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products — new‘

Hobo water level logger

* Pressure-based water level recording device

* Records water level and temperature

* Provides 0.1 percent full-scale accuracy with a 30-foot-
measurement range

* Stand-alone unit simplifies deployment

Onset

Circle 200 on reader service form

Aloha seashore paspalum

* Takes as much as 50 percent less water than Bermudagrass

* Can be irrigated with recycled and highly salty water

* Tee-to-green usage

* Fairly shade and cold tolerant

* Takes as much as 75 percent less nitrogen for fertilization
than Bermudagrass

* Resistant to green bug aphid

Environmental Turf & University of Florida

Circle 201 on reader service form

Hdloha

sgashorg paspalum

I-Trimn triplex rotary mower
* Powered by a Briggs & Stratton 34-hp, 954 DT diesel fuel, turbocharged
three-cylinder engine
* Engine is mounted on rear for stability and traction on slopes and hills
* 10-gallon fuel tank provides four-hour run time at full power
* Single foot-pedal control for forward/reverse travel
* 70-inch width of cut
* Height of cut ranges from 1 to 4 inches in %-inch increments
* Multi-use decks: mulching or rear discharge
National Mower
Circle 202 on reader service form

Pump station

* Completely integrated with irrigation system

* Compares actual flow at the pump station to
the expected flow

* Constant monitoring and automatic
adjustment helps saves water and money

* Reduces wear and tear on irrigation systems

Rain Bird Golf
Circle 203 on reader service form

Drain-Rite in-line drains
and catch basins

* Made from heavy duty, abrasion- and corrosion-resistant
SDR35 sewer pipe to provide years of reliable service life

* Designed to fit the company’s gasketed pipe

* Available with an assortment of grates plus other custom
and standard fittings

.. Hancor
" Circle 204 on reader service form
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products — new.

Nature Pure water cooler
purification system

* Provides purified, not just filtered, water
* Retrofits to 5- and 10-gallon Igloo water coolers
in minutes without any special tools
* Independently certified to meet EPA microbiological purification standards
* Protects against waterborne bacteria and viruses
* Removes chlorine, herbicides, pesticides and
unpleasant tastes and odors

Standard Golf

Circle 205 on reader service form

2500E hybrid triplex
greens mower

* Electric reel motor reduces hydraulic leak points

* Produces lower sound levels

* Features increased fuel efficiency

* Operates on gas or diesel-powered engine

* Choice of four-cycle gas or three-cycle diesel
engine — both 18 hp

* Three 22-inch cutting units are available in
seven- or 11-blade reels

* Height of cut ranges from /¢4 inch to 1 % inches

John Deere

Circle 206 on reader service form

Futurra F4 netless
erosion-control blanket

* Eliminates nets and threads to remove
environmental and maintenance

. hazards and improves site aesthetics

Fountain * Stimulates germination and growth

o quickly

* Provides erosion control by bonding
to the soil surface to prevent washouts
and seed migration for as long as one
year

* Lightweight and requires few staples

Profile Products

Circle 207 on reader service form

from Otterbine

AT OTTERBINE, we know that water
quality is equally as important as
aesthetics. That is why our Aerating
Fountains are tested at the University
of Minnesota and have been proven to
create excellent circulation and oxy-
gen transfer.

Otterbine aeration systems effectively

induce oxygen into the water column Titan tines
promoting natural aerobic digestion of * Available in quad, hollow, side-eject or
excessive waste, run-off and algae solid

that can consime your water features. * Designed with long-lasting carbide tips

* Thin-wall design allows for maximum
core pulling

* Optimized core removes thatch for
maximum topdressing

* Can speed up playability

Toro

Circle 208 on reader service form

Effective circulation is key in reducing
algae and the beauty of an Otterbine
spray pattern speaks for itself!

OTTERBINE AERATORS:
« Virtually Eliminate Algae and Odors

« Are |deal for Irrigation Ponds

+ Stand up to Brackish and Effluent 800-AERSTER
Conditions 610-965-6018

+ Offer the Strongest Warranty in the www.otterbine.com
Industry

USE READER SERVICE #20
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Where would we be without
the intelligent use of pesticides?

effectively. By working together, we can preserve our practices and
ensure that our industry remains strong and healthy. For more
information about RISE, visit www.pestfacts.org or call 202-872-3860.

eeting golfer demand for high-quality playing surfaces is your
job. Making sure you have the critical plant health tools you need is
ours. RISE works with federal, state and local governments to promote
and defend your ability to use pesticides and fertilizers intelligently and RI

Responsible Industry
for a Sound Environment

USE READER SERVICE #21
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products — new .

