
INSIDE: Moraghan: Communicating in a crisis / io Space Coast saviors / 26

MAY 2020 I golfcourseindustry.com

GOLF COURSE
INDUSTRY

Z9Z0TT

9 l #8989296500#
aenoNxs#

/ SSOO
TIVWOO XIW 090-a^lOT 18-

IW 0NISNVT 1SV3 
VI0CM# ao 310HI0 M 99C 

W31NBO N0ULVW803NI SSY803HQ1 
aoiwiadooo iwai 

NasoNm AAsaanv

A cross-country journey taken in imperfect 
circumstances provides an intimate glimpse at golf's 

place as a safe and unique recreational activity.
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Right now, your work 
is more important than ever.

Even if your course is closed right now, soon people will show up with a pent-up desire 
for the camaraderie and joy of golfing. Let's give them a great experience.

Most likely, your grounds crew has been drastically downsized, and you may feel a bit 
overwhelmed. But we know you have the skills to manage this. Respectfully, we offer 
these suggestions for getting more done with fewer resources:

1. Think bigger-picture with your inputs. Get the balance between your chemistry, 
physics and biology right. This approach will help you in multiple ways: water 
conservation, thatch control, disease suppression, soil health and overall plant 
resilience. Plus, far less time putting out fires.

2. Use soil testing to identify areas of weakness. We'll help you interpret the data and 
recommend the correct product(s) to address any hidden issues. This gives you the 
insight and the tools to stop problems before they come up.

3. Care for the health of your soil. The broadest way to support your turf is to support 
the environment it lives in. With Foliars+ and Replenish carbon-based nutrients, you 
can beautify the turf and enhance your soil's health with one application. The advanced 
biological ingredients make everything else you do more effective. So why not put 
billions of soil microbes to work for you 24/7/365?

4. Call us. We're here to help you accomplish the seemingly impossible by providing 
information, suggesting the appropriate applications, analyzing tests, and diagnosing 
problems. Because we have a deeper respect for the work you do, now as much as ever. 
Reach us at 800-732-8873, and together we will prevail.

____________ Earthworks^
A Deeper Respect

©2019 Earthworks Turf | earthworksturf.com | 800-732-8873

earthworksturf.com
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TEEING OFF

SUPPORTLOCAL 
GOLF COURSES

A
 business in your community likely needs help. There’s a good chance a pleasant family providing 
jobs for neighbors oversees the finances and operations.

Some states are permitting these businesses to operate under strict restrictions this spring. 
Other states are forbidding customers from entering the premises but allowing a small team of deter
mined people to maintain a multimillion-dollar asset covering large acreage.

The revenue they receive comes in a variety of forms: individuals seeking solitude, families, friends, 
competitors, after-work leagues and sizable gatherings scheduled months in advance. The latter two 
represent projectable revenue. Not even the brightest industry minds can now project what tomorrow 
will bring for these businesses.

Think of the times you have been urged to support a local business over the past two months. Think of 
the times you acted on that urge. The family-owned pizza place gets your business once a week. You still 
ordered a Mother’s Day or a just-because gift from a local jeweler or florist, either online or via phone.

But what about your local golf course? If you live in a state where elected officials are permitting golf, 
have you played 18, or even 9, at a course likely suffering because leagues can’t linger for a post-round 
drink or two and gatherings are being canceled?

You work in golf. Your dedication makes it a better game and business. Most of you, though, struggle 
to find the time or a reason to play more golf. We last asked about your golf habits in our 2016 State of 
the Industry survey. Only 41 percent of you play at least once per month.

The amount of time and effort you put into the job is a big barrier to playing more golf. That barrier 
will not be lifted this spring or summer. Away from work, your life might be different. The kids’ orga
nized activities are on pause. Your favorite team isn’t playing. Your vacation could become a staycation.

Just maybe disruptions stemming from the COVID-19 pandemic are providing additional recreational 
hours. Just maybe those hours can be devoted to something you have been putting off for years ... 
such as playing more golf.

A golf course might be one of the few places you can take your children or meet your buddies as 
summer approaches. A golf course is safe and soothing. Spacing is easy on a golf course. Have you ever 
walked off a course and mumbled, “I wish I had stayed home?” Probably not. But have you stayed home 
and mumbled, “I should play more golf?”

Try playing somewhere different this spring and summer. Sure, you might have access to where 
you work, or maybe an industry contact is willing to secure you a tee time at an A-list private club. But 
supporting the golf economy in tricky times involves spending $20 to walk 9 at a local public course. 
Your business will be appreciated. Your mind will feel better.

Municipal courses are subsidized; dues and initiation fees sustain private courses. Those two segments 
account for 6,223 of America’s 14,613 golf facilities, according to the National Golf Foundation’s 2019 
Golf Facilities in the U.S. report. That means 8,390 courses fall under the “daily fee” category. Small 
businesses dominate this sector and help make the golf industry unique. Small businesses in nearly 
every industry are collecting fewer fees this spring.

Golf courses, like other small businesses, are community assets. Small acts of support can help the 
pleasant people who own and operate one close to your home endure the hardships of an unpleasant 
spring.

Think and act locally within your own industry. You might rediscover the joys of a healthy activity 
while boosting a business that needs support. GCI
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INTRODUCING * Evening Shake

Whether it's a dewy morning, a dry afternoon, or before the sprinklers turn on at night, 
Introducing Vexis® Herbicide Granular revolutionizes sedge and kyllinga control. Vexis offers:
• Turf safety: Labeled for the most sensitive turf species
• Flexibility: Apply to wet or dry turf
• Simplicity: Granular formulation reduces drift

Shake up your weed control program
with innovative Vexis.

PBIGordonTurf.com
pbi /gorcIofi 
conpoRation

Always read and follow label directions. Vexis* is a registered trademark of PBI-Gordon Corp. 11/19 05608 Employee-Owned

PBIGordonTurf.com


NOTEBOOK
INDUSTRY COMPANIES, 
ASSOCIATIONS RAMP UP 
COVID-19 REEIEF EFFORTS

ohn Deere, in J collaboration
with the UAW, 
the Iowa Depart

ment of Homeland Se
curity and the Illinois 
Manufacturers’ Asso
ciation, is producing 
protective face shields 
at John Deere Seeding 
Group in Moline, Illi
nois. John Deere will 
initially produce 25,000 
face shields to meet the 
immediate needs of health care work
ers in several of its U.S. manufacturing 
communities. Materials and supplies 
are on order to produce an addition
al 200,000 face shields. The company is 
using an open-source design from the 
University of Wisconsin-Madison for the 
project and leveraging expertise, skills 
and innovation of its employee base.

Toro is giving $500,000 to assist 
families and communities worldwide 
that have been affected by the pandem
ic. Grant funding from the Toro Foun
dation will span all regions where Toro 
operates and will focus on providing 
food, health and humanitarian assis
tance to helping people adversely im
pacted. The contributions include com

mitments to several 
global nonprofits that 
are assisting in the re
lief efforts, includ
ing the American Red 
Cross and the Interna
tional Committee of 
the Red Cross, Feed
ing America, the World 
Food Program, the 
United Way Worldwide 
and United Way orga
nizations in commu
nities where Toro em

ployees live and work.
The PGA of America pledged $5 

million and will match the first $2.5 
million of third-party donations to 
the Golf Emergency Relief Fund, es
tablished to provide short-term finan
cial assistance to golf industry workers. 
The fund is supported by the GCSAA, 
PGA Tour, LPGA, USGA, NGCOA and 
the Association of Golf Merchandis
ers. Grants for basic needs will be dis
tributed in two phases, first-come, first- 
served, with the first and quicker phase 
capped at $500 for immediate help and 
the second phase capped at $3,500.

The USGA has established an emer
gency relief fund for its 59 Allied Golf 
Association members with an invest

ment of up to $5 million. 
The funding will come 
in the form of grants to 
help ensure business 
continuity and staffing 
levels during this time 
of hardship. Individu
al AGAs may apply for as 
much as $100,000 and 
additional financial assis
tance will be considered 
on a case-by-case basis. 
The application process 
will continue through 
the summer as needed.

Tartan 
Talks No. 46 
Sounds can be soothing in uncertain 
times, especially when they are filled with 
perspective shaped from decades in golf.

Jan Bel Jan and Forrest 
Richardson joined the 
Tartan Talks podcast to 
describe the adjust
ments that golf course 
architects must make in 
response to the COVID-19 
pandemic. Speaking 
from their respective 
home offices - Bel Jan 
lives in Jupiter, Florida, 
Richardson resides 
in Phoenix - the pair 
remained upbeat about 
their ability to serve clients despite disrup
tions caused by the pandemic. "All of our 
clients understand this won't last forever," 
Bel Jan says.

Richardson

Richardson extolled the mental and 
physical benefits of golf throughout the 
podcast. "Golf has been a constant for 
500 years to be a sanctuary where people 
can go and have fun and recreate," he 
says. "And those values are things that 
we need to carry forward."

Bel Jan and Richardson also shared tacti
cal advice. Bel Jan, a registered landscape 
architect and certified arborist, described 
how to handle landscape areas and trees 
during periods of minimal maintenance. 
Richardson, who has represented the golf 
industry at numerous political gatherings, 
explained how to make the case for golf 
to lawmakers.

Instead of one extended podcast, we 
posted the episode in two parts. Enter 
bit.ly/BelJanParti and bit.ly/Richardson- 
Part2 into your web browser to hear the 
conversations. ©

 C
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Fuel

Nutntio
Comes Before Medicine

HIGHLY EFFICIENT NUTRITION
Efficient delivery of the essential nutrients to power 
daily growth and extreme stress fighting functions 
in the plant.
Found in Photo Fuel, Minors Fuel Kelp, MZ-23

NUTRIFENSE™
Conditions fine turf for improved performance 
under stress. A collection of defense activators, 
plant extracts, antioxidants and protein precursors, 
sourced from 5 continents around the world.
Found in Element 6, Photo Fuel, Respo Fuel

SOIL SYNC
Creates a synergy between plant and soil by 
supplying key enzymes for microbial development 
and secondary metabolites for a robust root 
system.
Found in Cleanse, Better Soil, Granular

SEA KELP
Unique sea kelp with chemistries for root 
system development and chlorophyll production.
Applications result in better rooting and a dynamic 
color response.
Found in XChange, Minors Fuel Kelp, MZ-23

silica
High concentrations of plant available silica to 
enhance cellular strength, and turf structural 
integrity.
Found in Element 6, Greensphite Supreme, 
Respo Fuel

•ISTARGET
▼ SPECIALTY PRODUCTS™

Contact us to learn more

target-specialty.com/i

I info@target-specialty.com
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GAME/PLAN

PLANNING FOR 
A CRISIS

O
n March 4, 2015, a single-engine, World War II-era 
training plane crashed onto the Penmar Golf Course in 
Venice, California, shortly after takeoff from a nearby 
airport. The pilot, who sustained only minor injuries, was none 
other than Indiana Jones, aka Harrison Ford.

Coverage of the plane’s crash and its famous pilot was extensive 
in local Southern California markets and across entertainment 
and mainstream media. A New York Times story the next day quot
ed spokespeople for the Los Angeles Police Department, the LA 
Fire Department and the Federal Aviation Administration - but 
not from the Penmar Golf Course. Public relations professionals 
would call that an opportunity squandered.

What if Indiana Jones landed on your golf course ... or your 
data system was breached and hundreds of members’ credit card 
numbers were exposed or, heaven forbid, an employee died after 
being infected with COVID-19? Are you ready to deal with major 
media opportunities and crises professionally and in a way that, 
depending on the event, either enhances or protects the club’s 
and the course’s reputation and brand?

We like to say that you can’t predict a crisis, but you can - and 
definitely should - plan for one. The same goes for an opportunity 
to shine your brand. Here are four important steps to do both:

1. Designate a spokesperson. Everyone on staff - especially at 
the management level - should know who has the authority to 
speak to media regarding these types of events. Usually there 
is only one person with this authority. Consolidating official 
comments and responses through one spokesperson - ideally

someone with media training 
- keeps messaging consistent, 
reduces the likelihood of 
inaccurate information being 
disseminated and clarifies 
sources for media. Everyone at 
the course and around the club 
should know to direct all me
dia inquiries to the appointed 
spokesperson.

