“Profile nozzles lived up to our
expectations and eliminated patchy
dry spots and donuts. We retrofitted
all our fairways and now run a more
efficient irrigation program.”
Logan Spurlock

Superintendent
Sherwood Country Club

“It was like putting in a new irrigation

system. | became a believer overnight.”

Mike Huck

Irigation & Turfgrass Services

Former USGA Staff Agronomist and
Superintendent, Murrieta Hot Springs Resort

Nozzles so consistent,

patterns so uniform...
it's like

8 MARCH 2011 solfcourseindustr

We'd like to
hear from you.

E-mail us at gci@gie.net
with your thoughts

and opinions.

FEEDBACK

Holiday bonus

Here is what I did for my staff this holi-
day season (“Is it payday yet?” December
2010, page 50). Each staff member was
sent a photo CD of each of them and team
members “in action” throughout the season,
including course projects and a staff photo.
Although only one staff member has replied
back in appreciation from this most recent
mailing, past experience has proven that
this is greatly appreciated by most, if not all.
My digital camera is always within reach,
so taking daily photos is simple and easy
to do. At times, I will give the camera to a
staff member and instruct them to tour the
course taking staff photos and things of in-
terest. This is an excellent way to get photos
from a different perspective. Obviously the
cost associated with this gift amounts is
minimal; just takes time, a CD and postage.
Just thought you should know your pub-
lication continues to be my favorite one to
read, hands down, over the competition. I
believe that says volumes about you and the
people that you surround yourself with.

Scott “Otto” Austin,

CGCS Superintendent
Meadowbrook Golf Course
Saint Paul, Minn.

To read “Is it payday yet?" enter http;//tinyurl.
com/4abryr8 into your Web browser.

Kudos

Another great edition of GCI. Thanks to all
who make it the first to be read cover-to-
cover from January to December.

Patrick Daly
Superintendent
Framingham Country Club
Framingham, Mass.

Check out the online archive to read any back
issue of GCl.

Sad, but true

Just read Pat Jones column on trade shows
(“The Cash Cow — RIP?” Jan. 2011, page
90) - interesting and very sad, but true.

Michael A. Maravich
Marketing/product manager,

turf and ornamental

Arysta LifeScience North America

Nailed it

Your January column (“The cash cow -
R.I.P?” page 90) nailed it!

[ was vice president of sales for a small
manufacturer of golf cars that also accom-
modated people with mobility impairments.
We exhibited at both the PGA Show and the
GIS Show. Prior to that, I attended these
shows from a golf industry buyer’s perspec-
tive. I have since retired.

Over about eight years starting in 1999,
I watched viable potential for sales and
marketing decline steadily at both shows for
a couple of reasons. First, golf profession-
als and others [non-owners| who attended
these shows apparently were not held ac-
countable for getting something out of the
shows because they increasingly became
no-shows, and I know many of them were
playing golf somewhere. The second reason
for decreasing, meaningful traffic was the
activities scheduled during show hours or
near show hours. Certainly the economy
probably had some impact the past few
years on amount of traffic.

As an exhibitor, you go to these shows
to expose your pl‘()ducts to as many buyers
and influencers as possible. We didn’t go
for seminars... we went to sell! There is a
need for the seminars for the same people
who attend these shows, but you can’t do
both at the same time. Apparently no one
figured that out or didn't care. It depends
on the agenda of those running the shows
doesn't it?

