
T e r a c u r e n e m a t i c i d e 
• All-natural nematicide combines technologies 

of Dragonfire-CPP nematacide and Rutopia 
products into a single product 

• Allows for control of root-evading nematodes 
• Relieves plant stress and repairs damaged 

roots 
NaEx Corp./Poulenger USA 
golfcourseindustry.com/readerservice #214 

POULENCER USA, Inc. 
Science in Sync with Nature 

S A B I d a t a c o l l e c t i o n s y s t e m 
• Customizable, wireless, GPS-enabled 

hand-held system allows users to 
collect, observe, measure, map, 
share and report fairway field data 

• All data imported by subscribers 
is stored on the company's secure 
server network 

• All types of data can be stored on 
the system 

• No desktop software needed 
• Sold on a subscription basis 
Serveon 
golfcourseindustry.com/readerservice #204 

A u t o m a t i c d i s c f i l ter 
• Automatic, self-cleaning, 

plastic disc filter used for 
irrigation systems can be 
configured to meet any flow 
requirement 

• Can handle various 
water qualities 

• Designed for 
efficiency 

Amiad 
golfcourseindustry.com/ 
readerservice # 203 

D e c o d e r c o n t r o l s y s t e m 
• Expandable network of buried decoders 
• Available in a PC-based system with a 3,200 station capacity and 

a stand-alone unit with a 200-station capacity 
• Includes a central control unit and any number of input and 

output decoders 
• Two wire decoders are buried underground, so there 

is no need for additional wiring and controller 
boxes 

• Operates with the latest version of Toro's 
SitePro central control system software 
Toro Golf 

golfcourseindustry.com/readerservice #226 



P R 2 m u l t i - d e p t h soi l p r o b e 
• Can be used in portable and installed applications 
• Uses newly patented sensing technology 
• User can permanently install the same probe for 

continuous monitoring with a 
data logger 

• With a hand-held readout unit, 
user can use a single probe to 
take instant readings at multiple 
sites 

• Measures soil moisture content 
in a range of soil types and 
across a wide range of nutrient 
levels, including saline soil 
conditions 

Dynamax 
golfcourseindustry.com/readerservice 
#201 

Everything for Your Bag. 

G r e e n A r m o r tur f 
e s t a b l i s h m e n t a n d 
e r o s i o n c o n t r o l m e d i u m 
• Green-engineering is an alternative to 

hard armor, such as rock rip-rap and concrete 
• Combines the Enkamat turf reinforcement mat 

(thermally infused nylon filaments) with Flexterra 
flexible growth medium 

• Protects against elevated levels of hydraulic lift and 
shear forces on slopes and in channels 

• Encourages fast turf establishment and long-term root 
reinforcement 

• Holds 15 times its weight in water 
Profile Products 
golfcourseindustry.com/readerservice #202 

I ndus t r i a l C h o i c e 
h i g h o u t p u t i n v e r t e d 
m a r k i n g pa in t 
• Produces bold, easy-to-see 

markings on a variety of surfaces 
• Creates 2- to 3-inch wide lines 
• Offers resistance against early 

fading and chalking 
• Can be applied in temperatures as 

low as 25 degrees Fahrenheit and 
penetrate and adhere to hot surfaces 

• Features an economically 
designed spray-through cap 
that's guaranteed not to clog 

Rust-Oleum 
golfcourseindustry.com/readerservice #209 

D i s a r m 4 8 0 S C f u n g i c i d e 
• Provides long-lasting, broad-spectrum control of brown 

patch, anthracnose, gray leaf spot, summer patch and 
other major diseases on greens and fairways 

• Offers fast-acting systemic disease 
protection 

• Includes leaf and crown protection 
Arysta LifeScience 
golfcourseindustry.com/readerservice #220 

Find the products and service information you need 
to make informed buying decisions on GCI Online. 
Take advantage of product specials and promotions 



