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Five years of university on-site trials* at top golf courses coast to coast proved it. When maintained under real world conditions and 
judged by leading superintendents, no other bentgrasses rated higher than the Penn bents from Tee-2-Green. To learn more, call your 

Tee-2-Green distributor. See how the Penn bents can put you on top with your toughest judges, the players on your golf course. 

* www. tee-2-green, com/img/resource/unbiasedcultivar. pdf 

TE£f*GREEN 
We've Got History 

Go to: www.golfcoursenews.com/readerservice - select #10 
PO BOX 250 Hubbard, OR 97032 USA • 800-547-0255 • FAX: 503-651 -2351 • bentinfo@tee-2-green.com 

WHEN SUPERINTENDENTS 
DO THE RESEARCH, 

Quality ratings (scale 1 -9, 9 = best), color ratings (scale 1 -9, 
9 = dark green), and leaf texture ratings (scale 1 -9, 9 = very fine) for 18 cultivars of 

bentgrass maintained as an On-Site putting green at 13 sites from 1998 to 2001. 

Overall National On-Site NTEP Ratings 

Entry Quality Genetic Color Leaf Texture 

Penn A-4 7.3 6.8 7.9 
PennA-1 7.0 6.6 7.5 
Penn G-1 6.9 6.7 7.4 
Century 6.8 5.8 7.7 
Penn G-6 6.7 6.6 7.2 
L-93 6.7 6.9 6.9 
Grand Prix 6.7 6.0 7.3 
Imperial 6.7 6.1 7.3 
Penncross 5.3 5.5 5.4 
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LSD value* 0.1 0.2 0.2 
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EDITORIAL MISSION STATEMENT: 
Golf Course News reports on and analyzes the business of maintaining golf 
courses, as well as the broader business of golf course management. This includes 
three main areas: agronomy, business management and career development 
as it relates to golf course superintendents and those managers responsible 
for maintaining a golf course as an important asset. Golf Course News shows 
superintendents whats possible, helps them understand why its important 
and tells them how to take the next step. 



BROWN PATCH RESISTANCE 
PROGRAM 

Take control of your Brown Patch 
disease management program 
and reduce your fungicide 
applications by using our Brown 
Patch-resistant varieties. 

SALT TOLERANCE 
PROGRAM 

Maintain beautiful green turf, 
even in high saline soils and 
where effluent water is used, 
with our salt-tolerant varieties, 
which are well suited for use near 
seashores and in desert climates. 

/¡Up 

To solve your turfgrass problems, 
just look for the Turf-Seed program 
icons. They'll help you identify the 
Turf-Seed varieties, bred naturally 
to have higher tolerance to diseases 
and better resistance to extreme 
conditions. When you get with the 
program, your turf stays green and 
healthy, and you save money on 
fungicides, pesticides, and other 
labor-intensive maintenance practices. 
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Turfgrass solutions powered by 
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Pure-Seed Testing, Inc. 

GRAY LEAF SPOT RESISTANCE 
PROGRAM 

SHADE TOLERANCE 
PROGRAM 

HEAT & DROUGHT TOLERANCE 
PROGRAM 

Save money, with fewer 
fungicide applications and less 
need to overseed damaged 
areas, with our Gray Leaf Spot-
resistant varieties. 

Provide a strong and healthy 
stand of turf in tough-to-maintain 
shaded areas with our hardy 
shade-tolerant program varieties. 

SOD QUALITY 
PROGRAM 

Reduce stress, water use, and 
labor costs with varieties bred to 
withstand the heat and drought 
of summer. 

With the toughest standards 
in the industry, our sod quality 
assurance program ensures that 
the seed you buy is free of Poo 
annua, off-types, and weeds. 

BY 

Enjoy the confidence of research-
tested varieties that are bred by 
the scientists at Pure-Seed Testing, 
Inc., with specific traits for higher 
tolerance, better resistance, and 
stronger, healthier turf. 