The original PGA Merchandise event
was a good idea and still is. What isn't a
good idea are all the other shows that are
scheduled which compete for exhibitors’
time and money. What isn’t a good idea is
scheduling seminars and other events at a
gathering designed for suppliers to show
their products and for buyers to find out
what their choices are. What isn’t a good
idea is to try to do too many things at the
PGA show, and also at the GIS show. What
isn’'t a good idea is to have a PGA show and
a GIS show at different times with similar
agendas for exhibitors... it is duplication
for the exhibitors, costly duplication. Any
business organization that strays from its
core competency tends to dilute its efforts,
spread its resources too widely, fail to serve
its constituents and fail in achieving its
original goals. The golf industry is finding
that out.


http://www.underhill.us
http://tinyurl

Extra info

| had the pleasure of seeing Terry Buchen's
presentation at the (2011 GIS) conference
in Orlando and really enjoyed the innovative
ideas he presented. | recall seeing a golf
course that was using a smart board as

a communication tool to its staff. Could
you please tell me the name of that golf
course? We are looking for new ways to
communicate to our staff and would like

to speak to someone who has tried this
technology.

Darin Hull

Environmental management coordinator
The Glencoe Golf & Country Club

Calgary, AB

There is no reason to have these two
major shows... owners can and should
come to the PGA show, particularly if they
influence buying decisions. Owners at the
PGA show might cause golf professionals
and others attending to pay more attention
to the show instead of area golf courses...
to be “seen” by their bosses so to speak! If
the industry wants educational seminars
and events [they are needed], schedule
them somewhere at a different time or after
the PGA show and attend, undistracted by
hundreds of major exhibitors! Why have all
the regional shows if there is one national
show that can be attended by all concerned
to see all the major manufacturers and their
products? Most, if not all of them, plus the
GIS, are redundant, frankly. I attended the
New England show so I know it is effec-
tively redundant.

After manufacturers spend money and
time on all these shows, they are rewarded
by golf course buyers who understandably
try to squeeze the lowest price they can [I
know from the golf car experience]. Eventu-
ally, the money will run out and either the
shows fail or the prices go up and the com-
petition dries up. Who wins? As a golfer
[consumer], I don’t see me winning! Maybe
that is one of the reasons the number of

golfers is not growing.

Tom Durbin
Castle Rock, Colo.

To read “The cash cow - R.I.P.,” enter http://
tinyurl.com/4zn5x6w into your Web browser.

Editor’s note: The “smart board” item
appeared in the January 2010 issue and
featured the innovative interactive white-

board being used by William R. Larson,
CGCS, and assistant superintendent Ryan
Browning at the Town & Country Club in St.
Paul, Minn.

One-year mark

Editor’s Note: GCI continues to receive an un-
precedented amount of responses to Pat Jones’s
August 2010 column (“Catharsis,” page 4). As
has been our policy, we’ve shared these notes
excerpted and anonymous because they often

include personal comments.

Knowing how well you know us supers,

it probably won't surprise you that I just
read your article from last August. As per
superintendent tradition, magazines pile up
on the floor until the off season. However,
reading Pat Jones’ work is usually the excep-
tion, I usually read you, no matter the time
of season.

If I calculate right, you hopefully cel-
ebrated the big one-year anniversary. That
is very important to us one-day-at-a-timers.
Your chances of continued sobriety after
the one-year mark go up significantly. God
willing, I will celebrate 27 years during the
week of the Golf Industry Show. Of course
that doesn’t mean a damn thing, other than
the day-at-a-time plan works beautifully.

You are good at what you do — most of us
drunks usually work with half a day, half a
brain and half the health of people working
full-time at our careers.

I'm glad your boss knew the right course
of action, and I am grateful that the disease
did not take out another of our brethren.
We need you.

To read “Catharsis,” enter http://tinyurl.
com/49tfxgf into your Web browser.

“American Golf is committed to being
good environmental stewards and
finding new ways to reduce water
consumption. Profile nozzles are
helping us achieve that goal.”
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“The Profile retrofit program has also
extended the life of our Toro system
while improving course appearance
and playability.”

“The real power is knowing that
retrofitting sprinklers with Profile
nozzles can be phased in to work
within a course’s operating budget.”

Cost

Use less water, energy
and manpower get
better course playability.

R
Profile”

Solid Metal Sprinkler Nozzles

866.863.3744  www.underhill.us
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