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Taking social media

SERIOUSLY

gained prominence and it became

apparent that having a website was
essential for any commercial enterprise.

Back then, Web designers were not
plentiful and few people thought to hire
a professional to create a site. They felt
that any Web presence was better than
none at all and they found people they
knew who were “into the whole Internet
thing” to help them.

As a PR professional, when I saw a
website that didn’t represent people well
or looked amateurish, I'd ask who created
it. Invariably, I'd get answers like, “My
nephew did it,” or “I bought ‘Web Design
for Dummies’ and did it myself,” or “My
son has a friend who just graduated witha

I remember when the Internet first

degree in computer science.” While those
days have passed for Web sites, I'm afraid
I am seeing the same thing happen with
regard to social media.

As social media has become an integral
element of all mainstream media, some
people regard it the same way they used
to regard websites — as a good addition
to their marketing tactics, but not so
essential that they need to approach it
with a professional sensibility. As with
any marketing outreach, social media
done badly will actually set a person
or organization back rather than move
them forward.

Here are some tips to gauge whether
they're taking the right approach or head-
ing down the wrong path:
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P As part of its State
S U ER of the Industry
SOC IAL Research - make sure
you read this issue’s
M EDIA cover story - Golf
Course Industry asked
superintendents if they were using
social media outlets - such as
Twitter and Facebook - to distribute
information and communicate with
golfers or their club’s membership.
Nearly 70 percent said they weren't,
according to the data.

Source: Golf Course Industry research
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