P o w e r W i s e Q E c h a r g e r 
• Features single-unit, solid-state design and LED 

operation indicator 
• 36-volt, high-frequency 
• Weighs 9 pounds 
• Reduces charging time by at least 15 percent 
• Quiet operation eliminates humming noise 
• Self-diagnostic capability troubleshoots the 

source of any issues 
E-Z-GO 
golfcourseindustry.com/readerservice #217 

A M / F M rad io e a r m u f f 
• Features soft ear cushions and a step-free adjustable 

headband for comfort and ideal fit 
• AM/FM radio with easy access 

rotary tuning is built in 
• Sound level is limited to 83 decibels 

for safety 
• Includes a short, flexible antenna 
NoiseBuster 
golfcourseindustry.com/readerservice #227 

D i m e n s i o n 
2 E W h e r b i c i d e 
• Provides early preemergent 

control of crabgrass and 
preemergent control of other 
grassy and broadleaf weeds 

• Available in a sprayable, water-
based formulation 

• Contains the active ingredient 
dithiopyr 

• Available in half-gallon, 2.5-
gallon and 30-gallon containers 

Dow AgroSciences 
golfcourseindustry.com/readerservice 
#222 

T B C - 2 8 0 t r i m m e r / b r u s h cu t te r 
• Powered by a 1.4-hp, 27-cc, two-stroke engine 
• Features a 23-fluid-ounce, see-through fuel tank 
• Includes a padded front handle and throttle lock 
• Features a solid steel drive shaft and a semiautomatic cutting head 
• Weighs 12.2 pounds and has a one-year commercial warranty 
Tanaka 
golfcourseindustry.com/readerservice #208 



CONSUMER RESEARCH 

WHAT ARE THOSE CRAZY 
GOLFERSTHINKING? 

At times, the relationship between golf course superintendents and 
golfers can be frustrating to say the least. Golfer complaints about 
bunker consistency and green speed are on one side, not replacing 

divots and a lack of understanding about course maintenance/operations 
are on tlie other. Slow play can be considered a gripe of both sides. 

Below are charts containing information that shed light on what golfers 
think about golf courses and the golfing experience. Superintendents, 
especially at public golf facilities, can use this type of information to 
better understanding golfers at their facilities. Ultimately, this can 
improve a facility's bottom line. 

A random sample of 200 golfers throughout the country were surveyed 
by InsightExpress, a market research company. Golfers surveyed play at 
least five rounds a year. 
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What character is t ics of a golf exper ience m a k e 
you less likely to return to a part icular course? 

W h a t do you look for in a 
we l l -cond i t ioned golf c o u r s e ? 

P o o r g r e e n c o n d i t i o n s 
W e l l - m a i n t a i n e d g r e e n s 

O v e r c r o w d e d / t e e t i m e s t o o c l o s e t o g e t h e r 

C o n s i s t e n t g r e e n s U n f r i e n d l y or r u d e s tar te r /s ta f f 

A p p r o p r i a t e h e i g h t of 
t h e c u t o n f a i r w a y s 

L a c k of s t a n d i n g w a t e r / e x t r e m e l y 
w e t p a t c h e s o n t h e c o u r s e 

W e l l - m a i n t a i n e d r o u g h 

Poor f a i r w a y c o n d i t i o n s 

Poor e t i q u e t t e by o t h e r go l fe rs 

P o o r r o u g h c o n d i t i o n s 

L a c k of y a r d a g e i n f o r m a t i o n / m a r k e r s 

A e r a t e d g r e e n s c r e a t i n g r o u g h p u t t i n g s u r f a c e 

Di f f icu l ty of c o u r s e 

H o u s e s t o o c l o s e to f a i r w a y 

U n r e p a i r e d d i v o t s 

Unfa i r h o l e l o c a t i o n s 

W e l l - c o n d i t i o n e d b u n k e r s , 
r a k e d a n d w i t h d e f i n e d e d g e s 