800-247-6910 • www.turf-seed.com 
email: info@turf-seed.com • fax: 503-792-3637 

http://www.turf-seed.com
mailto:info@turf-seed.com
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e itorial 

Ris ing t o t h e t o p 

John Walsh 
•Editor 

We would like to hear 

from you. Please post 

any comments you have 

about this column on our 

message board, which is 

at www.golfcoursenews. 

com/messageboard. 

I don11 need to remind readers of this 
magazine how difficult it can be 
working in this industry. Just like any 

other business, it has its pros and cons. 
Among those difficulties, assistant golf 

course superintendents are focused on 
one biggie: breaking into the world of 
head golf course superintendents. By all 
accounts, "going to the next level" is infi-
nitely more difficult than it was 20 years 
ago. With as many as 1,500 bright young 
students graduating from turf schools 
coupled with the decline of new golf 
course openings, there are more graduates 
than jobs. Its survival of the fittest, and 
its clear the industry will weed out those 
who cant handle the stress and rigors of 
the job. Will you be one of those? 

Last month, at the inaugural Green 
Start Academy hosted by Bayer Environ-
mental Science and John Deere Golf & 
Turf, an assistant superintendent told the 
group that of the eight people who gradu-
ated with him from a turfgrass program 
in Iowa several years ago, he was the only 
one left in the business. The reason for this 
instant attrition might be opportunity, 
desire and commitment, or both, but its 
a clear indicator things have changed. 

Time management and education are 
key elements to an assistants ascension. 
They can advance by using what they 
have and what's available to them, includ-
ing: becoming actively involved in GCSA 
chapters; seeking mentors other than a 
boss; taking people- and financial-manage-
ment classes to become more well round-
ed; learning about warm-season turfgrass 
if ones in the North and vice versa; and 
attending the Golf Industry Show. 

The self-improvement list is endless, 
but the bottom line is that assistants need 
to think about the big picture and long 
term. They need to implement a strategy 
to get them where they want to be in 10 
or 15 years. 

Money and patience also are key ele-
ments assistants need to consider. Bruce 
Williams, CGCS, director of golf courses 
and grounds at the Los Angeles Country 
Club, tells assistants not to focus too much 
on money, but rather who they work for 
- namely higher-profile superintendents 
at well-known clubs. Money shouldn't be 
the driving factor - experience should. 
Money will follow the experience. Ken 
Mangum, CGCS, director of golf courses 
and grounds at the Atlanta Athletic Club, 

says that when looking through assistants' 
resumes, he looks first and foremost at 
who they've worked for. 

As with anyone who wants to advance 
in a profession, determining one's weak-
nesses and improving those is a must. In 
this industry, those tend to be effective 
communications, people management, 
staff motivation, financial management 
and even developing an agronomic sup-
port system (because nobody knows it all). 
Successful superintendents have mastered 
these aspects of the business. 

Another element of professional ad-
vancement is adhering to proper business 
etiquette. It might seem trivial, but atten-
tion to detail goes a long way. 

Assistants can take or leave this advice, 
but it's hard to ignore the wisdom of Wil-
liams, who has reached the pinnacle of the 
profession. He says the key to becoming 
a successful, well-respected head superin-
tendent is to bridge the gap between the 
background and knowledge of turfgrass 
science to management and leadership. 
Being able to train people and supervise 
them is paramount to running a successful 
golf course maintenance staff. 

Assistants need to hone their business 
skills and focus on aspects of the business 
such as management, budgets, payroll and 
strategic planning. The quicker they learn 
these aspects of the business, the better off 
they'll be, because when they get hired as 
a superintendent, they'll be expected to 
operate effectively in those areas. 

Much of the onus to grow professionally 
is put on assistants; however, head superin-
tendents need to create an environment in 
which professional development is expect-
ed and encouraged. As a superintendent, 
are you doing all you can to prepare your 
assistants for the next level? Would your 
assistant be able to take over the reigns if 
something happened to you? 

