
IN THIS ISSUE 
DEPARTMENTS 

6 Teeing off 
Pat Jones: 
Getting started 

8 Letters 

12 The Whiteboard 

64 Travels with Terry 
Equipment ideas 

65 Classifieds/Ad index 

COVER STORY 
26 ULTIMATELY ULTRA 

New superintendent Aaron Cape 
takes a chance on new seed in old 
golf country, even if he stands alone. 

FEATURES 
Q&A 

Career development 
53 BUILDING YOUR 

PERSONAL BRAND 
How employees, colleagues, 
members and guests perceive you 
can impact your efforts at your 
golf facility. Here are eight ways to 
maintain and maximize a positive 
personal brand. 

Product spotlight 
DEALING WITH DONUTS 
Nearly exhausting his options 
to combat donuts, one 
superintendent swapped out 
irrigation heads to improve 
distribution uniformity on his golf 

COLUMNS 
14 Equipment Management 

Stephen Tucker: 
Ask probing questions 

24 Outside the ropes 
Tim Moraghan: 
Affordable golf is the way of the 
immediate future 

46 Design concepts 
Jeffrey D. Brauer: 
Big value in small projects 

40 Irrigation 
Brian Vinchesi: 
Irrigating control system decisions 

52 The Monroe doctrine 
Monroe Miller: 
Hanging on 'til spring 

66 Parting shots 
Pat Jones: 
Us vs. them 

56 

60 

16 CONVERGING ON CHANGE 
Jim Keegan and his associates are 
trying to get facilities to change their 
old, unprofitable paradigms. 

Irrigation 
34 WATER YOUR COURSE 

Treat an irrigation system upgrade as 
infrastructure to grow your course 
for the future. 

Course renovation 
42 PROJECT APPROVED 

With a tough economy and steep 
competition, now might also be the 
perfect time to pull ahead by getting 
that capital improvement project 
approved. 

Course maintenance 
48 SUSTAINABLE GOLF 2 . 0 

It's not just for the environment 
anymore. In the midst of a historic 
recession, sustainability for the golf 
business has become synonymous 
with survivability. 

GOLF COURSE INDUSTRY (ISN 1054-0644) is published monthly. Copyright 2010 GIE Media Inc., 4020 Kinross Lakes Parkway, #201, Richfield, OH 44286. All rights reserved. No part of 
this publication may be reproduced or transmitted by any means without permission from the publisher. One-year subscription rate, $33 in the United States, $42 in Canada and Mexico, and 
$88 in other foreign countries. One year foreign airmail rate: $102. Two year subscription rate: $65. Single issue rate, $10. Subscriptions and classified advertising should be addressed to the 
Richfield office. Periodicals postage paid at Richfield, Ohio, and additional mailing offices. Postmaster: Send address changes to GOLF COURSE INDUSTRY 4020 Kinross Lakes Parkway, #201, 
Richfield, OH 44286. Canada Post: Publications Mail Agreement #40612608 Canada Returns to be sent to Bleuchip International, P.O. Box 25542, London, ON N6C 6B2 

Real science 
NUTRIENT AND PESTICIDE 
LOSSES CAUSED BYSIMULATED 
RAINFALL AND SPRINKLER 
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