N o b r o w n g r a s s / l u s h g r e e n e v e r y w h e r e 

Hard , d r y a n d fas t t u r f g r a s s t h r o u g h o u t 

O t h e r 

I n c o n s i s t e n t b u n k e r s 

O t h e r 

U n k n o w n car t ru les Tota l r e s p o n s e s : 1 9 8 (mu l t i p l e r e s p o n s e s a l l o w e d ) 

N o n e 

Tota l r e s p o n s e s : 1 9 8 (mu l t i p l e r e s p o n s e s a l l o w e d ) 



Travels 
With 
Terry 
Globetrotting 
consulting agronomist 
Terry Buchen visits 
many golf courses 
annually with his digital 
camera in-hand. He 
will share helpful ideas 
relating to maintenance 
equipment from the golf 
course superintendents 
he v is i ts-as well as 
a few ideas of his own 
-withtimely photos 
and captions that 
explore the changing 
world of golf course 
management. 

A divot fix 

Mount it 

EQUIPMENT IDEAS 
Terry Buchen, CGCS, MG, is president of Golf Agronomy International. He's a 38-year 
and AA life member of the GCSAA. He can be reached at ter rybuchen@earthl ink.net . 

The TPC Boston in Norton, Mass., is a popular venue that generates a lot 
of play and hosts the annual Deutsche Bank Championships on the PGA 
Tour. Golf course superintendent Tom Brodeur thought of a way to build 

two different fairway divot repair tools. Chris Hunt, equipment service manager, 
and Ron Terfry, assistant equipment service manager and inventor of the tools, 
assisted. 

The TPC Boston's fairways are built on a heavy clay, rocky soil. There are 
numerous low spots golf balls funnel into, resulting in many concentrated 
fairway divots that must be repaired before the nationally televised event. 

The first step is to use the divot outlining tool (top picture), which is 4.5 feet 
tall and has three-quarter-inch-diameter, hollow steel T handles welded in place. 
On the bottom of the divot outlining tool is a plugging tool made of used John Deere 180 
bedknives the size of a dollar bill. The plugging tool is pounded into the soil an inch and a 
half deep. 

The silver-colored slide hammer, which has a cut-off moil point bit, slides up and down 
inside the 1.5-inch-diameter, hollow steel shaft (weighing 50 pounds total) to pound the 
rectangular shaped bedknives into the clay soil. The bedknives are welded flush into place 
onto a block of notched steel. There are two half-inch-diameter holes drilled on either end 
of the block for three-eighths-inch-diameter bolts. One-inch diameter washers are welded 
on both ends of the bolts that slide back and forth to extract the divot. 

The divot-outlining tool is used to outline divots on fairways and at the fairway turf 
nursery to prepare for removal of old divots and new turf with the divot-grabber tool 
(bottom picture). 

The divot grabber tool has two handles made of 1.5-inch-by-one-quarter-inch square 
tubing that's 5-feet long and welded together. It weighs 15 pounds. The divot grabber 
tool is operated much like a post-hole digger in which the handles are moved outward to 
extract the divot after it's outlined with the divot outline tool. The handles have a guide 
bar made of 1-inch-by-l-inch square tubing so the bedknifes are kept in a parallel position 
before they move inwards to extract the divot. The divot grabber tool also uses used John 
Deere 180 bedknives that are welded in place. 

At The Estancia Club in Scottsdale, Ariz., Michael Mongiello, CGCS, director 
of agronomy, and Brian Porcelli, operations manager, figured out a good way 
to transport a Spray Hawk walk-behind sprayer around the course by mount-

ing it onto a Toro Multi Pro sprayer. 
Mounting the walk-behind sprayer on the front of the Multi Pro sprayer worked 

best using two 2-inch-by-2-inch pieces of square tubing 6 inches long and welding 
them to the front steel bumper. The tubing was primed and painted black to match 
the original bumper color. Holes were drilled for three-eighths-inch-diameter bolts 
3-inches long. The tubing was bolted in place and a 2-inch-diameter flat washer 
was welded on top of the bolt on each piece of square tubing, which holds the 
inside of the Spray Hawk axles onto the front bumper and keeps the walk-behind 
sprayer from moving in any direction. A one-quarter-inch-by-30-inch-long chain 
with quick disconnect clips also were used to keep the walk-behind sprayer in place 
while transporting it around the course. 