Assistants should heed advice from the 
likes of Williams and Mangum because 
they're successful. Williams says there's 
room at the top for people who do ex-
ceptional work and go above and beyond 
what's expected of them. It's a bumpy road 
to the top of the industry, but it can be 
smoother. Williams and Mangum made 
it to the top, will you? GCN 

COURSE NEWS 
Serving the Business of Golf Course Management 

Vol. 19 No. 9 

Editor ia l Of f ices : 
GIE Media, Inc. 

4 0 1 2 Bridge Ave. 

Cleveland, OH 4 4 1 1 3 

Phone: (216) 961 -4 130 

Fax: (216) 961-0364 

John Walsh 
Editor 

jwalsh@gie.net 

Heather Wood 
Web editor 

hwood@gie.net 

C O N T R I B U T I N G W R I T E R S 

Terry Buchen, CGCS, MG 
terrybuchen@earthlink.net 

Pat Jones 
psjhawk@cox.net 

Kevin Ross, CGCS 
kjross@vail.net 

David Wolff 
dgwolff@charter.net 

EDITORIAL A D V I S O R Y B O A R D 

Terry Buchen, CGCS, MG 
Golf Agronomy International 

Raymond Davies, C G C S 
CourseCo 

Kevin Downing, C G C S 
Ballenlsles Country Club 

Tim Hiers, C G C S 
The Old Collier Golf Club 

Laurence Hirsh 
Golf Property Analysts 

Ted Horton, C G C S 
Ted Horton Consulting 

Michael Hurdzan, Ph.D. 
Hurdzan/Fry Golf Course Design 

Pat Jones 
Flagstick LLC 

Jim McLoughl in 
TMG Golf 

Kevin Ross, C G C S 
Country Club of the Rockies 

Matt Rostal 
Interlachen Country Club 

Golf Course News is published 10 times per year by GIE 
Media, Inc., which also publishes: Lawn & Landscape, Com-
mercial Dealer, Interior Landscape Business, Snow Magazine, 
Pest Control Technology and Recycling Today magazines. GIE 
Media is a leader in custom publishing, book publishing, 
database marketing, conferences and special events. 

http://www.golfcoursenews
mailto:jwalsh@gie.net
mailto:hwood@gie.net
mailto:terrybuchen@earthlink.net
mailto:psjhawk@cox.net
mailto:kjross@vail.net
mailto:dgwolff@charter.net


See resmîs ê 

Visual results in 24 hours and dead clover in as little as a week. 
That's the kind of performance you can expect from a precision 
product like SpeedZone. 

University tests, field trials and turf managers have demonstrated 
consistently fast control of tough weeds such as clover, plantain, 
ground ivy and spurge. And dandelions are blown away! 

Get your weed control program on the fast track with 
SpeedZone® Broadleaf Herbicide for Turf. 

Low odor 
Excels in cool-weather 

• 

1 

Rain-fast in 3 hours 
Reseed in 2 weeks 

p b i / c o n d o r ) 

c o n p o R a t i o n 

Go to: www.golfcoursenews.com readerservice - select #12 

An Employee-Owned Company 
800-821-7925 • pbigordon.com 
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I tiers to the editor | 

Readers with comments 
are invited to write to: 

GCN letters to the editor 

4012 Bridge Ave. 

Cleveland, OH 44113. 

Letters can also be 

faxed to 216-961-0364 

or e-mailed to 

jwalsh@gie.net. 

Letters might be edited 

for space or clarity. 

Don't forget us 
I enjoyed reading John Walsh's article 
"College curriculum shift means inter-
ests vary" in the July issue (page 10). 
The article reinforced the need for 
change in college turf programs. But 
he only concentrated on the perceived 
big schools. 

In 1998 SUNY-Delhi initiated its re-
vamped bachelors degree program that 
reflects the importance of the business 
management aspect of the golf course 
profession. We were the second college 
in the country - Kansas State was the 
first - to do so. This was a radical move, 
but, thanks to the recommendations of 
a panel of New York golf course super-
intendents, it became a reality. 

