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The heat just wouldn't let up at Cypress Bend Resort, leaving 

the course and hotel with fewer customers interested in 
sticking around. A drought wracked the nearby city of Toledo 
Bend, so of course, the course owners set up a 700-foot slip and 
slide on the driving range and let the kids have fun on the turf for 
a day. 

That's what they thought the obvious answer was, anyway. 
"This area is so devastated by drought, we wanted to think 

of something to get people and get their spirits up. That was our 
biggest concern here," says Jeb Smith, superintendent. 

Between the concept to the event was only about 11 days, 
giving Smith a short time to work together an irrigation system 
that could provide plenty of cool, refreshing water without being 
a constant reminder to local residents of the course's usage in a 
citywide drought — especially for a non-golf event. 

He got to work with a local irrigation company that had 
handled large water slides before, and went out for parts. He 
orchestrated a low-misting system, fed by a 1-inch pipe down to 
half-inch poly pipes to keep the pressure even throughout the 
slide. 

Even though the course's water came from a separate source 
than the city and wasn't being restricted, the resort didn't want to 
even give the impression that they were being irresponsible with 
water. Besides the low-misting system, they launched a social 
media and news campaign to not only drum up interest but to 
bring attention to the low-volume irrigation system. 

"I told him about the event and said, 'We need a lot of water 
for this, but we can't make it look like we're using any,'" says 
Kerry Bennett, general manager of the resort. 

Smith was out at 4:30 a.m., finishing the preparations for 

the slide around 10 a.m. on the 107 degree day, opening the 
floodgates for about 200 local kids and their families. 

"I was really impressed with the turnout," says Bennett. "The 
system worked great. After they had gone on the slide, they would 
be leaving and say, 'Hey, where was all the water? I didn't even 
see it.'" 

The Cypress Screamer brought in new people and more 
importantly, business. There were rooms booked at the resort 
during the event, and the local community got a chance to see 
the golf course in a way that some hadn't before: just a fun place 
to be. 

"The kids absolutely loved it," says Smith. "Most of the people 
I saw out here were people that don't normally come out to the 
course. You never know, you're liable to get a member out of 
something like this." 

All the action didn't even damage the turf, as the crew pulled 
up the slide as soon as the day was done, and the low-volume 
mist kept water from pooling, as well. 

Even so, they're planning on changing the location next 
year. Not for the turf's sake, but because a much steeper slope 
along the driving range is calling, and it's not called the Cypress 
Screamer for nothing. 

Need to cool off? 
Check out the Cypress 

Screamer in action, including 
a helmet-cam view at 
http://bit.ly/n4Pkg3. 
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ROLL CALL 
Hampton Golf named Anthony 
Baur superintendent at Selva 
Marina Country Club, Atlantic 
Beach, Fla. 

Wayne Kappauf, golf course 
superintendent at the Island 
Country Club in Marco Island, 
Fla., has been recognized by 
the Everglades Golf Course 
Superintendents Association 
(EGCSA) with its Presidents Award 
for Lifetime Service. 

William Spence, the longtime 
grounds superintendent at The 
Country Club in Brookline, Mass., 
will be honored in October at 
Eighth Annual Joseph Troll Turf 
Classic. 

Darren J. Davis, superintendent 
at Olde Florida Golf Club in Naples, 
Fla., was elected president of 
the Everglades Golf Course 
Superintendents Association 
(EGCSA). 

Marc Dufour has been named 
president and CEO of Club Car. In 
addition, Randy Marquardt has 
been named vice president of 
global marketing. 

Lind Hunemuller joined the 
Standard Golf corporate marketing 
group as account executive. 

Golf Maintenance Solutions hired 
Steve Schendel as their Midwest 
VP/agronomist. 

Natural Forces added Guy Russell 
as its national vp of sales. 

Rued roos' * 
rude ruse 
It's no joke: some hungry hoppers have left Meadow Springs Golf and 
Country Club in Perth, Australia, without much spring in its step. According 
to superintendent Greg Simmonds, the local kangaroos eat away at the 
course's turf, picking on the new growth of the understory and leaving 
behind acres full of weeds and plenty of their own natural waste. 

The course is meant to preserve the natural look of the bushland before 
development, according to Simmonds, but the kangaroos seem to be more 
excited about a preserved area full of turf and native grass for snacking. He 
says the roos' noshing will change the ecosystem of the area, with more 
than 50 acres of the course already cleared this season. And with a recent 
count at more than 200 local kangaroos, maybe he'd be better off opening 
a boxing gym. 

A COMMUNITY EFFORT 
, rnif course in Saskatchwan one 
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X all, the volunteers gave about 
750 hours of labor to clear the 
debris and created a giant wood 
pfe something Wood's crew never 

could've accomplished on their own 

t h a t X s i s a p . a c e where everybody 
Knows everybody, ahd we help each 
other out," he says. "Without that 
volunteer effort, we would've had no 
chance at dealing with that. 