2. Establish communications 
protocols. The media react 
and report on their schedule, 
not yours. That means that 
you should have an established 
protocol that identifies and 
prioritizes what must be done, 
when it should be done and by 
whom. Having anticipated the 
media’s needs - including their 
first and most logical questions 
and the steps you’re taking to 
respond - puts you in control 
of the situation and keeps you 
from playing defense as the 
story unfolds. Other protocols 
include:
• Knowing which emergen

cy responders should be 
notified. (Keep their contact 
information handy and 
updated.)

• Knowing who will notify the 
course owner, club president 
and board members.

• Knowing who will notify 
staff and what they will be 
told. (All employees must be 
notified of dangerous on-the- 
job conditions.)

3. Prepare for the unex
pected. Plan your work and 
work your plan. Knowing that 
unforeseen events always seem 
obvious in retrospect, develop 
an after-action perspective to 
anticipate circumstances that

could arise:
• Request that your insurance 

provider conduct a risk as
sessment of the course, club
house and all club amenities. 
Conduct what-if evaluations 
with experienced profes
sionals whose advice can be 
incorporated into your plans.

• Request a site review and 
evaluation from police and 
firefighters to anticipate 
problems that can be pre
vented or lessened.

• Assign key managers at your 
facility regular check-up 
actions to mitigate risks 
identified by the experts.

4. Inform and educate
staff. Knowing what to do is 
critical. That’s why the military 
calls it training. Assume direct 
responsibility for training your 
team; do not delegate this im
portant duty. When you thor
oughly educate team members, 
they’ll understand that this is a 
mission-critical topic.
• Conduct department 

training meetings. Put the 
collective knowledge and 
intelligence of your team 
to work by asking line-level 
staff to identify any threats 
or risks.

• Rehearse the unexpected. 
Stage situational training 
during off-season or slow 
periods to help your team 
focus on preparedness.

What are the odds of 
Harrison Ford dropping 
unannounced onto your golf 
course? Or of a cyberattack or 
COVID-19 victim at your club? 
Not good, right? But is that a 
bet you want to take? GCI

HENRY DELOZIER is a partner at GGA Partners, trusted advisors and thought leaders. Fie is currently Chairman 
of the Board of Directors of Audubon International.
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PRECISION ENGINEERING
INSIDE AND OUT ’
Introducing TTS-800 Series Golf Rotors Gt ■ <

THE MOST ADVANCED IRRIGATION SOLUTION IN THE INDUSTRY. Heavy-duty TTS-800 rotors 

provide maximum uniformity and longevity in the field. The rotors have an extra-large, fast-access flange 

compartment that comfortably accommodates wire connections and two-way modules. No-dig Total Top 

Serviceability means maintenance is a breeze.

GOLF IRRIGATION | Built on Innovation9 
Learn more at hunterindustries.com/golf Hunter

hunterindustries.com/golf


outside/the ropes

INA CRISIS, 
COMMUNICATE

s the COVID-19 pandemic has proved, there’s a big
/ 1 difference between real “news” and people just talking. 

_Z Noise and distractions can blur what’s important. As a 
result, critical information can get lost in a sea of chatter. Chances 
are, none of this comes as a surprise to you. But these are still key 
points to remember when you are called upon to communicate, 
whether about COVID-19 or anything else.

Cluttered, confusing messages to your staff or golfers will inhib
it forward progress. With so much new information coming every 
day, it’s crucial that you improve your communications methods: 
Your job should be to present the facts, clearly and completely, 
with an eye toward achieving the desired action or outcome.

COVID-19 is an example of our tendency to over-obsess about 
what we see on the news. It’s also a good, if unfortunate, example 
that troubled times demand succinct, swift and coherent commu
nication to our members, customers, clients and bosses.

What lessons did you take from the pandemic? How did you 
spend your time sheltering at home? Were you glued to the TV set 
wondering if your golf course would re-open? Or did you craft a 
revival plan as well as a meaningful message explaining what will 
need to be done? Here’s what I learned:

LESSON NO 1: KEEP IT SIMPLE, KEEP IT REAL
At times like these, it’s essential that you communicate efficiently 
and truthfully. Especially when people are being bombarded with 
endless and contradictory messages. To get your points across: 
• No fluff. Don’t over-explain, sugar-coat, or make jokes.
• Useless information wastes everyone’s time, especially yours.

• Regular updates are import
ant, but not too many. Don’t 
talk just to hear yourself.

• Be honest: If labor is the 
issue, explain why your crew 
can’t get to every little detail.

LESSON NO. 2: TIMING IS 
EVERYTHING
• If the information is irrele

vant by the time you’re ready 
to use it, it’s too late.

• If you have a long-range 
message regarding on-course 
activities to be conveyed over 
several months, daily updates 
are useless and a distraction.

• Do not waste time - yours 
and your members’. If you 
have something worthwhile 
to share, great; otherwise, 
keep quiet and do your job.

• Repeating the same message 
will annoy your audience. 
You’ll be seen as the guy 
crying “the sky is falling” and 
you’ll be ignored.

LESSON NO. 3: AVOID 
HYPOTHETICALS
Don’t say what could be rather 
than what is known to be true.
• Predictions are just that, and 

they will come back to hurt 
you. Bet on it.

• Assumptions and guesses can 
turn out to be wrong, even 
when there’s some science 
behind them. Case in point? 
Weather forecasts.

• Be careful of confirmation 
bias, believing something to 
be true, then bending every
thing else to fit that belief.

Communicating during a crisis 
takes extra discipline and lead
ership. Natural disasters, stock 
market dives and other disease 

outbreaks are learning expe
riences. And there’s nothing 
wrong with admitting that you 
are learning just like everyone 
else. All the more reason to 
make your points clearly and 
get things done as you prepare 
for whatever comes next.
Whenever and however you 
are communicating, keep the 
following in mind:

Have a goal. Before you say 
or write anything, know what 
you want your audience to do 
with the information. Is action 
required, or are you trying to 
inform, educate or update?

What’s the best way?
Should your message be writ
ten, appear on social media, be 
a video or photo? Will face-to- 
face work best? Make sure the 
medium fits the message.

Be organized. Start by cre
ating an outline that includes 
your goal, main points and how 
you can illustrate them. Follow 
this plan and avoid “scope 
creep.” Be the one who stands 
firm when the world is shaky.

Be Persuasive. Use facts, 
though tough times do often 
call for appealing to your emo
tion. (Just don’t overdo it.)

Less is More. Be concise. 
Don’t waste time with tidbits, 
repeated information or overly 
complicated scientific details.

Keep it Simple. Don’t be a 
scientist. Use visuals to make 
or enhance your points.

Listen. Good communica
tion is a two-way street. If you 
don’t give your audience the 
chance to engage - and then 
listen to them - you won’t con
nect. Encourage their feedback, 
listen to what they’re saying, 
and address their concerns. GCI

TIM MORAGHAN, principal, ASPIRE Golf (tmoraghan@aspire-golf.com). Follow Tim’s blog, Golf Course Confidential at
www.aspire-golf.com/buzz.html or on Twitter @TimMoraghan
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#PartnersForPerformance
Presented by Syngenta

syngenta®

#PartnersforPerformance: 
Annual bluegrass weevil 
control

I
nsects are difficult to spot at 
Winged Foot Golf Club because 
of a sophisticated agronomic 
program. When they are noticed, co

workers buzz Vincent Taylor's radio.
Entering his fifth season as an 

assistant superintendent at the club, 
Taylor brings entomological thinking 
to daily maintenance. 'Tm a big bug 
guy," he says. "I quiz all the interns 
and show them the bugs. Any time 
somebody has a bug, they will find 
me and ask me what it is."

Taylor's numerous 
responsibilities include monitoring 
Poa annua playing surfaces for 
annual bluegrass weevil activity. 
No pest has potential to cause 
more damage to low-cut turf in the 
New York City Metropolitan area 
than ABW. Damage caused by the 
pest was first observed in 1931 and 
legendary UMass turf entomologist 
Dr. Pat Vittum spent four decades 
monitoring its activities at Winged 
Foot until her retirement in 2016.

"ABW and anthracnose are our 
two No. 1 potential problems on Poa," 
Winged Foot director of golf courses 
Stephen Rabideau says. "When I first 
got here, we were always calling 
Pat and she would help us. She 
loves Winged Foot. She's wealth of 
knowledge. It's a hard insect. It's a 
nightmare. It's crazy."

Winged Foot's tradition as 
an epicenter for ABW research 
continues with its participation as 
a monitoring site in Syngenta's 
WeevilTrak program, which 
alerts superintendents of activity. 
Beginning in March, Taylor performs 
soapy flushes for counting purposes 
on a small fairway sward and tracks 
Growing Degree Day numbers 
behind a green. He then inputs 
numbers into a spreadsheet and 
sends it to independent turfgrass 
consultant Steve McDonald. Data 
from Winged Foot and 31 other 
WeevilTrak monitoring sites 
help superintendents determine 
insecticide application timing.

"We know how important 
(WeevilTrak) is for the people in 
the area who might not have the 
budget that we do or don't have the 
resources that we have." Winged 
Foot U.S. Open superintendent 
Weston Neff says. "It's awesome to 
help others out."

Comprehensive scouting and a 
calculated spray program, including 
applications of Ference and Provaunt 
insecticide, limit ABW damage at 
Winged Foot.

"We empower Vinny with 
WeevilTrak," Rabideau says. "He 
gets everything to Steve (McDonald) 
and Steve shows us how to scout

Tracking Growing Degree Days is part of the data collection 
process at Winged Foot Golf Club.

for it. And thankfully we have some 
good chemistry for controlling it. It's 
our No. 1 issue, but it's gotten better. 
Ference is a great chemistry and it's 
been the biggest addition to our 
program. We're counting for ABW, 
but you have to nail it."

Winged Foot's new turf care 
facility includes a designated area 
for pest and disease research. One 
of Taylor's favorite instruments 
— a microscope — rests behind a 
table built into the wall.

"I love working here," says 
Taylor, whose parents own, operate 

and maintain a par-3 golf course 
in Bloomington, Indiana. "We're 
never complacent and that's 
what we have to learn as young 
superintendents and assistant 
superintendents. You can't go 
home at 2 o'clock every day and 
expect the golf course to be the 
quality that we give the members."

To learn more about ABW 
activity or to sign up for alerts or 
read the blog, visit WeevilTrak.com 
or follow the conversation on social 
media with #WeevilTrak.

Left and middle: Winged Foot West Course assistant superintendent Vincent Taylor conducts soapy flushes in an effort to monitor 
ABW activity on Poa annua playing surfaces. Right: Video resources and scouting tips are available atWeevilTrak.com.

golfcourseindustry.com MAY 2020 11
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DRIVING 
THROUGH

A cross-country journey taken in 
imperfect circumstances provides an 
intimate glimpse at golf’s place as a 

safe and unique recreational activity.

By Guy Cipriano

You ask me why I’m a hobo and why I 

sleep in the ditch. It’s not because I’m 

lazy, no, I just don’t want to be rich.”
- Carson Robison & His Pioneers, 

Hill Billy Medley, 1932

large part of the country has stalled, yet the 
truckers and stragglers traveling Interstate 
40 between Kingman and Flagstaff acceler
ate beneath the dark northern Arizona sky.

Empty ditches ... and gulches ... and 
washes ... and rivers ... are plentiful along the high
way. Darkness separates eyes from geographic splen
dor. I am fortunate to be one of the stragglers, especially 
knowing a suite secured by redeeming points awaits in 
a nearly empty and modern Flagstaff hotel. I don’t learn 
until the following morning that the suite has a view 
of snow-covered Humphreys Peak, the highest point 
in Arizona at 12,635 feet.