Since 1998 we have graduated more 
than 70 students from this program 
- a 93-percent graduation rate - with 
positive results. Look at our program at 
www.delhi.edu. Pat Blum, who's on the 
cover of your July issue, is a graduate of 
our program. 

Dominic J. Morales 
Professor and dean 
Applied sciences and recreation 
division 
SUNY-Delhi 
Delhi, N.Y. 

Not so much 
I read with interest John Walshs editorial 
about seashore paspalum ("The next big 
thing," August, page 6) and thought he 
did a fine job. 

One part that caught my interest was 
the mention of water use. He attributed 
someone saying water use on paspalum 
could be as much as 50 percent less than 
Bermudagrass. While seashore paspalum 
has an extensive root system, I haven't 
experienced or been able to verify any-
one that has demonstrated a 50-percent 
reduction in water use. When the grass 
is managed properly, you can experience 
reductions as much as 20 percent, which 
is statistically significant. 

T im Hiers, CGCS 
Director, golf course operations 
The Old Collier Golf Club 
Naples, Fla. 

All in the family 
I'm responding to Pat Jones' article 
about families in the golf course main-
tenance business ("It's a family affair," 
July, page 58). There are many of us that 
come from a long line of golf course 
people. 

My grandfather, a farmer, owned a 
horse-drawn sickle bar and mowed all 
the bunker banks (and there were many) 
on the nine-hole Franklin County 
Country Club in Washington, Mo. 
I helped rake the same banks when I 
worked for my dad, Vertus Mitchell, 
who was superintendent at the same 
club. He served as superintendent there 
for more than 30 years before relocating 
to the 27-hole Forest Park Golf Course 
in St. Louis. Eventually, he retired from 
the Glen Echo Country Club in St. 
Louis. He spent more than 50 years as 
a superintendent. 

I worked for my dad for five years 
in all capacities - the fifth year as his 
assistant before moving to Alton (111.) 
Municipal Golf Course. I've been a 
golf course superintendent for 50 years 
- plus five years as a worker and assistant 
- in Illinois, Missouri, Ohio and West 
Virginia. 

My oldest son, Robert V. Mitchell, 
Jr., worked for me and his grandfather 
while he was finishing his degree and 
before taking the superintendent job 
at Southmoor Golf Course in Maxville, 
Mo. Following that stint, he moved to 
Lockhaven Country Club in Alton, 111., 
then to French Lick Springs Country 
Club in Indiana, and then to a couple 
of courses in Texas before returning to 
tend to courses in Indiana. 

There are four generations of golf 
course superintendents and golf course 
maintenance people in the Mitchell 
Clan. 

Bob Mitchell 

Former executive director of golf 
and grounds 
The Greenbrier Resort 
White Sulphur Springs, W.Va. 

Correction 
Photo credit for the Tom Doak photos in 
the September issue were omitted. Credit 
goes to Bob Giglione. 
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YUP. IT'S 

New 3336 PIUS"" with ClearTec Activation Technology 
provides up to 50% more disease control. Period! 

Sometimes a product just seems too good to be true. But with Geary's new 3336 PLUS", the numbers 
speak for themselves. Power-packed with ClearTec Activation Technologythis revolutionary, broad-
spectrum disease control solution works up to 50% longer on tough fairway diseases. Re-engineered 
from 3336" (the fungicide superintendents hove trusted for over 30 years), new 3336 PLUS is a 
unique formulation breakthrough. 3336 PLUS makes more effective use of the active ingredient 
thiophanate-methyl, resulting in longer lasting disease control when compared with products 
containing the same active ingredient. But don't take our word for it. Discover for yourself all the 
amazing facts on new 3336 PLUS with ClearTec Activation Technology by calling 1-800-524-1662, 
then press 6 or visit www.dearychemical.com 
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C L E A R Y 

Read and follow all label directions. The Cleary logo. 3336 and 3336 Plus are trademarks of Cleary Chemical Corporation. ©2006 Cleary Chemical Corporation. 
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news analysis^^ 

Industry advocates fear possible MSMA ban 

Visit the Golf Course 

News Web site, www. 

golfcoursenews.com, 

for daily news updates 

about golf course 

developments and 

renovations, people, 

suppliers, associations 

and industry events. 

by Heather Wood 

Some in the industry are speaking 
out against the Environmental 
Protection Agency's intention 

to cancel the reregistration of an older 
herbicide, saying there would be no al-
ternative for the removal of some weeds 
if that happens. 