The materials cost about $25, and the labor took about an hour and a half. GCI 

www.golfcourseindustry.com FEBRUARY 200? 

mailto:terrybuchen@earthlink.net


BUSINESS FOR SALE 

200 Acre Sod Farm 90 miles E of Chicago 
50x170 bldg with offices 

2-40x80 bldgs w/shops - 2 homes 
Sand Sod inventory/Machinery 

Serving major athletic fields 269/695-5505 

BUSINESS OPPORTUNIT IES 

EXPENSIVE, PRECIOUS WATER! 
Interested in saving a lot of money? 

Need to reduce your water usage 
or stretch what you have? 

We can help you! 
Please contact Tim at tjp@safe-mail.net. 

Drive your sales 
by add ing repr ints to your 

m a r k e t i n g c a m p a i g n 

CALL MEGAN RIES 

TECH SALES 
Golf Course Division 

REPLACEMENT: 
Bearings, Oil Seals, V-Belts 

> Nation's Leading Supplier 
> Most Competitive Pricing In The Industry 

> Same Day Shipping On Most Parts 

1-800-373-6002 
www.techsales-golfcoursedivision.com 

FOR SALE 

For Sale: 
2000 FINN BARK MULCH BLOWER, 
BB302 Kubota, 35HP, 2CY Blows 15/yd/ 

hour, mint cond., cost new $40,000. 
Price $27,500 

1987 FORD TWIN AXLE 
HYDROSEEDER1500 GAL, Bowie, 

Allison Auto, low miles, 
top cannon, elec real, exc. Cond. 

Price $18,500 

TORO 580D 16FT FAIRWAY BATWING 
MOWER, 60hp diesel, $65,000 new, exc. 

Cond., Low hours, Price $19,000 

2002 JOHN DEERE 4X4 1620 HYDRO 
MOWER, 90", Laztec articulating deck, 
1400 hours, exc. Cond., Yanmar, diesel, 

cost new $42,000. Price $19,900 

HOWARD PRICE BATWING MOWER, 
hydro-power 128, mint cond. 126"cut 
Yanmar diesel, 1400 hours Cost new 

$37,000. Price $14,900 

Call 215-881-7103 

H E L P W A N T E D 

Employment 
Golf Course Company currently seeking 
experienced qualified Shapers for Inter-
national and Domestic projects. Resumes 
can be e-mailed to frank@intergolfinc. 
com, faxed to 914-693-9506 or call 914-
693-2024. 

Wadsworth Golf Construction Company 
Seeking Project Superintendents, Irrigation 
Foremen, Site Work Foremen, Shapers and 
Equipment Operators for Projects in the Mid 
Atlantic region and other areas of the coun-
try. Great opportunity for candidates with 
golf course experience willing to learn, travel 
and grow with the country's Premier Golf 
Course Builder. Competitive compensation 
package including travel allowance, health 
insurance and profit sharing opportunities. 

Visit us at www.wadsworthgolf.com 
Fax a resume to 610-361-7805 

or e-mail to wgccmw@wadsworthgolf.com 
attn: Human Resources 

M Blanket 
World Relies On 

• Earlier spring green-u| 
• Faster seed germination 
• Deeper root development 
• Delays dormancy i M f t p 
• Ideal winter b l a n k e t 
• Best for 
• Available in any sÎÉ§ff | 
• 3 or 7 year warranty covers" 

For details call 1-800-387-5808 today! 

mailto:tjp@safe-mail.net
http://www.techsales-golfcoursedivision.com
http://www.wadsworthgolf.com
mailto:wgccmw@wadsworthgolf.com


CLASSIFIEDS 

Aspen Corporation is a certified golf course 
builder based in West Virginia. Aspen 
provides full scale golf course construction 
services within the southeast and mid-At-
lantic regions. We are looking for qualified 
Construction and Irrigation superinten-
dents and assistant superintendents. Aspen 
provides a full benefits package and 401K 
retirement plan. Please forward all resumes 
to lfreeman@aspen-golf.com or call 304-
763-4573. 