BioPro Multi-Purpose Plus fertilizer

* Increases root mass, saves water and improves nutrient uptake

* Provides convenient way to combine a number of products in one jug

* Combination liquid for turf and ornamental maintenance

* 4-0-2 analysis product contains CytoGro biostimulant, H30O soil
moisture management liquid, a micronutrient package and a natural-
based surfactant

* Effective at low volumes to help the active ingredients reach their
target destination

Spindler Enterprises

Circle 209 on reader service form

Single-rider golf car

* Ergonomically designed controls

* Swivel seat locks in any position and makes it easy to
enter and leave the car

Elevating seat puts golfer in position to play a shot
Strong hill-climbing ability makes every course accessible
* Seven-inch clearance allows course access

* Easy on turf with low impact on greens

* Top speed of 14 mph — same as standard golf car

* Regenerative braking system

SoloRider

Circle 210 on reader service form

TVM 3077 overseeder

* Verticutter covers a 77-inch swath with three independent verticut heads

* Banana-shaped blades are spaced 1 ¥ inches apart

* Seed hopper capacity of 9.4 cubic feet accepts all seed varieties

* Seed scatter box ensures seed traveling through the tubes is evenly
distributed into the slits cut by the blades

* Roller gently presses the seed into contact with the soil

* Constant velocity joint allows the operator to make tight turns with
the units out of the ground without the need to switch off the PTO

Locke Turf

Circle 211 on reader service form

Detachable pull cart

* Marries pull cart with motorized golf cart

* Can speed play and maximize the number of rounds per day

* Quickly lifts and locks on and off golf carts

* Lets golfers keep a full bag of clubs at their sides even when riding
carts are restricted to the cart path

Cassoni

Circle 212 on reader service form

Surveyor central control system

* Flow balances large systems (as much as 999 controllers, more
than 100,000 stations) to station level

* Two modes of automatic irrigation: traditional sequential or
by plant management and location groups

* Radio and/or hardwire communications with the company’s VSX
controllers, including decoder controllers

* Task Scheduler automates common tasks and serves as personal
calendar — can track and schedule years ahead

* Accepts scans, aerial photos and autoCAD imports

Hunter Industries

Circle 216 on reader service form
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THE PUBLISHERS OF GOLF COURSE NEWS MAGAZINE
PRESENT RESOURCES FOR YOUR LIBRARY

MANAGEMENT OF

TURFGRASS
DISEASES

J. M. VARGAS, JR

To of gwif comrse supermtsmdents
wha have heard thew greeny wew 100 fuif wnd Low thew.
—on the come day

The Superintendent’s Guide to Controlling

Thamas A. Nikolai

Management of Turfgrass

Disease, 3rd Edition

$110

J. M. Vargas, Jr.

ISBN: 0-471-47411-8, Hardcover,
336 pages, November 2004

This newly revised and updated Third
Edition of the successful Manage-
ment of Turfgrass Diseases provides
professionals the most current
practical information for maintaining
the best playable turfgrass on their
courses. Management of Turfgrass
Diseases, offers golf course superin-
tendents, lawn care operators, and
landscapers a comprehensive,
decision-making tool.

The Superintendent’s Guide
to Controlling Putting

Green Speed

$60

Thomas Nikolai

ISBN: 0-471-47272-7, Hardcover,
160 pages, October 2004

It is critical for golf course superinten-
dents to know the factors that impact
green speed. This book covers every
aspect of green speed maintenance
including playability, environmental
considerations, mowing and pest
management. It also provides practical
decision-making advice relative to
financial and budgeting issues.

