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MAP YOUR COURSE FOR FREE
Don’t have GPS? Available software helps you map out an area

at no charge. Assistant golf course superintendent Colton Smith
shows you how.
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KNOWLEDGE IS POWER

Ronald Calhoun, Ph.D., a specialist in Michigan State
University’s department of crop and soil sciences, suggests
determining the types and causes of weeds before reaching
for an easy herbicide solution.

AR IT OUT

Voice your opinion about a topic or bring attention to something you
believe deserves it. Visit our message board at www.golfcourseindustry.
com/messageboard and speak your piece.

DIGITAL LIBRARY

You can view last year’s digital issues of Golf Course Industry any time
you want on DVD. The digital library contains all the 2007 issues

on one disc. The DVD is available at the online bookstore —
www.golfcourseindustry.com/store.

EDITORIAL MISSION STATEMENT:
Golf Course Industry reports on and analyzes the business of maintaining golf courses,
as well as the broader business of golf course management. This includes three main
areas: agronomy, business management and career development as it relates to golf
course superintendents and those managers responsible for maintaining a golf course
asan important asset. Golf Course Industry shows superintendents what's possible, helps
them understand why it's important and tells them how to take the next step.
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