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Did You
?
Know ' Typically, 1.7 times more area on a golf course
is used for natural habitats than the combined
A area devoted to greens, tees and fairways.
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GROW-IN FOLLIES

In, “Grow-in: It's your ass not mine,” Colton Smith provides

a crew member’s perspective of what superintendents go through
during grow-ins.

PRO-SUPER RUNDOWN

An online extra from this month’s cover story: We list the 29
members of the GCSAA who also hold PGA memberships.
Visit golfcourseindustry.com/prosuper for the complete list.

AIRITOUT
Voice your opinion about a topic or bring attention to something you
believe deserves it. Visit our message board at www.golfcourseindustry.
com/messageboard and speak your mind.

VIDEOS, PODCASTS AND MORE

Golf Course Industry TV is a Web site designed to enrich your business
acumen and allow you to communicate with your peers through forums,
blogs and polls. Videos, podcasts and an extensive photo gallery will
provide you with an array of business and industry knowledge. Visit

;};Zg?eu;rjst:t/aeriirt]it—wmgélfcourseindustry.tv — to create your GOLF COURS

INDUS

EDITORIAL MISSION STATEMENT:

Golf Course Industry reports on and analyzes the business of maintaining golf courses,
as well as the broader business of golf course management. This includes three main
areas: agronomy, business management and career development as it relates to golf
course superintendents and those professionals responsible for maintaining a golf

course as an important asset.
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