On the first night of April, to begin a month filled 
with unknowns, I consider myself something neither 
I nor Carson Robison aspired to become - rich. Robi
son sings the first of many medleys I consume on local 
radio during an unplanned, five-day, four-night, safe
ty-induced, cross-country journey. Few stations resem
ble 100.9 KWLP-FM, an entity owned and operated by 
The Hualapai Nation emanating from Peach Springs, 
Arizona, population 1,090. Two days later, though, I 
discover 106.1 KTGX-FM, “The Twister,” a Tulsa, Okla
homa-based station playing country tunes released 88
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Editor Guy 
Cipriano 
walked 
18 holes 
at Rustic 
Canyon on 
March 17, two 
days before 
California’s 
shelter-in- 
place order 
was issued.

years after Robison & His Pioneers 
traveled to the United Kingdom to 
record their medley.

The reason I’m listening to random 
songs and podcasts in random plac
es involves a trip featuring a gigantic 
twist. I flew to Southern California 
on Tuesday, March 17 to see my sis
ter, brother-in-law, niece and nephew 
for the first time in 13 months. The 
COVID-19 pandemic intensified in 
California - and elsewhere - early in 
a scheduled week in the isolated High 
Desert community of Ridgecrest. One 
week in the desert led to two as offic
es everywhere, including the one re
sponsible for publishing this maga
zine, adapted to remote work models.

Staying an extra week allowed me 
to build a three-hole Lego golf course 
and play backyard golf on Bermu
dagrass with a pair of children being 
raised in a town where the only golf 
option sits behind the gates of a U.S. 
Navy research and development in
stallation. I watched my niece turn 7 
and foolishly tried summiting a slip
pery 8,451-peak alone the following 
day. I also observed my sister and 
brother-in-law juggle full-time jobs 
with taming a 4-year-old boy and 
home-schooling a first-grader miss
ing her classmates and teachers. The 
extended time in their home gave a 
new 40-year-old without children a 
glimpse at the anxieties facing mil
lions of families.

After two memorable weeks, a 

tricky decision had 
to be made. I live 
and work in North
east Ohio, three 
time zones and 
more than 2,300 
miles from Ridge
crest. Flying re
quired a return to 
Los Angeles and po
tential close contact 
with numerous oth
er travelers. Driv
ing required a sig
nificant time com
mitment.

Fly or dive? Drive or fly? I labored 
over the decision. I asked multiple 
confidants, including the kids, what 
they thought. But I knew this was 
solely my call and safety had to over
ride all other factors.

You lose control when you enter a 
major city, return a rental car, shut
tle to the terminal, check bags, clear 
security and board a plane. Driving 
was the safer option.

So, at 12:21 p.m. local time on 
Tuesday, April 1, I slipped a pair of 
suitcases and a bag of golf clubs into 
the back of a silver Nissan Pathfind
er and waved goodbye to my West 
Coast family. I wiped a few tears be
neath my left eye and cued up the 
second episode of a multi-part pod
cast series about Alister MacKenzie. 
With yellow wildflowers blooming in 
a desert on my left and the towering 
peaks of the Sierra Nevadas on my 
right, I developed a singular focus: 
Can I make it to Arizona in time to 
find an open golf course?

Yes, I played golf on the drive 
home. Plenty of it.

Sometimes I felt guilty about it. 
But I only played alone. I only played 
9 holes at each stop. I thoroughly 
washed my hands immediately after 
debit-card transactions. I only took a 
cart once and that was to squeeze a 
third nine into a dreary drive through 
Missouri. I never touched a flagstick 
or course accessories.

I discovered Cerbat Cliffs and Hid

den Cove Golf Course in Arizona; 
Bill and Payne Stewart Golf Course, 
Oak Meadow Country Club and Pev
ely Farms Golf Club in Missouri; and 
Hartley Hills Country Club in Indi
ana. Each course offered a sense of 
place and serenity, two things miss
ing from many lives as COVID-19 
curves escalated.

Earlier in the trip, before I realized 
I would be driving home, I walked 18 
holes with a pair of strangers at packed 
Rustic Canyon, a trendy and bouncy 
Gil Hanse-designed course in subur
ban Los Angeles. That was on March 
17. I also walked 9 holes at Trona 
Golf Course, a rugged, sand-fairway 
course outside Death Valley Nation
al Park, on March 23. Between those 
two rounds, California Gov. Gavin 
Newsom issued a statewide shelter- 
in-place order. A red coachwhip slith
ering beneath sagebrush represent
ed the only other sign of life at Trona 
Golf Course, where a family member
ship costs $85 per year, visitors drop 
$5 into an honor box to begin their 
round, and average July and August 
highs exceed 100 degrees.

Once the iNaturalist community 
identified the snake as nonvenom- 
ous, my fears of being stranded on 
California’s most remote golf course 
subsided. The following week, when 
the long drive commenced, I demon
strated no fear. I avoided reading or 
watching COVID-19 news. I flipped 
the radio station upon any mention 
of the virus. Somehow, I made it 
through Oklahoma without hearing 
Hanson, Garth Brooks or Blake Shel
ton - or any mention of COVID-19. 
Somehow, I made it through Okla
homa without playing golf either, be
cause even crazy golfers seek warm 
ditches - or at least warm car seats - 
when spring wind speeds are higher 
than the temperature.

Drive. Arrive. Pay. Sanitize. Play. 
Sanitize. Drive a few hundred miles 
more.

I never felt safer than experienc
ing the joys of random golf courses 
on a random trip. ©
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PondHawk® keeps your water hazard 
from becoming a business hazard.
As a busy golf course superintendent, the last thing you want to spend time on is maintaining 
ponds. So don't. With PondHawk®, the innovative, solar-powered subsurface aeration system, 
pond maintenance becomes low-maintenance. PondHawk® naturally keeps water healthy-no 
electricity or chemicals required. Don't wait until your members make a stink about your stinky 
pond! Install PondHawk® to keep your ponds looking and smelling their best.

©Learn more at PondHawk.com or call 888-755-1950 
and get a fast, personalized quote! by LINNE Industries

PondHawk.com
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APRIL 1
RIDGECREST, CALIFORNIA TO
FLAGSTAFF, ARIZONA
I432 miles

Here’s something else I avoided: 
keeping score. When you keep score, 
you should play the same tees every 
hole. When you don’t keep score, you 
can play the forward or back tees on 
any hole, allowing you to save time 
or enjoy a spectacular view.

At Rustic Canyon, still wobbly 
from the flight into Los Angeles, I 
added 76 yards of challenge by play
ing the 14th hole, a long par 4 that can 
be shortened by carrying an environ
mentally sensitive area hugging the 
left side, from the blue tee. My ball 
landed in a waste bunker between the 
ESA and fairway. I stumbled to make, 
um, yeah, an eight on the hole. The 
locals in my group then suggested we 
play the par-416th from the back tee. 
Totally worth it. The view is 240 feet 
above the lowest point on the course 
and provides encompassing views of 
a thought-provoking course designed 
between canyons.

So, 15 days later, I ascended to 
the back tee on the fifth hole at Cer- 
bat Cliffs. Carved into a terra cotta 
plateau, the elevated tee begins a 
384-hole playing parallel to 1-40 in 
northern Arizona. Trucks outnum
bered passenger vehicles. Down in 
the fairway, around the 150-yard 
marker, a sign for Exit 51 entices 
drivers with logos for a half-dozen
restaurant chains. Kingman, pop

ulation 29,742 and growing, 
represented the largest city 
I had entered since leaving 
Moorpark, California, home 

of Rustic Canyon.
Established as a railroad town in

RUMBLINGS FROM 
THE ROAD
Want the audio version of the story? Editor Guy Cipriano and managing editor Matt LaWell recorded 
Superintendent Radio Network episodes each night of the cross-country trip. Episodes can be downloaded via 
Apple Podcasts, Google Play, Spotify and numerous other platforms. You can also enter bit.ly/SRNPodcasts 
into your web browser to visit our rapidly expanding podcast library.

1882 and a popular stop along His
toric Route 66, remnants of the old 
West and signs of Sun Belt progress 
converge in Kingman. Cerbat Cliffs 
symbolizes the city’s transition. Golf 
was first played on sand greens in 
Kingman beginning in the 1920s, a 
9-hole course supporting turf arrived 
in the 1970s and the current 18-hole 
course opened in the 1990s. The 
front nine features holes flanked by 
red cliffs and mesas, slender Mediter
ranean cypress, and par 3s over water 
and between rocks.

The sun was setting as I foamed 
out (welcome to non-contact golf) 
on the ninth hole. A trip-long theme 
emerged as I walked off the green. I 
didn’t want the experience to end. 
Common sense prevailed over golf 
sense. I still had a 150-mile drive 
to Flagstaff. I made one more stop 
before returning to 1-40. Kingman 
supports an In-N-Out Burger and 
the drive-thru was just five cars deep.

Order. Pay. Grab two cheeseburg
ers and a chocolate shake. Sanitize. 
Park. Eat.

I felt rich. Golf and gluttony costs 
just $23.06 in Kingman. The Old 
West still exists.

APRIL 2
FLAGSTAFF, ARIZONA, TO
AMARILLO, TEXAS
608 miles
Grand Canyon National Park: 
CLOSED.

Walnut Canyon National Monu
ment: CLOSED.

Meteor Crater National Monu
ment: CLOSED.

Petrified Forest National Park: 
CLOSED.

Let’s begin revealing the awe-

SUPERINTENDENT
R-A-DI-O N E-T-LU O R K 

someness of Hidden Cove Golf 
Course.

Arizona is perceived as a golf-rich 
state with terrific November-April 
weather. That’s true if you live in, 
own a second home near or frequent
ly visit the Phoenix-Scottsdale-Mesa 
and Tucson metropolitan areas. The 
two markets combine to support 
4,779 of the state’s 6,057 golf holes, 
according to the National Golf Foun
dation’s 2019 Golf Facilities in the 
U.S. report.

Well, Arizona covers 113,988 
square miles, meaning golf can be as 
tough to find as fresh water through
out most of the arid state. Only one 
golf option exists within five miles of 
1-40 between Flagstaff and the New 
Mexico border.

Hidden Cove possessed every
thing I sought: proximity to the 
interstate, distance from other hu
mans, routing promoting brisk play, 
value and a sense of place that can’t 
be replicated. The City of Holbrook, 
population 5,093, which “began 
as a town of railroaders and cattle
men, outlaws and rugged lawmen,” 
according to its website, owns and 
operates the 9-hole course. A cattle 
guard separates a paved, red-dusted 
road from the gravel parking lot. The 
modest maintenance area occupies 
the same lot as customers.

I entered the barren lot at 
10 a.m. I didn’t want to bother a 
pair of employees mowing playing 
surfaces, so I knocked on the door 
of the two-level clubhouse. Silence. 
I knocked again. More silence. 
I turned the knob and noticed a 
locked box: PLEASE PLACE FEES IN 
THE BOX. A whiteboard describing 
course policies listed the rates at 
$10 for 9 holes, $20 for 18.1 stuffed 
a $20 into an envelope and stared at 
words I have never seen prominently 
displayed in a pro shop: Remember: 
Gopher snakes eat gophers!! Please 
Don’t kill them. The same whiteboard 
reminds members to pay their $30 
monthly dues at city hall and lists a 
number to schedule a tour of Hopi ©
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The healthiest roots 
make the happiest golfers.

•ft-.

Now you can help maximize root health, promote better quality turf
and playing conditions all at once with Indemnify."’The soil-penetrating
formulation delivers broad-spectrum control with a simple application. 
Use Indemnify and improve your odds of managing nematodes.
Learn more at es.bayer.us/indemnify

ALWAYS READ AND FOLLOW LABEL INSTRUCTIONS Bayer Environmental Science, a Division of Bayer CropScience LP, 5000 CentreGreen Way. Suite 400, Cary. NC 27513. For additional product 
information, call toll-free 1-800-331-28(?7. Not all products are registered in all states. Bayer, the Bayer Cross and Indemnify are registered trademarks of Bayer. © 2020 Bayer CropScience LP.
ES-0120-IND-0039-A-R1 '
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Top clockwise: Hidden Cove Golf Course in 
Holbrook, Arizona, features dynamic green sites and 
a payment system based on trust.

