
Course champions 
When it comes to golf course jobs, 
Bobcat equipment always makes 
the cut. Maintenance. Digging. 
Trenching. Carrying. Handling 
material. Loading and unloading. 
In the rough or on the green, 
Bobcat machines do everything 
but sink the putt. 

All-wheel steer Skid-steer Track loader trenching 
with pallet of sod loading topdresser irrigation line 

One Tough animal . 
Bobcat Company West Fargo, ND 58078 

USE READER SERVICE # 1 0 

Toolcat " 5600 
with angle broom 

Our website: 
www.bobcat.com/0276 

An ( T R Ingersol l f iand business 

Toll-free for FREE 
Video Catalog and Buyer's Guide: 
1-866-823-7898 ext. 0276 

http://www.bobcat.com/0276


Everyone wants weed-killing power but no one wants a 

lingering odor that makes being near treated turf an 

unpleasant experience. 

Triplet® Low Odor's unique formulation of 2,4-D, 

Mecoprop-p and Dicamba delivers the proven triple-

whammy you need to control dandelion, clover, 

henbit, plantains and other broadleaf invaders with 

deadly certainty. It's perfect for all turf uses, 

including lawns and golf course fairways, roughs, 

tees and aprons. 

But your nose and eyes will notice the real 

difference when you open the jug - less 

odor and a much clearer liquid. The 

reason is the addition of 2,4-D TIPA, a 

highly refined ingredient available 

only from Nufarm. 

Make everyorte - especially their noses - happy. . 
Use Triplet Low Odor. 

Contact a Nufarm representative or your local distributor for more information: 
800-345-3330 • www.turf.us.nufarm.com 
(ftTriplet is a registered trademark of Nufarm Americas Inc. Home of Riverdale Brands 

http://www.turf.us.nufarm.com
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The Standard Golf Water Purification System... 
safe, pure drinking water anywhere on your course. 

Make sure the only water hazards your 

players encounter are those that are 

supposed to be there. Standard Golf's Water 

Purification System will put an end to your 

drinking water worries. By purifying water at 

the time and place of use, the Nature Pure® 

purifier eliminates opportunities for 

microbiological contamination. Just a few 

pumps give your players pure, great tasting 

water all the time. To learn more, contact your 

Standard Golf Distributor or call 1 -866-743-9773 

and talk with a factory representative. 

For to i l - f ree express service, call 1-866-SG-EXPRESS (1-866-743-9773) STANDARD 
COM PA A/ Vi 

We've G o t It A l l . 
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Clarif ication 
The covers of the 
October and 
November issues 
were illustrated by 
Ryan Etter Illustration. 
These credits were 
inadvertantly omitted 
in the two issues. 

http://www.golfcoursenews.com


D U A L I S O 
2 FLOW RATES -1 HEAO! 

continuous innovation 

cool accessories 

Aftermarket and OEM golf sprinkler replacements and upgrades 
valves, nozzles and more... all at substantial FACTORY DIRECT 
savings and speedy FACTORY DIRECT shipping. Call for a 
FREE product catalog. a 

www.bear-irrigation.com 

the best money can buy... 
for a lot less money 

See us 
W at the GIS 
' GOLF SHOW! 
BOOTH 737 

http://www.bear-irrigation.com


e itorial | 

Target ing workers 

John Walsh 
Editor 

Labor is critical for the success of a 
golf course, and its consistently 
one of the top concerns for golf 

course superintendents. Hiring mainte-
nance workers is a challenging aspect of 
the superintendents job, and it becomes 
more difficult when the labor pool is 
small or shrinking. 

Its becoming even more difficult to hire 
quality workers because there's more sup-
ply (golf courses) in the market, fewer 
people who want to do golf course main-
tenance work and competition with other 
industries such as fast food and retail. 

Labor isn't only an issue for superinten-
dents at the local level, it's an industrywide 
concern, which is why industry associations 
should do something about it. 

One solution for superintendents to 
fill vacancies on their maintenance staffs 
is to hire foreign workers. Many use the 
federal H2B program to hire workers that 
come from Mexico and Central America. 
Superintendents like these workers be-
cause they're punctual, dependable and 
work hard. These workers like their jobs 
in America because they pay more than 
most of the jobs they can get in their 
home countries. These foreign workers 
are filling a need in the marketplace that 
isn't being met by Americans. 

However, employing foreign workers has 
its disadvantages. Many of these workers 
don't speak English, or if they do, they speak 
it poorly. And superintendents know how 
important communication is with their 
staffs to ensure jobs are done correctly, effi-
ciently and in a timely manner. 

Another disadvantage is availability. The 
federal government puts a limit on the 
number of H2B workers - 66,000 a year -
that can come into the country yearly. Steve 
Mona, c.e.o. of the Golf Course Superin-
tendents Association, said some GCSAA 
members in the North have tried to hire 
H2B workers, but there are none left be-
cause they've been hired already, mainly 
because courses in the South prepare for 
their season earlier than those in the North. 

So if superintendents are in need of work-
ers and can't get any more foreign ones, 
where are they going to turn? Well, they 
can look right here in America. 

