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A glimpse of how golfers’ behavior affects the business
R Es EA Rc H of golf facility maintenance and management.

GOLFERS & THE WEB

In March NGF conducted a survey about golfers’ technology habits. The
survey was fielded online to a nationally representative sample of adult core
golfers (those who play eight or more rounds per year). A total of 1,662 golfers
completed the survey. Key findings include:

* Most core golfers are online and/or use e-mail every day (88 percent use it
several times a day).

* 83 percent go online just for fun or to pass the time.

» Almost all core golfers are engaging in golf-related activities online.

Online golf-related activities of core golfers
Have done in last 12 months

Researched golf equipment (clubs, balls, etc.) _ 74%
Read articles about tour players _ 70%
Read articles about golf instruction _ 69%
Made plans to play golf | o %

Arranged tee times | NG s
Researched golf travel [ NNENGNINGNGEGEE 230
Purchased other golf equipment (bags, gloves, shoes) [ IEGTGTTTNGNGEGEGEGEGEGE 23 |
Stayed in touch with golfing friends | N N A NEDD /29 |
Watched video of golf instruction || I - ‘
Researched or got recommendations on golf courses [ 33% |
Researched or got recommendations on golf equipment _ 38% |
Purchased golf balls |G 37 !
Purchased golf clubs IR 2
Purchased golf apparel _ 35%
Watched a video of pro tour highlights I

Posted a review of a golf course |GG 11%

Posted a review of golf equipment [l 10%
Made new business or professional contacts [l 7%
Met new people to play golf with [l 7%

)

Core golfers’ use of Core golfers’ use of golf-related
social networking sites social networking sites

38% LastminuteGolfer || -
urkearn | 25" cortin [ >
Classmates _ 22% 19thHole - 5%
MySpace % coitwrx [ G 5%
Fickr [ % ~ = Goiffinder.net || 4%
Twitter - 6% i TeeTimeFriends - 4%
Dige [l 3%
Delicious | 1%
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