Practical Golf Course
Maintenance: The Magic

of Greenkeeping

$65

Gordon Witteveen, Michael Bavier
ISBN: 1-57504-047-6, Hardcover,
280 pages, July 2002

Practical Golf Course Maintenance has

Superintendent’s
Handbook of
Financial
Management

APPLIED
TURFGRASS
SCIENCE

anDp PHYSIOLOGY

Human Resource
Management for
Golf Course

Superintendent’s Handbook of Financial

Management, Revised Edition
$45

Raymond S. Schmidgall

ISBN: 0-471-46319-1, Hardcover,
176 pages, October 2003

The key to any successful business is the effective
management of revenue, costs and of course

profitability. This book provides golf course superin-

tendents with the necessary tools to manage their
daily financial operations by explaining basic
accounting principles such as pricing, budgeting,
cost control, payroll and cash flow. With chapters
on financial statements, golf course operation
schedules, breakeven analysis and operating
budgets this is an invaluable tool for all owners,
operators and managers of golf courses.

Applied Turfgrass

Science and Physiology

$80

Jack Fry, Bingru Huang

ISBN: 0-471-47270-0, Hardcover,
320 pages, July 2004

A thorough, expert guide to advanced
turfgrass management. Applied Turfgrass
Science and Physiology cuts right to the
authoritative information and know-how
that will keep any turf area in optimal
condition. Applied Turfgrass Science and
Physiology illustrates topics with research
results from peer-reviewed scientific
journals to provide insight into how prin-
ciples and techniques work in real-world
practice.

Human Resource Management
for Golf Course Superintendents
$40

Robert A. Milligan, Thomas R. Maloney
ISBN: 1-57504-038-7, Hardcover,

192 pages, July 2002

Every aspect of golf course management is
covered. Learn how to improve your planning
abilities, build leadership and communication

hundreds of helpful tips you can use every
day! Presented in a step-by-step format, it
includes advice on maintaining consistent
bunkers, sand topdressing and aerifying,
using chemicals and fertilizers safely and
effectively, irrigation principles and tech-
niques, mowing techniques for greens,
fairways and tees, and much more.

skills, maximize employee performance, select
and train new employees, and conduct employee
performance evaluations. Using the principle and
principles in this book will help you effectively
manage any golf facility.

PRACTICAL
GOLF COURSE
MAINTENANCE

> > > > P b p p ORDER call 800.456.0707 or

TODAY! Visit www.golfcoursenews.com/store
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products — new .

SGCZ2500 reciprocator

* Heavy-duty edger, trimmer, pruner and brushcutter
* Gear case’s back-and-forth scissors action lets the reciprocator cut

without throwing sand and debris .
* The 25.4 cc two-cycle strato-charged engine doesn't need a catalytic /
converter or valve maintenance

* Fewer moving parts than four-cycle engines

* Backed with two-year commercial warranty
RedMax:

Circle 214 on reader service form - g’«

Drainage system

* Virtually invisible

* Ideal for new construction and renovation of existing courses

* Cost-effective alternative to sand capping fairways

* For courses using reclaimed water

* Provides permanent aeration system that improves infiltration
rates and distribution uniformity of irrigation systems

* 1.5-inches wide

* Minimizes runoff by diverting excess water to 2-inch piped subdrains

QuikDrain Systems

Circle 215 on reader service form

Golf C.arl

Exide Technologies brings premium performance and day-in, day-out durability with our complete line of golf car batteries.

These batteries use the most advanced technology to increase life and reduce maintenance time. And we back our power

and performance with the industry’s best nationwide warranty program.

Go with Champion Batteries - known for quality and dependability

for more than 100 years. »
For more information contact your local fX'DE

E-Z-GO Distributor or Exide at 1-800-START-IT TECHNOLOGIES

USE READER SERVICE #22
68 <— March 2005 | www.golfcoursenews.com



classifieds .

FOR SALE

Prices Start
@ $1295.00

For a FR ra seeding info pack & video call:

TURBO TECHNOLOGIES, INC.

1500 FIRST AVE., BEAVER FALLS, PA 15010
1-800-822-3437 www.turboturf.com

SEEKS EMPLOYMENT

Golf Course/General Contractor looking for a
Project Manager/Superintendent Irrigation,
experienced. Live on the Big Island of Hawaii
(Kona Side).

Please send resume to:

Lava Contracting
PO Box 4652
Kailua Kona, HI 96745
Fax or Email to: 808/325-6991, Email:

niverson@hawaii.rr.com.

| GCSAA
#4720

Fairway Feel

PLUS

Natural Fiber Range -Mats
with:a Surface that hits and
feels like grass.,..