The national unemployment rate has 
been steady the past few quarters and is 
at 5.5 percent currently, but there are still 
many Americans without jobs. Newspa-
pers throughout the country list hun-

dreds of jobs weekly, so it's frustrating to 
see the number of people out of work. 

But for some of those unemployed 
workers, it's their own fault because 
they're too lazy or they're too picky about 
the jobs they want. Granted, they might 
not be qualified for some. 

There are too many people who think 
they should be working in an office push-
ing paper making $100,000 a year. Too 
many Americans are unwilling to do 
physical labor for a living. It seems to be 
a thing of the past for many. 

Golf course maintenance work isn't 
easy. The job entails working outdoors, 
being on your feet most of the day and 
getting dirty. On the other hand, some 
of it, such as cutting grass on riding mow-
ers, isn't difficult. While it might not be 
the most glamorous job, it's good, hon-
est, available work that requires team-
work. It's a job to be proud of. 

Maybe there aren't many people who 
think about working on golf courses. But 
if American workers aren't coming to su-
perintendents for work, superintendents 
and the golf industry need to go to Ameri-
can workers. Just like the National Golf 
Course Owners Association, the Golf 
Course Builders Association of America 
and the PGA are trying to encourage 
more people to play golf, the GCSAA, 
GCBAA and N G C O A should campaign 
and encourage more people - young and 
old - to work on golf courses. Age isn't 
an issue, but benefits that can be provided 
might be. 

A public relations campaign is needed to 
communicate the benefits of this work, such 
as being on a golf course, working for edu-
cated people, learning a craft or trade and 
possibly having a career in the industry. 

Superintendents shouldn't stop hiring 
foreign workers. In fact, the H2B pro-
gram could expand, and some are lobby-
ing for that. But the industry should 
think about ways to send messages to 
those American workers looking for jobs 
that the golf course maintenance indus-
try is a beneficial place to work. 

It's time associations spent money to 
encourage people to work on golf courses. 
Some Americans will become better 
workers, and golf courses might become 
a little easier to maintain. G C N 
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MOWING. 
Or scalping. Or plowing. Cut t ing is precise. Cut t ing is exact. 

I t ' s about you out there shaping the course one blade o f gross at a t ime. I t ' s the d i f fe rence 
between playable and p res t ig ious . A super ior course comes from a super ior cut . The kind you can always 
get from a Jacobsen. 1 . 8 8 8 . 9 2 2 . T U R F or www.jacobsen.com. 

Visit us in booth 2401 at the 2005 Golf Industry Show, February 10-12. 

http://www.jacobsen.com
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Calendar of Events 

Feb. 15-18 
The First Tee 7th Annual Meeting 
World Golf Village 
St. Augustine, Fla. 
Call 904-940-4300 or visit 
www.thefirsttee.org. 

Feb. 22 
Spray Technicians Seminar 
Berkeley Hills Country Club 
Duluth, Ga. 
Call 706-376-3585 or visit 
www.ggcsa.com. 

Feb. 27 - March 2 
Western Canada Turfgrass Association 
42nd Conference and Show 
Penticton (B.C.) Trade 
& Convention Centre 
Call 604-467-2564 or visit 
www.wctaturf.com. 

Feb. 28 
New York State Turfgrass Associations 
Southeast Regional Conference 
Hilton Tarrytown (N.Y.) 
Call 800-873-8873 or visit 
www.nysta.org. 

March 2-3 
Michigan Green Industry Associations 
17th Annual Trade Show & Convention 
Novi (Mich.) Expo Center 
Call 800-354-6352 or visit 
www.landscape.org. 

March 2-4 
Ohio State Golf Turf Spring Tee-off 
Holiday Inn on the Lane 
Columbus, Ohio 
Call 740-452-4541 or visit 
www.ohioturfgrass.org. 

March 3 
Western Pennsylvania Turf 
Conference and Trade Show 
Greater Pittsburgh ExpoMart 
& Radisson Hotel 
Monroeville, Pa. 
Call 814-238-2402 or visit 
www.paturf.org. 

March 7 
New York State Turfgrass Association s 
Western Regional Conference 
Buffalo/Niagra Marriott 
Amherst, N.Y. 
Call 800-873-8873 or visit 
www.nysta.org. 

March 8-10 
New England Regional 
Turfgrass Conference & Show 
Rhode Island Convention Center 
Providence, R.I. 
Call 401-848-0004 or visit 
www.nertf.org. 

March 9 
Turfgrass Council of North Carolina 
Demo Day and Knowledge Network 
Wayne Community College 
Goldsboro, N.C. 
Call 910-695-1333 or visit 
www.ncturfgrass.org. 

March 21 
Georgia GCSA Innovative 
Superintendent Seminar & Golf Outing 
Kinderlou Forest Golf Club 
Valdosta, Ga. 
Call 706-376-3585 or visit 
www.ggcsa.com. 

March 23 
LANDSExpo 
Texas Station 
Las Vegas 
Call 877-964-6222 or visit 
www.landsexpo.com. 

March 24 
IFAS - University of Florida Field Day 
Davie, Fla. 
Call 800-882-6721 or visit 
www.ftga.org. 

April 29 
Florida Sod Growers 
Cooperative Field Day 
New Smyrna Beach, Fla. 
Call 863-675-2144 or visit 
www.ftga.org. 
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