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Turfgrass management
STARVED BY SODIUM

Superintendents mitigate salt
levels with amendments, cultural

practices and equipment.

Product focus:

Wildlife control

INTO THE WILD

Todd Voss shares his approach for
controlling nuisance wildlife at
Double Eagle Golf Course.

RESEARCH

SURFACE WATER QUALITY

Long-term monitoring determines
the magnitude of nutrient loss in
runoff related to development.

44




Did You)
Know? J

The cooling properties of turf are so effective that
temperatures over turf surfaces on a sunny day will
be 10 to 14 degrees cooler than over concrete or asphalt.
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HERE’S WHAT’S ONLINE — golfcourseindustry.com
Winner of a national magazine award

for the fourth yearin a row OTF INFO

Read about what was presented at the various seminars during
the Ohio Turfgrass Conference and Show in Columbus,
including the Ohio Golf Summit.

AWARD WINNERS

To read profiles about GCSAA award winners Mark Esoda and
Monroe Miller, who will be recognized at the Golf Industry Show
in February, visit golfcourseindustry.com/09awardwinners.

RELAX
Preventing stress on the greens is the easy part. Take a moment to learn
how to keep yourself from flaring up in tense situations.

EXTENDED HOURS
Newer mosquito control methods can help increase revenue by making your
course and outdoor areas pest free for longer periods of time.

PONDER CLEANER WATER

Learn about the benefits of pond cleanup and how often you should clean the
water features on your course.

EDITORIAL MISSION STATEMENT:
Golf Course Industry reports on and analyzes the business of maintaining golf courses,
as well as the broader business of golf course management. This includes three main
areas: agronomy, business management and career development as it relates to golf
course superintendents and those professionals responsible for maintaining a golf
course as an important asset.
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