1-800-274-6815

www.reliablegolf.com

Project Manager/Shaper needed for high-end renov./
new build. Experience necessary, travel required.

Email resume to Biglohn@McDonaldGolfInc.com
or call 410/799-7740.

Stroke & Distance

We Take The Guess Work Out Of Golf

GPS Work « Laser Measuring
Distance Tags ¢ Sprinkler Head
Lids  Signs * Yardage Markers

Yardage Books

To Order Call: (800) 523-7853
Mike Donovan
www.strokeanddistance.com
Charlotte NC 28105

Seeks Employment
Project Manager/Superinten-
dent of golf course construc-
tion seeks position with own-
ers, developers & contractors.
Experienced in clubhouse
building & property infra-
structure. BS in Agronomy,
Turf Management & Irriga-
tion. Will travel worldwide, . ::

406-844-2361
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HELP WANTED

United Golf, LLC

Is currentdly interviewing qualified construction Su-
perintendents, Assistants, Project Managers,
Shapers, Operators, Irrigation Superintendents and
laborers for immediate hire. Please send resume to
dalef@unitedgolfllic.com or fax to 918/250-7049,
attention Dale. Resume should include desired sal-
ary range, project list and Architect’s contact infor-
mation.

LandTek Golf is a ‘Builder Member’ of the GCBAA, based in
L. I, N.Y. We are secking self-motivated project mngrs/site
supts to oversee daily construction activities as well as quality
control of golf course construction/renovation projects through-
out the northeast region (NY,N],CT,PA). In addition to inter-
acting with owners & architects, individuals must possess strong
communication skills, good organization, and the ability o
solve problems & be able to manage & S
motivate people. Individuals must be will-
ing to relocate /travel. Interested parties
should e-mail jlong@landrekgroup.com or
fax resumes to 631-956-9123.

Looking for a new Opportunity?
MID-AMERICA

Currently interviewing for full-time positions.
Resume can be e-mailed fo:
midamericagolf@sbcglobal.net

or contact Rodney Cole at 816.524.0010.

&(0)P

COURSE NEWS

Drive your sales hy adding reprints
to your marketing campaign.

Article Reprint Service

ADVERTISEMENT SIZE: 2” high x 3” wide.
RATES: B/W: $230.00. Color: $330.00.
Text only: $2.00 per word with a $60.00 minimum.

TO PLACE YOUR AD
By Phone: 216-961-4130

By Mail: Complete form and mail with payment to:
Golf Course News, Atn: Jennifer Halas, 4012 Bridge Ave.

Cleveland, OH 44113. We accept jpeg, eps and tif files.

By Fax: Complete form and fax with credit card infor-

mation to 216/961-0364 (24 hours).

By E-mail: Send ad with credit card information to

jhalas@gie.net.

All ads must be prepaid. All rates are per insertion. We
accept Visa, Master Card, American Express and Discover.

Your Name

Company Name
Address
City/State/Zip
Phone

Fax

E-mail

Ad Text

Signature
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" porting shots

Beer and scribbles

this was my 18th Golf Course Su-

l 've sort of lost count, but I think

perintendents Association of

America show ... er, I mean, Golf In-
dustry Show ... and once again, I re-
turned from the big hoo-haw in Or-
lando with a pocket full of completely
unreadable notes scribbled on cocktail
napkins, matchbooks, my left forearm,
the hood of my rental car, etc.

Upon further review, many of these jot-
tings are harder to figure out than the Da
Vinci Code. I'm looking at my notes right
now, and I'm sure it was critically impor-
tant when I wrote, “Bllagh! Don't forget
that Bllagh is planning to acquire
Gsichop! Big news!” This almost certainly
made a lot of sense at 3 a.m. when the
bartender at the Peabody Hotel was
threatening to call the cops unless we
stopped messing with the ducks.

So, once again, I'd just like to state for
the record that (say it with me) beer and
journalism just don’t mix.

However, after many years of frustra-
tion caused by attempting to balance
the intake of cereal malt beverages with
different note-taking technologies
(mini-tape recorder, PDA, etc.), this
time I got smart and took a Golf Course
News intern along. Her job was to
shadow me every step of the way and
assist me in my heroic news-gathering
efforts by capturing every conversation,
detailing every meeting and making
sure we had the best possible coverage
of the event. So, I can simply ask her
to hand over all of her terrific, carefully
recorded notes and crank out this GIS
follow-up column, right?

