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Big Apple water with wetting
agents.

In the second of a two-part series on Poa annua, David M. Kopec, Ph.d., presents

several control strategies.
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K“ow? Under the 2009 American Recovery & Reinvestment Act
4 buyers of low-speed, battery-electric vehicles are eligible for a tax credit
/ of 10 percent of the cost, up to $2,500.
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DEPARTMENTS ON THE WEB - coLrcourseinpusTry.com

8 Teeing off Items you can find online and in our weekly e-newsletter.
Marisa Palmieri: =
Learning from our neighbors STILL TRYING TO UNDERSTAND SOCIAL MEDIA?
If you're not computer savvy and even our cover story on
10  Feedback social media is over your head, visit the Online Extras

section at golfcourseindustry.com to view videos that

22 Consumer research explain each of these technologies “in plain English.”
96  Travels with Terry CONNECT WITH GCI VIASOCIAL MEDIA
Equipment ideas * Become a fan on Facebook
(Search>Golf Course Industry magazine).
97 Classifieds/Ad index * Join our LinkedIn group

(Search>Golf Course Industry magazine).
+ Follow us on Twitter (@gcimagazine)

COLUMNS LIST AN EVENT
Does your chapter association have an event to publicize?
12  Assistant’s view Get it listed at golfcourseindustry.com for maximum

Jobn Ekstrom: exposure. E-mail details to mpalmieri@gie.net.

Chapter/assistant relationships

WEEKLY READER
14 Design concepts The GCI weekly e-newsletter is the place to catch breaking
Doug Carrick: news, industry updates and product information. To

Design in 2009 and beyond subscribe, visit golfcourseindustry.com/newsletter.

16 Irrigation issues
Erik Christiansen:
Show me the savings

18 The Monroe doctrine
Monroe Miller:
Superintendent turned salesman

20  Equipment management
Stephen Tucker:
Building a strong association

95  Outside the ropes
Tim Moraghan:
Tourney prep at Saucon Valley

98 Parting shots
Pat Jones: Golf’s reality show

EDITORIAL MISSION STATEMENT:

Golf Course Industry reports on and analyzes the business of maintaining golf courses, as well
as the broader business of golf course management. This includes three main areas: agronomy,
business management and career development as it relates to golf course superintendents and
those professionals responsible for maintaining a golf course as an important asset.

Winner of a national magazine award
for the fourth year in a row
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