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Course construction

LESS IS MORE

A links-like course in Colorado
embodies a minimalistic idea.

Product focus: accessories

THE LITTLE THINGS COUNT, TOO
An accessory upgrade is part of an
overall course improvement project
in Nebraska.

A SMALL BUT IMPORTANT ASPECT
Quality accessories reflect the
overall operation of a golf course

in Minnesota.
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SHADE VERSUS TURFGRASS
Reseachers explain the negative
effects shade has on turfgrass and
suggest ways to alleviate them.
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VISIT US ONLINE — www.golfcourseindustry.com |

GOLF INDUSTRY SHOW COVERAGE
Visit our Web site to read about news from the Golf Industry Show —
from new products to seminar coverage to the building of a
tee box on the trade show floor.

GOLF COURSE ONLINE POLL: ORGANIC FERTILIZER

During the next few years, do you plan to increase the
amount of organic fertilizer applied on your course? Visit
the GCI home page to vote in this online poll.

AIRIT OUT
Do you agree or disagree with a recent column or article? Voice your
opinion about a topic or try and bring recognition or attention to
someone or something you believe deserves it. Visit our message board
at www.golfcourseindustry.com/messageboard and speak your piece.

DIGITAL LIBRARY

You can view last year’s digital issues of Golf Course Industry any time
you want on DVD. The digital library contains all the 2007 issues

on one disc. The DVD is available at the online bookstore —
www.golfcourseindustry.com/store.

EDITORIAL MISSION STATEMENT:

Golf Course Industry reports on and analyzes the business of maintaining golf courses,
as well as the broader business of golf course management. This includes three main
areas: agronomy, business management and career development as it relates to golf
course superintendents and those managers responsible for maintaining a golf course
as an important asset. Golf Course Industry shows superintendents what’s possible, helps
them understand why it's important and tells them how to take the next step.
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