GolfWorks, Inc. is currently seeking Experi-
enced Project Managers, Superintendents, 
Irrigation Superintendents, Foreman, Oper-
ators and Laborers. Please send resumes to 
jsalvatore@golfworksinc.com or fax to 
512/327-8169. Please include salary re-
quirements. 

WHY WAIT? 

www.Greenlndustry-Jobs.com 

T e r r i t o r y S a l e s O p p o r t u n i t y 

âWATERTRONICS 
E L E C T R O N I C A L L Y C O N T R O L L E D P U H P I N 0 S Y S T E M S 

We are currently interviewing for 
sales positions in various states. 
Prior Irrigation, Landscape or 
Golf Course Industry experience 
with strong relationship selling 

skills essential. 

Please send resume to: 
hr@watertronics.com 

Or fax to: 262-367-5551 

ADVERTISE TODAY! 
For further information or to place an ad in 

Golf Course Industry, contact Bonnie Velikonya at 
216-925-5075 orbvelikonya@giemedia.com. 

(LETTERS continued from page 8) 

ary to the general manager. If you read the cov-
er story, hopefully you'll understand this. The 
intent was to get input from various members 
of management teams at several golf facilities 
about the importance of practice facilities. 

To capture this visually, we wanted to photo-
graph the director of agronomy and the general 
manger of the Estancia Club on the cover with 
a practice facility as the backdrop. The director 
of agronomy wasn't placed in the background 
because of his profession or title. It was an artis-
tic decision made by the photographer to show 
depth to create an interesting cover. Cover art 
shouldn't be mistaken for editorial opinion, and 
you shouldn't read too much into it. 

Other questions arise about this topic: Why 
are superintendents so sensitive about small 
things like this? If the roles were reversed, 
would general managers, who are among our 
readers, write the same letters? 

The g.m./superintendent relationship signi-

fies the importance of management teams 
making decisions. GCI's objective is to 
provide a wide range of information that 
will help golf facilities, as a whole, succeed. 
The superintendent may be the main target 
audience, but assistant superintendents 
all the way up to owners also are part of 
that operational success. We'll continue to 
report on and analyze that. 

GCI's role in the market is to cover the 
entire golf business. Take a look at this 
month's cover (which was done well before 
we started getting these letters) to see how 
the magazine thinks the future of the busi-
ness is shaping up. Teamwork is the key, 
and sometimes one member of the team is 
out in front of the others. 

Thanks for your comments, and keep 
reading. 

John Walsh 
Editor 

AD INDEX 

COMPANY PAGE RS 
Agrotain 101 4 9 

www.stablizednitrogen.com 
Andersons Golf Products 11 13 

www.andersonsgolfproducts.com 
Arysta LifeScience 12-13, 53 14, 35 

www.arystalifescience.com 
Aqua Aid 87 45 

www.drillandfillmfg.com 
Bayer Environmental Science 4 

www.bayer.com 
Biological Mediation Systems 48 31 

www.biologicalmediation.com 
Champion Turf 18-19* 19 

www.championturffarms.com 
Clivus Multrum 71 43 

www.clivusmultrum.com 
Cover All Building Systems 45 29 

www.coverall.net 
Environmental Turf 63 39 

www.environmentalturf.com 
First Products v 38 26 

www.lstproducts.com 
Floratine 139 55 

www.floratine.com 
Hypro 19 59 

www.hyprospraytips.com 
ISCO Industries 54 36 

www.isco-pipe.com 
Jacklin Seed 103 50 

www.jacklin.com 
John Deere Golf Irrigation 32-33 25 

www.JohnDeere.com 
Kalo 18 58 

www.kalo.com 
Lawn Solutions 4 9 33 

www.LawnSolutionsCP.com 
LESCO 9 12 

www.lesco.com 
The Liquid Fence Company 25 22 

www.liquidfence.com 
Montco Products 39 ,71 2 8 , 4 4 
Nutramax Agriculture, Inc 117 59 