The Bill 
and Payne 
Stewart Golf 
Course is a 
municipal 
facility in 
Springfield, 
Missouri, 
honoring 
the two- 
time major 
champion 
and his 
father.

rock art.
The only rocks I saw in the next 1 

hour, 20 minutes were red mounds 
framing Hidden Cove’s northern 
boundary. The kidney-shaped sixth 
green begins a closing stretch framed 
by piles of red boulders. Fly an ap
proach on No. 6 and 8 or slice a drive 
on the par-5 9th, and you no longer 
need a Sharpie to mark your ball.

Firm fairways with 12-to-6 stripes 
and howling wind enhanced the 
experience. On consecutive holes, 
I smacked a 180-yard drive into the 
wind, followed by a 330-yard effort 
with the wind. Nary a cloud hovered 
above. Like the previous evening at 

Cerbat Cliffs, I wanted more. But 
this was the longest mileage day of 
the trip. I left a birdie putt on No. 9 
a half-inch short, grabbed the ball, 
washed my hands, snapped the only 
selfie of the journey and walked past 
a light green sign with brown letters: 
Thank you! GOLFERS.

I tossed the clubs into the trunk 
and applied sanitizer. I pondered the 
sign before leaving the parking lot.

A large sign thanking golfers. 
What a thoughtful gesture.

Thank you, Hidden Cove. Thank 
you, Arizona.

New Mexico golf courses: 
CLOSED.

APRIL 3
AMARILLO, TEXAS TO
SPRINGFIELD, MISSOURI 
543 miles
The average April low in Amarillo: 
41 degrees. The average high: 71. 
Translation: Golf weather.

Jitters accompanied every morn
ing, so I quickly showered, brewed 
coffee, checked email and packed. I 
bypassed opening the blinds. I didn’t 
bother opening a weather app.

I left the hotel through sliding 
lobby doors. Brrrrrrrrrrrrrrrr. Jason 
Aldean lied. There’s nothing charm
ing about the “Amarillo Sky” on this 
day. Now, I opened a weather app:
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27 degrees. Winds exceeded 20 
mph, which I later learn, are tame 
for the Great Plains. If the Amarillo 
Convention and Visitor Council 
were open, I’m envisioning some
body with an affable drawl urging 
me to, “Come back and see us when 
the gusts get to 40.”

I simply wanted to warm the 
interior of the SUV to 40 degrees. 
I endured a 12-minute thaw cycle, 
sipping coffee and moping. You can 
still play golf using safe practices in 
many places during a global pan

demic. You can’t play golf when the 
ground is frozen.

A sense of urgency yielded to 
nomadic behavior. I drove into 
downtown Amarillo and walked 
around Hodgetown, a Minor League 
Baseball stadium that officially 
opened for play 359 days earlier. 
The occupants are called the Sod 
Poodles. Anybody in the golf busi
ness likes sod and prairie dogs seem 
cool. If the team shop were open, I’m 
envisioning myself dropping $73 on 
Sod Poodles swag.

I drove 146 miles through 
howling winds and desolate, 
flat landscape to Elk City, 
Oklahoma. The bulk of my 
travel diet consisted of apple 
and strawberry Nutri-Grain 
bars, clementines, fruit 
snacks, peanut butter-filled 
pretzels, water and coffee. I 
noticed a billboard for a BBQ 
joint as I approached Elk City 
and placed my lone carry-out 
order of the trip. I devoured 
“Brisket N’ Bird” with fried 
okra and a side salad while 
staring at a bronze elk.

I needed to exercise and 
found plenty of space in 
downtown Oklahoma City. 
I ran past empty buildings, 
including the 925-foot Dev-

Cerbat Cliffs 
borders 
Interstate 40 
in northern 
Arizona.

< Oak Meadow 
Country 
Club is the 
only 18-hole 
course 
in Rolla, 
Missouri.

on Energy Center, at 2 p.m. on 
a Friday. I was one of two people 
running along a canal in the trendy 
Bricktown district. I stopped at the 
Alfred P. Murrah Federal Building, 
site of the horrific 1995 bombing. 
Before the government built a for
mal memorial, a chain-link fence 
protected the site and visitors left 
messages and mementos for the 
deceased on it. A chain-link fence 
still stands outside the memorial 
and visitors continue paying unso
licited tribute to the victims. Wind
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Tekken
Broad Spectrum Fungicide

ANTHRACNOSE 
DOLLAR SPOT 

BROWN PATCH
...

—■■■

wasn’t the only reason for eye 
moisture on this run.

Only 106 miles separate 
Oklahoma City and Tulsa, 
the state’s second-largest 
city. Hopes of a twilight nine 
faded on Interstate 44.1 spent 
a Friday evening running 
along the Arkansas River and 
through downtown Tulsa 
streets. No traffic, happy 
hours or baseball games. No 
golf weather on this day.

APRIL 4
SPRINGFIELD, MISSOURI TO 
BLOOMINGTON, INDIANA
439 miles

KNOCK 'EM
ALL OUT

With One Punch 
And One Rate.

While hiking a section of 
the Pacific Crest Trail in 
Southern California’s rugged 
Owens Peak Wilderness, I lis
tened to a TalkinGolf History 
podcast episode featuring 
Kevin Robbins, the author 
of “The Last Stand of Payne 
Stewart.” The conversation 
added context to the life and 
behavior of Stewart, a two- 
time major champion who 
died in a 1999 plane crash.

Undecided if golf could 
be played on a dreary and 
damp Saturday morning two 
weeks later in the Ozarks, 
I searched for a golf course 
near my fourth different bed 
in four nights. The name of 
the closest course solidified 
the decision to play.

A life-sized cutout of the 
Springfield-born Stewart 
holding a Top-Flite bag and 

wearing a Miami Dolphins 
shirt with aqua knickers 
greets customers in the Bill 
& Payne Stewart Golf Course 
pro shop. Even more than 20 
years after his death, Stewart’s 
personality - and wardrobe 
- fascinate. Whenever the 
PGA Tour resumes, it needs a 
Stewart-like figure to emerge.

My wardrobe proved 
boring. I donned black rain 
gear and clutched coffee as I 
marched down the first fair
way. I had something every 
golfer should experience in 
front of me: an empty Perry 
and Press Maxwell-designed 
course. Unlike some of the 
Maxwell’s other designs, in
cluding Southern Hills, a 
Tulsa course I nearly drove 
past the previous evening out 
of curiosity, the Bill & Payne 
Stewart Golf Course is open 
to all. The Springfield-Greene 
County Park Board owns and 
operates the course, along 
with three others, includ
ing one named after Horton 
Smith, the winner of the first 
and third Masters.

I had never played a Max
well creation and the morning 
became magical on the second 
hole, a lengthy par 5 with just 
the right amount of elevation 
change and directional slurve. 
The coffee had served its 
warming purpose and it was 
apparent most of the Maxwell 
routing, which opened in 
1947 as Grandview Munici-

TRIP METRICS
Days: 5
Nights: 4
Miles traveled: 2,372
States entered: 9
Holes played: 54
Total spent on golf: $110.38
Lowest price paid for gas: $1.09 in Elk City, Oklahoma 
Highest price paid for gas: $2.86 in Ridgecrest, California 
Handicap after the trip: No score kept! ©
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pal, had been preserved. The 
color contrast offered by dor
mant and delightfully playable 
Bermudagrass fairways added 
to the charm. I desperately 
wanted to spend nine more 
holes with the Stewarts and 
Maxwells. But I glanced at the 
pro shop and waved goodbye 
to the Stewart cutout.

Needing to walk after or
dering a cheeseburger and 
a salted caramel malt from 
a rural Missouri drive-thru, 
I stopped for nine at Oak 
Meadow Country Club, a 
62-year-old semi-private 
course between Springfield 
and St. Louis. Walking Oak 
Meadow’s hilly zoysiagrass 
fairways negated the midday 
gluttony.

Oak Meadow is the only 
18-hole golf course in Rolla, 
population 20,293, and I mar
veled at the civic boosterism. 
Local businesses sponsored 
flags, tee markers and course 
signage. Names are carved 
into benches. The club’s so
cial calendar is listed on a 
sign attached to the front of 
the clubhouse. The second 
and third holes are par 3s 
with forced carries over the 
same lake. An engraved brick 
honors the lake’s designer, 
Bill Bray, and urges golfers 
to “remember him fondly as 
your ball disappears.” I carried 
the lake on the second hole 
and cursed Bray on the third.

I only had nice things to say 
to myself about Oak Meadow 
and Rolla as I proceeded to 
St. Louis. By that point, the 
weather reached the mid- 
40s and, perhaps, I thought, 
I could squeeze in another 
nine.

Enter Pevely Farms Golf 
Club.

The sprawling suburban 
St. Louis course didn’t mesh 

with my previous golf experi
ences. The Arthur Hill design 
opened in the late 1990s, 
when course owners/devel- 
opers were devoting hundreds 
of acres to a single course. I 
pulled into the parking lot 
shortly after 5 p.m. and a 
dozen other vehicles occupied 
spaces. I didn’t want to be 
that Guy who kept employees 
waiting for the last golfer to 
clear the course, so I decided 
to break a trip rule and take a 
cart. The decision proved wise 
as the course meanders across 
a former dairy-show farm. 
The neighborhood surround
ing the course boasts gaudy, 
modern homes.

The front nine had variety 
and views of varied surround
ings, including farmland be
yond the sixth green. Despite 
the cart, the nine took 1 hour, 
33 minutes to traverse, the 
longest round of the day. I 
returned the cart to a pair of 
enthusiastic young workers. 
They asked a few questions 
about my trip, but we kept 
the conversation brief. They 
had the ultra-important task 
of sanitizing carts; I had more 
than 250 miles to my next 
stop.

The Show Me State 
showed me plenty of terrific 
Transition Zone turf.

28 DAYS

1 RATE
Tekken™ Broad Spectrum Fungicide 
from PBI-Gordon uses two modes of action 
to deliver dependable control of 21 diseases, 
including anthracnose, dollar spot, and brown 
patch. The patent-pending formulation 
increases turf quality while reducing the 
risk of turf damage compared to stand
alone DMI applications, and Tekken controls 
listed diseases for up to 28 days with the 
same rate, eliminating the guesswork.

APRIL 5
BLOOMINGTON, INDIANA TO
MIDDLEBURG HEIGHTS, OHIO
350 miles
I skipped the most efficient 
route home and spent Satur
day night and Sunday morn
ing in Bloomington, home to 
Indiana University, where I 
studied four years to become, 
well, somebody who wrote 
about golf for a living. A 2002 
graduate, I hadn’t been on 
campus since covering a foot-

PBIGordonTurf.com
Pt=3i/GORcJon 
coRpoRation

Employee- Owned

Always read and follow label directions Tekken™ is a trademark of PBI-Gordon Corp. 11/18 05536
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SAFE SIGHTS
Golf courses took immediate measures to 
limit touchpoints and gathering spots while 
continuing to provide safe recreation in 
response to the COVID-19 pandemic. Seven of 
the nine states I entered on my cross-country 
drive last month - California, Arizona, Texas, 
Oklahoma, Missouri, Indiana and Ohio - had 
open courses.

Every course I played adapted the cup to 
prevent touching. The tactics differed from 
course to course and included:

• Foam placed at the bottom of the cup 
with the flagstick remaining in

• Upside-down cups with the flagstick 
remaining in

• Upside-down cups with a 4-inch

Carts were limited to one passenger. I saw an unusual, yet understandable, scene 
at one course: four carts with one passenger each parked adjacent to a tee. Carts were 
immediately washed and sanitized following rounds.

Food and beverage were only available via takeout. Modified policies in response 
to COVID-19 were prominently placed on doors, course signage and first tees. Multiple 
courses closed all practice facilities.

Family, friends, co-workers and industry contacts have asked repeatedly whether 
I felt safe playing golf and driving across the country during a pandemic. The response 
is swift and decisive: I came within 10 feet of more people during my first sidewalk run 
upon returning to my Northeast Ohio home than I did during the entire trip.

