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ON THE MAINE COAST 
A flat site with poor drainage 
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a resort-style course to New 
England. 
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Foot and cart traffic affects turf on 
putting greens and fairways. 
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Did You 
Know? 

As much as 90 percent of the weight 
of a grass plant is in its roots. 

Winner of a national magazine award 
for the fourth year in a row 
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Assistant's view 

Dan Schuknecht: Get your finances in order 

Design concepts 
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Advancing the game 
Jim McLoughlin: Niche recovery 
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Jack Brennan: Sales training secrets 

Tournament insider 
Tim Moraghan: Provide the right atmosphere 

EDITORIAL MISSION STATEMENT: 
Golf Course Industry reports on and analyzes the business of maintaining golf courses, 
as well as the broader business of golf course management. This includes three main 
areas: agronomy, business management and career development as it relates to golf 
course superintendents and those managers responsible for maintaining a golf course 
as an important asset. Golf Course Industry shows superintendents what's possible, helps 
them understand why it's important and tells them how to take the next step. 

VISIT US ONLINE-www.gol fcourseindustry.com 

THE REEDUCATION OF A LOW PLUGGER 
Colton Smith provides a first-hand account of cutting the cups 
on the front nine holes during the Liberty Mutual Legends of 
Golf event at Savannah Harbor. 

VIDEOS, PODCASTSAND MORE 
Golf Course Industry TV is a Web site designed to enrich your business 
acumen and allow you to communicate with your peers through forums, 
blogs and polls. Videos, podcasts and an extensive photo gallery will 
provide you with an array of business and industry knowledge. Visit 
the interactive site - www.golfcourseindustry.tv - to create your 
profile and start networking. 

A NEW DIRECTION 
Former superintendent at Colbert Hills Golf Course in Manhattan, Kan., 
David Gourlay, shares tips for transitioning into a general manager role 
successfully. 

AIR IT OUT 
Voice your opinion about a topic or bring attention to something you 
believe deserves it. Visit our message board at www.golfcourseindustry. 
com/messageboard and speak your mind. 
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