www.macro-sorb.com 
Nixalite 89 32 

www.nixalite.com 

COMPANY PAGE RS 
Nufarm 57 38 

www. nufarm .com 
Organic Growing Systems 16 17 

www.organicgrowingsystems.com 
PBI Gordon 47 ,140 30, 56 

www.pbigordon.com 
Phoenix Environmental Care 109 60 

www.PhoenixEnvCare.com 
Precision Laboratories 1 2 7 , 1 2 9 51, 5 2 

1 3 1 , 1 3 3 53, 5 4 
www.precisionlab.com 

Professional Turf 79 47 
www.proturfproducts.com 

Rain Master 69 42 
www.rainmaster.com 

Redexim Charterhouse 23 21 
www.redixim.com 

Roots 27 23 
www. rootsinc .com 

Sea Isle Supreme 7 11 
www.seaislesupreme.com 

Standard Golf Co 29 24 
www.standardgolf.com 

Subair Systems 4 9 34 
www.subairsystems.com 

Tee-2-Green 2 10 
www.tee-2-green.com 

Turfco 55 37 
www.turfco.com 

Turf-Seed 97 48 
www.turfseed.com 

TurfWorks International 39 27 
www.turfworksint.com 

Valve & Filter Corp 15 16 
Varmitgetter 6 8 41 

www.varmitgetter.com 
Ventrac 21 2 0 
www.ventrac .com 
Weidenmann 14 15 

www.terraspike.com 
Wells Cargo 8 8 46 

www.wellscargo.com 
Z Screen 17,67 1 8 , 4 0 

www.zscreen.com 
* Denotes regional advertisment 
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Pat Jones is president of Fiagstick LLC, a consulting firm that provides 
sales and marketing intelligence to green-industry businesses. He can be 
reached at psjhawk@cox.net or 440-478-4763. 

CURMUDGEONLY THOUGHTS 

Frankly, I'm pissed off right now. 
There seems to be a lull in the indus-
try at the moment ... and editorial 

columnists despise lulls. Here's what I 
mean: 

• None of the idiot/millionaire PGA Tour 
pros has said anything incredibly stupid 
about Stimpmeter readings lately. 

• The GCSAA's PDI launch last summer 
turned out to be more of a whimper than 
a bang. 

• The big show site in Anaheim might 
not be the most dynamic place to visit, but 
it's just not as much fun to heap abuse on 
as Atlanta or Dallas. 

• Despite dire predictions, the golf 
economy continues to not crash and burn. 

• I'm bored to death with the whole 
"new club and ball technology is killing 
golf' debate. 

• Hell, the Democrats didn't even make 
banning turf pesticides one their legislative 
priorities in their first 100 hours of running 
Congress. 

• Worst of all, Johnny Miller turned 
out to be a genuinely likable guy when I 
interviewed him several months ago. He 
loves fishing, for God's sake! We actually 
compared notes about the joys of chasing 
Northern Pike in the Great White North. 
Oh, the humanity! 

It's pretty depressing being the industry's 
designated curmudgeon right now. So I'll 
take things into my own hands and fling 
some feces at the fan by posing five tough 
questions: 

1. The GCSAA claims to represent the 
interests of our industry in Washington, 
D.C. It has several full-time staffers dedi-
cated to government relations, and it pays 
a large annual sum to a hired lobbying firm 
to get things done inside the Beltway. Yet, 
there are basically zero dollars of federal 
funding for turfgrass research designated 
for our university programs. Golf is suppos-
edly a $62 billion business in the United 
States, and we hear various enormous num-
bers about the economic impact of turf, but 

we get nothing back for all the tax revenues 
we generate and the contributions we 
make to society. Why? 

