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A SILVER LINING 

We would like to hear 
from you. Please post 
any comments you have 
about this column on 
our message board, 
which is at www. 
golfcourseindustry.com/ 
messageboard. 

I got the call in the middle of last month. Boy was Morris Johnson excited. The director 
of golf course operations at River Oaks Country Club in Houston rarely gets worked 
up about new golf course maintenance products, but this was an exception. 
River Oaks is in the midst of a course renovation, and Johnson was elated about the 

installation of a new bunker liner - the likes of which he and his colleagues in Texas 
haven't seen before. Reportedly, the liner lasts longer than the others on the market and 
seals better, keeping the sand cleaner longer. 

As an editor, I'm lucky enough to tour the manufacturing facilities of many suppliers 
that serve the industry and learn about a plethora of advancements in technologies that 
help superintendents do their jobs better and more efficiently. It's amazing to see all the 
brainpower, planning and execution that go into the development of various high-quality 
products, from equipment to pesticides to irrigation systems. 

However, editors are less likely to hear about an innovative product that's the brain-
child of a superintendent. That's what's so interesting about Kevin Clark, the guy who 
ignited Johnson's excitement. 

Clark, an assistant superintendent at Lantana Golf Club in Texas, is proof that neces-
sity is the mother of invention. Lantana is a Jay and Carter Morrish design that features 
high, steep-sloped bunkers. The natural and synthetic liners in the bunkers (halfway 
through construction, the team switched from natural liners to synthetic ones) lasted 
only 18 months before they disintegrated into dust in the sand. It required 200 man-
hours to pump water out of all the bunkers and return them to playable condition. 

The Lantana crew tried every bunker liner - even various combinations - on the 
market and weren't happy with any of them because none provided a long-term solution. 
Clark wanted to seal the bunker and keep the sand from contamination for a long time. 
With a little luck and a little skill, Clark came up with a better idea. 

A box was sprayed with the Rhino liner material used on truck beds, and he filled it 
with dirt and kept it outside the office for a while to see how the liner material would 
wear. It seemed to work, so eventually the Rhino liner material was sprayed on top of 
geotextile material in a bunker to see how it would hold up in a golf application. There 
was just one problem: The surface was too slippery, and the sand wouldn't stick to the 
steep faces. To solve the problem, Clark glued polypropylene fibers, similar to artificial 
turf, on top of the Rhino liner material. It worked. Clark invented a bunker liner to fit 
the needs of Lantana. 

The liner eliminates the need for gravel, Clark says. It was such a good idea, 12 other 
courses in Texas used the liner in test bunkers, and River Oaks is installing it in all its 
bunkers. 

Clark has one patent on the bunker liner and another one pending. He's also in the 
midst of sealing a deal with a distributor that has a 14-state territory. Word is spreading 
in Texas and beyond. Clark received a call from someone in Charlotte, N.C., and archi-
tects are telling people on the East Coast. 

Clark's bunker liner has been successful enough that he'll be leaving Lantana at the 
end of this month to sell his product full time, something he never thought he'd be doing 
at this stage of his career. 

It sounds like Clark's product will be good for the industry and great for him. And I'm 
sure Johnson won't be the only superintendent excited about the bunker liner, which just 
might bring a smile to your face - if it hasn't already - when you discuss the topic next 
time. GCI 

GOLF COURSE 
INDUSTRY 

Serving the Business of Golf Course Management 

Vol.20 No. 5 

EDITORIAL 
GIE Media, Inc. 

4020 Kinross Lakes Pkwy, 2nd floor 
Richfield, OH 44286 
Phone: 800-456-0707 

Fax: 330-659-0824 

Cindy Code 
Editorial director 

330-523-5331 
ccode@gie.net 

John Walsh 
Editor 

330-523-5361 
jwalsh@gie.net 

Margaret Hepp 
Associate editor 

330-523-5384 
mhepp@gie.net 

Heather Wood 
Web editor 

330-523-5348 
hwood@gie.net 

CONTRIBUTING WRITERS 
Terry Buchen, CGCS, MG 

terrybuchen@earthlink.net 

Pat Jones 
psjhawk@cox.net 

David Wolff 
dgwolff@charter.net 

EDITORIAL ADVISORY BOARD 
Terry Buchen, CGCS, MG 

Golf Agronomy International 

Raymond Davies, CGCS 
CourseCo 

Tim Hiers, CGCS 
The Old Collier Golf Club 

Laurence Hirsh 
Golf Property Analysts 

Ted Horton, CGCS 
Ted Horton Consulting 

Michael Hurdzan, Ph.D. 
Hurdzan/Fry Golf Course Design 

Pat Jones 
Flagstick LLC 

Joe Livingston, CGCS 
River Crest Country Club 

Jim McLoughlin 
TMG Golf 

Matt Rostal 
Interlachen Country Club 

Golf Course Industry is published 12 times a 
year by GIE Media, Inc., which also publishes 

Lawn & Landscape, Commercial Dealer, Snow 
Magazine, Pest Control Technology and Recycling 

Today magazines. GIE Media is a leader in 
custom publishing, book publishing, database 

marketing, conferences and special events. 

6 JULY 2008 www.goifcourseindustry.com 

mailto:ccode@gie.net
mailto:jwalsh@gie.net
mailto:mhepp@gie.net
mailto:hwood@gie.net
mailto:terrybuchen@earthlink.net
mailto:psjhawk@cox.net
mailto:dgwolff@charter.net