- Guy Cipriano

section of a flagstick wrapped in fluorescent orange tape
• Raised cups and no flags
Bunker rakes and ballwashers were removed from every course I visited. Some 

courses removed trash cans.
Hand sanitizer was provided inside pro shops and restrooms. One course 

limited the number of people inside the pro shop at any given time to six. Longer 
intervals between tee times were common, although I played the bulk of my golf 
on poor weather days or at remote courses. One course used an honor box for cash 
transactions.

ball game involving Penn State and Indiana in 2007.
The first weekend of April should be filled with 

activity on a college campus, especially a large one 
celebrating its bicentennial. Instead, I spotted eight 
people during a two-hour Sunday morning run past 
where I once lived, worked, studied and recreated. 
The campus, for the most part, looked the same as I 
remembered with a major exception - the golf course 
has been improved. Officials set May 1 as the official 
opening of The Pfau Course at Indiana University. 
A new course and clubhouse were constructed on 
the same site as the old course. The project cost $12 
million. Some donor is very rich.

I pulled into the empty parking lot and wondered 
whether a self-guided tour of a public university’s 
golf course can be considered trespassing. I resisted 
temptation and vowed to walk the nearly 8,000-yard 
course in a formal capacity by 2033.

Seeking an authentic and legal Indiana golf expe
rience, I pulled into the parking lot of three courses 
between Bloomington and the Ohio border. The sun, 
an object I hadn’t seen since New Mexico, emerged 
and all three courses appeared too busy for a quick 
solo nine. Finally, less than 25 miles from the Ohio 
border, I discovered the Heartland version of what I 
experienced at Hidden Cove.

Hartley Hills is a 9-hole course in Hagerstown, 
Indiana, home to 2,000 “Happy People,” according to 
the sign on East Main Street. Hoosier-born architect 
Bill Diddel, a mentor to Hoosier-honed golf legend 
Pete Dye, designed Hartley Hills in 1928. The first four 
holes are hilly for central Indiana. A farm borders the 
flatter fifth and sixth holes. Views of grain silos rest 
beyond the eighth green. The ninth hole plays back to a 
clubhouse serving as the rural community’s social hub.

Hartley Hills matters to Hagerstown. You can find 
advertisements for 18 main-street businesses on the 
scorecard. The official population has dwindled below 
1,700, yet residents continue supporting their course.

The final approach shot of the trip missed the ninth 
green to the left. I noticed the same man who greeted 
me when I arrived sanitizing carts. I thanked him for 
his work and asked him to thank the superintendent for 
providing a product that helped shorten a long drive. 
He grinned and responded, “I am the superintendent.”

The superintendent and pro and mechanic are 
the same person at Hartley Hills. I spent the next 45 
minutes chatting with Bret Etchison, who charged me 
$6 to walk nine and provided hand sanitizer when I 
arrived. We stood eight feet apart. His hospitality 
and ingenuity made a hobo heading home feel rich 
for having the safety of golf to keep him company. GCI

Guy Cipriano is Golf Course Industry’s editor.
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HOWTO GET 
THROUGH THE 
NEXT FEW MONTHS

7W o matter where your course is located, the next few
/ w/ months are going to be demanding. As I write this in late 

-X. V April, about half of all United States courses are open for 
play. That number is likely to increase steadily by the end of spring.

The ability to reopen the economy locally or nationally will de
pend upon the development of a three-stage public health program 
that starts with comprehensive testing, includes antibody testing 
and monitoring, and ultimately produces a vaccine. Anything less 
than that and the reboot will be partial at best.

We’re in it for the long haul. For superintendents, this will be a 
very trying time. Instead of thinking of it as the most difficult you 
have faced, consider it the most important. If you adjust and inno
vate, this should also be the most rewarding time of your career. 
Here are 10 things to do to help you adapt.

1 Get involved in facility finances, not just in budgeting your own 
department. That means learning about food and beverage bud
gets, dues, initiation fees and capital investment.
2 The smart clubs will not simply slash but use this time to rethink 
their entire operations. Moving forward will require some creative 
thinking about distance spacing in the restaurant and bar, and 
whether it really pays to rely on offering full-service sit-down meals 
that traditionally lose money on every cover served. Many facilities 
are discovering the value of take-out service: low labor costs, less 
food spoilage, more camaraderie among appreciative golfers and 
community residents. We are going to see a big shift in how facili-

ties structure their F&B.
3 The same goes for dues. The 
smart clubs won’t just slash fees 
because of cutbacks in club
house services. We’ll see more 
creative financing of initia
tion fees. Clubs should also re
sist simple dues cutbacks and 
rely instead on rolling over a 
percentage of the monthly fees 
as credit for continued mem
bership next year. That creates 
more of a sense of ownership in 
the club rather than a transac
tional, customer bargaining re
lationship with your members.
4 Superintendents also need to 
plan for a new range of respon
sibilities. Who is going to police 
“social distancing” among golf
ers or cart use and traffic? All fa
cilities will need to develop pol
icies and protocols for handling 
these issues - scripted responses 
by staff, delineation of responsi
bility and hierarchies of authori
ty for making tough calls. Super
intendents need to be a part of 
that conversation because they 
and their staff will be on the 
frontline of any monitoring.
5 For superintendents with 
smaller crews because of fur
loughs, make sure you commu
nicate to your staff about what 
their concerns are and what 
their opportunities are for ad
vancement. Encourage them 
to develop new skill sets and 
to become familiar with differ
ent machinery. Don’t be afraid 
to learn from them. Make sure 
they understand the impor
tance of the new morning ritu
als of sanitizing - and that they 
understand the need to protect 
each other as well as golfers.
6 Leave some blank space on 
the whiteboard every morning.

Decide every day what you are 
not going to do. Golfers grate
ful to be playing at all will accept 
less than pristine conditions. 
Single cut the greens instead of 
double cut and roll. Rake bun
kers every other day. Let the 
rough grow a little. Get used to 
less than perfect. It’s going to be 
part of the new normal anyway. 
7 Use your newfound free time 
to reconnect with former col
leagues, old professors, turf 
professionals you admire and 
friends you have not spent 
enough time with. The payback 
here is so- rich both emotionally 
and vocationally.
8. Keep in touch with former 
employees who have been let 
go. Let those you want back 
know you want them back. Giv
en the generosity of the federal 
unemployment benefits supple
ment in many states, some of 
them will be making more now 
than they did when they were 
working. That won’t last. Make 
sure you stay in their plans.
9 Make use of education
al resources. Spend time with 
what’s being offered by the 
GCSAA, CMAA, USGA Green 
Section and various turf and 
facility consultants. Encour
age your staff to participate. In
clude decision makers at your 
facility, whether they are board 
or green committee members 
or folks sitting on the municipal 
golf committee.
10 This is a great time to get 
away from the facility. There’s 
less pressure to perform and a 
lot more time and need to be 
home. Sure, your golf course 
needs you. But your family 
needs you more. And you need 
them more. GCI
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BRADLEY S. KLEIN, PH.D. (political science), former PGA Tour caddie, is a veteran golf journalist, book author 
(‘Discovering Donald Ross” among others) and golf course consultant. Follow him on Twitter (@BradleySKlein).
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How to let it grow 
when fewer people are 
around to mow
Washington superintendent Ron Furlong shares 
guidance from his own experiences and chats with 
industry experts about keeping turf healthy in a 
spring filled with unprecedented challenges.

W
hen I attended 
college almost 
30 years ago, I 
don’t remem
ber any class

es on how to manage a golf course 
without any golfers. And something 
tells me this type of class has not been 
added in the last three decades. My 
point? There is no rulebook for where 
we currently find ourselves. This is 
definitely uncharted territory.

As of late April, there are differ
ent situations across the country 

regarding golf courses being open, 
closed, or open and restricted. I live 
in Washington, where golf cours
es were closed but minimal mainte
nance permitted.

Like everyone else managing a golf 
course in 2020,1 have no experience 
with how to maintain turfgrass with
out golfers (or a significant reduction 
in golfers) or without the normal 
amount of money we’re used to hav
ing in our budgets. This year’s budget, 
for the most part, has been chucked 
out the window.

Less money to spend means a lot 
of things for golf course superinten
dents. Two big things have jumped 
out in our operation: significantly re
duced labor hours and fewer dollars 
to spend on plant protectants.

I reached out to a few experts for 
some direction on how we can all 
proceed with turfgrass maintenance 
through this unique time in our lives.

“Everybody’s in a different boat 
right now,” says Matt Giese, a tech
nical services representative for Syn
genta. “I just talked to a superinten
dent who had to lay off his entire 
crew, so it’s just him, alone, managing 
over 100 acres of turf, and this is just 
as he is coming into the peak growing 
season. I consider the mowing of golf 
course turfgrass an essential activity, 
so when you have a skeleton crew or 
it’s just you, it’s extremely challeng
ing. When you have 35 to 40 acres of 
fairway turf alone, how do you it?”

Plant growth regulators are the 
first tool that occurred to me for su
perintendents in this situation. Giese 
agrees and says PGRs can not only ©

 A
D

O
BE

 S
TO

C
K

24 MAY 2020 golfcourseindustry.com

golfcourseindustry.com


AGRONOMICS
©

 A
D

O
BE

 S
TO

C
K

Giese

Goodrich

Soldat

reduce mowing main
tenance on greens, tees 
and fairways, but also 
rough and surrounds.

Along with a solid 
PGR plan, raising mow
ing heights can help su
perintendents endure 
staffing shortages. “It is 
the simplest thing a su
per can do to reduce the 
turf’s growth rate, re
duce stress and increase 
the plant’s natural ability 
to compete against pest 
pressures,” PBI-Gordon 
product manager Jim 
Goodrich says.

I also asked Goodrich 
if he thought plant 
health concessions will 
have to be made because 
of the obvious econom
ic troubles many golf 
courses are dealing with 
through this period.

“I don’t believe health 
concessions will need to 
be made,” he says. “But I do think the 
approach to turfgrass management 
will have to be adjusted as the re
sult of less play and less stress on the 
turf. Supers really need to utilize the 
fact that we have less golfers present 
to implement some cultural strate
gies that may have been prohibitive 
due to golfer expectations. Reduce 
mowing frequency, increase rolling 
frequency and increase verticutting 
frequency. Look at cultural practices 
you can do this time of year that nor
mally would be next to impossible to 
accomplish in-season.”

Although money might be tight 
for maintenance departments this 
spring, University of Wisconsin pro
fessor Dr. Doug Soldat agrees it’s im
portant to not neglect fertility needs.

“From over a decade of doing fer
tilizer trials,” he says, “I can tell you 
that low-cost products like urea and 
ammonium sulfate are two of the best 
products on the market, and they 
happen to be two of the lowest cost 

products. This might be 
a good time to reevaluate 
your fertilizer sources. 
But it’s not a good time 
to think about making 
plant health concessions 
related to fertilizer use.”

I asked Soldat if he 
had any other advice for 
superintendents during 
this unique time.

“I think the prima
ry function of a golf 
course superinten
dent is to grow grass at 
the right rate,” he says. 
“That hasn’t changed 
this spring. And there is 
an art to doing that. Reg
ularly monitoring clip
ping yield from greens 
can help you achieve the 
right growth rate. Your 
fertilizer and PGR pro
grams both alter grass 
growth in different di
rections. Sometimes it 
makes sense to be put

ting down PGRs and nitrogen simul
taneously, but if your growth rate is 
out of whack, you should be focus
ing on only one of those products.”

Giese agrees that superintendents 
should be putting a little extra thought 
into their PGR program this sea
son. “I’m recom
mending, in var
ious areas, to do 
kind of a myri
ad or a buffet of 
PGR options 
he says. “Grow
ing degree days 
is a way a lot of 
supers manage 
PGRs already.
But even taking 
that to a differ
ent level this sea
son is something 
to explore.

“Let’s take 
Primo use as 
an example in 

cool-season turf management. You’re 
probably getting about 20 percent 
growth suppression range, and if 
you’re looking at a certain interval, 
I think it’s around a 200 growing de
gree day interval. You can actually do 
what we call stacking, which is where 
you come in and make an application, 
then when you’ve reached half of that 
growing degree day threshold come 
back with another application. That 
way you accumulate some of that 
PGR in the plant, and if you start with 
20 percent, and then you’ve stacked 
another 20 percent on top of that it 
gives you about 40 percent suppres
sion and you suddenly have the abil
ity to have a little bit longer residual 
growth suppression rather than just 
hanging on to that original growing 
degree day interval.”

