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82 SURVIVING SUMMER LIVING THE DREAM
A seaplant extract-based foliar nutrition As a golf course superintendent, Dieumerite Etienne has been
program might improve stress tolerance. | given the ultimate chance to succeed.
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Developer David Southworth’s first Scottish project is taking

Take a solutions-based approach to
shape near St. Andrews.
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ONLINE POLL: BUYING USED

Do you purchase used mowers regularly? Visit the GCI home
page to vote in this online poll.

DIGITAL LIBRARY
You can view last year’s digital issues of Golf Course Industry any
time you want on DVD. The digital library contains all the 2006
issues on one disc. The DVD is available at the online bookstore —
www.golfcourseindustry.com/store.
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EDITORIAL MISSION STATEMENT:

Golf Course Industry reports on and analyzes the business of maintaining golf courses,
as well as the broader business of golf course management. This includes three main
areas: agronomy, business management and career development as it relates to golf
course superintendents and those managers responsible for maintaininga golf course as
an important asset. Golf Course Industry shows superintendents what’s possible, helps
them understand why it’s important and tells them how to take the next step.
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