t call you super-
intendent for nothing. After all, 
you maintain your golf course to 
the highest possible standards. 
And LESCO helps you do a super 
job of it. With the most extensive 
assortment of quality products in 
the industry, we provide everything 

you deserve a title that is all about 
being super... . instead of merely 
good. 



NEWS ANALYSIS 

Doingtime on the front (and back) nine 

The Golf Course at Glen Mills 
is located on the campus of 
a correctional facility. Photos: 
The Golf Course at Glen Mills 

Some go to boot camp, 
while others attend deten-
tion centers, but there are 

other juveniles who, when con-
victed of a crime, serve part of 
their sentence on a golf course. 

The Golf Course at Glen Mills 
is located near Philadelphia 
on the campus of Glen Mills 
Schools, a facility for court-re-
ferred juvenile delinquents. It's 
the oldest school of its kind. 

While Glen Mills is a cor-
rectional facility, it's referred to 
as a school, and the boys sent 
there are called students. The 
philosophy of the facility is that 
locking up juveniles isn't the best 
way to promote positive change. 
Boys who are sent there, ranging 
in age from 15 to 18, are required 
to participate in nine units of 
activity per day, which vary from 
academics to vocational activi-
ties, including auto mechanic, 
print shop and barber shop work. 

Some students opt to work 
at the 18-hole, Bobby Weed-
designed golf course that has 
been on campus for six years. 
Golf course superintendent John 
Vogts has been working there 
since it opened. 

Because the students are 
constantly rotating in and out 
of the school as they serve their 
sentences, Vogts trains 120 to 
130 boys regarding golf course 
maintenance per year, with 
about 30 or 40 working at a given 
time, he estimates. The young 
men rise at 5:30 a.m. and work 
in tangent with a regular adult 
staff of about 15 full-time and 
part-time employees. 

"We don't go into plant 
pathology and things like that 
because they're not here long 

enough," Vogts says, adding that 
the students know enough to do 
a good job. 

Vogts trusts the kids enough 
to let them hand-mow greens. 
He says he hasn't lost any greens 
yet. In fact, he says Glen Mills is 
consistently ranked as one of the 
top courses in Pennsylvania and 
one of the top 100 upscale public 
courses in Golf Digest. 

Rather than teach them 
agronomy, Vogts tries to teach 
them skills that apply off the golf 
course as well. 

"We toughen them up and 
teach them to work in all 
weather conditions," he says. 
"They have to have a good work 
ethic and be well behaved." 

Some of the kids end up being 
better workers than his regular 
staff, he says, adding that he gets 
along well with them and doesn't 
have to worry about missing or 
stolen equipment. 

"I've never had to yell and get 

pleasant day on the links rather 
than punishment for teenagers 
convicted of crimes, but Vogts 
says that's not the case. 

"It's not a pushover program," 
he says, adding it rivals prison in 
terms of its intensity. 

The time on the course pays 
off for many. Some former 
students - Vogts knows of about 
50 - have gone on to work on 
other golf courses, and others 
have gone to work in other fields. 
Vogts finds this out when he 
receives calls asking him to be a 
reference in students' job hunts. 

Those who do go on to work at 
other golf courses leave with the 
experience of working at a course 
with a more than $1 million 
budget that has all the modern 
equipment they'd find anywhere 
else. 

Students receive a stipend of 
$25 per week, most of which 
they deposit into an account. 
They're only allowed to have $5 

"We ... teach them to work in all weather 
conditions. They have to have a good work 
ethic and be well behaved." - JOHN VOGTS 

in their faces," he says. "Other 
people might have had trouble 
with them, but not me. I treat 
them fairly." 

Vogts could find out why 
they've been sent to Glen Mills 
(crimes include everything but 
those sexual in nature, arson and 
those committed by mentally 
unstable boys), but he chooses 
not to. 

"I don't ask what their crimes 
are," he says. "I don't need to 
know." 

To some, it might sound like a 

on them at a time, which they 
can spend at a snack shop on 
campus. 

The students work at the golf 
course throughout the winter 
because they need to be there to 
train a new batch of students in 
the spring. 

Vogts' next goal is to help 
qualify students to enter turfgrass 
programs at Penn State (his alma 
mater), Rutgers or elsewhere. 

For more information, visit 
www.glenmillsgolf.com. — Heather 
Wood 
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