Goodrich summarizes golf course 
management in 2020 this way: “Let’s 
face it,” he says, “no one is playing 
golf right now to improve their game. 
Anyone playing (if you can play) is 
doing so to get outside for self-care 
and to soak in some sun for that es
sential Vitamin D, as well as taking 
care of themselves mentally.” GCI

Ron Furlong is the superintendent at Ava
lon Golf Links in Burlington, Washington, 
and a frequent Golf Course Industry 
contributor.
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SPICE COAST

OWNERSHIP HAVE HElPfDHEVIVE-LA CHA COUNTRY CLUB.

he irrigation system is 38 years old. The greens are 10 years old. The 
thousands of trees scattered around the course provide so much shade 
that even with the most aggressive watering schedules, large patches of 
turf remain brown for months. The director of golf just wants to be able 
to drive home at the end of the day without some new problem popping 
up. The superintendent returned from a six-year sabbatical filled with

teaching yoga and finding waves. The clubhouse manager is a former underwater welder 
who lives on the property and is so dedicated that the owner refers to him as “the coordi
nator of everything.” The owner, for the record, was dispatched by the bank to shut down
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the course with a single signature.
Instead, she fell in love with the 

place and purchased it herself.
Welcome to La Cita Country Club 

in Titusville, Florida, where the 
Kennedy Space Center still drives the 
economy and the course is so packed 
with potential that calling it a rocket 
is not unfounded. After years of ne
glect, the right stewards for its revival 
have gravitated toward the Space 
Coast, first fixing up the clubhouse 
and now the course. They are almost 
two years into what they say will be 
probably a five-year turnaround. It 
has not and will not be easy, but it is 
far better than the alternative.

Unlike so many other courses 
across the country, up and down the 
state, even around the city, La Cita 
never shut down — saved instead 
by fate, or dumb luck, or love at 
first sight.

Back in the 1990s and early 2000s, 
during the height of the course 
development boom, La Cita was 
“almost perfect.” Those are the 
words of Brant Craddock, today the 
director of golf and back then a club 
professional who played rounds all 
over Florida.

“It was a really, really good golf 
course that was in really, really good 
shape year-round,” he says. “My 
buddies and I would make a point 
to play here at least a couple times 
during the summer. You knew the 
greens were going to be perfect, you 
knew the ball was going to sit in the 
fairway perfect, you didn’t have to 
roll it, you didn’t have to touch it.”

The club was still private then, 
packed with more than 1,000 mem
bers, about a third of them there for 
golf. That number dwindled from 
the hundreds to the dozens as the 
Ron Garl and Lee Trevino design 
withered under years of neglect—to 
the point where Craddock says the 
course was “unplayable” from 2014 
to 2016. “The goosegrass and the 
tropical signalgrass weren’t mowed 
hardly at all,” he says. “Balls were 
lost in the middle of fairways, balls

were lost off the edges of greens, balls 
were lost in approaches and fringes.” 
Craddock was working at Walkabout 
Golf Club, about 11 miles north on 
Interstate 95 and today redubbed 
Indian River Preserve Golf Club, and 
he “wanted to see it with my own 
eyes.” He played nine holes. “It wasn’t 
being maintained,” he says. “It was 
basically an abandoned golf course.” 

Craddock arrived at La Cita in 
June 2018, lured by the challenge 
of the revival. He knew what the 
course had been and what it could 
be, and he had good ideas about how 
to bring it back.

But first he needed a superin
tendent.

“The superintendent that was 
here, he quit the day before I started,” 
Craddock says. “So, I walked into no 
superintendent.”

He posted the opening and im
mediately received a resume and 
an email from a familiar name: 
Jason Gross, who had worked with 
Craddock at Walkabout from 2002 

through 2005 before heading out 
for a renovation project at another 
area course. Gross had walked away 
from the industry in 2012 — the 
club where he worked no longer had 
“the money in the budget anymore 
for a superintendent,” he says, and 
opted to run maintenance as a fam
ily. Gross and his girlfriend already 
operated a yoga studio. He decided 
that night to shift gears and focus on 
yoga and surfing. The industry itch 
returned, as it almost always does, 
after six years.

“I think I was just ready to get back 
out and do something again,” says 
Gross, who received a call from Crad
dock almost immediately. He toured 
the club that weekend — showing 
up with a ponytail halfway down his 
back, “still yoga-ed out” — and every 
time Craddock asked him, “You sure 
you want to do this?” he responded 
with an emphatic “yes.” He started 
two weeks later, in the middle of July. 
The first aerification in who knows 
how long followed by Aug. 1, along

The 10-year- 
old Champion 
Bermudagrass 
greens were 
so spongy that 
mowers would 
sink in and 
scalp the turf.
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► Designed by 
Ron Garl and 
Lee Trevino, 
the course at 
La Oita was 
neglected for 
years before 
Vivian Zumot 
Dumond
purchased it 
in December 
2017.

with topdressing every 
month.

“The greens were 
spongy,” Gross says. 
“We would walk on the 
greens and turn around 
and see the imprint of 
our feet. We ended up
having to set the mower 
at a higher height of cut because it 
was sinking into the turf and would
scalp it. There was no power to the

but the computer system, all the 
hydraulic tubing and piping is all
since ’82ish.” Factor in some river

the summer, he’s in before 6, he’s 
syringing greens at 2 in the afternoon

irrigation on the whole front nine 
when we got here. The assistant 
was spending her whole day, every 
day, just trying to turn water on to 
water fairways, tees, greens. There 
were a lot of issues in the boxes,

salts, lots of coquina rock, serious 
bouts of fairy ring and Pythium root 
rot, and so much unwanted shade 
from so many unwanted trees and 
there was no shortage of challenges. 
Good thing Gross and Craddock are

because the canopies are in the mid
to upper 90s and he’s back at 6:30 or 
7 to turn the pump system on, or it’s a 
pre-emerge application time and he’s 
here till 7:30 or 8 at night three or 
four days in a row. I tell him, ‘Don’t 
come in here,’ and then the next

which we still fight every day. This 
system is from the ’80s. There have 
been upgrades through the years,

both workaholics.
“There are times I have to make 

him stay away,” Craddock says. “In

morning, he’s standing there having a 
cup of coffee. ‘Dude, you’re not even 
supposed to be here.’ ‘There were no ©
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TRUFUEL
THE ORIGINAL ENGINEERED FUEL

Now available in larger containers.

0 PRECISION BLENDED
READY TO USE

0 RELIABLE STARTUP
BURNS CLEAN 
RUNS CLEAN

0 ETHANOL-FREE
FOR EXTENDED
STORAGE CAPABILITIES

Find Your Trufuel Distributor 
@ Trufuel5O.Com
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waves.’ ‘There aren’t going to be any 
waves in Florida in July or August. Go 
find something else to do.’”

“We try, but we do work nonstop,” 
Gross says. “And the kid works non
stop, all day, every day.”

“The kid” is Justin Belz, officially 

a 28-year-old former member of the 
crew who arrived at La Cita from 
the commercial boat industry two 
months before Craddock and three 
months before Gross, and unofficial
ly the coordinator of everything. He 
is everywhere and does everything

— handling the clubhouse renova
tions, working with Gross on course 
maintenance requirements, main
taining the website and promoting 
the course, even pouring drinks and 
serving food in the dining rooms. 
His Apple Watch step count tops 
(continues on page 40)

▼ Long private, 
La Cita shifted 
to semi-private 
in an effort 
to rebuild 
dropping 
membership 
numbers.
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__* Professional baseball players and golfers 

of all ilk flock to Arizona each spring. A 

• pair of turfgrass managers explain the 

dynamics behind contrasting splendor.

By Judd Spicer

ome February and March 
across Arizona agrono
my, pitching is no longer 
limited to a wedge game 
and spikes meet the sod of

multiple sporting surfaces.
As Spring Training season brings 

out the snowbirds - which in a typical 
year accounts for about 1.8 million 
fans - to watch 15 MLB teams train 
and play across the 10 parks of the 
Cactus League, the area’s golf scene 
readies in-kind for its biggest months 
of the year.

And for those working the respec
tive fields? Well, grass may be grass, 
yet the esoteric compare and contrast 
of prepping for golfers and ballplay-

ers each brings its own unique set of 
challenges. The baseball portion of this 
spring was interrupted when Major 
League Baseball suspended the Cactus 
League in mid-March because of the 
COVID-19 pandemic.

For a quarter-century, Matt Black 
was a golf man, most recently working 
the grounds as superintendent at Scott
sdale’s highly respected, dual-course 
We-Ko-Pa Golf Club. Come 2020, 
Black transitioned his game from fair
way to diamond, taking a job with the 
City of Scottsdale as head groundskeep
er at Scottsdale Stadium, spring home 
of the San Francisco Giants.

“Expectations are the same for the 
quality of turf,” Black says. “The big-
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After a quarter of a century on the course, Matt Black 
moved to the diamond earlier this year.

GOLF COURSE
INDUSTRY

TELLYOUR COLLEAGUES TO GET THEIR OWN SUBSCRIPTIONS AT
GOLFCOURSEINDUSTRY.COM/SUBSCRIBE

gest adjustment for me was 
the dirt side of it, managing 
the infields, mounds and 
plate. That’s taken me a bit to 
wrap my head around, but, 
at the same time, things like 
the moisture on the infield 
grass - I can relate that to a 
putting green, as far as how 
the ball rolls.”

A few months into the 
baseball biz, Black’s gig in
volves managing the city’s 
pair of ballpark facilities, 
which includes the Giants’ 
minor-league park. Scottsdale 
Stadium, in the midst a ren
ovation project, is also used 
for events, baseball fantasy 
camps, extended spring train
ing and fall league pro ball in 
September and October. For 
Black, a thorough golf oeuvre 
served as sound founding for 
the baseball world.

“Being at We-Ko-Pa Golf 
- which is very high volume - 
that helped me for this job,” he 
says. “Here, it’s not just a game 
facility, as the Giants do all 
their training here through
out the week and there are 
also scrimmages. So, golf 
taught me a lot about dealing 
with wear-patterns and creat
ing high-quality, healthy turf 

with all the traffic.”
Traffic between the two 

sports, however, comes in 
different forms. “Eliminat
ing vehicle traffic from golf 
carts, that has been really 
nice in this work,” Black adds. 
“Though when the players do 
come out here, they work the 
heck out of the first-base lane 
along the outfield; two hours 
of work every single day, 
which requires some extra 
culturing and aerifying for 
specific areas to try and speed
up recovery. The average golf 
shoe and golf swing is so much 
less impactful than a pro base
ball player with a set of steel 
spikes twisting and turning, 
and making repetitive throws 
from the same area of turf.”

Akin to golf’s playing sur
faces, Scottsdale Stadium 
sports 419 Bermudagrass, and 
is overseeded with ryegrass. 
Preparing and repairing areas 
of wear also sees golf-to-hard- 
ball crossover.

“Like golf, we actually do 
sand-and-seed some areas; 
it’s amazing that, in a matter 
of days, guys can dig a literal 
hole just by warming up with 
those metal cleats in the 
same area again and again,” ©
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Black says. “In 
golf, the traf
fic is much 
more spread 
out, whereas, 
here, keeping 
the grass just a 
bit longer helps 
with the wear.”

Further Rasmussen 
sporting cor
relation is found in turf maintenance. 
“It’s similar equipment, similar rates 
on seed quantity. It’s very much similar 
to a fairway,” Black adds. “Now, it’s a bit 
different height, as we mow the field to 
% of an inch as opposed to a soft fairway 
height around ¥2 of an inch;. A lot of 
that goes back to vitality and recovery 
required for the field. But we keep it 
mowed tight. On game days, we’re usu
ally double-cutting, though that depends 
on the use of the day. Sometimes, it’s 
cutting the day before or after.”

The respective spheres or sport pres
ent a dichotomy in the work. A golfball 
weighs 1.6 ounces; a baseball weighs a 
shade over 5 ounces

“I do like to watch batting practice 
and see how the ball reacts to the turf,” 
Black says. “And I can say that where a 
golfball leaves a mark, a baseball leaves 
a divot. So, it is interesting to see how 
the ball reacts, and observe how water
ing practices affect that.”