The EPA released a reregistration eli-
gibility decision about organic arsenical 
herbicides, which includes the herbicide 
monosodium methanearsonate. There 
are about 90 end-use products that 
contain MSMA, according to the EPA. 
It's most commonly used on turf and 
cotton crops. 

MSMA is used to combat dallisgrass 
and other members of the paspalum 
family, as well as to eradicate crabgrass. 
It's primari ly used in the southern 

United States. 
The evaluation of the chemicals was 

mandated as part of the Federal Insec-
ticide, Fungicide and Rodenticide Act, 
which calls for all products with active 
ingredients registered before Nov. 1, 
1984, to be studied. Thus MSMA, 
which originated in the 1960s, qualifies 
for the evaluation. 

"This process, called reregistration, 
considers the human health and eco-
logical effects of pesticides and results 
in actions to reduce risks that are of 
concern," says Ernesta Jones, an EPA 
spokeswoman. 

The RED states MSMA can trans-
form into an inorganic arsenical, which 
is more toxic to humans than organic 
arsenicals, and the amount of the inor-
ganic arsenical found in Florida ground-
water that was tested exceeds the level 

the EPA finds acceptable. The EPA 
report also states more than 90 percent 
of Florida's groundwater is used for 
drinking water. 

The EPA's process provides a 60-day 
public comment period before a final 
decision is made. The document was 
released Aug. 5, and all responses were 
being accepted until Oct. 10. 

The industry responds 
Some industry advocates say they find 
holes in the study and are hoping the 
EPA will reverse its decision. Tim 
Murphy, a turfgrass weed scientist 
at the University of Georgia, co-au-
thored a letter to the EPA with seven 
other professors from the southeastern 
United States outlining the reasons they 
disagree with the EPA's assessment. 

"Practically speaking, it's not clear to 

Univers i ty research f indings are available online: 
www.stabil izednitrogen.com 

When comparing nitrogen fertilizers, demand the 
research results. Talk to your peers. Run your own trial. 
See the UMAXX difference! 

UMAXX is a registered trademark of AGROTAIN International, LLC. 
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Repel G e e s e a n d D u c k s f r o m G r a s s ! 
E l iminate m e s s a n d proper ty d a m a g e ! 
Food-grade, biodegradable taste-aversion agent. 
Renders food sources unpalatable and inedible so 
geese leave. Easy to use - just spray onto grass. 

1 ga l lon (per acre) $95 

World's most complete line of bird control products 
- an effective solution for ANY bird problem. 

300 N. ELIZABETH ST. • DEPT. GCN 
CHICAGO, IL 60607 
312-BAN-BIRD • FAX 312-226-2480 
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THE BIRD CONTROL "X-PERTS" SINCE 1964 

You Can't Control the Weather. 
Why Let It Control Your Nitrogen? 

Rain Expected to Continue 
HJeast six more days of wet weather predicted 

UMAXX 
STAHLIUCNITtOGlH Ff ffTllfZf ff 

Greener, Faster, Longer " 

UMAXX" StabilizeilNitmxenputs you in control 
of your results and doesn't rely on microbial action 
or specific weather conditions to start working. And 
UMAXX doesn't slop working after heavy rains. The 
patented SiabilizedNitroiten technology in UMAXX 
keeps nitrogen in plant-available form for a longer 
period of time, reducing or eliminating the potential 
for volatilization, leaching, or denitrification. UMAXX 
provides consistently better results in every category : 

• Better Color & Quality 
• Increased Nitrogen Efficiency 
• Extended Nitrogen Availability 
• Environmentally Sound for Soil & Turf 
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