2. The PGA Tour has bet the farm - and 
the visibility of our industry - on the Golf 
Channel. I make my living in this business, 
and I couldn't find the Golf Channel on 
my cable system if my life depended on it. 
Remember when the Senior Tour used to 
be on regular network TV a lot? As I recall, 
that was before the Tour sold television 
rights for the renamed Champions Tour to 
Nick at Nite, or was it QVC? When's the 
last time you accidentally stumbled across 

"The days of pros, 
superintendents 
and club managers 
working in their 
own litne kingdoms 
without cooperation 
or coordination have 
come to an end if the 
facility is to survive." 

a Champions Tour event on TV? That's 
what we have to look forward to with this 
new Golf Channel deal. It's like a federal 
witness relocation program for televised 
golf tournaments. The Tour's new motto 
should be: "These Guys Are Hidden." What 
are Tim Finchem and his overpaid geniuses 
smoking down in Florida? 

3. I'm fed up with hearing about the 
slump in the golf market. When will 
facilities start taking responsibility for their 
own business success? Every time I give 
a speech at a golf conference, I ask for a 
show of hands about how many attendees 
have formal, written marketing plans. 
About nine hands out of a hundred usually 
are raised. Ask the same question at any 
other meeting of small businesspeople 

and damned near every hand will go up. If 
you're an owner who's just waiting around 
for the market to rebound on its own and 
hoping that it will somehow trickle down 
to you, it's time to sell your property to a 
condo developer. Why do so many facilities 
let the business manage them instead of 
managing the business? 

4. I've also had it with the Rodney Dan-
gerfield "I get no respect" routine I hear 
too often from some superintendents. If 
you're sitting around waiting for someone 
in Lawrence, Kan., to magically make golf-
ers recognize that you're a professional, you 
better find a comfy chair because you'll be 
sitting for a long time. Not that the GCSAA 
isn't trying. (It keeps talking about vague 
plans for a big public relations campaign 
on the Golf Channel. Oops, see above.) But 
any superintendent who isn't taking his 
own image and his own career into his own 
hands is kidding himself. When will these 
whiners realize their challenges are no dif-
ferent than any other manager at any other 
business and no one else is going to solve 
their problems for them? 

5. Finally, when will clubs start tearing 
down the walls that separate the different 
departments. I'm constantly amazed when 
I meet a golf professional who has no clue 
whatsoever about the maintenance pro-
gram. Or, I'll meet a superintendent who's 
only barely aware that food-and-beverage 
operations impact the bottom line. When 
you ask members of the management 
team about membership growth or rounds 
development, they'll say, "Lisa in the sales 
department handles that." The days of pros, 
superintendents and club managers work-
ing in their own little kingdoms without 
cooperation or coordination have to come 
to an end if the facility is to survive. As 
Benjamin Franklin said, "We must all 
hang together, or most assuredly, we will 
all hang separately." Thus, why do so few 
facilities make teamwork a priority? 

OK, I'm still pissed, but at least I've had 
some fun. I posed several questions and 
didn't manage to answer any. That's what 
curmudgeonly columnists do. We have that 
luxury. You don't. GCI 
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EVERYBODY IS DOIKO IT! 

The Fioratine brotherhood may seem like a tight bunch, but there's 

plenty of room, so pile in and enroll in Fioratine University for the 

best plant nutrition education in the industry. At F.U. you'll share 

information and learn from the knowledge that your peers have gained 

via the school of hard knocks. To enroll in F.U., visit us in booth 

5106 at the GIS in Anaheim. Oh, and check out floratine.com to sign 

up for the annual F.U. Kegger. Proceeds raised will benefit St. Jude 

Children's Research Hospital in Memphis, Tennessee. 