Black’s biggest point of transition has 
been the clock.

“I think that most golf course super
intendents would walk in here and say, 
‘Your schedule is what!?’ At least that’s 
what I said at first,” Black jokes. “The 
biggest eye-opener for me has been the 
hours and scheduling; it can get insane, 
in that we go through February and 
into March essentially without a day 
off. I’ve had doubleheader days going 
from around 6 a.m. to midnight. In 
golf, it’s nice, you generally have those 
5 a.m. to 2 p.m. days, especially during 
the busy season when the golfers flood 
the courses.”

Preparing grounds around pro ball
players and their bosses presents further 
contrast with working around tee times.

COVID-19
LOCAL RULES

PERSONAL BUNKER RAKE I SAFETY CUP (INVERTED)
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SPOTLIGHT

► The San 
Francisco 
Giants have 
played spring 
training games 
at Scottsdale 
Stadium since 
1984.

“Here, it’s 
really working 
around coaches, 
practices, work
outs. With so 
many different 
coaches, guys 
take players to 
separate areas 
for drills, so they 
use every square
inch of the facility,” Black adds. “And 
even though that can take place in a 
three-hour time frame, it really takes 
quite a bit of time in the morning 
to get everything set, then get out 
of the way when they’re practicing, 
and then get back to work for about 
three hours when they’re done and 
put everything to bed.”

JUST DOWN THE FAIRWAY
Three miles from Black’s grass, the 
fairways are busting at The Phoeni
cian in Scottsdale.

Just 15 months removed from a 
full-course renovation that took the 
grounds from 27 to 18 holes, the 
thorough rework - in concert with 
a $90 million resort makeover - has 
Tyler Rasmussen at full attention.

The head golf superintendent at 
The Phoenician since January 2019, 
Rasmussen (a Colorado Rockies fan) 
has ample respect for the diamond 
turf across the area’s ballfields.

“The spring training fields out 
here look amazing, and they really 
make use of the prep time. In golf, 
most of our dates are set, sometimes 
years in advance - we’re opening ©
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this day and tee times are on the books,” Ras
mussen says.

The Phoenician superintendent further sees 
differences in tee times and first pitch.

“In golf, we get around three weeks for 
overseed because we need to be ready to get 
the players back out there,” Rasmussen adds. 
“In baseball, they might have a bit more time 
in advance to get everything perfect.”

Evidencing the pressures of primo turf 
conditions in the desert, Rasmussen points 
out the MLB ballpark just down the way from 
his resort grounds, where summer growing 
conditions are tricky.

“In baseball, you have the mix of synthetic 
fields, which presents a contrast,” Rasmussen 
says. “Out here at Chase Field where the Dia
mondbacks play, they use an artificial surface 
now because they struggled for a long time with 
different types of grasses, bringing in heat lamps 
and then mixing games with events and con
certs. In golf, you might just have a few artificial 
pads down at the driving range or something.”

Empathy across hosting pro athletes extends 
from one field to another.

“With high-level athletes, the turf expecta
tions do go up,” Rasmussen says. “At a previous 
job, my course held a Korn Ferry event, which 
involved the PGA Tour agronomist coming in 
during prep to help fit conditions for that level 
of play and player. For baseball, I’m sure they’re 
working with that same magnifying glass, be
cause the professional players are so keen to 
conditions, and they know finite differences.”

As for his current grounds, The Phoenician 
is no stranger to pro jocks come spring season. 
“It’s pretty cool to see a lot of the players stay 
and play here, along with other athletes and 
executives out here leading into and during 
the Spring Training season; most of them use 
aliases for tee times,” Rasmussen says.

And back at the ballpark: After a little time 
away from his former fairways, Black views his 
sporting transition as an impetus for getting 
back to the roots of game.

“As a golf superintendent, you’re on your 
grounds every day and always noticing every 
little thing on your course,” Black concludes. “I 
have a sneaking suspicion that I’ll now be more 
interested in playing golf, not having spent all 
day at the course.” GCI

Judd Spicer is a Palm Desert, California-based writer 
and frequent Golf Course Industry contributor.

The ninth hole at The 
Phoenician, one of numerous 
Arizona courses providing 
spring splendor for visitors.
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DEALING with disruption
By Zac Reicher, Ph.D., and Paul Ciordano, Ph.D.

Most 
damage from 
white grubs 
is indirect 
through 
animal 
foraging. An 
insecticide 
applied once 
adults are 
seen is the 
most effective 
control.

W
hether it's a 
global pandem
ic, hurricanes, 
tornadoes or 
floods, disrup

tion on the golf course is unfortunate
ly becoming commonplace. Regard
less of the cause of the disruption, 
there are some key practices to keep 
in mind when attempting to manage 
high-quality turf with limited resourc
es. The following are some thoughts 
from an agronomic perspective.

As of this writing, golf course op
erations are highly varied across the 
country, from no golf and no main
tenance, to no golf and limited main
tenance, to open golf with limited 
maintenance. The one consistency 
is that staffs are typically limited in 
number of crew members. In addi
tion, some crews consist of salaried 
staff from hospitality or the pro shop.

Thus, superintendents must be selec
tive and intentional about prioritizing 
tasks based on the current staff. Mow
ing is usually the first major change 
in maintenance, increasing 
mowing heights and de
creasing mowing frequen
cy. Aggressive growth reg
ulators and/or topdressing 
are then employed to fur
ther limit the mowing re
quirements.

"An ounce of preven
tion is worth a pound of 
cure" has never been truer 
than it is now. With major 
staffing concernsand unpre
dictable budget constraints, 
preventative pest control is 
even more critical than in a 
typical year. Timely, preven
tive applications made now 
could save tremendous la Zac Reicher

bor and money required to curatively 
control a biotic pest or worse yet, repair 
areas damaged by pests. Furthermore, 
most are relying heavily on growth 
regulators to manage mowing require
ments, which could negatively impact 
damage recovery. Lastly, nobody can 
reasonably predict when play will ful
ly resume with golfer expectations of 

mid-season conditioning.
Limiting root problems 

should be at the top of the 
priority list. Diseases like 
summer patch, fairy ring, Py- 
thium root rot, mini ring, etc. 
are relatively easy to control 
when addressed preventa- 
tively. Delayed applications 
could allow infection levels 
to build, leading to irrevers
ible root damage and even
tual thinning turf. Applica
tions of a labelled DMI fun
gicide (like Mirage® Stress- 
gard®) at 2" soil tempera
tures of 55-65°F will control 
a multitude of root diseas
es like summer patch, take- ©
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They’ll come for the view, 

but come back 
for the course.

Provide outstanding playing conditions, 
that’s what they’ll talk about at the nineteenth hole. How? 

With your dedication and precision and a little help from Bayer.

http://www.EnvironmentalScience.Bayer.US
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all patch and fairy 
ring, plus this ap
plication will also 
control foliar/ 
stem diseases 
like brown ring 
(Waited) patch, 
anthracnose and 
dollar spot. Con
sider including 
a fungicide la
belled for Py- 
thium root rot 
(like Banol®, Sig
nature® Xtra 
or Segway®) in 
this application 
to give added in
surance against 
the always pres
ent oomycete 
pathogens that 
can wreak havoc 

Annual 
bluegrass 
weevil is 
difficult to 
manage 
but are best 
controlled 
by a multi
pronged 
approach 
early in the 
season.

► Fairy ring 
can be 
problematic 
in all turf 
types but can 
be controlled 
preventatively 
with DMI 
fungicides 
early in the 
season.

if left unchecked.
Plant parasitic nematodes are also 

best addressed at this time of the year 
when soil temps reach the critical 
temperature of 55-65°F. If nematodes 
have been a historic problem on your 
course, consider an effective nemati
cide (like Indemnify®) in this tank mix. 
Two or three applications of this tank 
mix on a 28-day interval could provide 
long-term control of the most prob
lematic diseases and nematodes deep 
into the summer. This tank mix may 
seem very complex, but could save 
tremendous long-term time and labor.

Most insects are best controlled 
preventatively and if left uncontrolled, 
can cause significant direct 
damage or cause indirect 
damage from animal for
aging. Adults of the annu
al bluegrass weevil should 
be targeted in the spring as 
they migrate into fairways 
as well as first generation 
larvae to limit future gener
ations throughout the year. 
Early applications for annu
al bluegrass weevil are criti
cal to avoid long-term dam
age. Larvae (white grubs) 

golfcourseindustry.com

are the damaging stage of many an
nual beetles, including Japanese bee
tlesand masked chafers. Most effective 
and efficient insecticide applications 
are made when adults are first seen in 
June or July.

Mole crickets in the South
east should be controlled early, 
during nymph hatch. A preventa
tive, long-lasting insecticide (Chipco™ 
Choice™) application made by licensed 
contract applicators provides the most 
effective control of mole crickets. Cu
rative "chase & spray" programs later 
in the year are difficult and can cause 
very unsightly conditions.

One of the best ways to stay 
ahead of problematic weeds is prop
erly timed preemergence (PRE) herbi
cide applications. PRE herbicides ap
plied in the spring when 4" soil tem
peratures reach 55°F effectively con
trol annual grasses such as gooseg
rass, crabgrass and foxtails. In tougher 
climates, a second application is justi
fied shortly after you start seeing weed 
seedlings in untreated hotspots. Being 
late or even missing PRE herbicide ap
plication requires more difficult rescue 
applications of postemergence (POST) 
herbicides and increases risk of turf in
jury. POST herbicides require accurate 
timing on juvenile weeds and possi
bly multiple applications for more ma
ture plants. Goosegrass, in particular, 
is relatively easy to control with PRE 
herbicides (Ronstar® or Specticle®), 
but POST control is much more diffi
cult. That being said, combinations of 
PRE/POST goosegrass products will 

be important for managing resistance 
in more typical years.

Avoid the temptation to tank mix 
products that don't fit together in or
der to save time. Foliar fungicides or 
plant growth regulators should not be 
combined with wetting agents, nem
aticides or fungicides which are target
ed to the root zone. Conversely, don't 
be afraid to include multiple modes of 
action for the same pests such as a PRE 
and POST herbicide for annual grasses 
or a contact fungicide, plus a systemic 
for diseases like dollar spot. Resistance 
management may not be the No. 1 pri
ority right now, but it should always be 
considered when applying pesticides.

If possible, take advantage of no/ 
limited play with lower expectations. 
Assuming adequate labor, this may be 
a great time to catch up on aerification, 
vertical mowing and/or topdressing 
you've been unable to do in pastyears. 
If you're in the Bermudagrass overseed 
market, a course closure may be an op
portunity to transition ryegrass out ear
ly to maximize Bermudagrass growth 
and improve weak stands.

Please recognize that your man
ufacturers and distributors are keep
ing their distance during this time, 
but they are only a phone call, text 
or email away. Reach out if you have 
questions, need assistance or just want 
someone to bounce ideas around 
with. •

Zac Reicher, Ph.D., and Paul Giorda
no, Ph.D., are members of the Bayer 
Green Solutions Team.
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TRAVELS WITH TER in
Globetrotting consulting agronomist Terry Buchen visits many golf courses annually with his digital camera in hand. He shares helpful ideas relating to 

maintenance equipment from the golf course superintendents he visits — as well as a few ideas of his own — with timely photos and captions that explore 
the changing world of golf course management.

MODIFIED SPRAYER

T
his 2010 Toro Multi Pro 1250 Spray Pro 
was donated to the River Bend Golf Club 
in Ormond Beach, Florida, and was turned 
into a flatbed hauler. The sprayer tank, 
booms and control wiring system were removed, the 

battery tray relocated, the angle iron cut to length, 
the uprights and stringers mig-welded, the plywood 
cut to fit and secured with hardware. It hauls fertil
izer and grass seed bags with ease. It cost about $100 
for materials and took about eight hours total labor 
time. Scott Fabulich, golf course superintendent, and 
Steve Michalowski, equipment manager, showed off 
their many talents.