Wrong. She ran screaming from the
show after about three hours. You guys
really are animals!

But, thanks to my connections with the
CIA, I was able to “borrow” one of their
supercomputers to decipher my beer-im-
paired notes from Orlando. Thus, once
again, I'm proud to present my cogent (not)
and insightful (hah!) observations from the
big, big show.

The combination platter

The “surf and turf” concept of combining
the GCSAA and National Golf Course
Owners Association shows seemed to be
pretty well received and caused few prob-
lems. Most attendees and exhibitors said the

show was basically the same as it always had
been. Oil and water mixed nicely, and the
lion and lamb laid down together in peace.

Perhaps this was because the owners
largely bagged the show in favor of golf,
poolside lounging or other fun activities.
My impression is that they simply didn’t
appear for the show. I love the NGCOA
guys, but I searched long and hard for
owners to interview on the trade show
floor, and it was like looking for a badly
sliced ball in the deep woods.

Say what you will about the “team-deci-
sion-making” concept being floated by the
various associations, but the team has to
show up. For the many exhibitors who spent
a lot of time and money trying to figure out
how to handle the “new” show, this was a
big disappointment.

Assistants stay home

I've been on record warning that some pri-
mary decision-makers (superintendents,
owners, general managers) will get left out
of the big mixing bowl that is the new
GIS. In short, some courses will not send
all three key personnel to the same show.
That apparently didn’t happen this year,
but the complete impact won't be seen
until the Club Managers Association of
America joins the

majority of people working the show
wearing those “GIS Staff” badges are
temporaries hired from around the Or-
lando area. That explains why the woman
in charge of the largest booth at the show
(think orange) was firmly told by people
working at the registration area she'd have
to pay for a new badge after shed for-
gotten hers one day. Oops. Through grit-
ted teeth, she politely asked them to
check with GCSAA show staff, and she

was eventually cleared to get a new badge.

World’s biggest centerpiece

OK, the “Building of the Green” smack
in the middle of the show floor was re-
ally cool, but most attendees missed the
actual construction, which was the neat-
est part. The time-lapse video shown
around the site was slick, but watching
the dump trucks bring in soil, sand, etc.,
was even slicker. It literally created a cen-
terpiece for the whole show. I'll never
forget all the “workers” — most of whom
were presidents or honchos for the Golf
Course Builders Association of America
member companies who did the major-
ity of the work — carefully creating the
green complex. And, I certainly won't
forget Tom Marzolf, one of Tom Fazio's

show in 2007.
But, what I heard
from several superin-
tendents was that
they were forced to
make an unexpected
sacrifice: Their assis-

THE BOTTOM LINE WAS
THAT THE FIRST OF THE
NEW “ALPHABET SOUP”

GIS SHOWS WENT OFF
WITHOUT A HITCH.

main guys and the
incoming president
of the American
Society of Golf
Course Architects,
out there hand-
shaping the site

tants weren't able to come to the show this
year. In the new world of economic pres-
sure and a combined show, something had
to give. And, what gave was the chance
for assistant superintendents to attend an
educational event that’s probably more
important to them than it is for their
bosses.

These days, assistant superintendents
handle more responsibility and more man-
agement duties than ever before. GIS
management needs to think carefully
about how they can create opportunities
and incentives to keep our next genera-
tion of superintendents coming to the big
show.

Temporary insanity
Few attendees may realize it, but the vast

with a shovel. Did
[ mention he was wearing dress clothes
and a necktie at the time? It was fantas-
tic to see all the chiefs of some of our
industry’s most notable companies out

there getting dirty.

Can you top this?

The bottom line was that the first of the
new “alphabet soup” GIS shows went off
without a hitch. Orlando is a tremen-
dous site, the GCSAA staff did its usual
fabulous job, and the combined show
was a hit. The only downside is that the
New Orleans venue probably doesn't al-
low for some of the same cool things
(building the green, solution centers,
etc.) that Orlando offered. That's the bad
news. The good news is: Bourbon Street
beckons. See you there. GCN

70 «
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