FEATURES

Owner profile

32 ONTRUMP'STURF
A look at why The Donald
is doing business in the golf

industry.

Superintendent profile

ELEVATING THE
PROFESSION

Paul R. Latshaw’s influence
ripples throughout the industry.

Environmental management

42 ONTHE GREENER SIDE
Environmental areas reduce
labor, inputs and impact on
surroundings.

48 ONTHE BLOCK

What to consider when forming
a sales strategy when your golf

facility is up for sale.

Water management
54 ONTHE MARK
Short-throw irrigation provides

precise water control, allowing

.\Ll])('l'il)l(‘ll(l(‘ll'[\ to manage water

more efficiently.

64

76

80

36

Nutrient management
FEEDING THE GREEN

Steady growth and foliar applications
are key to most fertility programs.

Product purchasing

A PERCEIVED VALUE

Despite the rewards, some
superintendents are ambivalent
toward purchasing programs.
Builder Excellence Award profiles

A FIRST-CLASS FACILITY

Attention to detail and addressing
issues trump weather and tragedy to
complete a high-end development
project.

RESTORING A CLASSIC
A builder overcomes inclement
weather and time constraints to

restore a resort course.

DOING ITALL
A builder takes a turnkey approach
and battles hurricanes to reconstruct

a Florida course.

FROM SUPERFUND TO SUPERSITE
A development project turns an EPA

waste site into a gl)” course gem.

INDUSTRY
i

GOLF COURSE

D

3399. All rights

yermission from

October and Nove

publishe

VDUSTRY (ISN

mber. Cc

1054-0644) is published ir

d. No part of this |

One-year sub:

Product features
WITH THEM IN MIND

A superintendent lets distributors
know about his pesticide program
ahead of time to ensure timely
delivery and savings.
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Carolina takes advantage of
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RESEARCH

86  SHED LIGHT ON RAPID BLIGHT

Cooperative effort leads to a better
understanding of impact and strategies.
g 8

92  HEAD THEM OFF

A look a preventive approaches to

destructive turf insects.
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6 Editorial 22  Assistant’s view
The greener side of golf
8 Letters to the editor
10 News Analysis
John Deere/LESCO deal, 24  Design Concepts
successful career paths,

Dan Schuknecht: Success
through education

Jeffrey D. Brauer: Safety’s

double greens in Texas, link to litigation
association heads dub GIS
a success 26  Advancing The Game

30 Atthe turn Jim McLoughlin: Club

106  Products management options

114  Consumer research

118 Travels With Terry 28 Human Resources

Robert A. Milligan, Ph.D.:

Mastering the task at hand

Equipment ideas
120 Classifieds
121  Ad index
122  Parting Shots

3 2 Pat Jones: Deja vu

VISIT US ONLINE — www.golfcourseindusty.com

GET WHAT YOU WANT

For most, negotiating contracts is difficult. But effectively negotiating
a deal will get you what you want — maybe more, maybe less. Bob
Quintella, deputy director of the parks, recreation and neighborhoods
department for the city of Modesto, Calif., offers tips about how to
become a better negatiator.

COPING WITH LOCALIZED DRY SPOT

There are several ways — some better than others — to decrease
water repellency in soil.

ONLINE POLL: EDUCATION
As a golf course superintendent, what level of education do you have?
High school diploma? Two year college or technical degree? Four-year
college degree? Master’s degree? Doctorate degree? Visit our home page
to partake.

DIGITAL LIBRARY

For the first time, you can view last year’s digital issues of Golf Course
News any time you want on DVD. The digital library contains all the

EDITORIAL MISSION STATEMENT:

Golf Course Industry reports on and analyzes the business of maintaining golf courses,
as well as the broader business of golf course management. This includes three main
areas: agronomy, business management and career development as it relates to golf
course superintendents and those managers responsible for maintaining a golf course as
an important asset. Golf Course Industry shows superintendents what's possible, helps
them understand why it's important and tells them how to take the next step.

www.eolfcourseindustru.com
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