CUSTOM TRAILER

T
his lightweight and sturdy trailer’s axles, wheels and 
tires were acquired from Northern Tool. The majority of 
the framework is built using 156-inch square tubing with 
2-inch by 4-inch square tubing at each end, all welded 
together. The floor, side boards, tailgate and shelf use kz-inch 

thick marine grade plywood screwed together in place. The hitch 
is made from 4-inch by 4-inch square tubing, with a telescoping 
jack stand with a conventional trailer ball hitch, hooked-up to a 
Kawasaki Mule 610 4WD vehicle. The five 6-inch diameter PVC 
vertical pipes are secured to the tubing with screws and they hold 
plenty of hand and pruning tools. Round metal rings are welded 
to each side so bungee cords can hold things in place. The shelf 
holds bathroom cleaning agents and irrigation parts and supplies. 
The Rubbermaid trash cans empty trash from the swimming pool 
and other recreational areas. The material and parts list includes: 
two 60-inch pieces of 2-inch iron for left and right sides, two 48- 
inch pieces of 2-inch angle iron for bottom brackets, four 14-inch 
pieces of 2-inch angle for upright posts, one 4-inch by 8-inch
and %-inch thick marine grade plywood, and eight ’A-inch by 20 
bolts and nuts. I spotted this custom-built trailer last summer in 
a housing community while visiting McCall, Idaho. GCI

Terry Buchen, CGCS, MG, is president of Golf Agronomy International. He’s a 51-year, life member of the GCSAA. He can be reached at 757-561-7777 
or terrybuchen@earthlink.net.
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SPOTLIGHT

► Brant 
Craddock, 
Jason Gross 
and Justin 
Belz arrived at 
La Cita within 
three months 
of each other 
and have 
sparked the 
turnaround.

(continued from page 29)

20,000 more days than not. “I spend 
maybe six to eight hours a week off 
the property,” he says. “I really like 
this. It’s the challenge. It’s just the 
challenge of fixing this.”

The first (and probably second and 
third) priority is that irrigation sys
tem, which is approaching the end 
of its fourth decade of use. Removing 
or at least pruning some trees and 
replacing those decade-old and no- 
longer-quite-so-spongy Champion 
Bermudagrass greens are on the list, 
too, but the irrigation system is at the 
top of the list.

“We need all new pipe,” Gross 
says. “We need to get rid of the old 
hydraulic system. All those little 
black tubings have been in the 
ground since ’82 and they’re brittle. 
A lot of times, if one breaks, you got 
to wait for it to show itself, because
some of our pipe is waist-deep, some 
is head-deep. We don’t stay pressur
ized. If I turn the system on now, 
there are so many leaks that heads 
will be poppin’ all over the place. We 
have to strategically water. It’s been 
pretty tough. If you can’t control 
the water, manage the water ... be-

“THERE WAS NO POWER 
TO THE IRRIGATION ON 
THE WHOLE FRONT NINE 
WHEN WE GOT HERE. THE 
ASSISTANT WAS SPENDING 
HER WHOLE DAY. EVERY DAY. 
JUST TRYING TO TURN WATER 
ON TO WATER FAIRWAYS. 
TEES. GREENS. THERE WERE 
A LOT OF ISSUES IN THE 
BOXES, WHICH WE STILL 
FIGHT EVERY DAY.”

-SuperintcndentJason Gross

lieve me, we get 
stressed out.”

“If it doesn’t 
happen in ’20, 
then I don’t 
know how much 
more progress 
can be made,” 
says Craddock, 
noting that the 
new irrigation 
systems they’re 
looking at runs 
about $850,000 
— nearly 
$300,000 more 
than the club’s 
current annual 
maintenance 
budget. “That’s 
the biggest issue 
right now with 
what we have. 
Other work that

can be done without the irrigation 
system being done is, I mean, we can 
start removing some trees and that 
will help. If no new irrigation system 
comes in, we’re going to have to start 
to remove some of these trees and get 
rid of some of this shade problem.”

As for the shade, “We have some 
old oak trees out here that haven’t 
been pruned — root pruned or top 
pruned, so there’s a lot of shade and 
root intrusion in the greens that 
we’re still working on addressing,” 
Gross says. “We always have dreams 
of removing them, but —”

“There are probably a few we’re 
not allowed to remove.” Craddock 
interjects.

“ - And some are probably hun- 
dred-year-old oaks,” Gross says. 
“Some of them have trunks as big as 
a dining-room table. We don’t even 
have a saw to cut through them.”

Gross has rebuilt what was a 
depleted equipment roster, too, pur
chasing a fairway unit, a new spray 
rig, a bunker rake, a greens mower, 
a tractor and an aerifier the last two 
years. That has helped plenty. So has 
the decision Craddock made almost 
immediately after starting to shift 
the club from private to semi-private, 
a necessity thanks to the evolving 
space engineering industry.

And so has the presence of Vivian 
Zumot Dimond, the self-described 
“bad guy from the bank coming to 
shut it down” who fell in love with 
the property and rather than shutting 
the door purchased the whole thing

in December 2017.
“It was a neglected place, but it felt 

nice, it felt good,” she says. “I cannot 
express it. I cannot explain to you 
more than I was sent there to figure 
out what to do with it and I decided 
to buy it. I don’t golf, I don’t swim and 
I don’t play tennis. Don’t ask me why 
I bought the place.”

Dimond has worked in all sorts of 
industries, most recently and most 
notably South Florida real estate, but 
she does manage a 675-acre orange 
grove and knows about agriculture 
and, to some degree, agronomy. 
Along with her sisters Beatrice and 
Karoline, she also has tremendous 
faith in the property—and in Gross, 
Craddock and Belz. “I looked at pic
tures of what the place used to look 
like,” she says, “and I think they are 
magicians. I cannot be more thankful 
that La Cita has the three of them. It’s 
looking prettier every day.”

She knows the course needs a 
new irrigation system. She knows 
trees need to fall. She knows how far 
$1.6 million can go on the real estate 
market and what another $2 million 
is worth toward renovations. And she 
knows what the future should hold 
for La Cita.

“I would like to see a small hotel 
on the property,” she says. “With the 
Space Coast recovery and everything 
going on there, I think the area can 
handle it.” d

Gross, Craddock and Belz certain- 3
ly can. They just need to hold on tight |

to the rocket. GCI
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Small Engines & Parts

Small engines & parts 
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www.smallenginesuppliers.com
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and buy online at

www.smallenginepartssuppliers.com

MERGERS & ACQUISITIONS

MILLER MANAGEMENT 
ASSOCIATES

CAROLINA GOLF COURSES FOR SALE
TURN KEY NICKLAUS $2 MILLION 

UPSTATE SC GEM $975,000 

www.mmagolf.com 
brett@mmagolf.com 
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in the Eastern U.S. Hundreds of 
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seeds for upland to wetland sites. 
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Contact ERNST SEEDS today. 

www.ernstseed.com - 800/873-3321
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AMERICA’S /G REENKEEPER

THE CASE
FOR GOLF!

hen the USGA and R&A released their key findings 
1 /■ / from the Distance Insights project on Feb. 4,1 never 
r r imagined that just two months later I would be plac

ing stakes six feet apart on the edge of all teeing grounds at our 
first hole as a visual reference assisting players to maintain a safe 
social distance.

I had heard of COVID-19 prior to the Golf Industry Show. I 
remember it was in the news, but mostly it was in China. As one 
of 12,000 attendees who spent time exploring the 500 exhibits 
spread over 450,000 square feet in the Orange County Convention 
Center, I washed my hands frequently to prevent catching a cold.

On March 11, my wife and I watched as the President ad
dressed the nation in response to the World Health Organization’s 
declaration of COVID-19 becoming a pandemic. We have faced 
West Nile Virus, SARS, bird flu, swine flu, Ebola and Zika over 
the last two decades, and now this. I never experienced serious 
fear during those other outbreaks. But this has been different, 
especially in the way the entire world reacted.

I have never witnessed anything like what is happening around 
us. A few days later, I addressed my team and said we would take 
new measures to observe the CDC’s guidelines on social distanc
ing. Only one person per utility vehicle. Enhanced sanitation and 
disinfecting of steering wheels, door handles, hand tools, etc. 
would occur daily. By the next morning, we took steps to limit the 
number of people in our employee meeting room to comply with 
even newer guidelines announced the evening before.

Daily announcements from the Governor’s office coincided

with our changes. First, it was 
the closure of all restaurants 
and bars, which immediately 
impacted our food and bever
age operation. A week later it 
was the closure of gyms, health 
clubs, yoga studios and other 
exercise facilities, leaving golf 
as the last holdout for recre
ational and physical activity, 
other than walking or hiking. I 
have played a few rounds since 
the March 11 address.

As the days slowly pass, I’m 
learning about the incredible 
behind-the-scenes effort to 
make the case for golf. A coali
tion of associations are working 
around the clock to plea with 
lawmakers that golf has a pur
pose and golfers can participate 
safely within the CDC’s guide
lines. Club managers, PGA 
professionals, superintendents, 
owners and state lobbyists are 
touting golf s economic impact 
and recreational benefits in the 
effort to keep courses open.

On March 26, Mecklenburg 
County in North Carolina, 
where I reside and work, issued 
a stay-at-home order. Playing 
golf was listed as an approved 
outdoor activity because of the 
coalition’s effort. Four days 
later, the Governor issued a 
statewide stay-at-home order. 
He also included golf as an 
approved outdoor activity.

I wrestled up the courage to 
update my blog on March 31. 
I had been reluctant to do so 
because of the rapidly changing 
nature of the COVID-19 
situation and I didn’t want to 
recite something that became 
inaccurate or obsolete in less 
than 24 hours. I told my mem
bership about the steps we had 

taken, both within the facility 
to keep ourselves healthy and 
safe, and on the golf course to 
provide them an environment 
to play golf as safely possible - 
no carts, bunker rakes, coolers 
or sand divot bottles, and cups 
turned upside down to prevent 
putts from falling below the 
surface. Golf looks different, 
but the course does look good 
with less clutter.

Golf has been around for 
centuries and will survive this 
pandemic. I have believed golf 
has the potential to be a beacon 
of hope. I know my inbox was 
flooded with thank-you mes
sages following the blog post.

But I know there are others 
who feel differently. Why 
should folks continue to have 
the luxury to play golf when 
everyone else is sacrificing? I 
know some golf-lovers won’t 
play during the shutdowns out 
of guilt. Others are happy to tee 
it up each day.

I don’t know whether 
playing is right or wrong. The 
health services director of 
Sacramento County, Califor
nia, recently visited a busy golf 
course and declared what he 
witnessed as safe. But the di
rector of the adjoining county 
health department said, “The 
question should not be wheth
er something can be done with 
social distancing, but rather 
must something be done?”

All I can do is what is 
permitted in North Carolina. 
Our team is happy to continue 
serving members and we hope 
to keep providing folks an 
important outlet in the safest 
manner possible.

Stay safe, everyone! GCI

MATTHEW WHARTON, CGCS, MG, is the superintendent at Carolina Golf Club in Charlotte, North Carolina and
r past president of the Carolinas GCSA. Follow him on Twitter @CGCGreenkeeper.
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POW R^kUP
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AQUA-AID
SOLUTIONS

Accelerates root initiation and development

• Increases water holding capacity of soil

Produces stronger, healthier, more vigorous plants

• Delivers a robust and viable microbial population

Enhances availability and uptake of plant nutrients
WORM POWER

-------------TURF-------------



"Our membership

came to us asking 

what we were doing 

different because of 

how much better their 

ball was reacting on a 

daily basis. They were 

seeing more consistent 

speed and aesthetics.
That was the 

turning point 
for us. **

- Garrett Tillman, 
Green Island Country Club

@Aquatrols

IL ZIPLINE
FAST FIRM FINE TURF

with Soil Resource Enhancement

PROMOTES BALANCED HYDRATION

UNLOCKS EXISTING BOUND NUTRITI 

7 DELIVERS CONSISTENT RESULTS

©
Looking for Fast Firm Conditions on your Greens? Contact Your 

Local Aquatrols Distributor or Visit: Aquatrols.com/ZIPLINE

Aquatrols.com/ZIPLINE

